Editor  &  Publisher 


Some  newspapers  cover 
high  school  plays.  |  ^ 
We  sponsor  them, 


Every  good  reporter 
should  be  something  of 
an  actor. 

But  that’s  not  the 
only  reason  we  sponsor 
the  Massachusetts  High 
School  Drama  Festiv^. 

Drama  is  com¬ 
munication. 

And,  as  a  news¬ 
paper,  we  want  to  en¬ 
courage  communication 
in  all  its  forms. 

In  the  23  years 
we’ve  sponsored  the 
Festival,  we’ve  seen  how 
much  this  encourage¬ 
ment  can  do. 

In  fact,  we’re  so 
convinced  of  its  value 
that  we  strongly  urge  you 
to  consider  sponsoring 
theatre  in  your  own  area. 

Drama  is  com¬ 
munication. 

And  that’s  our 
business. 
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Why  Murdoch 
hopes  NY  Trib 
is  a  success 


Best  retail 
ads  of  1977 
(See  page  14) 


DEAR  CONSUMER 

Delaney  Clause  forces 
banning  of  certain  foods 


By  VIRGINIA  H.  KNAUER 
Copley  News  Service 


Dear  Virginia: 

I  don’t  understand  why  the 
government  doesn’t  just  stick 
a  warning  on  saccharin 
products,  as  it  does  on 
cigarettes,  and  leave  it  at 
that.  I  think  people  should 
have  the  right  to  decide  for 
themselves  whether  they 
want  to  run  the  risk  of  cancer 
or  not.  After  all,  it’s  a  free 
country,  isn’t  it? 

Confirmed  Dieter 
Dear  Confirmed: 

The  next  time  you  pick  up  a 
diet  drink,  look  closely  at  the 
side  of  the  can.  If  you  read  the 
small  print,  you’ll  find  there 
already  is  a  warning  that 
says:  “Saccharin  is  a  non¬ 
nutritive  artificial  sweetener 
which  should  be  used  only  by 
persons  who  must  restrict 
their  intake  of  ordinary 
sweets.’’ 

Not  many  people  are  aware 
of  that  warning,  but  it  was 
mandated  to  appear  on  all 
saccharin  products  by  a 


regulation  of  the  Food  and 
Drug  Administration  in  1972. 

In  fact,  saccharin  has  been 
under  suspicion  for  over  a 
decade.  The  recent  Canadian 
tests  produced  the  first  con¬ 
clusive  results,  but  there 
have  been  other  findings  over 
the  years  that  have  caused 
alarm.  In  1971,  a  Wisconsin 
test  showed  seven  out  of  40 
rats  developing  bladder 
tumors  when  fed  saccharin. 

As  a  result  of  this  study, 

F.  D.  A.  took  saccharin  off  the 
“GRAS”  list  (Generally 
Recognized  As  Safe),  and  put 
limits  on  it  to  discourage  its 
use. 

As  in  the  case  of  cigarettes, 
the  warning  had  a  debatable 
effect.  Five  million  pounds  of 
saccharin  are  consumed  an¬ 
nually  in  the  United  States  to¬ 
day,  and  cigarette  sales  are 
up  despite  two  separate 
warnings,  a  ban  on  TV 
advertising,  and  a  tax  on 
cigarettes. 

But  the  reason  saccharin 
was  banned  —  and  not 


cigarettes  —  is  the  F.D.A.’s 
obligation  under  federal  law 
to  ban  it.  The  law  is  called  the 
Delaney  Clause,  and  it’s 
rapidly  become  a  household 
“word.” 

It  was  passed  back  in  1958 
in  a  very  emotional  at¬ 
mosphere  when  several 
members  of  (Congress  had 
been  stricken  with  cancer.  It 
flatly  prohibits  the  use  of  any 
food  additive  which  causes 
cancer  when  ingested  by  man 
or  animal. 

Cigarettes  are  not  covered 
by  the  law  because  they  are 
not  considered  a  food  additive 
and  they  are  not  ingested: 
they  are  inhaled. 

l^e  Delaney  Qause  has  al¬ 
ready  resulted  in  bans  on  Red 
Dye  No.  2  and  cyclamates. 
It’s  a  good  bet  that  unless  the 
law  is  changed,  there  will  be 
a  lot  more  substances  — 
perhaps  some  even  more 
familiar  to  us  than  saccharin 
—  which  also  will  be  banned. 

What’s  to  be  done?  If  Con¬ 
gress  repeals  the  law,  the 


public  will  have  no 
protection.  If  Congress  keeps 
the  law,  everything  from  A- 
to-Z  could  be  banned. 

So,  I  favor  the  approach  of 
Congressman  Jim  Martin  of 
North  Carolina,  which  would 
amend  the  law  so  that  F.D.  A. 
would  not  be  forced  to  ban 
saccharin  if  it  could  be 
determined  that  the  benefits 
of  such  an  additive  outweigh 
its  dangers  to  the  public. 

That  way  the  government 
no  longer  comes  on  as  the 
despotic  Marie  Antoinette, 
ignoring  a  diet-conscious 
public  with  a  “Let  them  eat 
sugar!”  attitude. 

While  congress  is  deciding 
on  changes  in  the  law,  the 
rest  of  us  will  have  to  weigh 
the  benefits  and  dangers  in 
our  own  minds. 

If  saccharin  is  worth  the 
risk  to  you,  then  buy  a  supply 
of  sweeteners  while  they  are 
still  on  the  shelves. 

If  not,  and  you  want  to 
follow  the  proposed  ban, 
throw  it  out.  If  your  physician 
has  you  on  saccharin,  seek 
his  advice. 

Finally,  since  you  are  a 
“confirmed  dieter,”  don’t 
despair  over  the  ban.  There 
are  already  other  types  of 
non-caloric  sweeteners  being 
readied  to  take  its  place.  One 
of  them  is  made  from  grape¬ 
fruit  rinds,  and  another  is 
produced  in  Finland,  from 
birch  chips  and  berries! 
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I  Send  me  samples  of  Dear  Consumer 

I  Copley  News  Service 
}  P  O.  Box  190 
j  San  DieMo,  C  A  92  1  1 2 

I  lust  check  and  we  ll  send  vou  samples 
I  □  Sports  Trivia  —  carttHin  quiz 
j  j  Of  Course,  A  Horse  —  care  and  training 
I  G  Phyllis  Schlatly  —  political  writer 
I  □  Where  Are  You  Now  —  sports  heroes  update 
I  G  Bob  En^lehart  —  editorial  cartoonist 


Name  _ _ 

Organization 

Address 

City  _ 

I _ 


Title 

Phone 
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In  depth 
information 

Government,  business  and 
needs  of  the  individual 
consumer  ...  all  separate 
parts  of  the  complex 
consumer  issue. 

Virginia  Knauer  is  a 
knowled^jeable  and  skilled 


Seninjf  the  needs  of  newspapers 


writer  who  explains  a 
difficult  subject  in  a 
compassionate  and 
understanding  way. 

“Dear  Consumer,”  a  weekly 
column,  helps  your  readers 
to  better  understand  their 
position  as  consumers. 

Fill  in  the  coupon  and  we’ll 
send  you  a  complete  follow¬ 
up  package. 


Write,  wire  or  call 
John  Moon  or  Ron  Wells, 
Copley  News  Service, 

P.O.  Box  190, 

San  Diego,  C A  92112, 
(714)  299-.^  131. 


-I 


State 


Zip _ 
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The  ^lletin 

more  than  doubled 
the  Inquirer  in  Ad  Unage  gains 

by  2,145,000. 


The  Evening  &  Sunday  Bulletin  gained 
Morning  &  Sunday  Inquirer  gained 

+2,382,000  retail 
+  414,000 

The  Evening  &  Sunday  Bulletin  gained 
Morning  &  Sunday  Inquirer  lost 

+  345,000  national 
-  149,000 

The  Evening  &  Sunday  Bulletin  gained 
Morning  &  Sunday  Inquirer  gained 

+ 1, 195,000  classified 
+  1,500,000 

'^TOTAL  Evening  &  Sunday  Bulletin  gain 

Morning  &  Sunday  Inquirer  gain 

1,777,000  1 

■  Source:  Bulletin  Statistical  Department 


The  Bulletin 

THE  DYNAMIC  FORCE  IN  THE  PHILADELPHIA  MARKET 

The  Number  One  newspaper  keeps  on  growing! 


Member  Million  Market  Newspapers,  Inc. 


I  EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


FEBRUARY 
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APRIL 
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Readers  and  advertisers 
take  a  close  look 

Business  statistics  tell  a  lively  stoiy. 


FEBRUARY 

1-2— Pennsylvania  Press  Institute  Press  Photographers  Seminar.  PNPA 
Press  Center,  Harrisburg,  Pa. 

5-7— "Cameras  in  the  Courtroom,"  co-sponsored  by  Florida  Press  As¬ 
sociation.  Florida  Association  of  Broadcasters  and  the  University  of 
Florida;  Gainesville  Hilton,  Gainesville,  Florida. 

5-8- Southern  Newspaper  Publishers  Association  Foundation,  "Layout 
of  the  Newspaper,"  Virginia  Commonwealth  University,  Richmond. 
9-11 — Ohio  Newspaper  Association,  Sheraton-Columbus  Motor  Hotel, 
Columbus. 

16-18— Inland  Daily  Press  Association,  Boca  Raton  Hotel  and  Club,  Boca 
Raton,  Florida. 

16-19 — Howard  University’s  7th  annual  communications  conference, 
Mayflower  Hotel,  Washington,  D.C. 

16- 19- California  Newspaper  Publishers  Association,  Hotel  Del 

Coronado,  San  Diego. 

17—  North  Carolina  Farm  Press,  Radio  and  TV  Institute  of  N.C.  Farm 
Writers  and  Broadcasters  Association.  Sheraton-Crabtree  Motor  Inn, 
Raleigh,  N.C. 

22-24— Suburban  Newspapers  of  America  Editorial  Seminar,  Hyatt  Re¬ 
gency,  Phoenix. 

22- 24 — Pennsylvania  Press  Institute  Circulation  Seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

23- 24— "Graphics  and  Design  of  the  Weekend  Newspaper."  College  of 

Journalism  and  Communications,  University  of  Florida,  Gainesville. 
23-25 — Maryland-Delaware-D.C.  Press  Association,  Ramada  Inn,  Balti¬ 
more. 


Who’s  selling  what.  And  how  many.  And  for  how 
much.  Who’s  h\aying.  Who’s  building.  Who’s 
borrowing.  Who’s  saving.  Stories  of  significance 
to  advertisers  and  readers  alike. 

On  Florida’s  Suncoast,  skilled  St.  Petersburg  Times 
and  Evening  Independent  researchers  monitor  the 
pulse  of  area  business.  Tally  automotive  sales, 
condominium  sales,  bank  transactions  and  other 
key  indicators  of  monthly  economic  trends. 

Our  research  department  develops  information 
which  helps  advertisers  stay  abreast  of  local 
business  conditions  and  determine  their  market 
position.  Facts  that  help  readers  luiderstand  why 
it’s  harder  to  get  a  home  mortgage  loan  and  why  the 
filling  station  down  the  street  is  expanding  its 
service  facilities. 


24-26— Alabama  Press  Association,  Kahler  Plaza  Hotel,  Birmingham. 
27-28— New  England  Newspaper  Advertising  Executives  Association. 

Howard  Johnson  57  Motor  Inn,  Boston. 

27-March  2 — Inter  American  Press  Association,  Hotel  President,  Cancun, 
Mexico. 

27-March  3 — Pennsylvania  Press  Institute  Reporters  Training  Seminar, 
PNPA  Press  Center,  Harrisburg,  Pa. 

27-March  4— International  Newspaper  Promotion  Association/American 
Newspaper  Publishers  Association  Marketing  Seminar,  Woodlands 
Inn,  Houston,  Texas. 

MARCH 

3-4— Newspaper  Graphics  Seminar,  Western  Newspaper  Foundation, 
Arizona  State  University,  Tempe. 

5-7— New  York  State  Publishers  Association.  Marriott  Inn,  Syracuse. 

7-9 — International  Press  Institute  General  Assembly.  Lakeside  Interna¬ 
tional  Hotel,  Canberra,  Australia. 

12-17— Penney-Missouri  Awards  Workshop,  University  of  Missouri,  Co¬ 
lumbia. 

15- 17— America'East  '78  Newspaper  Production  Conference,  Philadel¬ 

phia  Marriott. 

17-18 — Society  of  Professional  Journalists,  Sigma  Delta  Chi  Region  3 
Conference,  Mobile,  Ala. 

17-19— Northwest  Mechanical  Conference,  Kahler  Hotel,  Rochester, 
Minn. 

16- 18— Circulation  Management  Seminar,  Western  Newspaper  Founda¬ 

tion,  California  State  Polytechnic  University,  San  Luis  Obispo. 


Times  and  Independent  research  professionals  also 
prepare  highly  specialized,  confidential  market  data 
for  bTisiness  clients,  developing  meaningful  statistics 
a  retailer  needs  to  make  marketing  decisions. 

Extra  insight  into  the  economy.  Part  of  the  extra 
service  provided  readers  and  advertisers  of  The  St. 
Petersburg  Times  and  Evening  Independent. 


19-22 — International  Newspaper  Promotion  Association  circulation 
promotion  seminar,  Hyatt  O’Hare,  Chicago. 

19-22— Southern  Newspaper  Publishers  Association  Foundation,  "News¬ 
paper  Research  and  How  to  Use  It,”  Harte-Hanks  Communications, 
Dallas. 

22-24— International  Circulation  Managers  Association,  circulation  semi¬ 
nar,  Virginia  Commonwealth  University,  Richmond. 

30- April  1 — Pennsylvania  Society  of  Newspaper  Editors,  Seminar  on  Re¬ 

porting  Crime,  William  Penn  Hotel,  Pittsburgh. 

31- April  1 — Society  of  Professional  Journalists,  Sigma  Delta  Chi  Region  4 

Conference,  Akron,  Ohio. 

31-April  1— Society  of  Professional  Journalists,  Sigma  Delta  Chi  Region 
12  Conference,  New  Orleans,  La. 


Q  #1.  JJptpreburg  uliniPB^ 

_ FLORIDA  S  BiSI  NEWSPAPER 

I  Evening  Independent  / 

—  Tht  People  Poper 


APRIL 

1-2— North  Carolina  Press  Association  Mechanical  Conference,  Jane  S. 
McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  Raleigh,  N.C.  and  Hilton  Inn. 

5— New  England  Advertising  Research  Day,  Advertising  Research  Foun¬ 
dation,  Sheraton-Boston. 
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bitroducing  the  first 
syndicated  business  coliimn 
with  a  sense  of  humor. 


Giving  You  The  Business 

by  Bill  Rt’fianlie 


‘The  Biggest  Loophole  of  Them  All" 

The  stories  about  all  those  mil¬ 
lionaires  who  didn't  pay  a  penny  in 
income  taxes  upset  a  few  lawmakers 
and  a  lot  of  citizens.  But  it  has  led 
to  a  gold  mine  for  Irving  R.  Stein- 
blatz. 

Steinblatz.  the  23-year-old 
founder  of  the  Sly  Fox  Tax  Service, 
has  netted  more  than  S3  million  in 
his  first  eight  months  in  business. 

I  became  aware  of  Steinblatz 
after  he  cut  a  friend  of  mine’s  fed¬ 
eral  income  tax  from  S4.75()  to  only 
S53.  More  amazing,  my  friend  told 
me,  the  IRS  audited  him  almost  im¬ 
mediately  and  gave  him  a  clean  bill 
of  health. 


To  find  out  the  reasons  for  his 
success,  I  visited  Steinblatz  in  his 
plush  downtown  offices.  He  ushered 
me  in  and  offered  me  a  drink.  I 
asked  for  coffee  and  then  for  the 
secret  of  his  success. 

"Well,"  he  said,  "It  is  really 
quite  simple.  My  staff  and  I  care¬ 
fully  researched  the  Congressional 
hearings  on  last  year's  Tax  Reform 
Act.  As  you  know  they  made  filling 
out  the  return  a  major  effort." 

"Yes."  1  replied,  "But  didn't  the 
other  tax  services  do  the  same  thing 
—research  the  bill  thoroughly?" 

"Of  course,"  Steinblatz  said, 
"But  not  the  way  we  did.  The  bill 
they  finally  passed  was  a  watered- 
down  version  of  the  original  pro¬ 
posal.  Congress  cut  out  all  the 
meaningful  parts  and  what  was  left 
was  then  signed  into  law." 

"You  see."  he  continued.  "1 
worked  on  the  Hill  while  I  was  a 
junior  in  college  and  got  some  in¬ 
sight  into  how  the  system  works. 
It's  really  very  simple:  everything 
important  is  cut  out  of  the  bill  and 
only  the  drivel  stays  in." 

You've  really  made  a  study,  I 
noted,  impressed. 

"Elementary,"  Steinblatz  said. 
“The  key  was  to  get  a  copy  of  the 


initial  draft  of  the  bill;  the  one  list¬ 
ing  all  the  loopholes  and  semi- 
fraudulent  practices  that  were  to  be 
eliminated.  The  tax  guys  who  origi¬ 
nally  prepared  the  bill  had  done 
their  homework.  They  had  the  IRS 
computer  print  out  every  trick  that 
taxpayers  have  ever  gotten  away 
with.  Then  they  drew  up  the  bill  to 
eliminate  every  one  of  the  tricks." 

"That  must  have  been  some 
bill."  I  said. 

"Certainly  was."  Steinblatz  told 
me.  “Did  you  know  that  3,014  suc¬ 
cessful  tactics  were  to  be  outlawed 
in  the  new  bill?" 

"I  think  I’m  beginning  to  follow 
you.  You  mean _ " 

“That’s  right,”  Steinblatz  said. 
"By  the  time  the  bill  got  through  all 
the  committees  and  both  houses, 
there  were  only  14  loopholes  sched¬ 
uled  for  elimination  when  the  bill 
was  signed  into  law.  And  do  you 
know  what  happened  to  the  other 
3,(XX)  lcx)pholes  and  tricks?" 

"I’m  not  sure,"  1  said. 

"Well,  I'll  tell  you.  I  made  them 
the  bible  for  my  tax  consultants  to 
use  in  preparing  our  customers’  tax 
returns." 

"That’s  wonderful,"  I  said. 

Steinblatz  just  smiled. 


Even  when  the  market  plummets  and  the  interest  rate  soars,  “Giving  You  The  Business”  still  brings 
a  smile  to  an  executive’s  face. 

More  important,  it  dramatically  increases  readership  of  your  business  page.  You’ll  find  that  people 
who  rarely  turn  to  the  financial  section  become  avid  fans  of  this  one  column. 

And  advertisers  who’ve  stayed  away  from  this  part  of  your  paper  will  be  surprised  by  the  results. 

Written  by  William  Regardie,  a  former  UPl  correspondent  and  currently  a  \Afeshington,  D.C. 
magazine  publisher,  “Giving  You  The  Business”  is  available  for  a  limited  time  on  a  trial  basis. 

The  column  will  be  sent  weekly  in  camera-ready  form. 

Please  direct  all  inquiries  to  Regardie  Publications,  8401  Connecticut  Avenue,  Chevy  Chase, 
Maryland,  2001 5.  (301 )  986-1 330. 
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Newsbriefs 


Toronto  Star  Newspapers  has  placed  a  $1.8  million  order  for 
an  integrated  news  editing  system  from  Tal-Star  Computer 
Systems.  The  front-end  system  will  be  based  on  Tal-Star's 
T4000  editorial  package  with  new  capabilities.  Frank  Ken¬ 
nedy,  senior  editor  for  planning  at  the  Toronto  Star,  said  120 
screens  would  be  in  the  system  with  108  single  VDT  screens 
and  12  dual  VDT  screens.  The  news  desk  area  operation  will 
have  20  single  screen  VDT’s  and  12  dual  screen  VDT's.  The 
paper  has  returned  to  a  universal  copy  desk,  Kennedy  said, 
in  preparation  for  the  electronic  copy  system  and  to  have 
better  control  over  the  quality  of  copy  editing. 

*  *  * 

Fintel  Ltd.,  a  new  company  formed  in  London  by  The 
Financial  Times  and  Exchange  Telegraph  Co.,  will  offer  sub¬ 
scribers  an  electronic  retrieval  service  for  information  either 
published  by  the  companies  or  available  to  them.  A  number 
of  outlets  are  planned  and  one  will  be  Viewdata,  the  British 
Post  Office’s  system  that  is  expected  to  start  a  test  program 
this  year.  Subscribers  to  the  Fintel  service  will  be  able  to 
access  financial,  travel  or  other  information  via  their  tele¬ 
phone  and  TV  units. 

*  *  * 

Harold  W.  Hull  has  been  appointed  general  advertising 
manager  of  the  Newark  (N.J.)  Star-Ledger.  He  had  formerly 
been  national  advertising  manager  of  the  U.N.Y.T.  Group  of 
Newhouse  Newspapers,  New  York  City.  Before  joining 
Newhouse,  Hull  was  with  Scripps- Howard  Newspapers. 

*  *  * 


niL  Youn 

CUSTOMEIIS  TO 
PLACE  TriEin  ADS 
SOMEV/HERE  ELSE. 

An  unusual  marketing  theory  on  the  surface,  but 
when  the  somewhere  else  is  a  Lester  A.  Stone 
scrapbook,  it  can  add  up  to  a  substantial  sales 
increase. 

Because  when  you  present  someone  with  one 
of  our  scrapbooks,  you’re  giving  him  a  very 
effective  way  to  record  his  advertising  campaigns 
and  plan  new  ones. 

Take  a  minute  to  show  him  how  to  use  it;  how  to 
note  sales  results  in  the  margins  and  show  him 
how  to  record  color  and  preprint  inserts. 

A  simple  enough  process. 

But  you  know,  during  all  the  time  we  Stones  • 
have  been  selling  scrapbooks,  we’ve  found  that 
the  best  way  to  get  someone  to  take  more  ads  is  to 
ask  him  to  put  his  ads  somewhere  else. 


Mobil  Oil  is  once  again  distributing  its  unsigned  editorial 
cartoons  to  newspapers.  A  series  of  three  cartoons  are  being 
sent  to  newspapers  with  an  accompanying  note  that  says  “feel 
free  to  use  them,  with  or  without  a  credit  to  Mobil  as  the 
source.”  When  Mobil  sent  out  the  first  series  of  editorial  or 
“message”  cartoons  during  the  summer,  it  touched  off  a 
controversy  among  newspapers  over  whether  the  readers 
should  be  made  aware  that  the  cartoons  were  supplied  by 
Mobil  (E&P,  July  9.) 


ADOPTED  HERO— 

The  Friday  before  Su¬ 
per  Bowl,  the  Potts- 
town  (Pa.)  Mercury 
published  a  full-page 
ad  wishing  Denver 
Broncos'  wide  receiv¬ 
er  Jack  Dolbin  good 
luck.  It  was  covered 
with  the  signatures  of 
area  fans,  and  a  fram¬ 
ed  velox  of  the  page 
was  delivered  to  Dol¬ 
bin  in  New  Orleans 
by  a  delegation  of 
Pottstonians.  Dolbin 
played  for  the  Potts- 
town  Firebirds,  a  now 
defunct  minor  league 
pro  team.  The  Mercu¬ 
ry  obtained  the  signa¬ 
tures  for  the  ad  by 
placing  two  large 
blank  cards  in  public 
places  a  week  oefore 
the  ad  was  to  run.  The 
cards  were  designed 
so  that  they  could  be 
reduced  to  half-size 
and  fitted  into  the  ad, 
designed  by  Dennis 
J.  Pfeiffer,  assistant 
display  ad  manager. 
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IN  1977  MORE  THAN  12,000,000 
ROP  AD  LINES  TIED  IN  WITH 

i^lYWEEKiy 


MUCH  OF  IT  WAS  ADVERTISING  THAT  OTHERWISE 
WOULD  NOT  HAVE  APPEARED  IN  LOCAL  NEWSPAPERS 


w£eki> 


RUHlUrWEEKiy 


BUHlUrWEEKiy 


VSEKOr 


WEEKOr 


ElMIDrWEEKiy 


ABU 


FAMIUrWEEKUr 


Family  Weekly  also  helped  make  possible  for  these  papers: 

Above-average  circulation  growth. .  .increased  circulation  rates _ enhanced  editorial  popularity 


Last  year  Family  Weekly’s  unique  merchandising  plan,  “TRIP  " 
(Tie-in  Retail  Incentive  Program),  stimulated  the  purchase  by 
retailers  of  more  than  12,000,000  rop  lines  in  newspapers  that 
distribute  the  magazine.  This  proven  sales  tool  resulted  in  (an 
estimated)  more  than  $3,500,000  in  additional  revenue  for 
papers  tying  in  with  national  brand  name  ads  appearing  in  Family 
Weekly.  Due  to  this  increased  local  linage,  more  than  2,500 
newspaper  space  salespeople  shared  in  Family  Weekly  prize 
points  redeemed  for  their  choice  of  quality  merchandise. 

And  Family  Weekly’s  “Circulation  Bonanza”  program  stimulated 
nationwide  participation  by  newspaper  circulation  managers  and 


staffs.  25-prize-winmng  papers  this  year  will  share  more  than 
$40,000  in  awards  —  50  all-expense  paid  10-day  trips. 

Last  year  as  in  previous  years.  Family  Weekly  rated  as  the  high¬ 
est  scoring  features  section  wherever  newspapers  conducted 
readership  surveys 

America’s  4th  Largest  Magazine 

More  than  1 1 .400.000  circulation  every  week 

America’s  Best  Read  Magazine 

Daniel  Starch  and  Associates  Adnr>rms  Studies 

641  Lexington  Avenue.  New  York.  NYC  10022- (212)  980-0300 
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Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 

6  mo.  average  net  paid  June  30  1977—24.836 


Victory  for  1st  amendment 

In  their  victory  over  AFTRA  (American  Federation  of 
Television  and  Radio  Artists),  William  P.  Buckley,  Jr.,  and 
M.  Stanton  Evans,  broadcast  commentators,  have  won  a 
significant  victory  for  the  First  Amendment. 

After  seven  years  in  the  courts,  with  the  financial  backing 
of  the  National  Right  to  Work  Legal  Defense  Foundation, 
they  have  firmly  established  the  principle  that  a  require¬ 
ment  to  belong  to  a  union  cannot  be  a  condition  of  employ¬ 
ment;  a  person  cannot  be  forced  to  join  a  union  in  order  to 
express  views  on  the  air.  Conversely,  they  cannot  be  pre¬ 
vented  from  broadcasting  because  they  do  not  belong  to  the 
union. 

Since  Buckley  and  Evans  are  also  noted  newspaper  col¬ 
umnists,  these  principles  can  be  applied  also  to  those  who 
work  for  print  media  and  to  unions  in  that  area. 

The  plaintiffs  had  proven  their  case  before  the  courts  and 
NLRB  but  victory  was  not  their’s  until  AFTRA  agreed  last 
week  to  discontinue  the  case  and  to  notify  in  writing  all 
signatories  to  the  AFTRA  Code  of  Fair  Practice  (which  in¬ 
cludes  the  employers)  that  employes  are  not  obligated  to 
join  the  union  in  order  to  keep  their  jobs.  To  compensate  the 
union  for  its  efforts  in  representing  all  employes,  it  was 
agreed  non-members  would  pay  the  equivalent  of  initiation 
and  membership  fees.  That  is  a  long  way  from  the  require¬ 
ment  of  full  membership  and  allegiance  to  union  rules. 

The  proposition  that  membership  in  some  organization — 
union  or  otherwise — should  be  the  price  paid  by  artists, 
writers  and  commentators  for  the  privilege  of  uttering  opin¬ 
ions  and  having  them  heard  or  read  is  about  as  un-American 
as  you  can  get.  We  hope  that  Buckley  and  Evans  have  put  an 
end  to  the  argument  for  all  time. 

Tricky  Unesco 

The  Unesco  meeting  in  Nairobi  14  months  ago  was  pre¬ 
vented  from  adopting  a  proposal  for  governmental  control  of 
mass  media  largely  through  the  efforts  of  delegates  from  the 
free  world  including  the  U.S.,  but  it  has  succeeded  in  doing 
almost  the  same  thing  at  a  “little”  Unesco  meeting  in 
Bogota. 

It  adopted  a  resolution  there  calling  for  the  creation  of  a 
news  agency  or  agencies  funded  and  operated  by  govern¬ 
ments  in  Latin  America  and  the  Caribbean  area. 

Officials  of  Unesco  have  persuaded  some  people  in  the 
developing,  or  under-developed  countries,  to  naively  accept 
the  premise  that  government  control  of  the  news  and  news 
agencies  is  synonymous  with  “the  free  exchange  of  ideas 
and  knowledge.” 

Nothing  could  be  farther  from  the  truth. 

If  only  the  representatives  of  those  nations  would 
examine  the  direct  correlation  between  government  press 
control  and  the  total  loss  of  human  rights  and  freedoms  they 
might  wake  up  before  it  is  too  late. 
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By  Vic  Cuntone 


..\MHAT!s  a  nice  girl  like  you, doing  in  a  PLACe  LiKe  This  ? 


Letters _ 

TRIBUTE 

The  death  of  George  Krikorian,  for 
many  years  promotion  art  director  of  the 
/Vev»’  York  Times,  should  not  be  allowed 
to  pass  without  some  tribute  to  his  re¬ 
markable  talents  and  to  his  considerable 
contribution  to  newspaper  promotion. 

Krik  joined  the  Times  promotion  de¬ 
partment  in  1937  and  soon  thereafter  be¬ 
came  art  director.  Newspaper  promotion 
generally  at  that  time,  and  at  the  Times, 
ranged  between  the  bad  and  the  not-so- 
good.  Kenneth  Collins,  an  advertising 
genius  of  that  period  (Macy’s,  Gimbel’s), 
called  it  “unspeakably  bad.”  “One  got 
the  impression,”  he  wrote,  “that  the  last 
compositor  on  the  lobster  shift  had 
thrown  the  thing  together  after  a  night  of 
hard  work.” 

George  Bijur,  then  doing  brilliant 
promotion  for  CBS  Radio,  Mutual 
Broadcasting  (this  was  before  television) 
and  Time  magazine,  accused  newspapers 
of  “consistent  amateurism”  in  their 
promotion,  which  “hinders  rather  than 
helps  them  to  sell.” 

Krikorian  changed  all  this  for  The 
Times  in  very  short  order.  He  was  one  of 
a  new  breed  of  graphic  designers  who 
were  giving  new  life  and  vigor  to  all  adver¬ 
tising.  Krik  was  the  first  of  the  breed  in 
newspaper  promotion.  His  work,  which 
early  began  to  win  awards  and  interna¬ 
tional  recognition,  spread  its  influence 
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among  newspapers  all  over  the  com. try. 

Today,  as  the  Eoitor  &  Plibi.ishkr  an¬ 
nual  newspaper  promotion  contests 
show,  newspaper  promotion  is  as  sophis¬ 
ticated,  as  sharp,  as  effective  as  any.  And 
to  Krikorian,  who  played  something  of  a 
pioneer,  goes  much  of  the  credit. 

Irvin  S.  Taubkin 

(Taubkin,  former  promotion  director 
for  the  New  York  Times,  is  a  partner  in 
Goldstein  and  Taubkin  Public  Relations  in 
New  York  City  and  Stamford,  Conn.) 

ik  »|c 

STOP  DREAMING 

One  of  the  many  duties  in  publishing  a 
newspaper  is  to  record  history  for  future 
reference.  The  newspaper  library  was  or¬ 
ganized  to  help  others,  and  not  to  make 
money.  The  librarian’s  job  was  to  install 
such  a  system  of  filing  and  cataloging  the 
printed  word,  so  as  to  be  able  to  retrieve 
and  locate  all  items  with  speed  and  effi¬ 
ciency. 

Newspaper  libraries  have  always  been 
operated  at  a  loss,  but  it  had  been  consid¬ 
ered  good  promotion  to  a  publisher  in 
both  subscribers  and  advertisers.  It  is 
people  whom  make  the  news  and  people 
have  a  right  to  use  any  library  for  informa¬ 
tion  desired. 

Most  newspaper  libraries  today  ban  the 
outside  public  from  use  of  their  library.  In 
the  past,  information  was  given  freely  to 
the  outside  public,  with  the  only  restric¬ 
tion  being  “no  borrowing  of  material  and 
must  be  used  in  the  newspaper  library.” 
This  kept  all  information  readily  available 
in  the  library  for  anyone  (staff  or  other¬ 
wise)  to  use. 

Today,  the  newspaper  librarian  has 
found  the  computer  to  aid  in  the  retrieval 
of  information .  Speed  and  efficiency  have 
been  proven  by  the  use  of  the  computer 
by  the  library. 

Publishers  and  some  librarians  are  no 
different  today  than  anyone  else.  They 
have  become  money  mad.  Advertisers 
and  business  firms  have  been  contacted 


as  to  what  subjects  of  information  they 
are  interested.  The  librarian  then  places 
that  information  on  the  computer,  and  the 
advertiser  or  business  firm  is  asked  to 
pay.  Information  that  they  once  received 
free. 

Until  all  the  printed  word  is  put  on  a 
computer,  the  retrieval  of  information 
becomes  a  loss  to  some  news  items. 
There  is  no  one  alive  today,  and  never  has 
been,  whom  knows  what  printed  word,  of 
the  past,  will  be  needed  in  the  future. 

Stop  dreaming  Mr.  Publisher  and 
awaken  to  the  facts. 

Ralph  J.  Shoemaker 

(Shoemaker  is  former  newspaper  libra¬ 
rian  in  Philadelphia  and  Louisville,  Ky., 
now  retired  and  living  in  St.  Petersburg, 
Florida.) 


Revival  of  daily 
may  be  a  hoax 

Efforts  by  Editor  &  Publisher  to  con¬ 
tact  Kevin  Murphy,  who  said  in  a  letter 
(E&P,  January  14)  he  plans  to  start-up 
the  Loufi  Island  (N.Y.)  Press,  have 
proved  futile. 

E&P  has  received  at  least  a  dozen 
telephone  calls  since  the  letter  was  pub¬ 
lished  inquiring  about  the  whereabouts 
of  Murphy,  and  “T.  M.  Orlando,”  who 
Murphy  said  was  publisher  of  the  Press. 

One  person  suggested  that  Murphy 
might  be  the  Kevin  Murphy,  who  is  presi¬ 
dent  of  Trailways  Inc.,  Dallas,  Texas. 
Murphy  was  previously  president  of 
Purolator  Corp.  on  Long  Island.  Murphy 
told  E&P  he  did  not  write  the  letter  and 
he  has  no  plans  to  revive  the  Press. 

Murphy’s  letter  to  E&P  was  handwrit¬ 
ten  and  had  a  return  address  on  the  en¬ 
velope.  The  letter  and  the  envelope  be¬ 
came  separated  in  handling.  E&P  regrets 
the  inconvenience  the  letter  has  caused 
readers. 
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Alan  Biince 
Feature  Editor 

The  Christian  Science  Monitor 


Alan  Bunce  and  his  feature  staff  dig  deep 
to  let  Monitor  readers  know  what  in  the  world  is 
going  on  in  areas  as  diverse  as  food  and  football, 
needlepoint  and  Nureyev. 

Bunce  recognizes  that  features  go  to  the 
heart  of  the  human  experience— at  home,  at 
work,  at  leisure.  So  he  never  treats  them  as 
casual  fillers.  He  searches  for  the  entertaining  or 
enriching  story  that  balances  the  daily  impact 
of  world  events  and  completes  the  picture. 
Features,  he  feels,  should  portray  the  world  as 
a  lively  and  interesting  place,  a  storehouse  of 
inexhaustible  richness. 

His  own  experience  reflects  the  Monitor’s 
wealth  of  features.  A  Yale  graduate,  he  spent 
16  months  in  Korea  running  an  Army  radio 
station.  He’s  traveled  extensively,  been  a  guest 
on  TV  talk  and  panel  shows,  and  been  involved 
with  his  own  TV  program  in  New  York.  In  1965, 
Bunce  joined  the  Monitor  as  a  critic  and  news 
writer.  Later  he  was  named  Editor  of  the  Arts 
and  Entertainment  Page  and  in  1976  promoted 
to  Feature  Editor. 

It  takes  a  newsman’s  nose  to  detect  and 
anticipate  the  currents  of  interest  that  shape 
feature  covers^e.  And  a  critic’s  eye  to  select  the 
genuinely  appealing  story.  By  combining 
them  both,  Bunce  helps  make  the  Monitor  a 
newspaper  relied  on  by  its  subscribers  in 
130  countries . . .  and  by 
the  13.2  million  readers 
of  the  177  newspapers 
worldwide  that  subscribe 
to  The  Christian  Science 
Monitor  News  and  Photo 
Service.  A  way  of  seeing. 
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Series  on  police  brutality 
wins  Heywood  Broun  award 


Fredric  N.  Tiilsky  and  David  Phelps 
have  won  The  Newspaper  Guild's  \911 
Heywood  Broun  Award  for  a  series  of 
articles  in  the  Jackson  (Miss.)  Clarion- 
Lcdficr  exposing  police  brutality  and 
maladministration  of  justice  by  the  city's 
police-court  system. 

Announcement  of  the  pair's  winning 
the  .17th  Annual  Broun  Award — which 
includes  a  check  for  $1  ,(K)0  to  the  winners 
and  a  citation  to  the  Clarion-Ledger — was 
made  at  the  opening  of  the  winter  meeting 
of  TNG's  International  executive  board 
in  Washington,  D.C. 

Phelps  and  Tulsky's  entry  was  selected 
from  among  L\*5  in  the  contest. 

The  judges  said  the  award  went  to  the 
pair  in  recognition  of  “their  resourceful¬ 
ness  and  determination  in  providing  a 
hearing  for  those  who  had  no  means  of 
redress  through  the  existing  court  and 
police  system." 

“By  the  weight  and  quality  of  their 
work,  they  brought  about  change  in  the 
form  of  a  new  police  chief  and  restructur¬ 
ing  of  the  city  courts.  The  courage  of 
these  reporters,  and  of  the  editors  who 
supported  them,  is  in  the  best  tradition  of 
American  journalism,”  the  judges  said. 

Honorable  mentions  were  given  to 
work  by  three  reporters  from  three 
papers — all  for  series  on  nuclear  safety: 

•  John  Fialkaforaserieson  “How  we 
gave  away  nuclear  control"  in  the  Wasli- 
iiifilon  Star. 

•  Bruce  Ingersoll  for  a  number  of  arti¬ 
cles  on  the  future  of  nuclear  reactors, 
problems  with  transportation  of  radio¬ 
active  materials  and  nuclear  waste  dis¬ 
posal  in  the  Chicaf>o  Siai-Tinws. 

•  Richard  Severo  for  an  examination 
of  the  safety  and  economics  of  nuclear 
fuel  recycling  in  the  New  York  Times 
magazine. 

The  judges  said  all  three  honorable 
mentions  showed  “unusual  enterprise 
and  thoughtfulness  in  calling  public  atten¬ 
tion  to  a  subject  whose  implications  are 
only  beginning  to  be  explored." 

Phelps  and  Tulsky's  series,  which  was 
published  late  in  September,  was  the 
product  of  a  three-month  investigation  of 
complaints  that  people  on  the  street,  in 
their  homes  or  in  nightclubs  were  finding 
themselves  in  fights  with  police  and  after 
being  beaten,  convicted  and  given  jail 
sentences  in  the  city's  courts. 

Most  of  the  victims  w'ere  the  city's 
poorest  citizens,  and  most  of  them  were 
black. 

Within  weeks  of  the  series  the  city  had 


a  new  prosecuting  attorney  and  restruc¬ 
turing  of  the  police  court  was  begun.  A 
new  police  chief — from  Georgia — began 
work  Jan.  l.S. 

Tulsky,  27,  has  been  a  member  of  the 
Clarion-Ledger  staff  two  years.  Phelps, 
also  27,  left  the  Clarion-L.edger  after  a 
year  and  since  November  has  been  on  the 
Minneapolis  Trihnne's  staff.  Before  going 
to  Jackson.  Tulsky  worked  for  the  Port 
Huron  (Mich.)  Tinies-Herahl  and  the 
Saginaw  (Mich.)  News. 

Judges  of  the  1977  Broun  Aw'ard  com¬ 
petition  were:  Frank  Cormier,  the  As¬ 
sociated  Press's  senior  White  House  cor¬ 
respondent:  John  FL  Woodruff,  city 
editor  of  the  Baltimore  San,  and  Carl 


United  Press  International  and  As¬ 
sociated  Press  were  hit  with  a  S4.4  mil¬ 
lion  rate  increase  on  January  23,  when 
American  Telephone  &  Telegraph 
applied  a  Multischedule  Private  Line 
tariff  after  the  Telpak  loop-hole  was 
closed  by  a  federal  court  ruling.  AT&T 
has  handed  a  $2.2  million  increase  to 
each  of  the  wire  services. 

James  F.  Darr,  vicepresident  for  sys¬ 
tems  development  at  UPI.  said  at  the 
closing  session  of  UPl's  first  meeting 
(January  23-24)  of  DataNews  users  at  the 
Waldorf-Astoria  in  New'  York  the  549f 
jump  was  a  catastrophe. 

Over  the  years,  Darr  commented.  UPI 
and  other  services  invested  monies  in 
multiplexing  equipment  that  have  kept 
costs  down  but  now  there  are  no  anti¬ 
dotes  like  multiplexing  for  the  MPL  in¬ 
crease. 

Three  major  factors  were  involved  in 
this  latest  increase,  Darr  said,  and  the 
first  was  the  emergence  of  the 
specialized  common  carriers  who  want 
to  sell  communications  services  in  com¬ 
petition  with  the  AT&T  and  Western 
Union.  Next.  Dair  stated,  there  is  the  Fed¬ 
eral  Communications  Commission  which 
has  made  decisions  clearly  aimed  at 
AT&T's  monopolistic  position  and 
promoting  competition.  Finally,  there's 
AT&T  determined  to  protect  their 
monopoly  and  to  meet  the  competition 
head-on,  he  said. 

Wire  services  require  two  kinds  of 
communications  facilities,  Darr  ex- 


Every  Saturday  since  1884 


Stern.  NBC's  legal  correspondent. 
Thomas  Lask.  assistant  cultural  editor  of 
the  New  York  Times  and  a  past  president 
of  the  New  York  Guild,  was  chairperson 
of  the  award  competition. 

The  Heywood  Broun  Award  is  made 
annually  by  TNG  for  outstanding  indi¬ 
vidual  journalistic  achievement  “in  the 
spirit  of  Heywood  Broun."  the  news¬ 
paper  columnist  who  was  TNG's  found¬ 
ing  president.  That  spirit  was  distin¬ 
guished  by  an  unceasing  devotion  to  the 
public  interest  and  an  abiding  concern  for 
the  underdog.  It  was  expressed,  the  New 
York  Times  recalled  at  the  time  of 
Broun's  death,  “in  the  qualities  that  were 
born  in  him — in  humor,  in  courage,  in 
endless  and  painstaking  kindliness  for  the 
poor,  the  weak  and  those  whom  he 
thought  oppressed." 

The  1977  award  was  given  for  work 
done  or  completed  during  that  calendar 
year. 


plained,  with  UPI  using  two-way  chan¬ 
nels  between  100  bureaus  to  gather  news 
and  prepare  it  for  distribution.  UPI  also 
needs  one-way  multipoint  receive-only 
networks  for  distributing  services  to 
roughly  4, 84.^  subscribers.  MPL,  accord¬ 
ing  to  Darr,  raises  the  cost  of  these  dis¬ 
tribution  networks  nearly  669?. 

UPI  and  other  wire  services  need  a 
network  specifically  designed  and  priced 
for  a  one-way  multi-point  receive-only 
service.  The  telephone  company's  ter¬ 
restrial  plant,  Darr  said,  is  designed  for 
point-to-point  two-way  service. 

The  technological  alternative  for  the 
wire  services,  Darr  commented,  is  a 
nationwide  receive-only  satellite  system. 

A  press  domestic  receive-only  satellite 
system,  would  have  all  of  UPl's  ser¬ 
vices,  except  newspictures.  emanating 
from  their  Information  Storage  and  Re¬ 
trieval  system  (IS&R)  in  New  York, 
Darr  stated.  This,  he  went  on  to  say, 
would  have  one  up-path  (link)  require¬ 
ment  and  would  not  pose  a  problem  for 
news  distribution.  UPI  would  also  retain 
the  AT&T  facilities  which  now  connect 
their  line  bureaus  to  news  centers  and 
between  news  centers  and  New  York  for 
news  input  to  IS&R. 

Under  the  satellite  system,  a  sub¬ 
scriber  would  disconnect  from  AT&T 
lines  and  then  connect  to  an  earth  station 
demodulator.  As  a  subscriber  adds,  de¬ 
letes  or  changes  service,  Darr  explained, 
it  is  necessary  only  to  add,  delete  or  swap 
a  plug-in  component  in  the  demodulator. 


AT&T  rate  increases 
approved  by  court 


Gov’t  funded 
approved  by 

A  group  of  Latin  American  and  Car¬ 
ibbean  countries  have  unanimously  ap¬ 
proved  a  weakened  version  of  a  contro¬ 
versial  Venezuelan  resolution  calling  for 
the  creation  of  a  news  agency  or  agencies 
funded  and  operated  by  Latin  American 
governments. 

The  resolution  was  passed  on  the  final 
day  of  a  10-day  United  Nations  Educa¬ 
tional.  Scientific  &  Cultural  Organization 
(UNESCO)  conference  in  Bogota,  Col¬ 
ombia. 

Although  a  toned  down  version  of  the 
original,  many  still  criticized  the  resolu¬ 
tion  as  one  which  could  be  interpreted  by 
individual  governments  as  authorization 
to  take  control  over  the  news  media. 

James  B.  Canel,  general  manager  of 
the  Inter-American  Press  Association 
and  George  Beebe,  chairman  of  the 
World  Press  Freedom  Committee  and 
associate  publisher  of  the  Miami  (Fla.) 
Herald,  said  although  the  resolution  was 
weakened,  it  was  still  “negative.” 

Beebe  said  the  creation  of  such  a  news 
agency  left  the  road  open  for  government 
attacks  on  press  freedom. 

The  Venezuelan  resolution  also  drew 
criticism  from  most  of  the  newspapers  in 
Bogota,  Colombia.  Only  the  El  Espec- 
tador,  which  supports  Colombia’s  main 
political  force,  supported  the  measure. 

Drafter  of  the  resolution,  Guido  Gros- 
coors,  the  Venezuelan  Ambassador  to 
Colombia  and  a  former  information 
minister  in  his  country,  said  such  an 
agency  is  needed  to  end  “the  information 
imperialism  practiced  by  the  major 
American  and  European  News  Agen¬ 
cies.”  Groscoors  said  he  did  not  want  to 
eliminate  the  existing  agencies,  but  to 
establish  additional  competing  ones. 

Rafael  Herrera,  chairman  of  the 
Dominican  delegation  and  editor  of  the 
Santo  Domingo  Newspaper  L/sr//j  Diario 
said  the  resolution’s  recommendation  is 
not  binding.  “Its  just  a  recommendation 
that  can  be  voided  in  countries  where  it 
may  go  against  constitutional  laws,”  he 
said.  Herrera  added,  however,  that  “the 
danger  is  that  the  recommendation  could 
be  taken  by  governments  to  mean  they 
are  given  authorization  to  control  the 
press.” 

Some  delegates  and  officially  accre¬ 
dited  news  media  observers  criticized 
the  original  recommendation  saying  it 
sought  displacement  of  existing  major  in¬ 
ternational  news  agencies. 

After  some  minor  modifications  that 
somewhat  softened  criticism  of  the  pro¬ 
posal,  a  vote  was  taken  on  January  18. 
Fifteen  nations  voted  in  favor,  one  voted 
against  and  one  abstained. 

On  January  20,  the  last  day  of  the  con- 
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ference,  further  amendments  were  in¬ 
corporated  into  the  resolution.  One  said 
the  resolution  did  not  seek  to  violate 
press  freedom.  The  other  said  any  news 
agencies  formed  should  be  formed  in 
coexistence  with  existing  news  media. 
Following  these  modifications,  another 
vote  was  taken  and  the  measure  was  ap¬ 
proved  by  acclamation. 

Groscoors,  in  a  letter  appearing  in  the 
El  Espectador  following  passage  of  the 
resolution,  said  “my  proposal  does  not 
seek  to  undermine  the  right  of  existing  or 
soon  to  be  formed  news  agencies  of  in¬ 
forming  freely. 

“We  (the  Venezuelan  delegation) 
think  there  is  a  need  in  our  area  to  op¬ 
pose  the  manipulation  (carried  out)  by 
super-organizations  which  in  the  name  of 
a  doubtful  representivity  of  the  printed 
media  south  of  the  Rio  Grande,  try  to 
divide  local  journalism,  undermine  our 
sovereign  interests  and  prevent  our 
countries  .  .  .  from  generating  their  own 
news  stories  and  from  establishing  a 
fairer  and  more  balanced  international 
news  flow. 

“We  are  only  demanding  in  the  name 
of  international  justice  that  the  fair,  equal 
and  balanced  participation  of  Third 
World  nations  be  accepted  in  the  com¬ 
plex  process  or  generation  and  distribu¬ 
tion  of  news  .  .  .” 

In  his  closing  speech,  UNESCO  direc¬ 
tor  General  Amadou  Mahtar  M’Bow  said 
“UNESCO  for  its  part,  intends  to  defend 
and  promote  freedom,  which  is  not  to  be 
confused  with  the  interests  of  certain  de 
facto  monopolies  and  the  universality  of 
communication  .  .  .  UNESCO  .  .  .  shall 
unfailingly  pursue  to  bring  about  a  type 
of  communication  which  will  at  one  and 
the  same  time  (be)  a  source  of  liberty, 
authenticity  and  universality.” 

Although  M’Bow  did  not  identify  the 
“monopolites,”  UNESCO  sources  said 
he  meant  the  American  and  European 
news  agencies. 

“For  the  monopolies,  freedom  only 
exists  when  they  exercise  it,  rejecting 
that  of  others  in  the  name  of  freedom,” 
said  M’Bow.  “1  find  unacceptable  that 
when  developing  nations  speak  of  creat¬ 
ing  their  national  news  agencies,  it  is  said 
that  these  agencies  will  violate  freedom 
of  the  press.  This  is  an  unacceptable 
prejudice  and  if  we  deny  the  govern¬ 
ments  or  the  journalists  the  right  to 
create  their  own  agencies,  then  we  are 
basically  saying  that  these  people  must 
be  considered  inferior. 

“No  one  can  stop  what  is  going  to 
happen.  It  is  in  the  interest  of  those  who 
oppose  these  ideas  to  cooperate  instead 


of  being  demolition  agents.  All  govern¬ 
ments  have  the  right  to  implement  their 
own  communications  policy  to  fit  their 
national  aspirations. 

“UNESCO  does  not  have  its  own 
communications  policy  that  will  be  im¬ 
posed  on  governments.  Each  govern¬ 
ment  is  free  to  implement  its  own  pol¬ 
icy.”  M’Bow  also  said  he  had  appointed 
a  15  man  committee  to  investigate 
worldwide  communications  problems 
because  of  complaints  from  Third  World 
nations  that  international  news  agencies 
distort  their  news. 

Plane  drops  bundles 
on  the  ninth  green 

Norwalk  (Ohio)  ReJIector  went  above, 
if  not  beyond,  the  call  of  duty  to  deliver 
papers  during  a  two-day  blizzard  that 
paralyzed  ground  transportation  in  mid- 
January. 

Publisher  James  Londot  loaded  bun¬ 
dles  of  papers  on  an  airplane  which  de¬ 
livered  them  in  dive-bomber  fashion  to  a 
town  18  miles  away. 

Ground  zero  in  New  London  was  the 
ninth  hole  green  of  the  local  golf  course. 
Local  pilot  Ron  Zoellner  dived  over  the 
course,  banked  his  plane  to  the  right  and 
staff  photographer  Paul  Stafford  kicked  a 
bundle  of  450  Reflectors  out  the  open 
door.  It  plopped  into  a  snowbank  15  feet 
from  the  green. 

The  pilot  and  greenhorn  bombardier 
landed  in  Willard  with  more  newspapers. 
The  city  of  7,000  was  isolated  during 
both  days  of  the  blizzard  of  January  9 
and  10. 

From  Willard,  four-wheel  drive  ve¬ 
hicles  ferried  papers  to  Plymouth,  nor¬ 
mally  served  by  5  daily  newspapers.  The 
Reflector  was  the  only  one  delivered 
January  9. 

To  this  day  publisher  James  Londot  is 
amazed  that  the  flight  cost  only  $25. 
“That’s  ridiculous,”  he  said.  “It  was 
worth  $10,000  in  good  will.” 

The  45-mile-per-hour  wind  and  drifting 
snow  cast  many  Reflector  employees  in 
strange  roles.  Circulation  manager  Ken 
Kosic  began  delivering  a  motor  route 
after  the  regular  driver  quit;  snow  and  ice 
on  the  highways  had  ruined  his  car.  Re¬ 
porters  and  press  foreman  Craig  Myers 
also  drove  motor  routes.  A  Jeep  was 
hired  to  punch  through  snow  drifts  on  a 
road  to  one  community. 

Press  deadline  was  pushed  ahead  30 
minutes  to  give  drivers  more  time  to  de¬ 
liver  papers.  One  driver  was  stranded  at 
a  farmhouse  for  two  days;  another  was 
forced  to  abandon  her  marooned  auto 
and  ride  home  on  a  snowmobile. 

Graham  appointed 

David  J.  Graham  has  been  appointed 
press  relations  manager  of  International 
Nickel  Co.  Inc.,  in  N.Y.,  replacing 
Eugene  P.  Glisky,  who  has  been  trans¬ 
ferred  to  the  Toronto  office. 
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Computer  gives  retailers 
instant  market  information 


Virginian-Pilot  and  Ledger-Star,  morn-  u 
ing,  Sunday  and  evening  papers  respec-  (i 
lively  in  Norfolk,  Va.,  started  several  li 
months  ago  a  Computerized  Retail  Mar-  t< 
ket  Analysis  program  that  is  provided  free  ii 
to  local  retail  advertising  customers.  v 
The  new  management  information  sys-  ii 
tern  called  MAPS  (market  analysis  pro-  s 
posal  system)  was  designed  for  the  adver-  y 
tising  department  by  Richard  F.  Spears,  ( 
sales  development  manager.  MAPS  is  a  d 
tool  for  use  by  retail  account  executives 
in  preparing  for  and  presenting  to  cus¬ 
tomers,  a  viable  advertising  program.  A 
market  analysis  booklet  which  is  cus¬ 
tomized  and  prepared  exclusively  for  a 
specific  customer  is  available  to  the  retail 
account  executive  the  day  after  obtaining 
key  information  from  the  customer. 

The  computerized  data  base  and  the 
computer  program  match  certain  infor¬ 
mation  provided  by  the  retailer  with  the 
customer’s  print  out  giving  a  complete 
customized  analysis  of  that  retailers’ 
market,  sales  potential,  ad  budget,  budget 
allocation,  media,  and  co-op  oppor¬ 
tunities  and  other  pertinent  data.  In  the 
Norfolk  program  the  market  analysis 
print  out  also  provides  information  to  the 
retailer  on  detailed  newspaper  coverage 
by  each  of  the  three  newspapers  in  Nor¬ 
folk,  and  the  adjacent  cities  of 
Portsmouth,  Chesapeake,  Va.  Beach  and 
Suffolk.  The  data  is  massaged  in  a  number 
of  marketing  configurations. 

Data  in  an  analysis  are  based  specifi¬ 
cally  on  the  type  of  business  that  has 
requested  the  analysis.  For  example,  if  a 
furniture  store  requested  a  market 
analysis,  all  market  data,  sales  figures, 
percentage  of  sales  by  month,  ad  budget 
as  %  of  sales,  etc.,  would  be  based  on 
local  and  national  figures  and  trends  for  I 
furniture  stores.  Data  sources  for  the 
Norfolk  program  are:  U.S.  Department  of  ( 
Commerce;  Census  of  Retail  Trade;  Cen-  ' 
sus  of  Business;  Sales  &.  Marketing  Man¬ 
agement  Survey  of  Buying  Power;  Nor-  : 
folk  Statistical  Digest  (local  publication  i 
by  the  Norfolk  Chamber  of  Commerce); 
Tidewater  Opinion  Surveys  (a  local  sur¬ 
vey  of  over  1500  households  done  by 
Landmark  Communications  Research 
department)  and  the  Newspaper  Adver-  > 
tising  Bureau.  The  data  base  can  be  up¬ 
dated  daily,  quarterly,  every  6  months  or 
yearly.  All  data  is  stored  on  diskettes. 

The  detailed  market  analysis  question¬ 
naire  that  is  used  by  retail  account  execu¬ 
tives  at  the  Norfolk  newspapers  asks  for 
the  following  information:  company 
name  and  address;  principles  and  titles; 
type  of  business;  when  established;  size 
of  business  (annual  gross  sales)  for  past  5 
years;  major  and  minor  products  (man- 
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ufacture  and/or  brand  names);  services 
(major  or  minor);  marketing  area  (check 
list  of  adjacent  cities);  customer  charac¬ 
teristics  (check  one  or  more)  age-sex- 
income-education-occupation-working 
women-blacks-shopping  areas;  purchas¬ 
ing  groups  (list  of  hardgoods  and 
softgoods);  advertising  budget  (past  5 
years)  by  dollars;  media  allocation  by  % 
(newspaper-TV-radio-yellow  pages- 
direct  mail-other);  whom  do  you  consider 


to  be  your  major  competition;  list  of  days 
of  seasonal  or  traditional  sales  promo¬ 
tion;  and  supplemental  questions  for 
competitive  media  on  TV-radio  and  direct 
mail. 

The  information  garnered  by  the  ques¬ 
tionnaire  is  entered  into  the  system 
through  a  video  display  terminal  (VDT) 
located  in  the  advertising  department 
with  customized  17  page  booklets  (print) 
outs)  available  the  next  morning  for  retail 
account  executives.  The  account  execu¬ 
tives  then  discuss  with  their  customers 
the  information  provided  in  the  market 
analysis  booklet  (free)  and  also  show 
copy  ideas  and  layouts.  The  creative 
strategy  items  (copy,  layout)  are  not 
computerized. 
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Bellows  introduces 
gossip  and  tv  pages 

The  first  of  many  planned  editorial  and 
advertising  changes  in  the  Los  Angeles 
Herald  Examiner  were  unveiled  during 
the  past  few  days. 

All  are  designed  to  help  the  reader, 
according  to  editor  James  (3.  Bellows. 

Page  2  is  People — A  new  page  every 
day  in  the  Herald  Examiner,  filled  with 
news  items,  gossip  and  anecdotes  about 
people  in  the  news.  It’s  edited  by  Dick 
Adler,  former  managing  editor  of  New 
West  magazine. 

Tv  Tonight — A  daily  column  by  Frank 
Torrez  and  Barbara  Zuanich  on  the  front 
of  the  second  section,  telling  you  the  best 
of  each  night’s  prime  time  tv  viewing. 
Previews  of  major  specials,  notes  on 
movies,  highlights  of  sitcoms — plus  notes 
to  make  tv  watching  more  meaningful. 


Chicago  Tribune  ends 
p.m.  deliveries 

The  mid-day  edition  of  the  Chicago 
Tribune  will  be  suspended  on  January  30, 
Robert  M.  Hunt,  president  and  chief 
executive  officer. 

Home  delivery  subscribers  of  the  mid¬ 
day  edition  will  be  offered  home  delivery 
of  the  regular  morning  editions. 

“Trends  in  circulation  indicate  that  the 
vast  majority  of  newspaper  readers  prefer 
morning  home  delivery,’’  said  Thomas 
Clancy,  the  Tribune’s  circulation  direc¬ 
tor.  “Our  decision  to  have  morning  home 
delivery  reflects  this  trend,  and  will  ena¬ 
ble  us  to  insure  quality  service.” 

The  Tribune  said  Audit  Bureau  of  Cir¬ 
culation  figures  show  that  Tribune  circu¬ 
lation  in  the  primary  market  area  is  up  for 
the  reporting  period  ending  September  30, 
1977,  compared  to  the  same  period  of  1976. 


Hearst  publisher  wants 
‘better  pay  for  the  best’ 


Boston  Herald  American  publisher 
Robert  C.  Bergenheim  blames  unions  for 
his  staffers’  “civil  service  mentality." 

The  Hearst  publisher — awards  dinner 
speaker  at  the  New  England  Press  As¬ 
sociation's  January  19-22  winter  conven¬ 
tion  in  Boston — said  strong  unions  trigger 
poor  management. 

He  said  he  would  rather  pay  150  top 
reporters  and  editors  an  average  of 
$30,000  a  year  than  200  of  them  $22,500. 

Better  pay  for  the  best,  he  believes, 
would  give  him  more  flexibility  and  bring 
more  “sophistication  and  self- 
confidence”  to  his  newsroom. 


Jess  Gorkin 
steps  down  as 
Parade  editor 

James  D.  Head,  a  former  daily  news¬ 
paper  editor,  has  been  named  to  succeed 
Jess  Gorkin  as  editor  of  Parade. 

The  announcement  by  James  M.  Mc¬ 
Allister,  chairman  of  the  board  and  chief 
executive  officer,  said  Gorkin  will  re¬ 
main  as  editorial  advisor.  Gorkin  has 
been  editor  of  the  newspaper  magazine 
supplement  for  29  year;?. 

“1  don't  intend  to  retire.  I  just  turned 
64.  Thank  goodness  I’m  in  vigorous 
health.  I’m  more  creative  than  ever  be¬ 
fore,  and  I  look  forward  to  many  more 
creative  challenges.  I’m  full  of  energy.” 
Gorkin  told  Editor  &  Publisher,  when 
asked  for  a  comment.  And  he  added  that 
“as  long  as  there  is  creative  editorial 
work  left  out  there,”  he’s  “open”  to  sug¬ 
gestions  for  channelling  his  Journalistic 
energy. 

“There  are  different  kinds  of  editors. 
Coming  up  with  new  innovative  ideas  in 
the  Sunday  field  has  been  my  strong 
point  through  the  years,”  said  Gorkin, 
who  commutes  to  New  York  City  from 
White  Plains.  Under  Gorkin’s  editorship. 
Parade  has  received  a  number  of  jour¬ 
nalism  awards. 

This  week  Gorkin  said  he  was  writing 
up  the  reaction  from  the  “flood  of  let¬ 
ters”  he  has  received  about  his  most  re¬ 
cent  Open  Letter  in  Parade  proposing 
cardio-pulmonary  resuscitation  (CPR) 
training  be  required  for  all  high  school 
students.  Gorkin  said  he  is  “confident” 
most  high  schools  will  put  this  program 
into  effect,  and  he  intends  to  do  a 
number  of  followup  stories  for  Parade  on 
this  program  he  directed  to  super¬ 
intendents,  he  said. 

Warren  J.  Reynolds,  publisher  of 
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“Nothing  keeps  a  paper  honest  as  well 
as  competition,”  said  Bergenheim — who 
is  trying  to  gain  ground  on  the  Boston 
Globe  in  one  of  5  American  cities  with 
such  head-to-head  competition. 

A  second  paper,  Bergenheim  said, 
“can  slow  a  supercharger  down  and  offer 
an  alternative,  and  it  should  offer  bal¬ 
ance.”  It’s  “nonsense”  for  papers  not  to 
criticize  each  other,  he  continued — 
slamming  investigative  journalism  “when 
it  turns  into  harassment,”  stoops  to  de¬ 
tailing  trivial  or  long-past  incidents  or  fo¬ 
cuses  on  personalities  instead  of  pro¬ 
grams. 


Gorkin  Head 


Parade,  told  E&P  Head’s  promotion  is 
“just  part  of  a  transition  period  at 
Parade.” 

“After  having  worked  as  managing 
editor  under  Jess  Gorkin,  1  hope  to  be 
able  to  continue  to  do  some  of  the 
things — and  the  fine  editing  job — that  1 
observed  Jess  do,”  Head  said  in  an 
interview. 

Asked  if  he  had  any  of  his  own  ideas  in 
mind  as  editor.  Head  said  he  certainly 
did,  but  that  these  ideas  will  be  “in¬ 
fused”  into  the  editorial  formula  and  will 
“evolve”  as  he  edits  Parade. 

“This  is  a  very  successful  operation 
that  1  respect  and  with  which  1  am  in 
general  accord,”  he  said.  “1  feel  very 
strongly  that  any  publication  is  a  reflec¬ 
tion  of  an  editor’s  personality,  his  per¬ 
sonal  instincts,  prejudices  and  judge¬ 
ments.”  Head  said  that  because  of  these 
influences  by  an  editor,  he  will  reflect  his 
own  personality  in  time  in  Parade. 

Head  joined  Parade  as  managing  editor 
in  1975,  and  he  was  appointed  assistant 
publisher  in  February,  1977. 

He  was  the  first  editor  of  the  Gannett 
newspaper  Today  at  Cape  Kennedy,  Fla. 

Head  has  also  been  executive  editor 
and  vicepresident  of  the  Gannett 
Westchester-Rockland  (N.Y.)  news¬ 
papers. 


AFTRA  agrees 
to  allow  non¬ 
members  on  air 

William  F.  Buckley  Jr.,  and  M.  Stan¬ 
ton  Evans,  newspaper  columnists  and 
broadcast  commentators,  announced 
January  19  their  resignation  from  the 
American  Federation  of  Television  and 
Radio  Artists. 

Their  resignation  followed  an  agree¬ 
ment  January  16  in  the  U.S.  District 
Court  for  the  Southern  District  of  New 
York  when  Buckley,  Evans  and  AFTRA 
agreed  to  discontinue  the  case  which  has 
been  fought  through  the  courts  and 
NLRB  since  1971. 

Following  a  court  decision  that  no 
employe  in  the  radio  or  television  indus¬ 
try  is  obligated  to  be  a  member  of  the 
union  as  a  condition  of  employ,  AFTRA 
agreed  it  would  notify  in  writing  all  sig¬ 
natories  to  the  AFTRA  Code  of  Fair 
Practice,  including  most  broadcast 
employers,  that  employes  are  not  obli¬ 
gated  to  join  AFTRA  in  order  to  keep 
their  jobs. 

It  was  also  agreed  that  the  plaintiffs 
would  pay  an  amount  equal  to  regular 
dues  and  initiation  fees  to  the  union. 

With  the  financial  backing  of  the  Na¬ 
tional  Right  to  Work  Legal  Defense 
Foundation,  Buckley  and  Evans  have 
been  fighting  their  case  against  AFTRA 
since  1971 .  They  contended  that  compel¬ 
ling  membership  and  dues  is  a  violation 
of  their  rights  of  free  speech  and  associa¬ 
tion  under  the  First  Amendment. 

According  to  Buckley,  following  its 
“defeat  in  the  District  Court.  AFTRA 
surreptitiously  dropped  the  requirement 
that  we  join  their  union,  so  long  as  we 
continue  to  pay  money  to  it.”  The  plain¬ 
tiffs  argued  it  didn’t  do  any  good  to  “ad¬ 
mit  privately  to  you  that  you  need  not  be 
a  member.” 

The  union  capitulated  and  in  exchange 
for  termination  of  the  case  promised  the 
court  it  would  send  a  letter  within  30 
days  to  all  signatories  including  the  sen¬ 
tence:  “Under  prevailing  law  such  per¬ 
sons  are  not  obligated  to  accept  member¬ 
ship  in  AFTRA.” 


His  earlier  editorial  positions  were 
with  the  Detroit  Free  Press,  Miami 
Herald,  Miami  News,  New  York  Herald 
Tribune  and  Hartford  Times. 

Gorkin  is  noted  for  helping  to  promote 
better  relations  between  the  United 
States  and  the  Soviet  Union.  In  1955,  he 
spent  a  month  visiting  and  photographing 
Russia.  He  was  instrumental  in  establish¬ 
ing  the  Washington-Moscow  Hotline  and 
the  joint  U.S. -Soviet  space  flight.  Both 
ideas  were  first  suggested  by  him  in 
Parade  via  “Open  Letters  to  the  Presi¬ 
dent.” 
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Murdoch  predicts  wave 
of  non-union  daiiies 


By  John  Consoli 

New  York  Post  publisher  Rupert  Mur¬ 
doch  took  a  swipe  at  labor  unions  in 
newspapers  this  week  and  predicted  if 
Leonard  Saffir’s  concept  of  publishing 
the  New  York  Trih  without  union  con¬ 
tracts  is  successful,  it  will  start  a  trend  in 
the  major  cities  around  the  country. 

“Pm  more  optimistic  for  The  Trib  than 
most  people  1  meet  in  the  industry," 
Murdoch  told  an  Overseas  Press  Club 
audience.  "1  would  hope  he  (Saffir)  does 
not  get  very  disappointed,  because  1 
think  he  has  something  very  special 
going  for  him. 

“We  have  to  remember  what  they  are 
doing,  apart  from  just  trying  to  give  us 
another  voice  in  town,"  Murdoch  said. 
“They  are  using  a  modem  technology  . . . 
to  produce  a  new  newspaper  without 
union  contracts. 

“We  now  have  in  this  city  three  news¬ 
papers  all  employing  something  like 
twice  as  many  people  as  they  need  ...  all 
paying  them  rates  of  pay,  with  the  excep¬ 
tion  of  the  better  journalists,  well  beyond 
what  the  market  can  bear." 

Murdoch  said  the  New  York  City  pa¬ 
pers  are  locked  into  union  contracts  that 
make  it  difficult  to  compete  with  what  he 
called  the  “ring  of  extremely  active,  vig¬ 
orous,  first  class,  regional  and  suburban 
papers,  who  don’t  have  these  union  con¬ 
tracts,  who  don’t  have  these  costs." 

The  Australian-born  publisher  added, 

“1  think  Mr.  Saffir  is  on  to  an  idea.  And  1 
think  it  is  tme  that  if  he  were  to  achieve 
and  hold  on  to  a  circulation  of  250,000, 
he  would  find  a  place  in  this  city,  make 
money  out  of  it  and  would  tend  to  find  a 
lot  of  imitators.  1  think  that  would  be  a 
wonderful  thing. 

“This  is  the  first  example  of  what  is 
going  to  happen  in  the  big  cities,”  said 
Murdoch.  “People  are  going  to  be  able  to 
staff  without  the  weight  of  progressive 
and  conservative  unions  ...  by  all  means 
paying  people  the  commercial  rates  of 
pay  and  better,  booking  the  right  num¬ 
bers  of  people. 

“1  think  you’ll  find  other  people  will 
be  following  this  example  if  he  (Saffir) 
gets  away  with  it.” 

Murdoch’s  comments  are  not  surpris¬ 
ing  to  Post  insiders  who  say  he  has  his 
headaches  over  both  the  editorial  and  the 
pressmens’  union. 

‘‘There  are  many  non  productive 
editorial  people  including  some  old 
timers  and  he  can’t  get  rid  of  them  because 
of  the  Guild,"  said  one  source.  “What 
he’s  had  to  do  is  add  at  least  10  newer, 
younger,  more  productive  reporters  and 
this  has  jacked  up  his  payroll.” 
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Murdoch  is  also  reportedly  unhappy 
over  the  situation  in  the  pressroom 
which  one  source  described  as  “over¬ 
staffed.” 

Murdoch  made  his  feelings  known 
about  the  pressroom  in  answer  to  a  ques¬ 
tion  about  why  the  Post  has  begun  pub¬ 
lishing  an  earlier  edition  (on  the  streets 
by  9  a.m.),  while  eliminating  the  latest 
edition  which  normally  contained  final 
stock  prices. 

“If  we  just  started  coming  out  as  early 
as  9  a.m.  and  kept  coming  out  as  late  as  6 
p.m.,  it  would  have  cost  us  another  mil¬ 
lion  dollars  in  overtime  in  the  pressroom, 
so  we  elected  to  come  out  earlier  and  not 
so  late." 

Murdoch  said  the  Post  had  first  tried 
the  early  morning  edition  on  an  experi¬ 
mental  basis  before  making  it  a  perma¬ 
nent  thing.  “I’ve  wanted  to  do  this  for  a 
whole  year,”  Murdoch  said.  “It’s  taken 
me  that  amount  of  time  to  persuade  my 
colleagues  at  the  Post  to  give  it  a  try." 

A  member  of  the  audience  raised  the 
question  of  how  the  elimination  of  the 
paper’s  latest  edition,  which  enables  the 
paper  to  carry  only  the  3  p.m.  stock 
prices  instead  of  the  closing  prices  in  its 
final  edition,  has  affected  newsstand 
sales. 

“As  far  as  we  can  see,  none  at  all." 
said  Murdoch.  “I  believe  people  are  in¬ 
terested  in  reading  about  what  is  going 
on  in  the  stock  exchange.  I  think  they  are 
interested  in  reading  about  the  world  of 
business,  finance,  banking  and  so  on.  if  it 
is  presented  interestingly  and  dramati¬ 
cally.  They’re  not  interested  at  this  mo¬ 
ment  in  watching  how  bust  they  are 
going  in  the  stock  market  and  1  think 
that’s  been  true  for  a  long  time.  Today 
there  are  very  few  professionals  who 
would  buy  a  paper  to  see  what  is  happen¬ 
ing  to  his  stock.” 

Insiders  at  the  Post  have  placed  the 
paper’s  losses  at  approximately  $150,000 
per  week  and  while  Murdoch  did  not 
throw  out  any  numbers,  he  did  say  that 
the  Post  has  not  been  “saved”  yet. 

“We  took  over  a  ship  that,  for  a  vari¬ 
ety  of  reasons,  was  drifting,"  Murdoch 
said.  “We  can  now  confidently  say  we 
have  done  much  to  salvage  it.  We  may 
not  have  saved  the  Post  yet,  but  we  will 
and  I  think  our  provocative  presence  will 
well  increase  the  life  expectancy  of  other 
papers.” 

Asked  if  his  primary  goal  in  acquiring 
the  Post  was  to  make  money,  Murdoch 
said,  “I  would  not  have  invested  so 
heavily  in  the  Post  if  the  dominant  object 
were  profits.  1  could  have  found  far  less 
formidable  and  less  hazardous  alterna¬ 
tives.” 


The  reason  the  Post  is  not  turning  a 
profit  in  addition  to  the  reported  union 
overmanning  problems,  according  to 
Post  insiders,  has  been  because  Murdoch 
has  invested  so  much  to  improve  the 
operation. 

“Mrs.  Schiff  (former  Post  publisher 
Dorothy  Schiff  who  sold  the  paper  to 
Murdoch  in  December  of  1976)  spent  no 
money  at  all  on  the  Post,"  said  one 
source.  “Whenever  a  problem  came  up, 
she  would  cut  back  wherever  she  could. 
Murdoch  is  investing  in  the  paper  to 
make  it  better  and  in  the  process  he  is 
losing  money.” 

Murdoch  has  added  8  to  10  news  pages 
per  day  to  the  paper  and  this  alone  has 
resulted  in  an  additional  newsprint  cost 
of  more  than  $15,000  per  week.  In  addi¬ 
tion,  although  the  Post  picked  up  about 
140,000  readers  when  the  Lonn  Island 
Press  went  out  of  business  last  spring, 
the  paper  has  had  to  spend  more  to  dis¬ 
tribute  the  paper  in  that  area,  to  maintain 
a  new  regional  office  and  to  pay  the  addi¬ 
tional  staff  of  district  managers  in  the 
circulation  department. 

Murdoch  has  also  installed  a  com¬ 
puterization  system  oT  bookkeeping  for 
better  controls  and  more  efficiency.  This 
will  pay  off  in  the  long  run,  but  in  the 
short  run  the  investment  has  been  siza¬ 
ble. 

The  Post’s  advertising  linage  from 
January  through  November  of  1977 
reached  10,644,130,  an  increase  of  9.6%. 
Linage  for  November  of  last  year  was  up 
nearly  20%  over  the  same  month  in  1976. 

Post  sources  said  with  an  increase  in 
circulation  to  about  800,000  and  a  steady 
increase  in  advertising  revenues,  the 
Post  could  begin  turning  a  profit. 

Murdoch  said  he  is  not  presently  in¬ 
terested  in  purchasing  other  newspapers 
because  his  hands  are  “very  full"  with 
the  Post. 

“I  said  at  the  start  that  I  made  a  long 
term  commitment  to  the  Post,  based  on 
a  cdnviction  that  it  had  a  basis  for  survi¬ 
val  and  even  the  real  possibility  of 
growth,”  he  said.  “More  important,  I 
think,  its  one  of  the  truly  great  challenges 
still  existing  in  the  world  of  publishing 
and  certainly  one  of  the  most  difficult.” 

Murdoch  was  asked  how  he  felt  the 
loss  of  syndicated  columnist  Sylvia  Por¬ 
ter  would  affect  the  Post’s  circulation. 
Sylvia  Porter’s  column  recently  began 
running  in  the  New  York  News. 

He  said  he’d  never  seen  one  byline  or 
one  comic  change  papers  and  change  cir¬ 
culation  to  any  significant  extent.  He 
said  “certain  demands”  were  placed  on 
the  Post  which  the  paper  felt  it  could  not 
meet. 

Rep  appointed 

Western  Dailies,  national  newspaper 
representative  firm,  has  been  appointed 
to  represent  the  Antelope  Valley  Press,  a 
tri-weekly  published  in  Palmdale,  Calif. 
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New  York  City  stores 
win  3  NoRMA  awards 


New  York  City  retailers  dominated  the 
list  of  1977  NoRMA  Award  winners, 
capturing  three  firsts,  two  seconds  and 
three  honorable  mentions. 

The  awards  are  co-sponsored  by  the 
National  Retail  Merchants  Association 
and  the  Newspaper  Advertising  Bureau 
and  are  awarded  in  recognition  of  retail 
advertising  excellence  in  newspapers. 

Abraham  &  Strauss  captured  the  first 
place  award  in  the  over  $50  million  (vol¬ 
ume  per  year)  category,  Barney’s 
Clothes  won  the  first  prize  in  the  S25-$50 
million  category  and  Whitehouse  & 
Hardy  won  first  prize  in  the  S5-$25  mil¬ 
lion  category. 

First  place  prizes  in  the  other  two 
categories  went  to  John  Wanamaker  of 
Philadelphia  in  the  Institutional  Category 
and  Bernard  of  Vienna  of  Walnut  Creek, 
California  in  the  under  $5  million  cate¬ 
gory. 

Workbench  and  Feron's,  both  in  New 
York,  captured  second  place  awards  and 
New  York  retailers  Macy’s,  Saks  Fifth 
Avenue  and  B.  Altman’s  received  hon¬ 
orable  mention  awards  for  their  ads. 

Workbench  took  second  prize  in  the 
$5-$25  million  category  and  Feron’s  took 
second  in  the  under  $5  million  category. 

Macy’s  won  its  honorable  mention 
award  in  the  institutional  category,  while 
Saks  and  Altman’s  took  honorable  men¬ 
tion  awards  in  the  over  $50  million 
category. 

Abraham  &  Strauss  won  in  its  cate¬ 
gory  for  a  campaign  on  women’s  and  mis¬ 
ses  boots.  Ads  emphasized  wide  assort¬ 
ment  and  integrated  boots  with  clothes 
for  various  occasions.  Each  carried  the 
slogan  “Everything  to  Boot!”  In  one  ad, 
illustrations  showed  boots  by  themselves 
and  boots  with  outfits  for  specific  looks. 

The  ad  was  put  together  in-house. 
Roberta  Kahn  is  the  home  copy  chief  and 
Joan  Poulos  is  the  fashion  copy  chief  for 
A&S. 

Barney’s  Clothes  won  for  ads  which 
stressed  the  individuality  conferred  on 
the  customer  who  shops  its  stores  and 
the  wide  selection  offered. 

Copy  said  in  part:  “In  Barney’s  shear¬ 
ing  collection,  no  two  coats  are  exactly 
alike  ...  So  no  matter  how  many  men 
flock  to  Barney’s  for  shearlings  this  fall, 
they  won’t  come  out  looking  like  a  nation 
of  sheep.” 

1978  NoRMA  AWARD  WINNERS— First 


Barney’s  winning  ads  were  done  by 
Carl  Ally  Inc.  of  New  York. 

Whitehouse  &  Hardy’s  winning  ads 
presented  men’s  fashions  with  a  lighter 
touch.  The  ads  were  put  together  by  Phil¬ 
lip  Growick  Associates,  Inc.  of  New 
York. 

An  arresting  headline  on  an  ad  an¬ 
nouncing  a  warehouse  clearance,  plus 
good  art  work  and  copy  won  a  first  prize 
for  Bernard  of  Vienna,  a  retailer  of  an¬ 
tiques.  The  headline  said:  “How  would 
you  like  to  own  Beethoven’s  piano? 
(That’s  just  one  of  the  unique  antique 
items  you’ll  find  at  our  public  sale.)” 

The  Bernard  of  Vienna  winning  ad  ap¬ 
peared  in  the  Contra  Costa  Times  in 
Walnut  Creek,  California. 

Wanamaker  conveyed  the  family  feel¬ 
ing  of  Christmas  with  an  ad  showing  San¬ 
ta’s  suit  on  an  ironing  board.  The  ad 
called  attention  to  the  Christmas  rush 
and  noted  that  Wanamaker  was  helping 
out  by  being  open  longer  on  the  day  be¬ 
fore  the  holiday. 

The  Wanamaker  ad  was  prepared  in- 
house.  Ben  Doroff  is  the  sales  promotion 
director  of  Wanamaker  and  Jim  Spark  is 
the  ad  manager. 

First  prize  winners  received  silver 
shopping  bags  embedded  in  Incite.  Her¬ 
man  E.  Bulling,  vicepresident,  sales 
promotion,  McCurdy  &  Co.,  Rochester, 
New  York  and  chairman  of  the  NRMA 
Sales  Promotion  Division,  presented  the 
awards.. 


Newspaper  ad  execs 
meeting  in  Atlanta 

“Newspaper  Marketing  Takes  You  To 
The  Top”  will  be  the  theme  of  the  120th 
International  Newspaper  Advertising 
Executives  Sales  conference  in  Atlanta 
from  January  29  through  February  1. 

Jack  Tarver,  publisher  of  the  Atlanta 
Journal  and  Constitution  will  welcome 
the  ad  executives  at  a  Monday  morning 
session  that  kicks  off  the  convention 
being  held  at  the  Peachtree  Plaza  Hotel. 

The  traditional  INAE  “fellowship” 
cocktail  party  will  be  held  at  5:30  p.m. 
the  night  before  in  the  Peachtree  Ball¬ 
room. 

A  list  of  convention  registrants  begins 
on  page  38.  This  pre-convention  issue  of 
E&P  also  contains  an  interview  with  in¬ 
coming  INAE  president  Robert  Rittler, 
and  NoRMA  Award  winners  for  the  best 
retail  ads  of  1977. 

Virgin  Islands’  Gov. 
names  press  sec’y 

Governor  Juan  Luis  appointed  Ronald 
Walker  as  press  secretary  to  the  Gover¬ 
nor,  effective  January  30. 

Walker  is  director  of  Virgin  Islands 
News  Service,  which  was  under  contract 
to  the  San  Juan  Star  to  launch  its  Virgin 
Islands  edition.  He  had  been  editor  of  the 
Virgin  Islands  Daily  News  from  1976  to 
1977. 

Walker  was  managing  editor  of  the  San 
Juan  Star  from  1%8  to  1970,  where  he 
also  held  a  number  of  other  positions, 
including  editorial  page  editor,  from 
1%2  to  1973. 


prize  winners  in  the  annual  NoRMA  Award  competition  for  outstanding  newspaper 
advertising  received  their  prizes  at  the  Sales  Promotion  Session  of  the  National  Retail  Merchants  Association  convention. 

In  the  photo  (from  left)  are:  Ben  Doroff, executive  vice  president,  John  Wanamaker,  Philadelphia;  Gilda  Smithline  Block, 
vicepresident  for  sales  promotion,  Abraham  &  Straus,  Brooklyn;  Sam  Benson,  Bernard's  of  Vienna,  Walnut  Creek,  Calif.; 
Herman  E.  Bulling,  chairman  of  the  Sales  Promotion  Division  and  vicepresident  of  McCurdy  &  Co.,  Rochester,  who  presented 
the  prizes;  Milton  Guttenplan,  advertising  director,  Barney's,  New  York;  Joseph  R.  Rowen,  vicepresident.  Sales  Promotion 
Division,  NRMA;  Philip  Growick,  head  of  the  agency  bearing  his  name,  who  accepted  for  Whitehouse  &  Hardy;  and  E. 

Lawrence  Goodman,  vicepresident,  department  store  sales.  Newspaper  Advertising  Bureau,  Inc. 
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Best  retail  ads  of  1977 — NoRMA  winners 


NoRMA  Award  Winners — 1977 

•  Institutional  Category 

First  Prize — John  Wanamaker,  Philadelphia 
Second  Prize— Jewel  Food  Stores,  Melrose  Park,  Illinois 
Steinbach,  Asbury  Park,  N.J. 

Honorable  Mentions— Macy’s,  New  York 

Osmun’s  Pontiac,  Michigan 
Tech  Hifi,  Ann  Arbor,  Michigan 

•  Over  $50  Million  Category 

First  Prize— Abraham  &  Strauss,  New  York 
Second  Prize— Carson  Pirie  Scott,  Chicago,  Illinois 
Honorable  Mentions — Saks  Fifth  Avenue,  New  York 
B.  Altman’s,  New  York 
Stix  Baer  &  Fuller,  St.  Louis, 
Missouri 

Woodward  &  Lothrop,  Washing¬ 
ton,  D.C. 

Sakowitz,  Inc.,  Houston,  Texas 
John  Wanamaker,  Philadelphia 
Liberty  House,  Honolulu,  Hawaii 
Detroit  Bank  Corp.,  Detroit, 
Michigan 

Dayton’s  Department  Store, 
Minneapolis,  Minnesota 

•  $25-$50  Million  Category 

First  Prize — Barney’s  Clothes,  New  York 
Second  Prize — None 
Honorable  Mention— None 

•  $5-$25  Million  Category 

First  Prize — Whitehouse  &  Hardy,  New  York 
Second  Prize— Workbench,  New  York 
Honorable  Mentions — Roz  &  Sherm,  Birmingham, 
Michigan 

Hemphill-Wells,  Inc.,  Lubbock, 
Texas 


MERRY  CHRISTMAS  WISH  from  Philadelphia  re¬ 
tailer  John  Wanamaker  won  the  chain  first  prize  in 
the  institutional  category  of  this  year’s  NoRMA 
awards.  Wanamaker  ads  are  always  creative  and  in 
addition  to  its  winning  NoRMA  entry  this  year,  the 
chain  has  won  several  awards  for  its  ads  including 
many  in  E&P’s  annual  newspaper  color  awards 
competition. 


•  Under  $5  Million  Category 

First  Prize — Bernard  of  Vienna,  Walnut  Creek,  Califor¬ 
nia 

Second  Prize — Feron’s,  New  York 

Honorable  Mention — Gordon’s  Alley,  Atlantic  City,  N.J. 


PROVOCATIVE  HEADLINE  draws  the  reader  into 
the  award  winning  ad  by  Bernard  of  Vienna,  a  Wal¬ 
nut  Creek,  California  antique  retailer,  in  the  under 
$5  million  category. 
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This  Christmas, 
be  clothes  to  someone 
yon  love. 


Best  retail  ads  of  1977—NoRMA  winners 


nhitelK  »usc£^nly 


A  LIGHTER  NOTE  on  men’s  fashions  helped  White- 
house  &  Hardy  capture  the  first  place  award  in  the 
$5-$25  million  category.  The  headline  quipped: 
“This  Christmas,  be  clothes  to  someone  you  love” 
and  the  ad  used  newspapers  to  promote  some 
higher  ticket  men’s  sweaters,  slacks  and  blazers. 


EVERYTHING  TO  BOOT  was  the  theme  of  the  Ab¬ 
raham  &  Strauss  full  page  ad  that  garnered  the 
Brooklyn  (New  York)  chain  the  first  place  award  in 
the  over  $50  million  category.  The  promotion  used 
newspapers  to  show  the  consumer  the  chain’s  wide 
assortment  of  classic,  riding  and  sport  boots.  In 
all,  23  different  boots  were  pictured. 


Specialty  apparel  chain 
phasing  out  newspapers 

Kennedy's,  a  specialty  apparel  chain  the  specialty  apparel  retail  achieves  from 
operating  2 1  units  in  seven  states,  is  advertising.” 

planning  to  increase  its  broadcast  adver-  When  Kennedy’s  does  use  newspa- 
tising  investments  by  40%  this  spring  pers,  Chovance  said  the  chain  concen- 
while  cutting  back  on  its  print  media  ads  trates  “minimal  amounts  of  space  on 
by  30%.  Sunday — being  very  clean  and  generally 

“We  feel  this  approach  to  our  business  at  regular  price — and  using  Thursdays 
makes  sense,”  Ronald  L.  Chovance,  for  our  major  space  allocations  and  price 
executive  vicepresident  told  an  audience  activity.” 

of  National  Retail  Merchants  Associa-  Chovance  said  this  strategy  is  the  op¬ 
tion  executives.  posite  of  what  most  retailers  in 

“We  know  by  the  nature  and  size  of  downtown  shopping  centers  do.  “When 
our  business  that  to  be  competitive  in  you  are  supporting  major  downtown 
print  media,  specifically  referring  to  plants  such  as  our  competitors,  it  is  more 
newspaper,  on  a  daily  basis  is  not  possi-  logical  to  have  a  heavy  concentration  on 
ble,”  Chovance  said.  “Therefore,  we  Sunday,”  he  said,  “however,  we  found 
have  to  use  other  avenues  more  dili-  that  ‘me  too’  strategy  was  not  the  ans- 
gently  to  maintain  whatever  foot  traffic  wer.” 


Chovance  feels  his  chain  can  have  a 
greater  impact  on  its  customers  and 
make  more  of  an  impression  on  them 
through  tv  commercials  than  through 
newspaper  ads.  While  his  chain’s  news¬ 
paper  ads  tend  to  get  lost  in  the  sea  of  ads 
run  by  competing  chains,  tv  commercials 
give  the  chain  a  better  chance  of  standing 
out  in  the  consumers’  minds. 

“By  taking  a  more  positive  position, 
specifically  on  television,  we  feel  that  we 
have  a  stronger  presentation  in  relation 
to  our  competitors  than  by  trying  to  es¬ 
tablish  the  same  strength  through  news¬ 
paper,”  Chovance  said. 

Kennedy’s  stores  are  located  in 
Maine,  New  Hampshire,  Massachusetts, 
Rhode  Island,  Connecticut,  N.Y.  and  N.J. 
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saved  dtem  10%  on  their 
homeowner’s  insurance,  and 
they  dcxi’t  even  know  1  exist” 


"Fm  an  actuary  for  Allstate,  and  not 
many  people  know  what  I  do.  My  job 
is  to  find  fair  insurance  rates  for  our 
customers. 

"Well,  I  had  the  idea  of  looking  at 
our  loss  experience  with  newer  homes. 

It  turned  out  that  newer  houses  cost 
us  less  to  insure.  So  now,  our  company 

fives  a  10%  discount  on  basic 
omeowner’s  premium  for  houses 
five  years  old  or  less. 

"It’s  typical  of  us  that  whenever  we 
find  lower  costs  like  this  we  want  to 
pass  on  the  savings  to  our  policyholders.” 


Allstate  Insurance  Company.  Northbrook,  IL 


John  Drennan  \ 
Allstate  Actuary  i 
Northbrook,  IL  \  | 


W  ^  Help  when  you  need  it. 
That’s  a  promise  from 
the  good  hands  people. 

/lllslate 


INDIVIDUALITY  conferred  on  the  customer  and  the 
wide  selection  offered  was  uniquely  portrayed  in 
this  winning  entry  of  Barney’s  Clothes  in  the  $25- 
$50  million  category.  The  winning  ad  reads;  “So  no 
matter  how  many  men  flock  to  Barney’s  for  shearl¬ 
ings  this  fall,  they  won’t  come  out  looking  like  a 
nation  of  sheep.” 


FOR  INSTANT  ACTION 
WHEN  YOU  TEST  .  .  . 
ALTOONA’S  BEST! 

In  Altoona,  we  have  everything  it  takes  for 
successful  testing — isolation,  typical  demo¬ 
graphics,  income,  retail  range,  and  dis¬ 
tribution  patterns — reached  by  one 
saturation-coverage  advertising  medium. 

In  our  compact,  1-county  metro  market, 
you  get  an  important  bonus— speed  and 
ease  in  planning,  coordinating  and  mer¬ 
chandising  a  test.  Schedule  Altoona, 
“Test-Town,  Pa.,"  for  valid  marketing 
answers  in  jig  time. 


households  get 
their  shopping 
information  from 
the  MIRROR. 


ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Hltoona  SEtrror 


Altoona,  Pa.  16603  •  Call  the  Advertising  Department  at  814-944-7171. 


Bill  Starr 
returns  to 
Briggs  Bros. 

Life  has  come  full  circle  for  Bill  Starr, 
former  vicepresident  in  charge  of  adver¬ 
tising  and  41 -year  veteran  of  the  Fort 
Lauderdale  News. 

A  mere  46  years  ago,  young  Starr  re¬ 
ceived  his  first  newspaper  advertising 
job  from  Briggs  Bros.  Advertising,  a 
Cleveland-based  firm  which  places  and 
handles  industrial  advertising  for  8  daily 
papers.  Starr  was  writing  ad  copy  and 
making  layouts  for  Briggs’  clients  at  the 
Atlanta  Constitution  when  he  left  to  take 
an  ad  sales  job  at  the  Fort  Lauderdale 
News. 

Now,  at  age  64,  Starr  has  resumed  his 
career  with  Briggs  Bros,  as  manager  of 
their  soon-to-be  published  Business  & 
industry  pages  of  the  Hollywood  (Fla.) 
Sun-Tattler. 

Starr’s  career  has  been  long  and  color¬ 
ful.  After  his  first  3  days  at  the  News,  he 
was  promoted  to  sales  manager.  His 
years  with  the  News  were  interrupted  for 
4  years  during  World  War  II,  while  as  a 
tank  commander,  he  served  under  Gen¬ 
eral  Patton  in  Sicily,  and  earned  the 
Silver  Star,  the  Bronze  Star  and  the  Pur¬ 
ple  Heart. 

Starr  returned  to  the  News,  where  he 
became  vicepresident  in  1959,  and  under 
his  guidance  linage  records  were  broken 
each  year. 

In  competition  with  1,700  other 
dailies,  including  those  from  the  mega¬ 
cities,  the  News  has  ranked  among  the 
top  10  U.S.  dailies  for  ad  linage  over  the 
last  13  years,  and  has  been  the  number 
one  evening  paper  for  linage  since  1970. 

Starr  retired  in  October,  and  accepted 
the  Hollywood  job  December  I,  1977. 

“I’m  just  getting  into  the  job,’’  Starr 
says,  “and  I’m  enjoying  it  more  and  more 
each  day — it’s  a  challenge.’’ 


Gannett  dailies 
form  marketing  unit 

Six  daily  newspapers  in  4  Upstate 
N.Y.  markets  have  joined  together  their 
national  sales  efforts. 

The  six  newspapers  are  all  daily  Gan¬ 
nett  Newspapers  serving  this  area.  They 
are  Utica  Press  &  Observer-Dispatch, 
Binghamton  Press  cS  Sun-Bulletin, 
Ithaca  Journal  and  Elmira  Star-Gazette. 

Thomas  F.  Higgins,  national  ad  man¬ 
ager,  Binghamton  Press  &  Sun-Bulletin, 
said  the  marketing  group  is  called  the 
U-BIE  Group.  Total  circulation  of  the 
papers  is  228,198,  he  said.  The  group 
offers  one  order,  one  bill  at  a  15%  dis¬ 
count  for  any  ad  running  in  all  6  dailies. 
Higgins  is  U-Bie  coordinator. 
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SeNDfORYOUR 

HiOtmaes  MAtwu. 


You  are  a  part-owner  of  the  finest  fighter/interceptor  in  the  sky.  The  Grumman 
F-14  Tomcat. 

It  can  take  on  six  different  airplanes— or  even  cruise  missiles— all  at  once.  Although 
it  can  fly  and  turn  with  the  best  of  them,  it  doesn’t  have  to  combat  other  aircraft  one-on-one 
as  all  other  fighters  do. 

Nothing  carrying  a  man  can  outrun  or  outmaneuver  one  of  the  F-14’s  six  Phoenix 
missiles.  And  they  can  be  launched  from  over  a  hundred  miles  away. 

There’s  a  lot  more  that  the  F-14  can  do,  of  course.  So  much  more  that  we’ve  published 
a  booklet  outlining  the  capabilities  of  this  amazing  aircraft.  We’d  like  you  to  think  of  it  as 
your  owner’s  manual.  Because  the  F-14  really  does  belong  to  you. 

For  your  free  copy  of  the  taxpayer’s  guide  to  the  world’s  finest  fighter  aircraft, 
write  Grumman  Corporation, 

Dept.  GCP,  Bethpage, 

New  York  11714. 


THE  REUABLE  SOURCE 
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INAE  head  cites  need 
for  professionalism 


Robert  Rittler,  incoming  president  of 
the  International  Newspaper  Advertising 
Executives,  sees  the  need  for  everyone 
in  newspaper  sales  to  develop  a  greater 
degree  of  professionalism  and  said  in 
1978  the  INAE,  working  closely  with  the 
Newspaper  Advertising  Bureau,  will 
serve  as  the  catalyst. 

"We  will  be  promoting  the  use  of  our 
new  sales  training  aids  very  heavily  in 
hopes  that  as  many  newspapers  as  possi¬ 
ble  use  them  in  an  on-going  sales  training 
program  of  their  own,”  said  Rittler,  who 
is  ad  director  of  the  Stockton  (Calif,) 
Record. 

INAE  will  also  beef  up  its  efforts  in 
gathering  of  Total  and/or  Selective  Mar¬ 
ket  Coverage  information  and  in  the  area 
of  co-op  advertising,  said  Rittler.  "In 
many  respects,  1978,  will  be  a  year  of 
implementing  a  number  of  projects  and 
activities  started  in  1977,”  he  said. 

"We  must  also  face  our  responsibility 
in  the  educational  area,”  Rittler  said. 
"Our  schools  &  college  committee  has 
been  surveying  the  curriculum  of  our 
high  schools  and  colleges  in  the  area  of 
newspaper  advertising  and  one  of  our 
key  priorities  in  1978  will  be  to  develop. 
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Cresmcr,  Weodword.  O'Moro  &  Ormsbee.  Inc. 


Robert  Rittler 


in  cooperation  with  ANPA,  INPA  and 
educators,  a  newspaper  advertising 
course  that  will  truly  reflect  our  business 
today.  We  must  train  our  young  people 
to  better  understand  newspapers  and 
newspaper  advertising.” 

Rittler  said  the  INAE  will  also  put 
heavy  emphasis  on  implementing  the 
various  programs  developed  by  the 
Newspaper  Readership  Council. 

Rittler  believes  the  "real  strength”  of 
INAE  lies  on  its  committees  and  their 
work.  "In  1978,  we  will  try  to  increase 
the  communication  of  committee  activity 
to  the  entire  membership,”  he  said.  “A 
step  in  that  direction  will  take  place  at 
this  year’s  sales  conference  when  we  will 
open  the  last  half  of  several  committee 
meetings  to  the  entire  membership.  We 
are  hopeful  that  a  large  percentage  will 
attend  those  meetings  and  contribute 
ideas  and  suggestions  so  that  the  com¬ 
mittees  may  receive  greater  imput  from 
the  membership. 

Rittler  said  being  receptive  to  mem¬ 
bership  needs  and  suggestions  will  help 
increase  the  number  of  INAE  members. 

Rittler  said  he  personally  feels  "that  at 
some  point  we  need  comparable  inter¬ 
media  data  and  that  data  should  be  based 
on  revenue.”  He  added  that  “who 
supplies  this  data  is  not  the  prime  con¬ 
cern  of  INAE.” 

Rittler  said  most  economic  indicators 
point  to  another  good  year  for  newspaper 
advertising  in  1978.  "The  GNP  should 
grow  by  close  to  5%  or  the  same  as  1977, 
housing  starts  are  predicted  in  the  area  of 
2  million  and  auto  sales  are  expected  to 
run  about  1 1.1  million.  Average  personal 
income  gains  are  predicted  in  the  area  of 
1  Wc,  consumer  price  increases  in  the 
area  of  5  to  5.5%  and  jobs  should  in¬ 
crease  39?^  nationwide.” 


As  for  retail  advertising,  Rittler  sees  it 
running  close  to  the  1977  level  of  a  9% 
increase.  National,  he  said,  "will  be  con¬ 
trolled  to  some  degree  by  tobacco  adver¬ 
tising”  but  should  continue  to  be  strong. 

Classified  advertising  should  have 
another  strong  year  in  1978,  according  to 
Rittler,  showing  a  gain  of  9%  to  10%. 

Rittler  began  his  business  career  with 
J.  C.  Penney  Co.  in  Des  Moines,  Iowa  in 
1950  and  remained  with  the  chain  until 
1954  when  he  joined  theDe.v  Moines  Reg¬ 
ister  &  Tribune  in  the  retail  and  national 
advertising  sales  departments.  In  1%1, 
he  was  named  national  ad  manager  for 
the  Peoria  (IW.)  Journal  Star  and  in  1971 , 
was  named  advertising  manager/general 
division.  In  August  of  1976,  he  was 
named  retail  ad  manager  of  the  Journal 
Star  and  in  June  of  1977,  he  left  to  take 
the  ad  director  position  at  the  Stockton 
Record. 

Friday  sports  section 
started  by  Chi  Tribune 

Chicago  Tribune  started  “Sports- 
week,”  a  weekly  sports  section,  on 
January  20.  The  separate  section  has  a 
feature’s  approach  to  sports  coverage, 
and  will  appear  in  every  Friday’s  news¬ 
paper. 

"  ‘Sportsweek’  will  provide  readers 
with  the  colorful  articles  and  strong 
graphics  they  expect  in  a  monthly 
magazine,  only  weekly,”  said  George 
Langford,  sports  editor  of  the  Chicago 
Tribune.  "Our  daily  section  will  keep 
abreast  of  the  breaking  news,  while 
‘Sportsweek’  will  look  into  the  ‘whys’.  ” 

“Sportsweek’s”  concentration  will  be 
of  a  national  scope,  although  the  section 
will  cover  aspects  of  the  local  prep 
scene.  Of  major  interest  will  be  events 
leading  up  to  the  Winter  and  Summer 
Olympics,  as  well  as  the  professional, 
college,  and  prep  sports  of  the  season. 
There  will  also  be  investigative  articles. 

Weekly  features  will  include:  color  art 
for  the  front  page;  TV/radio  critic  Gary 
Deeb’s  incisive  look  into  the  sports 
broadcast  world;  “Litratings”  ...  a  rat¬ 
ing  system  for  point  spreads  on  pro  and 
top  college  games;  and  a  schedule  of  local 
broadcasts  of  sporting  events. 

The  success  of  the  Tribune’s  "Kick¬ 
off’  football  section  prompted  the  con¬ 
cept  of  “Sportsweek,”  according  to 
Henry  K.  Wurzer,  vicepresident  and  ad¬ 
vertising  director  of  the  newspaper. 
“  ‘Kickoff  proved  a  strong  sports  fea¬ 
ture  package  and  could  attract  readers 
and  advertisers,  to  the  benefit  of  both,” 
he  said. 

Advertisers,  looking  for  the  sport 
oriented  reader,  will  be  able  to  make  a 
combination  buy  including  “Sports¬ 
week”  and  the  Tribune’s  participa¬ 
tion  sports  section,  “Venture.”  “Sports- 
week”  will  also  have  rates  available  for 
a  combination  buy  with  the  daily  and 
Sunday  Tribune. 
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No  one  ever  bought  a 
Harris  press  out  OMMbit* 
So  why  b  our  N-1650 
outselling  the  competition 


For  years,  one  press 
manufacturer  held  the 
newspaper  industry  in  the  palm 
of  its  hand. 

Then  Harris  introduced  the 
N-1650,  and  revolutionized  the 
industry’s  buying  habits. 

Since  1973,  we’ve  sold  over 
200  units  of  the  N-1650  (50% 
more  than  our  nearest 
competitor),  and  carved  out  a 
solid  reputation  for  ourselves  in 
the  newspaper  field. 

Admittedly,  the  Harris  N-1650 
filled  a  special  niche  by  offering 
publishers  of  medium-circulation 
dallies  the  right  combination 
of  speed,  paging  and 


manning  at  an  affordable  cost. 

But  what  really  tipped  the 
scales  in  our  favor  was  the  willing¬ 
ness  of  progressive  publishers 
to  overthrow  tradition,  and  buy  on 
merit  instead  of  mystique. 

And  that’s  what  we  hope  you 
do  next  time  you  need  a  press. 
Forget  tradition.  Kick  old  habits. 
Check  all  the  manufacturers, 
and  see  what  they’ve  done  for 
you  lately. 

For  comprehensive 
information  on  the  N-1650  or  the 
other  web  presses  Harris  offers, 
write  Harris  Corporation,  Web 
Press  Division,  Mechanic  Street, 
Westerly,  Rhode  Island  02891. 
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COMMUNICATIONS  AND 
INFORMATION  HANOUNG 


J.  C.  Penney  s  Seibert 
elected  NRMA  chairman 

Donald  Seibert,  chairman  of  the  board  ond  vice  chairman, 
and  chief  executive  officer  of  J.  C.  Pen-  James  Williams  was  reelected  presi- 
ney  Company  has  been  elected  chairman  dent  of  NRMA  and  will  also  serve  as 
of  the  board  of  the  National  Retail  Mer-  treasurer.  Marie  Congo  continues  as 
chants  Association.  corporate  secretary. 

Donald  Smiley,  chairman  of  the  board.  The  NRMA  represents  some  35,000 
R.  H.  Macy  Company,  was  selected  first  general  merchandise  stores  throughout 
vice  chairman  and  Robert  Dewar,  chair-  the  United  States.  NRMA  member 
man  of  the  board  and  chief  executive  stores  distribute  about  $95  billion  annu- 
officer  of  K  mart  Corp.,  was  elected  sec-  ally  in  goods  and  services  to  consumers. 


Zoned  editions 
offer  stores 
iower  ad  rates 

A  desire  by  readers  for  more  local 
news  and  a  need  by  the  small 
businessman  for  an  advertising  outlet  has 
produced  a  zoned  weekly  section  about 
people  in  the  Corpus  Christi  (Tex.)  Call¬ 
er. 

The  section — Community  Life — has 
neighborhood  news,  features  and 
photos.  The  small  businessman  can  buy 
an  ad  in  any  of  the  three  zoned  sections 
at  prices  averaging  about  one-third  that 
of  the  regular  advertising  rates. 

TV 

LISTINGS 

MEANS 

'  TV  DATA 

I  ROLLING  LOGS  OR  GRIDS 

ANY  WIDTH.  ANY  FONT, 

ANY  POINT  SIZE 

BY  DATANEWS,  DATAFEATURE, 

DataSpeed 

TV  DATA  also  includes  TV 
news,  features,  profiles,  puzzles, 
and  quizzes  —  or  complete  TV 
booklets  with  your  logo. 

TV  DATA 

(518)792-9914 

UNITED  FEATURE  SYNDICATE 

200  Park  Avenue,  New  York,  N.Y.  1 001  7 

(21 2)  557-2333 


Community  Life  is  the  product  of  a 
marketing  assessment  project  begun  last 
April  by  a  task  group  of  the  newspaper's 
department  managers. 

The  objective  of  the  task  group  was  to 
develop  a  strategy  that  would  enable  the 
Caller-Times  to  improve  its  franchise  in 
the  community,  to  be  recognized  by  the 
businessman  as  an  effective  advertising 
outlet,  to  increase  its  respect  and  to  im¬ 
prove  the  profit  margin. 

“We  conducted  a  lot  of  research, 
primarily  in  advertising,  to  determine 
what  kinds  of  voids  existed  in  our  mar¬ 
ket,"  said  Andy  Schoepf,  assistant  to  the 
general  manager  and  chairman  of  the 
task  group. 

What  the  group  found  was  that  many  a 
small  businessman  would  like  to  adver¬ 
tise  his  wares  in  his  own  neighborhood  at 
a  reasonable  rate  but  neither  could  afford 
nor  wanted  to  advertise  in  the  entire 
Caller-Times  circulation  area. 

They  found  that  subscribers  wanted 
more  news  about  people  in  their  com¬ 
munity. 

The  task  group  came  up  with  the  idea 
of  publishing  a  weekly  section  in  three 
zones,  each  with  its  own  identity  in  the 
community. 

Circulation  divided  the  city  into  three 
sections  and  guaranteed  total  market 
coverage — delivering  Community  Life  to 
all  homes,  including  non-subscribers. 

Advertising  worked  up  a  schedule  of 
rates  to  fit  the  small  businessman's 
budget. 

Production  geared  its  department  to 
make  up  and  print  the  three  sections. 

In  most  cases,  only  a  reshuffling  of 
manpower  was  needed,  but  to  assure  the 
reader  and  the  advertiser  of  fresh,  local 
news,  the  editorial  department  estab¬ 
lished  a  separate  staff  for  Community 
Life. 

Three  new  reporters  were  hired,  and 
an  experienced  news  man  who  knew  the 
city  was  appointed  editor  and  given  the 
assignment  of  filling  the  news  hole  exclu¬ 
sively  with  local  news  without  detracting 
from  the  efforts  of  the  daily  staff. 

The  result:  three  separate  editions  of 
Community  Life  every  week,  each  with 
its  own  advertisers  and  each  with  its  own 
local  news. 


Since  neighborhoods  overlap  zones 
and  since  some  features  are  of  interest  to 
all  readers,  many  items  are  published  in 
two  and  even  three  zones. 

But,  there  is  no  wire  news,  no  canned 
copy,  no  reruns  from  the  daily  editions. 
It's  all  fresh,  local  people-oriented  copy. 

Washington  Star 
retains  new  agency 

Wasliinfiton  (D.C.)  Star  is  planning  a 
promotional  campaign  that  will  “turn 
over  whole  new  ground  marketing  the 
paper,"  according  to  Star  promotional 
manager  Colleen  Mueller. 

The  program  will  be  designed  to  build 
readership  and  attract  new  advertisers, 
with  the  emphasis  on  circulation.  It  is  set 
to  start  March  1. 

As  part  of  this,  the  Star  recently  ap¬ 
pointed  the  Washington-based  advertis¬ 
ing  agency  of  Goldberg/Marchesano  & 
Associates  to  develop  the  campaign. 
“The  Washington  Star  has  become  a 
new  product,"  says  agency  president 
Norman  Goldberg,  "but  the  market  isn't 
aware  ot  this  yet.  We're  going  to  pro¬ 
mote  Star  changes  and  innovations. 

Despite  any  changes,  the  Star's  week¬ 
day,  Saturday  and  Sunday  circulations 
slipped  from  1976  to  1977,  according  to 
the  most  recent  Audit  Bureau  of  Circula¬ 
tion. 

Schlitz  looking 
at  new  agencies 

Joseph  Schlitz  Brewing  Co.,  one  of 
America's  largest  advertisers,  will  visit 
advertising  agencies  in  New  York, 
Chicago  and  St.  Louis  as  a  part  of  its 
previously  announced  agency  review. 
Among  agencies  Schlitz  will  be  looking 
at  is  the  Chicago-based  Leo  Burnett  Co., 
the  agency  handling  the  Schlitz  account 
since  1961. 

Schlitz  spent  an  estimated  $50  million 
in  advertising  during  1976,  the  majority 
of  which  went  for  network  and  spot  tele¬ 
vision. 

Bob  Conners,  Schlitz's  director  of  ad¬ 
vertising  states  that  despite  the  agency 
review,  Schlitz  has  no  intention  of  redi¬ 
recting  the  majority  of  its  advertising 
efforts  from  tv  to  print  or  other  media. 

Weekly  guarantees 
classified  ads 

The  Beif’en  News,  a  weekly  news¬ 
paper  in  Palisades  Park,  N.J.,  is  offering 
to  rerun  a  classified  ad  free  if  the  ad  fails 
to  get  the  desired  action  during  the  first 
two  weeks  it  runs. 

The  classified  ad  guarantees  being  of¬ 
fered  by  the  paper  says:  “Notify  us  by  I 
p.m.  on  Friday  of  the  second  week  if 
your  ad  doesn't  work  and  your  ad  will 
run  for  another  week  free." 
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WedoiAhave 
a  single  reason 

you  should  try 
New  Chemco 
Powerdot  Developer. 

Wb  have  eight. 


1 

2 


Better  Dot  Quality 

Exceptional  halftones  with 
improved  and  consistent  dot  quality. 


Greater  Stability 

Withstands  aerial  oxidation  falloff 
t  over  longer  periods  of  time. 

3  Flexibility 

Powerdot  Developer  is  available 
•  as  a  two  or  three  part  replenisher 
system.  Two  part  chemistry  for  standard 
automatic  processor  replenishment  or  three 
part  blender  chemistry  for  low  volume  or 
erratic  workload  use  with  blender  equipment. 


4 


Lower  Replenishment  Rates 

Uses  less  replenishment 
chemicals. 


5  Lower  Chemistry  Costs 

Cost  per  sq.  ft.  of  film  pro- 
•  cessed  is  significantly  below 
competitive  developers. 


6. 

7. 


Non-Shifting  Screen  Range 

No  change  in  screen  range  value 
from  fresh  to  seasoned  developer. 

Wide  Temperature  Latitude 

Stable  over  wide  temperature 
range-70-90°F. 


8  Chemco  Powerdot  Developer  has 
so  many  significant  advantages 
•  that  we  think  it’s  worth  your  invest¬ 
ing  the  time  and  effort  to  prove  it  to  yourself. 
You’ll  get  a  good  return  on  investment  with 
New  Powerdot  Developer. 

For  full  details  or  a  demonstration,  call  your 
local  Chemcoman.  Or  fill  out  the  coupon, 
attach  it  to  your  letterhead  and  mail  it. 

CHEMCO  PHOTOPRODUCTS  CO. 

Charles  Street 
Glen  Cove,  N.Y.  11542 

□  O  K  send  me  more  information  so  I  can  convince  myself 
atx)ut  Chemco  Powerdot  Developer, 
n  Have  my  Chemcoman  call  me  immediately. 


Name 

Title 

Company 

Telephone 

Address 

City 

State  Zip 

Survey:  newspapers  influence 
shoppers  more  than  television 

A  recent  survey  of  1200  department  ing  from  almost  150  newspapers  showed 
store  shoppers  in  a  major  Southern  city  too  many  people  don’t  work  hard  enough 
showed  that  65%  of  their  purchases  were  to  make  small-space  units  work  even 
influenced  by  newspaper  ads  compared  harder  for  their  stores,”  Greenwald  said, 
to  only  15%  by  television.  “We  suspect  the  larger  stores  use  the 

The  results  were  revealed  by  Herbert  novices  to  create  these  smaller  space 
Greenwald,  an  advertising  and  sales  ads,”  Greenwald  criticized.  “The  most 
promotion  consultant,  who  addressed  a  creative  muscle  is  needed  to  prepare 
recent  seminar  at  the  National  Retail  small-space  ads  today.  This  important 
Merchants  Association’s  annual  conven-  space  must  not  be  given  to  the  lowest 
tion  in  New  York.  man  on  the  totem  pole.  The  ads  that  go 

Greenwald  would  not  reveal  the  name  into  small  spaces  must  not  be  knocked 

of  the  chain  that  had  hired  him  to  con-  off  between  phone  calls.  The  cost  per 
duct  the  study  nor  would  he  mention  the  line  or  per  inch  is  no  less  for  a  small  unit, 
city  in  which  the  survey  was  conducted.  Often  it  costs  more.” 

He  did  say,  however,  that  Sears  had  Greenwald  said  retailers  using  small- 
conducted  a  similar  survey  and  found  the  space  ads  must  prepare  the  ad  to  insure 

results  to  be  the  same.  As  a  result  of  that  it  does  not  get  lost  on  the  page.  He 

those  findings.  Sears  decided  to  cut  back  said  often  small  space  ads  are  placed 
on  its  tv  advertising.  next  to  other  small  space  ads  and  get  lost 

Greenwald  revealed  those  percentages  on  the  page  in  the  clutter, 
to  point  out  the  importance  of  newspaper  Greenwald  suggested  that  retailers 
advertising  to  the  retailer.  “protect”  their  small  space  ads  by  using 

Speaking  at  a  session  on  small-space  a  wall  or  border  around  them.  He  said 
advertising,  Greenwald  labeled  retailer’s  white  space  could  also  be  used  effec- 
use  of  small-space  newspaper  ads  “crea-  tively  to  wall  off  the  ad.  Dominant  art 
tive  mediocrity.”  He  said  retail  stores  of  and  a  consistent  creative  policy  are  also 
all  sizes  skimp  on  creativity  and  pay  in-  important  factors  to  insure  heavy  reading 
adequate  attention  to  their  small-space  of  small-space  newspaper  ads,  he  said, 
advertising.  Position  within  the  newspaper  has  lit- 

“Our  analysis  of  small-space  advertis-  tie  effect  on  how  well  a  small-space  ad  is 

read,  said  Geeenwald.  “If  you  have  a 
bad  ad,  one  that  is  confusing,  it  won’t 
matter  whether  you  are  up  front  or  not,” 
he  said.  “A  good  ad  in  the  back  of  the 
newspaper  will  sell  better  than  a  bad  ad 
up  front,”  he  added. 

52-page  section 
on  Super  Bowl 

Sunday,  January  15,  the  Dallas  Times 
Herald  published  a  52-page  section  in 
celebration  of  the  Superbowl  XII  contest 
between  Dallas  and  Denver. 

This  was  the  largest  newspaper  Super¬ 
bowl  Section  ever  produced  in  the  12 
year  history  of  the  event. 

Headed  by  the  retail  advertising  de¬ 
partment,  all  advertising  areas  partici¬ 
pated  with  editorial  support  for  the  sec¬ 
tion  originating  with  the  Times  Herald 
sports  department. 

Wins  $1 

William  E.  Seibel,  outdoor  writer  for 
the  St.  Louis  Globe-Democrat,  has  won 
the  1977  Directors  Award  of  the  National 
Association  of  Engine  and  Boat  Man¬ 
ufacturers  ($1,000)  for  his  work  in  pro¬ 
moting  boating  and  boating  safety.  Seibel, 
39,  has  been  outdoor  writer  for  the 
Globe-Democrat  since  1973  and  a  staffer 
for  1 1  years.  He  writes  a  weekly  column 
and  features  that  appear  in  the  news¬ 
paper’s  Friday  Outdoors  page. 
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,000 


Gannett  grant  made 
to  Univ.  of  Kansas 

The  Frank  E.  Gannett  Newspaper 
Foundation,  Inc.,  has  granted  $60,000  to 
the  William  Allen  White  School  of  Jour¬ 
nalism  at  the  University  of  Kansas  to 
continue  its  newspaper  professional-in¬ 
residence  program. 

Del  Brinkman,  dean  of  the  School  of 
Journalism,  said  the  grant  would  permit 
continuation  of  the  program  through  the 
1978-79  academic  year. 

The  professional-in-residence  program 
was  begun  in  1975  with  a  Gannett  News¬ 
paper  Foundation  grant  of  $50,000.  It 
was  renewed  in  1976  with  a  grant  of 
$60,000.  Robert  Giles,  former  executive 
editor  of  the  Akron  Beacon  Journal  and 
now  executive  editor  of  the  Rochester, 
N.Y.  newspapers,  was  the  first 
professional-in-residence.  He  taught 
from  January  1976  to  August  1977.  John 
Hohenberg,  veteran  New  York  news¬ 
paperman  and  journalism  educator,  is 
the  current  professional-in-residence. 

Hendrix  6490  system 
for  Donrey  newspaper 

Ralph  L.  Smith,  general  manager  of 
the  Donrey  Media  Group’s  Bartlesville 
(Okla.)  Examiner-Enterprise,  signed  a 
purchase  agreement  with  Hendrix  Elec¬ 
tronics  for  a  6490/Terminus  System. 

The  multi-computer  system  will  pro¬ 
vide  the  Examiner-Enterprise  with  a 
maximum  of  flexibility  and  will  serve  the 
editorial,  advertising  and  classified  ad¬ 
vertising  departments. 

The  6490/Terminus  System  stores  20 
million  characters  on  the  6490  and  one 
million  characters  on  the  Terminus.  On¬ 
line  wire  service,  on-line  phototypeset¬ 
ters  and  a  line  printer  are  also  part  of  the 
Examiner-Enterprise’s  planned  system. 

The  6490/Terminus  System  can  be  ex¬ 
panded  as  the  newspaper  grows  and  it 
has  a  built  in  back-up  system  in  case  of 
component  failure. 

Smith  said  the  system  should  be  fully 
operational  by  April  1. 

Young  &  Rubicam  gets 
Postal  Service  account 

Young  &  Rubicam,  Inc.  of  New  York, 
will  handle  advertising  for  the  U.S. 
Postal  Service  during  1978. 

The  contract,  awarded  January  12,  in¬ 
cludes  an  option  to  renew  for  up  to  two 
one-year  periods. 

A  total  of  11  firms  competed  for  the 
account.  The  estimated  Cost-Plus-Fixed 
Fee  for  the  first  full  year  is  estimated  at 
$9.6  million  which  includes  an  estimated 
$8.3  million  for  media  purchases,  pro¬ 
duction  and  research  subcontracting  by 
Young  &  Rubicam. 

The  agency  has  estimated  in-house 
costs  and  profit  at  $1.28  million. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION.  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 

PRINTER  GOES  ROCKWELL- 
GOSS  FOR  THIRD  TIME 
WITH  NEW  SSC  PRESS 


TRUMBULL,  CONN.  —  The  Trum¬ 
bull  Printing  Company’s  recent  in¬ 
stallation  of  the  new  Rockwell-Goss 
SSC  press  (12  units  plus  3  folders) 
marks  the  third  time  they’ve  put 
their  faith  in  the  same  newspaper 
press  manufacturer. 

For  good  reason,  according  to  Rick 
Diamond,  president  of  Trumbull 
Printing  Company  and  publisher  of 
The  Trumbull  Times,  a  prize¬ 
winning  6500  ABC  weekly  which 
serves  this  Fairfield  County  com¬ 
munity  located  50  miles  from  New 
York  City.  "In  the  fourteen  years 
we’ve  been  operating  Rockwell-Goss 
Community  presses,  we’ve  never  had 
a  press  out  of  operation.  That  kind  of 
favorable  experience,  combined  with 


all  the  improved  features  of  the  new 
SSC  press,  made  our  decision  to  stick 
with  Rockwell-Goss  an  easy  one!’ 
Features  of  new  SSC  press 
The  features  Diamond  refers  to  in¬ 
clude  a  new,  guaranteed  speed  of 
25,000  pph;  new  swing-away  ink 
fountains  for  easier  cleaning  and 
color  change;  new  on-the-nose  plate 
lockup  for  easier,  more  precise  plate 
positioning  for  color  register;  new 
web  break  detectors;  heavier  duty 
drive  and  gearing;  and  a  higher  pro¬ 
duction  folder.  Options  include  a  new 
kit  for  running  eight  webs  over  one 
former  to  provide  larger  single¬ 
section  products  and  circumferential 
register  controls  for  running  adjust¬ 
ment  of  back-to-back  register. 


Stanley  T.  Smith  (seated),  general 
manager,  and  Rick  Diamond,  presi¬ 
dent,  IVumbull  Printing  Company. 


Larry  Kaiadish,  day  production  manager  (L),  and  Paul  Velky,  Jr.,  day  press 
foreman,  with  IVumbull  Printing  Company’s  new  Rockwell-Goss  SSC  press. 


Goes  offset  in  1963 

Trumbull  Printing  Company 
started  in  offset  in  1963  with  a  3-unit 
Community,  one  of  the  first  on  the 
market.  Four  years  of  growth  later, 
they  traded  it  in  for  the  next  genera¬ 
tion  SC  Community  —  first  6  units 
with  a  Suburban  folder,  then  another 
4  units  and  a  folder  three  years  later. 

"Since  the  addition  of  that  second 
press,”  said  Diamond,  "our  growth 
has  been  phenomenal.  We  now  print 
approximately  100  different  publica¬ 
tions  —  about  40  of  them  weekly 
newspapers,  including  the  twice- 
weekly  Westport  News,  which  often 
exceeds  100  tabloid  pages  per  issue. 
Our  greatest  growth,  however,  has 
been  in  commercial  work,  a  trend  we 
believe  will  continue.  We  can  offer 
any  weight  paper  from  25-pound 
newsprint  to  50-pound  offset  We  do  a 
weekly  booklet  on  25-pound  paper  for 
a  Wall  Street  advisory  service  that 
runs  magnificently  on  our  presses  — 

( continued  on  page  2 ) 


CLASSIFIED  SECTION 


Used  printing  equipment  for  sale 
Not  ready  for  a  NEW  press?  You 
can  expand  your  present  press  or  go 
offset  now  with  a  good  used  press.  Let 
us  quote  from  our  list  of  trade-ins  on 
new  Rockwell-Goss  presses.  Contact 
our  Sales  Department  or  your 
Rockwell-Goss  representative. 


Rockwell-Goss  pre-press  equip¬ 
ment  includes  the  Metro-set 
phototypesetter  (upper  left),  plus 
Edit-text  and  Micro-Edit  —  new, 
low-cost  VDT  systems  for  enter¬ 
ing  and  editing  newspaper  text 
(Edit-text  system,  upper  right). 
Presses  range  from  the  small 
Community  (center  left)  to  the 
large  Metroliner  (center  right) 
and  include  medium-sized  presses 
such  as  the  Urbanite  and  Cosmo. 
The  stacker  at  the  bottom  is  part 
of  the  Rockwell-Goss  Sta-Hi  line 


which  includes  an  extensive 
range  of  mailroom  equipment  and 
systems. 


For  more  information,  contact 
Graphic  Systems  Division,  Rockwell 
International,  3100  S.  Central  Ave., 
Chicago  IL  60650, 312/656-8600. 

Rockwell  International 

...where  scierce  gets  down  to  txisiness 


THE  ROCKWELL  GRAPHIC 


Trumbull  Printing 


(continued) 

and  I  can’t  remember  the  last  time  we 
had  a  web  break.” 

Expansion  continues 
By  early  1977,  the  company 
reached  another  crossroad,  accord¬ 
ing  to  Stanley  T.  Smith,  TVumbull 
Printing’s  general  manager.  "Our  po¬ 
tential  sales  exceeded  our  capacity,” 
he  said,  "and  our  two-shift  operation 
struggled  to  keep  up  with  the  load.  It 
took  us  only  three  months  of  consid¬ 
ering  the  alternatives  to  decide  on 


the  SSC  buy.  We’re  now  running  two 
of  the  presses  continuously  while 
doing  makeready  or  maintenance  on 
the  third  one. 

"Our  new  100-foot  long  installa¬ 
tion  has  a  folder  at  either  end,  with  a 
third  Suburban  folder  in  the  middle 
of  the  12  Community  units.  This  in¬ 
line  press  arrangement  gives  us  the 
ability  to  print  everything  profitably 
and  competitively  —  from  a  2000- 
copy  8-page  tabloid  school  newf=- 


FROM  REPORTER  TO  TRUCK 

The  Rockwell-Goss  range 


paper  to  a  1,000,000-run  circular 
(which  we  can  speed  up  by  triple  plat¬ 
ing  and  running  on  all  three  presses). 

"We  had  a  deadline  for  installation 
of  the  press,”  continued  Smith.  "We 
wanted  to  be  able  to  use  it  for  our 
heavy  year-end  business.  Rockwell- 
Goss  kept  their  commitment  to 
us  and  got  the  press  running  in  time. 
Since  it  was  installed  during  such  a 
busy  period,  our  press  crew  had  to 
learn  to  operate  it  under  pressure 
and  with  very  little  training  time. 
Considering  the  fact  that  this  is  a 
new  piece  of  equipment  with  new 
features,  we  think  both  the  press  and 
our  crews  have  performed  very  well. 
Sees  bright  future 

"The  new  press  equipment  gives  us 
tremendous  additional  capacity. 
We’ve  expanded  our  plant  to  30,000 
square  feet,  upgraded  our  composing, 
lithography  and  bindery  depart¬ 
ments,  and  look  forward  to  an  ex¬ 
tremely  bright  future. 

"In  just  fifteen  years,”  said  Smith, 
"we’ve  grown  from  three  employees 
to  100  —  and  Rockwell-Goss  people 
and  presses  have  helped  us  every 
step  of  the  way.  Now,  with  our  new 
SSC  press,  we’re  anticipating  a  40% 
increase  in  volume  within  two  yearsi’ 


state  funds 
for  NIE  seen 
as  unwise  move 

Newspapers  would  be  wise  not  to  push 
for  the  use  of  state  funds  to  pay  for 
newspapers  in  the  NIE  program,  J. 
Douglas  Donehue,  director  of  promotion 
and  public  service  for  the  Charleston 
(S.C.)  Eveniufi  Post  aiul  News  cS 
Courier,  has  warned  in  a  letter  to  SNPA. 

A  number  of  the  SNPA  state  NIE 
committees  are  attempting  to  get  state 
textbook  funds  laws  broadened  to  in¬ 
clude  newspapers  (E&P,  Nov.  12). 

Donehue  wrote  SNPA:  “Several 
states  already  have  approved  the  use  of 
state  money  to  purchase  newspapers  as 
supplemental  texts  to  be  used  in  the 
classrooms.  No  doubt  other  newspapers 
in  other  states  are  looking  at  these  de¬ 
velopments  and  wondering  if  they  should 
begin  trying  to  get  state  money  for  the 
purchase  of  newspapers,  at  discount 
prices,  for  use  in  school  classrooms. 

“Before  this  thing  goes  too  far,  it 
might  be  well  for  all  of  us  to  consider 
some  of  the  possible  repercussions  of  the 
use  of  state  revenue  to  buy  newspapers. 
Isn't  it  inevitable  that  some  legislator, 
school  official,  or  teacher! s)  will  be 
angered  by  something  a  newspaper  does, 
or  doesn't  do.  and  seek  immediately  to 


take  action  against  that  newspaper  by 
cutting  off  state  funds  for  its  purchase 
under  the  NIE  program.  Or.  to  imagine 
an  even  worse  situation,  some  legislator, 
or  group  of  legislators,  might  become 
angry  at  a  newspaper,  or  newspapers 
generally,  and  seek  some  form  of  con¬ 
trols  over  them  because  state  money  is 
being  used  to  buy  them  for  children  in 
the  classrooms.  Linder  such  cir¬ 
cumstances,  how  much  protection  would 
the  First  Amendment  of  the  Constitution 
afford  us? 

“There  is  always  someone  probing  for 
a  weak  spot  in  the  protection  we  enjoy 
under  the  First  Amendment.  I  would 
hate  for  that  weak  spot  to  turn  out  to  be 
the  Newspaper  in  Education  program. 
We  have  nurtured  this  wonderful  pro¬ 
gram  from  its  infancy  to  the  point  where 
it  now  enjoys  widespread  popularity  and 
seems  to  be  a  key  element  in  insuring  the 
survival  and  even  revival  of  newspapers. 

“It  would  be  a  sorry  day  for  newspa¬ 
pers  if  we  were  to  allow  this  vital  and 
academically  enriching  NIE  program  to 
become  a  monster  which  might  turn  on 
us  and  bring  us  to  grief. 

“Perhaps  I  have  overstated  the  case.  I 
obviously  have  overdramatized  it. 
Nevertheless,  if  newspapers  are  going  to 
try  to  persuade  state  legislators  and  state 
board  of  education  officials  to  set  aside 
state  funds  with  which  to  buy  newspa¬ 
pers,  we  had  better  have  our  eyes  wide 
open  to  the  possible  dangers.  After  all. 


IRE  to  hold  first 
regional  workshop 

A  regional  reporters'  workshop  on 
public  records — what's  available,  where 
to  find  them,  how  to  use  them — will  be 
held  February  18-19  at  the  Valley  River 
Inn,  Eugene,  Ore. 

The  workshop  is  being  sponsored  by 
Investigative  Reporters  and  Editors,  Inc. 
(IRE),  in  cooperation  with  the  Wil¬ 
lamette  Valley  chapter  of  the  Society  of 
Professional  Journalists/SDX.  IRE  is  the 
organization  which  sponsored  the  task 
force  of  Arizona  crime  and  corruption  a 
year  ago  following  the  bombing  death  of 
Arizona  Republic  investigative  reporter 
Don  Bolles. 

The  regional  workshop — the  first  to  be 
sponsored  by  IRE — is  expected  to  draw 
reporters  and  editors  from  Oregon, 
Washington,  Idaho  and  Alaska.  It  is  in¬ 
tended  for  all  reporters,  both  print  and 
electronic  media,  and  not  just  investiga¬ 
tive  reporters,  said  Jerry  Uhrhammer  of 
the  Eiif>ene  Reftister-Giiarcl,  workshop 
chairman  and  member  of  the  IRE  Board 
of  Directors. 

Primary  purpose  of  the  workshop  is  to 
help  reporters  and  editors  learn  more 
about  public  records  and  how  they  may 
be  used  in  digging  out  stories,  Uhrham¬ 
mer  said.  Sessions  will  begin  at  9:30  a.m. 
Saturday,  Feb.  18,  and  continue  through 
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5:30  p.m.,  followed  by  a  cocktail  hour 
and  dinner.  On  Sunday,  Feb.  19,  panels 
will  continue  from  9  a.m.  to  noon. 

Speakers  and  panelists  will  include: 

Robert  W.  Greene  of  Newsday,  Long 
Island,  president  of  IRE,  father  of  team 
investigative  reporting,  two-time  Pulitzer 
Prize  winner  and  recipient  of  the  John 
Peter  Zenger  Award  of  Courage  in  Jour¬ 
nalism  for  his  work  as  head  of  IRE's 
Arizona  Project.  Greene  will  speak  at  the 
dinner  on  responsibilities  of  investigative 
reporting. 

Jay  Shelledy,  executive  editor,  Lewis¬ 
ton  (Idaho)  Morniuft  Tribune,  who  re¬ 
cently  faced  a  3()-day  jail  term  for  pro¬ 
tecting  the  confidentiality  of  a  news 
source.  At  Saturday's  luncheon  he  will 
speak  on  Dos  and  Don't's  for  reporters 
who  become  involved  in  court  cases. 

Norm  Udevitz,  chief  investigative  re¬ 
porter,  Denver  Post,  who  has  been  heav¬ 
ily  involved  in  investigations  of  local  and 
state  corruption  in  Colorado  and  Wyom¬ 
ing. 

Panel  discussions  are  planned  on 
“white  collar"  records,  how  to  “read” 
financial  statements  and  audits,  real  es¬ 
tate  records,  how  to  track  a  real  estate 
transaction,  working  with  court  records, 
and  how  to  find  records  in  state  and  local 
government. 

Registration  fee  for  the  workshop  is 
$30,  which  includes  lunch  and  dinner  on 
Feb.  18.  Checks  should  be  sent  by  Feb. 


these  state-financed  projects  have  a  way 
of  growing  and  growing  and  growing.  If  a 
few  states  start  pouring  substantial 
amounts  of  money  into  support  of  NIE 
programs,  other  newspapermen  in  other 
states  might  start  licking  their  chops  in 
anticipation  of  increased  circulation  rev¬ 
enue  from  the  pockets  of  the  taxpayers. 

“Maybe  I'm  shouting  wolf  when  there 
is  no  wolf,  but  the  whole  idea  of  news¬ 
papers  getting  involved  with  government 
money  seems  fraught  with  danger.” 

First  contract 

Parkersbnrfi  (W.Va.)  News  and  Sen¬ 
tinel  signed  a  contract  on  December  13, 
covering  some  30  International  Typo¬ 
graphical  Union  members  in  the  news¬ 
room.  The  event  marked  the  first  time 
newsroom  employes  have  been  rep¬ 
resented  by  a  union  in  the  Ogden  News¬ 
papers  Inc.  group  of  papers,  and  the  first 
time  a  newsroom  has  been  organized  by 
the  ITU  in  the  state.  The  negotiations 
lasted  two  years. 

Publisher  named 

Le  Devoir  confirmed  that  Michel  Roy 
has  been  appointed  interim  publisher  of 
the  French  language  daily,  replacing 
Claude  Ryan  who  resigned  to  seek  the 
leadership  of  the  Quebec  IJberal  Party. 
Roy  will  also  maintain  his  previous  job  of 
editor-in-chief. 


10  to  Jerry  Uhrhammer,  c/o  IRE 
WORKSHOP,  Eugene  Register-Guard, 
P.  O.  Box  10188.  Eugene  OR  97440. 

Straus  family  sells 
New  Jersey  weekly 

W.  B.  Grimes  &  Co.,  communications 
media  brokers  located  in  Washington, 
D.C.,  has  announced  the  closing  of  the 
sale  of  the  Cranford  (N.J.)  Citizen  and 
Chronicle,  a  weekly. 

The  Citizen  and  Chronicle  had  been 
acquired  in  1976  by  Peter  Straus,  direc¬ 
tor  of  the  Voice  of  America,  his  wife 
Ellen,  and  his  daughter,  Diane  Tucker, 
executive  editor  of  the  paper  whose  hus¬ 
band  recently  was  one  of  the  purchasers 
of  Saturday  Review  and  who  now  will 
join  him  at  that  magazine. 

Purchaser  of  the  Citizen  and  Chronicle 
is  W.  Stuart  Awbrey,  a  veteran  news¬ 
paperman  and  public  relations  executive 
who,  for  the  past  six  years,  has  been 
director  of  public  information  for  the 
Children’s  Television  Workshop,  one  of 
the  accounts  of  Carl  Byoir  and  As¬ 
sociates,  the  public  relations  agency  of 
which  he  has  been  vicepresident  and  ac¬ 
count  executive. 

Awbrey's  wife,  Beverley,  will  be  as¬ 
sociate  publisher  of  the  Citizen  and 
Chronicle. 
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General  Mills  schedules 
Star  War  ads  in  dailies 

General  Mills  will  use  6  daily  news-  will  include  coupons  for  reduced  prices 
papers  for  a  test  “galaxy  of  savings”  on  the  cereals. 

promotion  in  February  for  6  of  its  pre-  General  Mills  is  considering  using 
sweetened  cereals.  newspapers  on  a  nationwide  basis  for 

Thousand-line  ads  for  the  cereals —  this  same  promotion,  which  will  involve 
Trix;  Lucky  Charms;  Cocoa  Puffs;  a  “Star  Wars”  theme.  Specially  flagged 
Franken*Berry;  Count  Chocula;  and  packages  of  the  cereals  will  contain 
Boo* Berry — will  be  run  in  the  Los  stick-on  decals  of  “Star  Wars”  charac- 
Aijfieles  Times  and  Los  An;  -les  Herald  ters  for  children  to  collect.  The  cereal 
Examiner;  San  Diego  Union  and  Trih-  packages  will  also  carry  refund  offers  for 
nne;  Santa  Ana  Register;  Long  Beach  up  to  $3.00  on  the  purchase  of  “Star 
Independent  &  Press-Telegram;  and  the  Wars”  toys,  manufactured  by  Kenner 
Phoenix  RepnhUc  and  Gazette.  The  ads  Products,  a  subsidiary  of  General  Mills. 

Commerce  Dept,  sees 
$15  billion  ad  year  in  78 

Total  dollar  receipts  for  the  newspaper  ll%  increase  over  I977  investments, 
publishing  industry  increased  \4%  during  “Newspapers  continue  to  be  the  favo- 
1977  over  I976,  to  reach  $13.4  billion,  rite  of  all  the  media,  receiving  almost 
according  to  Bureau  of  Domestic  Com-  30%  of  all  advertising  dollars  spent,” 
merce  figures.  stated  the  Commerce  Department  re- 

Receipts  for  1978  are  expected  to  port.  “Ad  dollars  going  to  newspapers  in 
reach  $15  billion,  a  12%  increase  over  1977  were  estimated  at  $11.2  billion — 
•977.  $1.7  billion  for  national  ads  and  $9.5  bil- 

Advertising  revenues  for  newspapers  lion  for  local  (retail  and  classified.)” 
will  continue  to  grow  at  a  sizable  rate  The  report  said  “radio  and  television 
during  1978  and  by  the  end  of  the  year  captured  a  combined  total  of  $8  billion, 
are  expected  to  go  over  $12  billion,  an  25%  of  all  ad  dollars.” 

Requisites  for  ad  success 

By  Paul  Harper,  Jr.  total  store  ambience.  Advertising  cannot 

overcome  basic  defects  in  these  areas. 

Unless  certain  things  are  present  be-  The  sixth  stamp  I’d  put  on  my  store 
fore  advertising  starts,  we  might  as  well  before  1  started  advertising  was  to  make 
save  our  money.  These  1  call  the  seven  sure  that  the  sales  force  was  up.  Disgrun- 
preconditions  of  advertising  success.  tied,  underpaid  or  under-informed  sales 

First,  the  product  must  be  needed,  people  cost  our  marketing  economy  bil- 
There  were  a  lot  of  other  things  wrong  at  lions  of  dollars  in  sales  each  year.  Adver- 
Abercrombie  &  Fitch,  Robert  Hall  and  tising  cannot  compensate  for  indifferent, 
W.  T.  Grant,  but  among  them  was  a  fail-  stupid  or  hassled  sales  people, 
ure  to  define  a  clear  segment  of  the  mar-  Finally,  to  get  the  most  out  of  advertis- 
ket  and  to  get  the  right  product  mix  on  ing,  or  should  1  say  to  get  the  most  adver- 
the  shelves  at  the  right  time  to  satisfy  tising,  the  full  cooperation  of  vendors  is 
those  needs.  The  best  advertising  in  the  necessary. 

world  could  not  have  saved  those  three  These  are  the  seven  preconditions  of 
companies  from  disaster.  successful  advertising,  whether  it  s  a  na- 

Secondly,  the  product  or  store  must  tional  advertiser  creating  a  brand  image, 
deliver.  Advertising  can  lead  a  horse  to  o'"  ^  retailer  looking  for  sales  the  same 
water  and  get  him  to  drink  once,  but  if  day.  Some  of  these  points  are  advertising 
satisfaction  is  not  there,  advertising  can-  related,  but  fundamentally,  advertising 
not  produce  repeat  purchases.  can  do  very  little  to  overcome  a  weak- 

Advertising  also  works  better  if  a  re-  ness  in  any  of  them, 
tailers  merchandise  has  a  quality  edge  Advertising  is  nothing  more  than  a 
over  the  competitors  and  if  the  price  is  projection  of  retail  reality.  Certainly  it 
right.  Advertising  cannot  overcome  can  help  enhance  product  image  or  a 
gross  price  disparities.  store  s  image,  but  if  it  isn  t  backed  up  by 

Viable  packaging  is  also  important,  these  seven  fundamentals  ...  it  is  wasted 
Translated  into  retailing,  this  means  money. 

everything  from  signage,  to  floor  plan,  to  (Continued  on  page  29) 
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Senigo  copy  award  deadline  extended 


(Continued  from  page  28) 

Turning  to  advertising  itself,  there  is  a 
barrier  between  the  viewer  and  reader  of 
ads  and  the  ads  themselves.  This  barrier 
is  composed  of  the  effects  of  clutter,  too 
many  ads,  too  many  contradicting 
claims,  indifference,  which  turns  into 
skepticism  at  higher  intellectual  levels. 

Advertising  can  penetrate  this  fog  only 
if  it  has  certain  qualities:  precise  posi¬ 
tioning,  unconventional  execution  and 
adequate  media  support. 

The  advertiser  must  also  establish 
clear  cut  communications  goals  in  ad¬ 
vance  of  advertising.  Not  doing  this  is 
the  cause  of  more  advertising  waste  than 
any  other  single  cause. 

The  first  communications  goal  can  be 
to  induce  trial.  To  get  the  shopper  to  try 
you  the  first  time.  Crest,  Polaroid  and 
Herman’s  are  key  examples. 

A  second  goal — intensify  usage.  State 
Farm  Insurance,  V-8  and  McDonald’s 
are  examples  of  this.  Third  goal  could  be 
to  sustain  preference  such  as  ads  by  Par- 
kay  Margarine,  Marlboro  and  Sears  do. 

Advertising  can  also  change  habits  as 
exhibited  in  ads  by  Clairol,  Bic  Pens  and 
K  mart.  Bic  has  taught  us  that  it  is  no 
longer  wasteful  to  throw  away  your  pen 
or  your  lighter  when  it  is  empty.  K  mart 
. . .  has  taught  large  segments  of  the  public 
that  they  can  simplify  the  whole  shop¬ 
ping  process  and  save  money  to  boot  by 
going  to  a  K  mart  store. 

Advertising  can  build  line  acceptance. 
For  40  years  now,  Kraft  has  endowed  its 
products  with  a  sense  of  wholesome 
goodness  that  comes  directly  from  ad¬ 
vertising  and  the  context  in  which  it  was 
presented.  Levis  and  Penney’s  are  other 
examples  of  using  advertising  to  build 
line  acceptance. 

Advertising  can  also  break  the  ice  in 
marketing  problems  where  the  salesman 
is  primary.  Advertising  has  helped  Xerox 
sell  or  rent  countless  machines.  It  helps 
the  Avon  lady  get  into  the  housewife’s 
door  and  in  New  York,  advertising  gets 
hundreds  of  thousands  of  people  to  brave 
the  traffic  to  get  down  to  17th  street 
where,  in  increasing  numbers,  they  yield 
to  the  tender  half  nelson  charms  of  the 
Barney’s  salesman. 

Finally,  and  perhaps  the  most  impor¬ 
tant  goal  from  a  retailing  point  of  view, 
advertising  can  build  ambience.  It  can 
build  anticipation  about  the  shopping, 
buying-borrowing  experience,  and  it  can 
help  the  shopper  feel  good  about  being  in 
your  establishment.  American  Airlines, 
Household  Finance  Company, 
Bloomingdales  and  Macy’s  are  prime 
examples  of  how  advertising  can  be  used 
to  build  ambience. 

Never  forget  the  seven  preconditions 
of  advertising  success  and  never  forget 
the  importance  of  refined  communica¬ 
tions  goals. 

(Paul  Harper,  Jr.  is  chairman  of  the 
board  and  chief  executive  officer, 
Needham,  Harper  &  Steers,  Inc.) 


Deadline  for  the  1977  Mark  Senigo 
Award  for  promotion  copy  writing  that  is 
being  offered  by  the  New  York  Times  has 
been  extended  to  February  15. 

The  award,  presented  this  year  for  the 
first  time,  is  a  memorial  to  the  late  Times 
promotion  director.  Entries  for  the 
“Gold  Pen’’  Award  must  consist  of 
typewritten  copy.  Copy  set  in  type,  or  an 
entry  including  layout,  art  or  proof  will 
be  disqualified.  Entries  must  be  accom¬ 
panied  by  a  brief  letter  of  submission 
signed  by  the  chief  promotion  executive 
of  the  newspaper,  and  only  one  entry 
may  be  submitted  for  each  newspaper 


promotion  department. 

Entries  should  be  sent  to  ‘Warren 
Abrams,  New  York  Times,  229  West  43rd 
Street,  New  York,  N.Y.  10036.  Winners 
will  be  announced  at  the  1978  IN  PA  Con¬ 
ference. 

Agency  selected 

Kraft  Smith  Inc.,  Seattle,  has  been  ap¬ 
pointed  by  the  Seattle  Post-Intelligencer 
to  handle  expanded  marketing  and 
promotion  efforts.  The  P-I  was  one  of 
Kraft  Smith's  first  clients  when  it  was 
founded  in  1926.  The  newspaper  spent 
nearly  9  months  reviewing  ad  agencies. 


Santa  Rosa 

chooses 

Landon 
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Jack  Kent,  Chairman/Western  Reg'l  Mgr. 


The  Santa  Rosa  (Calif.)  Press- 
Democrat  has  named  Landon 
Associates,  Inc.,  as  its  eastern 
advertising  representative.  The 
Press-Democrat  dominates  Son¬ 
oma  County,  where  population 
is  growing  ifk  times  as  fast  as 
the  rest  of  the  Bay  Area  ADI, 
and  the  Press-Democrat's  circ¬ 
ulation  is  up  28%  in  ten  years. 
Today,  more  newspapers  than 
ever  are  finding  Landon's  overall 
approach  to  newspaper  revenue 
production  gives  them  the  extras 
they  need  in  the  battle  to  keep 
growing. 


LANDON  ASSOCIATES,  INC. 

750  Third  Avenue,  New  York  City  10017  /  (212)  867-1112 
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Benefits  of  electronic 
classified  ad  system 


By  Stanley  Asimov 

Assistant  publisher 

Newsday 

The  Newsday  all-electronic  classified 
advertising  system,  which  uses  75  video 
display  terminals  and  four  computers, 
has  been  completed  and  is  in  full  opera¬ 
tion. 

Newsday  said  that  final  payment  for 
the  system  has  been  made  to  Atex,  Inc., 
of  Bedford,  Mass.,  after  a  final  examina¬ 
tion  showed  that  all  of  Newsday's 
specifications  had  been  achieved.  News- 
day  which  also  has  a  167-VDT  editorial 
system,  is  currently  the  newspaper  with 
the  largest  operational  electronic  text¬ 
processing  system  in  the  world. 

The  VDT  system  in  classified  enables 
the  sales  staff  to  process  advertisements 
efficiently.  For  contract  customers, 
basic  billing  information  appears  au¬ 
tomatically  on  the  VDT  screen  after  the 
insertion  of  a  telephone  number.  For 
both  contract  and  transient,  single  key 
strokes  can  bill  out  much  of  the  remain¬ 
der  of  the  header. 

The  sales  representatives  can  hyphe¬ 
nate  and  justify  the  type,  price  the  ad  and 
handle  all  production  processes  without 
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...Executive  Search  Programs  (Hialeah,  Fla.) 
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response  time  problems — even  in  peak 
periods  on  Thursdays  and  Fridays. 
Credit  problems  are  automatically  routed 
to  the  credit  department  for  action,  and 
daily  off-line  reports  enhance  the  adver¬ 
tising  department's  control  of  the  opera¬ 
tion. 

In  describing  the  benefits  of  the  sys¬ 
tem,  William  Attwood,  president  and 
publisher  of  Newsday,  said: 

“The  advantages  of  the  system — 
which  was  custom-designed,  perfected 
and  tested  by  Newsday  in  conjunction 
with  Atex — go  far  beyond  the  elimina¬ 
tion  of  typesetting  in  the  composing 
room,  which  many  newspapers  have  ac¬ 
complished  using  optical-character  read¬ 
ers.” 

Here  are  some  of  the  benefits: 

Increased  Sales  Productivity — The 
number  of  ads  processed  by  an  average 
sales  person  during  November  and  De¬ 
cember  was  15%  higher  than  the  same 
sales  person's  performance  on  a  typewri¬ 
ter  during  the  same  period  a  year  ago. 

Better  Service  to  Advertiser — ^The  dis¬ 
play  of  the  actual  hyphenated  and  jus¬ 
tified  ad  on  the  VDT  screen  with  its  ac¬ 
curate  cost  enables  the  advertiser  to  get 
maximum  utilization  of  the  lines  pur¬ 
chased.  At  the  same  time,  Newsday  is 
saving  white  space  because  of  the  elimi¬ 
nation  of  line  estimates  through  the  use 
of  word  counts — which  frequently  result 
in  extra  typeset  lines  without  revenue. 

Elimination  of  Waste  Effort — Because 
the  system  provides  an  on-line  file  of  re¬ 
cently  expired  ads,  sales  personnel  do 
not  have  to  make  lengthy  searches  of 
back  copies  to  retrieve  previously  run 
ads. 


Improved  Clerical  Utilization — 
Because  the  electronic  system  now  pro¬ 
duces  all  sales  performance  and  adver¬ 
tiser  records,  clerical  personnel  previ¬ 
ously  assigned  in  these  areas  have  been 
shifted  to  more  productive  areas. 


Greater  Control  of  Sales 
Operations — Daily  sales  reports  now 
provide  classified  supervisors  with 
timely  information  on  sales  efforts  and 
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the  daily  performance  of  all  personnel. 

Redaction  in  Duplicative  Effort — 
Because  the  ads  do  not  have  to  be  re¬ 
keyboarded,  proofreading  in  the  produc¬ 
tion  department  has  been  eliminated.  In 
addition,  the  system  captures  all  billing 
information  and  makes  keypunching  of 
billing  information  unnecessary. 

Publication  of  All  Ads  Assured — The 
system  keeps  track  of  all  ads  (including 
extensions,  kills  and  voids).  Thus,  all  ads 
are  assured  of  publication.  In  the  past, 
there  were  instances  where  ads  were  in¬ 
advertently  mislaid  and  omitted  from  the 
paper. 

Adjustments  Have  Been  Reduced — 
Because  of  the  elimination  of  re¬ 
keyboarding,  typographical  eiTors  have 
been  eliminated.  In  the  month  of  De¬ 
cember,  an  increase  of  20%  in  sales  vol¬ 
ume  was  recorded  in  classified  over  the 
previous  December.  At  the  same  time, 
requests  for  adjustments  were  down  by 
35%. 

Better  Financial  Controls — An  essen¬ 
tial  part  of  the  system  is  an  audit  trail  that 
keeps  track  of  all  ads  from  the  initial  call 
to  final  payment. 

Reduction  in  Newsprint — Because  the 
Atex  system  provides  accurate  linage  es¬ 
timates,  the  classified  department  has 
been  able  to  estimate  the  size  of  its  sec¬ 
tion  each  day  more  accurately — thus  re¬ 
ducing  its  use  of  newsprint.  In  addition, 
Atex  programmed  the  system  to  elimi¬ 
nate  excess  space  around  rules  and  dis¬ 
play  lines.  This  reduced  “shrinkage” — 
space  that  is  used  and  not  billed — by 
about  6%. 

“The  overall  impact  of  the  Atex  sys¬ 
tem  has  been  far  beyond  our  expecta¬ 
tions,”  said  Ray  Jansen,  classified  ad 
manager.  “In  our  original  calculations, 
we  never  expected  that  the  benefits 
would  be  so  far-reaching.  Our  revenues 
per  line  is  up,  and  our  production  cost 
per  line  is  down.” 

Key  roles  in  the  joint  development  of 
the  Newsday-Atex  classified  system 
over  the  past  three  years  were  played  by 
Stanley  Asimov,  assistant  publisher; 
Dennis  O'Leary,  manager,  systems  and 
data  processing:  Jansen,  and  Fran  Cur¬ 
ran,  Jansen's  advertising  administer  for 
new  technology. 

The  Courier  Journal  and  Louisville 
Times  and  the  Riverside  (Calif.)  Press- 
Enterprise  are  currently  using  smaller 
Atex  classified  systems.  The  South  Afri¬ 
can  Associated  Newspapers  have  con¬ 
tracted  for  a  classified  system  to  be  de¬ 
livered  in  1979.  Nine  newspapers  have 
informed  Atex  of  their  dicision  to  pur¬ 
chase  classified  systems. 

“We  have  been  very  pleased  with 
Newsday's  relationship  with  Atex,”  said 
Donald  F.  Wright,  executive  vicepresi¬ 
dent  and  general  manager.  “We  are  talk¬ 
ing  with  them  about  a  new  area  of  elec¬ 
tronic  operations,  and  we  hope  to  be  able 
to  make  an  announcement  of  our  plans  in 
the  near  future.” 
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Gannett  gives 
extra  funds  for 
j-school  annex 

A  $91,000  supplement  grant  to  the 
University  of  Missouri  from  the  Gannett 
Newspaper  Foundation  has  made  it  pos¬ 
sible  for  the  University  Board  of 
Curators  to  approve  construction  of  a 
20,000  square  foot  addition  to  the  Jour¬ 
nalism  School  on  the  Columbia  campus. 

The  supplement  gift  brought  total 
Gannett  Newspaper  Foundation  con¬ 
tributions  to  the  school’s  building  fund  to 
$660,563  in  Gannett  Company  stock. 
Other  private  gifts  of  $95,000  and  a  state 
appropriation  of  $765,0(X)  complete  fund¬ 
ing  of  the  $1 ,520,653  project.  The  school 
has  recommended  that  the  addition  be 
named  Gannett  Hall  in  recognition  of 
Frank  E.  Gannett,  founder  of  the  Gan¬ 
nett  Newspaper  Group. 

In  addition  to  the  Gannett  Newspaper 
Foundation  gifts  and  the  Missouri  Gen¬ 
eral  Assembly  appropriation,  $25,000 
was  awarded  through  the  William  Tucker 
Memorial  Fund,  $20,000  from  Fred 
Hughes,  president  of  the  Joplin  (Mo.) 
Globe,  and  his  wife,  Becky,  and  the 
newspaper,  and  $50,000  from  the  Uni¬ 
versity  of  Missouri-Columbia  Develop¬ 
ment  Fund. 

William  Tucker  was  publisher  of  the 
Warrenshiirp  (Mo.)  Star-Journal  and  a 
member  of  the  UM  Board  of  Curators  at 
the  time  of  his  death.  He  was  succeeded 
on  the  board  by  his  widow,  Mrs.  Avis 
Tucker.  Mrs.  Tucker  continues  to  oper¬ 
ate  the  Star-Journal. 

The  building,  which  will  be  the  fourth 
structure  in  the  journalism  complex,  will 
house  a  298-seat  lecture  hall;  newswrit¬ 
ing,  radio  and  television  laboratories; 
conference  center  for  mid-career  pro¬ 
grams;  and  news  facilities  for  University 
radio  station  KBIA. 

The  move  of  KBIA  news  will  provide 
additional  space  for  the  Colunihia  Mis¬ 
sourian,  the  school’s  teaching  news¬ 
paper.  Television  activities  in  the  new 
addition  will  be  confined  to  teaching  and 
laboratory  work. 


Purchase  magazine 

Maine  Life,  a  statewide  magazine,  has 
been  acquired  by  Patricia  and  Thomas 
Schroth  of  Sedgwick,  Me.  from  Dave  Ol¬ 
son,  publisher  since  1974.  Both  of  the 
Schroths  have  newspaper  and  magazine 
backgrounds,  most  recently  with  the 
Ellsworth  (Me.)  American.  Tom  Schroth 
was  editor  for  13  years  of  Congressional 
Quarterly  in  Washington,  D.C.  and  also 
founding  editor  of  the  National  Journal 
there.  Pat  Schroth  was  a  reporter  for  10 
years  with  the  Washington  bureau  of 
UPl. 
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Economical 
^  dependable 
roll  handling 


for  printers  and  daily  newspaper  publishers 

The  medium-size  printer  and  printers  roiis  5  high,  easy  serviceability  since 
of  daiiy  newspapers  are  especiaiiy  most  parts  are  locaily  avaiiabie  and 
attracted  to  Lektro’s  Modei  30-24,  power  to  handle  the  tough  grades.  All 

3,000  lb.  capacity,  sit-down,  battery  of  this  at  about  half  the  price  of 
powered  lift  truck.  They  like  its  low  competitive  trucks, 
price  and  outstanding  roll  handling  The  Lektro  Midwest  30-24 
features.  Features  such  as  a  360°  Is  the  answer  to  a  printer’s 

rotating  roll  clamp,  an  ability  to  stack  paper  roll  handling  needs. 


REBUILT  AND 

RECONDITIONED  EQUIPMENT 


ALSO  AVAILABLE 


Lektro 

Midwest 

America's 
roll  handling 
specialists 


221 1  East  Oakton 
Elk  Grove  Village, 
Illinois  60007 
312  364-1055 


IDIVISION  OF  GREEN  AND  GREEN  LTDI 
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1 

1 

RSC-360-40 
LIGHT  DUTY 
PAPER  ROLL  CLAMP 

For  lighter  rolls,  this  360° 
rotating  clamp  speeds  roll 
handling.  The  arms  provide 
for  selecting  or  discharging 
rolls  on  end  or  bilge. 


RSC-360-50 
HEAVY  DUTY 
PAPER  ROLL  CLAMP 

Performs  the  same  as 
the  clamp  above,  but  has 
a  load  capacity  of  2,600 
lbs.  Damage  to  roll  stock 
virtually  eliminated  with 
these  clamps. 


OTHER  LEKTRO  MIOWEST 


2,000  lb.  capacity.  For  heavier  duty,  the  Lektro 
Midwest  Model  EC  30-24  standup  with  end 
control  capabilities  is  proving  Itself  daily. 
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THAT  MAKE  THE  NEWS 


. . .  and  E  &  P  provides  in-depth 
coverage  of  the  people  that  make 
the  newspaper  business  tick. 


"One  thing  about  the  newspaper  business,  you  meet  such 
interesting  people,  and  most  of  them  are  newspaper  people,"  is  a 
quote  attributed  to  Stanley  Walker.  It's  true,  too. 

Since  the  days  of  colonial  journalism,  the  newspaper  business 
has  paraded  a  fascinating  cast  of  characters.  Down  through  the 
years  the  newspaper  business  has  produced  such  giants  as: 
Benjamin  Franklin,  John  Peter  Zenger,  Elijah  Lovejoy, 

0.0.  MacIntyre,  William  Randolph  Hearst,  E.W  Scripps, 
ad  infinitum. 

It's  no  different  today.  E  &  P  details  today's  giants  in  its  general 
course  of  reporting  what's  going  on  in  the  newspaper  business.  Look 
'em  over:  Kay  Graham,  Jack  Anderson,  Joe  Smith,  Rupert  Murdoch, 
Otis  Chandler,  Jack  Tarver.  That's  what  makes  newspapers.  And 
reporting  about  newspaper  people  provides  the  kind  of  editorial 
environment  that  makes  your  newspaper's  promotional  advertising 
effective.  Maybe  you'll  make  some  of  your  own  newspaper 
people  famous,  too. 


Editor  &  Publisher 

The  Total  Promotion  Medium  for  Newspapers 

575  Lexington  Avenue,  New  York,  N.Y.  10022  •  212-752-7050 


Newspeople  in  the  news 


Joi;  FiT/ciKRAi  1).  former  sports  colum¬ 
nist  and  feature  writer  for  the  defunct 
Boston  Herald  Traveler  and  author  of 
“The  Inside  View”  sports  column  which 
runs  in  papers  throughout  New 
England— joined  the  sports  department 
of  the  Boston  Herald  American  as  a  fea¬ 
ture  writer. 

^  4:  * 

Mii.hs  Sinks,  executive  editor  of  the 
Loiif’  Beach  (Calif.)  Independent, 
Press-Telegram  since  l%5 — to  retire  in 
March.  He  joined  the  Independent  in 
1950.  having  first  worked  for  the  Des 
Moines  Re)^dster  and  Tribune,  where  at 
age  23  he  became  picture  editor  of  the 
Register. 

^ 

Sami  Ki  C.  Camkron.  general  manager 
of  the  Lonf!  Beach  (Calif.)  Independent, 
Press-Telefiiam — announced  plans  to  re¬ 
tire  this  Fall  after  nearly  40  years  with 
the  newspapers. 

*  5*5  * 

Richaro  L.  Tobin,  former  managing 
editor  of  the  Saturday  Review — to  oc¬ 
cupy  the  Stewart  Riley  Distinguished 
Chair  in  Journalism  next  semester  at  In¬ 
diana  University  School  of  Journalism. 
Tobin  was  with  the  New  York  Herald- 
Tribune  24  years. 


Wiki  lAM  T.  Ll  nsiord.  Jr.,  community 
service  director  of  the  Harrisburf’  (Pa.) 
Patriot-News — installed  as  president  of 
the  Pennsylvania  Public  Relations  Soci¬ 
ety. 

sk  Jk 

Chari  ks  Priichari).  retail  advertising 
manager  of  the  Oranf>e  Coast  Daily 
Pilot,  Costa  Mesa.  California — retired. 

New  executive  appointments  at  the 
newspaper  include:  Cari.  Carstensen — 
to  the  new  position  of  director  of  adver¬ 
tising  from  classified,  national  and  au¬ 
tomotive  advertising  manager.  Nita 
Foi.som — to  classified  advertising  man¬ 
ager  from  classified  supervisor.  Fredi 
Fii  ii’i’ONi — promoted  from  classified 
sales  to  classified  supervisor.  Tom 
Samoi.y — to  retail  advertising  manager. 
Greo  Shal'ghnessy — to  assistant  retail 
advertising  manager;  George  Mc¬ 
Namara — to  sales  manager  for  automo¬ 
tive  advertising. 

*  s*c  * 

RoNAi.n  H.  Gates — named  general 
manager  of  the  Port  Arthur  (Tex.)  News 
and  John  Dubose — named  business 
manager-controller.  Gates  was  business 
manager  and  Duboise  has  been  control¬ 
ler. 

*  *  * 

Promotions  within  the  newly  created 


John  Buzzetta  (right)  is  the  new 
editor  of  the  Union  City  (N.J.)  Dis¬ 
patch,  with  Richard  Vezza  (left)  ap¬ 
pointed  managing  editor  and  Tim 
Healy  (center),  assistant  managing 
editor.  The  Dispatch  was  recently  ac¬ 
quired  by  Washington  Star  Communi¬ 
cations,  Inc.  with  the  editorial  ap¬ 
pointments  announced  by  Bertram  J. 
Kersen,  publisher.  Buzzetta  has  been 
managing  editor  the  past  year  Vezza 
assistant  managing  editor,  while 

Healy  moves  up  from  news  editor. 

Chari.es  a.  Betts,  former  assistant 
publisher,  defunct  Hartford  Times — to 
Bridgeport  (Conn.)  Post-Telegram 
Newspapers  as  an  assistant  managing 
editor  and  editor  for  special  projects. 


'"The  person 
you  describe 
is  the  person 
I  li  deiiver" 

Joe  Sullivan 


‘Finding  a  first-rate  executive  isn’t 
enough. 

‘You  want  the  right  one. 

‘Right  for  your  company.  Right  for  you. 

‘I  understand  your  needs.  I  relate 
them  to  my  own  18  years  of  executive 
responsibilities  in  media  and 
communications.  When  you  tell  me 
what  you  want,  I  search  out  and  deliver  the 
right  person. 

“I  know  where  to  look.  How  to 
evaluate  critically  in  terms  of  your  specific 
preferences.  And  how  to  create  the  right 
climate  for  successful  recruiting. 

'  “You  get  an  effective,  knowledgeable, 
professional  search.  And  you  get  exactly  the 
person  you're  looking  for.” 

Joe  Sullivan  &  Associates,  Inc. 
Executive  Search  and  Recruitment 

111  East  58th  Street, 

New  York,  N.Y.  10022 
(212)752-8888 


display  advertising  department  of  the 
Boston  Globe  include:  New  senior  divi¬ 
sion  managers — Paul  Leahy,  from  assis¬ 
tant  national  manager,  and  Oliver  Rod- 
man,  from  assistant  retail  manager. 

Promotions  to  divisional  sales  man¬ 
agers  include:  Harold  Delaney,  Frank 
Hurley,  Robert  Manning,  Gerard  Cro¬ 
nin,  James  Forster,  Eamon  Galvin  and 
Thomas  McGarriuk. 

*  5*5  * 

Ron  Roach — from  San  Diego  (Calif.) 
Associated  Press  bureau  to  San  Diego 
Evening  Tribune  as  state  capital  report¬ 
er.  Vickie  Torres — frcim  Tribune  city 
desk  clerk  to  editorial  trainee.  Reggie 
Smith — to  Copley  Newspapers  training 
program. 


Charles  M.  McCarthy — retired  as 
sports  editor,  Bristol  (Conn.)  Press,  after 
45  years. 

5*5  ^  5{: 

Thomas  Schroth,  former  managing 
editor,  defunct  Brooklyn  (N.Y.)  Eagle, 
and  wife,  Patricia,  former  reporter. 
United  Press  International  Washington 
bureau — purchased  32-year-old  maga¬ 
zine,  Maine  Life,  from  Dave  Olson  of 
Liberty,  Me. 

Thomas  R.  Barrett,  66 — retired  as 
vicepresident,  Hartford  Courant,  after 
50  years  with  morning-Sunday  news¬ 
paper.  He  held  various  business  depart¬ 
ment  responsibilities. 


Publishers  across  America  are  discovering  the  Rob  Reed  Effect 

It  sanupswing  indisplay  Image  Its  big  gams  in  classified  It's 
new  life  in  the  circulation  department 

It  s  one-of-a-kmd  staff  training  that  goes  beyond  workshops — to 
support  your  people  for  weeks  and  months  to  come 

It  starts  with  a  phone  call 
313/665-9632 


Ann  Arbor.  Michigan  48104 
Consulting  Associate  to  Humanics.  Inc. 
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Ellen  Goodman,  James  Kii.patrick, 
M  ARiANNE  Means  and  Roger  Wilkins. 
syndicated  columnists — joining  CBS- 
Radio  Network's  “Spectrum”  commen¬ 
tary  series  in  early  February. 


M.  Dale  Larsen — elected  an  assistant 
vicepresident  of  the  Minneapolis  Star 
and  Tribune  Company.  Larsen  has  been 
president  and  general  manager  of  televi¬ 
sion  station  KTVH  in  Wichita,  Kansas 
and  continues  in  that  position.  In  addi¬ 
tion,  he  will  oversee  television  station 
WDRB,  Louisville,  Kentucky,  acquired 
recently  by  the  Star  and  Tribune  Com¬ 
pany.  Elmer  F.  Jaspan — elected  presi¬ 
dent  and  will  continue  as  general  man¬ 
ager  of  the  station. 


Merribel  Symington,  former  reporter, 
Hartford  Courant — named  press  secre¬ 
tary,  U.S.  Rep.  William  R.  Cotter  (D-lst 
District,  Connecticut). 


Lolts  G.  Black,  retired  Connecticut 
sports  editor.  Associated  Press — 
honored  by  Connecticut  Sports  Writers 
Alliance  at  annual  Gold  Key  Dinner 
January  19,  receiving  Arthur  B.  Mc- 
Ginley  Memorial  Award,  named  in 
memory  of  late  sports  editor,  defunct 
Hartford  Times. 


Connie  Rosenblum,  human  behavior 
writer  for  the  New  York  Daily  News — 
recently  honored  by  the  American 
Psychoanalytic  Association  for  five  arti¬ 
cles. 


Jim  Griesch  and  Donna  Buckles — 
joined  the  staff  of  the  Glasf>ow  (Ky.) 
Daily  Times.  Griesch  is  sports  editor  and 
Buckles  is  a  writer  and  photographer. 


Bob  Davis — to  travel  editor  of  the 
Seattle  Post-lntellif’encer  from  Westours 
and  Travalaska  Tours.  Seattle  and  earlier 
the  newspaper’s  travel  editor  for  17 
years. 


Jei  i  Haac; — named  advertising  direc¬ 
tor  of  the  Las  Vef>as  (Nev.)  Review- 
Journal,  succeeding  David  Osborn — 
promoted  within  the  Donrey  Media  Group 
to  general  manager  of  the  Carson  City 
(Nev.)  Appeal. 


Executive  Editor  Michael  Eggers — 
promoted  to  vicepresident  of  Laguna 
Publishing  Company,  publishers  of  the 
News-Post  Newspapers  in  southern 
Orange  County,  California.  He  joined 
the  News-Post  in  1972  as  managing 
editor. 


Anthony  J.  Meinert — named  assistant 
circulation  manager  of  the  Hawaii  Trih- 
nne-Herald  (Hilo)  from  the  Washington 
(D.C.)  Star,  where  he  had  15  years  of 
circulation  experience. 


Two  new  advertising  managers  named  Aiiison  oegan  n.s  career  m  i  as 
.  .u  c  n  -  f  ,  II-  a  reporter  for  the  Independent, 

a  Seattle  Post-Intellipencer  are  p,ess-Telegram.  He  was  a  Nieman  Fel- 
Marv  Larsen— from  an  advertising  ac-  Harvard  University  and  is  a 

count  executive  to  national  advertising  member  of  the  Associated  Press  Man- 

manager,  and  Mary  Alice  Driscoll,  ad-  aging  Editors'  executive  committee, 
ministrative  assistant  to  the  advertising 

director — to  advertising  administrative  Mary  L.  Rohman — appointed  assistant 
manager.  to  the  president  of  Winsor  Newspapers, 

*  *  *  Inc.,  Canton,  III.,  from  executive  secre- 

Ed  Breen,  director  of  graphics  and  tary  and  corporate  secretary, 
photography  for  the  Marion  (Ind.)  *  *  * 

Chronicle-Trihnne — named  city  editor.  John  Denny — promoted  to  new  posi-  » •  Worcester  •  Worcester  •  Worcester  .  worceste 

tion  of  circulation  sales  promotion  and 
staff  development  manager  for  the  i*worci 
Chicago  Snn-Times  and  Chicago  Daily  "cester 
News.  He  will  continue  as  school  serv¬ 
ices  manager  for  Field  newspapers,  a  po¬ 
sition  held  since  1975.  rcester  •  Worcester  •  Worcester  •  Worcester  •  wc 

WORCESTEI 


David  M.  Sei  i — to  classified  advertis¬ 
ing  manager  of  the  Anniston  (Ala.)  Star 
from  the  Jacksonville  (Ala.)  News, 
where  he  was  advertising  manager.  Self 
succeeds  Lola  J.  Bright — retired  after 
27  years  with  the  newspaper,  26  as  de¬ 
partment  manager. 


IRCESTER  •  worn 


WORCESTER  •  W( 


Kristin  McGrath — named  manager  of 
the  market  research  department  of  the 
Minneapolis  Star  and  Minneapolis  Trib¬ 
une.  She  has  been  research  manager  for 
news  surveys  in  the  department  and  suc¬ 
ceeds  William  R.  Miller — moving  to  as¬ 
sistant  to  market  research  and  promotion 
director. 

Michael  Murphy — research  manager 
for  advertising  surveys — named  assistant 
market  research  manager. 


WORCESTE 


«  •  WORCESTEI 


!r  •  WORCESTE 


RCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  W( 


I  •  WORCESTI 


Martin  D.  Yant — named  editor  of  the  "cesj 

Mansfield  (Ohio)  News  Journal  from  the  • 
Chicai’o  Daily  News,  where  he  served  in 
various  assignments  for  six  years.  Ear¬ 
lier  he  was  a  Pittshnrph  Press  reporter. 


the  other  major  market 


I  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTEI 


RCESTER  •  WORCESTER 


LESTER  •  WORCESTER  •  WC 


Gary  Goodiriknd — named  an  account 
executive  in  the  Chicago  office  of 
Harshe-Rotman  &  Druck,  Inc.,  public 
relations  firm,  from  staff  writer  and 
editor  for  the  Lerner-Life  Newspapers  in 
Highland  Park,  III. 


In  the  Boston  A.D.I. 

(the  nation's  5th  largest) 


n 

Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 

22  Years  Nation-Wide  Personal  Service 


RCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  W( 


I  •  WORCESTER  «  WORCESTER  •  WORCESTER  •  WORCESTEI 


RCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTER  •  WC 


•STER  •  WORCESTEI 


Mhrlk  F.  Yeagkr — appointed  to  the 
new  post  of  production  director  of  the 
Torrance  (Calif.)  Daily  Breeze  and 
News-Pilot  from  production  manager. 
Yeager  joined  the  Breeze  in  1967  from 
the  San  Diepo  Union  Tribune. 
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Newspeople  in  the  news 


Thomas  A.  Thompson,  city  coordinator 
for  the  city  of  Minneapolis — elected  a 
vicepresident  of  the  Minneapolis  Star 
and  Tribune  Company  effective  January 
16,  following  his  retirement  from  city 
service.  * 


Brian  Thayer — to  publisher  of  the 
BUUleford  (Me.)  Journal  Tribune,  suc¬ 
ceeding  W.  Pali.  Casavant.  Thayer  was 
promoted  to  executive  editor  and  assis¬ 
tant  publisher  last  year  when  the  former 
Biddeford-Saco  Journal  merged  with  the 
Sanford  Tribune. 


James  D.  Hoeeman — appointed  general 
manager  of  the  Augusta  (Me.)  Kennebec 
Journal  and  KJ  Printing.  He  moves  from 
business  manager  and  advertising  direc¬ 
tor  of  the  Huntington  (W.Va.)  Herald- 
Dispatch  and  Advertiser  and  succeeds 
Richard  R.  J.  Morin,  who  resigned  as  KJ 
general  manager  last  September  and  now 
is  president  of  Star  Press,  Inc.,  Kenne- 
bunk. 


Sam  Hindman,  city  editor  of  the  Charles¬ 
ton  (W.  Va.)  Daily  Mail — named  man¬ 
aging  editor  and  Robert  A.  Kelly,  assis¬ 
tant  city  editor — promoted  to  city  editor. 
Hindman,  on  the  staff  since  1970,  earlier 
was  with  the  Williamson  (W.Va.)  Daily 
News  and  the  Sault  Ste.  Marie  (Mich.) 
Evening  News  in  sports  and  copy  editing 
and  the  Bluefield  (W.Va.)  Telegraph  as  a 
news  editor. 


James  R.  Gorixin,  associate  professor 
of  journalism  at  Bowling  Green  State 
University,  Bowling  Green,  Ohio — 
named  editor  of  News  Photographer 
magazine,  the  monthly  publication  of  the 
National  Press  Photographers  Associa¬ 
tion. 


Morrie  Kozek,  national  classified  ad¬ 
vertising  division  manager,  Los  Angeles 
Times — retired  January  13. 


G.  Chambers  Williams  III — to  assistant 
city  editor  from  state  editor  of  the 
Jackson  (Tenn.)  Sun.  Paul  G.  Kelly — 
appointed  manager  of  composition  de¬ 
partment  succeeding  Kenneth  Kniceley 
— now  production  director. 


Janet  Huebner — named  San  Jose 
Mercury  and  News  classified  telephone 
sales  manager  and  Lorri  Pecoraro — 
named  training  supervisor  for  the  clas¬ 
sified  department.  Huebner  has  been  in 
classified  at  the  Mercury  and  News  over 
10  years,  and  Pecoraro  has  been  a  sales 
adviser  for  9  years. 
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Wright  Gels 


Managerial  changes  at  the  Miami 
Herald  Publishing  Company  include  Jim 
Gels  being  named  director  of  consumer 
marketing  for  the  Herald,  the  division 
responsible  for  circulation,  and  Boykin 
Wright,  moving  from  production  man¬ 
ager  to  production  director.  Gels  has 
been  marketing  director  for  the  Miami 
News  since  1975  and  replaces  Vance 
Caesar,  who  became  associate  editor  of 
the  Detroit  Free  Press.  Wright  succeeds 
Ray  Frazier,  who  moved  to  operations 
director  of  the  San  Antonio  Express  and 
News. 


Benison  Monroe 


Diane  Benison  has  been  appointed 
regional  editor  of  the  Worcester  (Mass.) 
Telegram  and  Evening  Gazette  and  will 
supervise  reporters,  photographers  and 
correspondents  in  the  central  New  Eng¬ 
land  bureaus  and  J.  Peter  Monroe  has 
been  promoted  to  city  editor.  Benison 
has  been  systems  editor  and  involved  in 
conversion  of  the  newspapers  to  com¬ 
puterized  editing  systems.  Monroe  has 
held  a  number  of  posts,  most  recent 
book  editor  of  the  Telegram. 

Robert  R.  Lutgen — appointed  city 
editor  of  the  Bryan-College  Station 
(Tex.)  Eagle.  Lutgen  has  been  in  public 
relations  in  Seattle  and  on  the  news  staff 
of  the  Yakima  (Wash.)  Herald-Republic. 
Lutgen  replaces  David  Lindsey,  who  re¬ 
turned  to  reporting  at  his  own  request. 

Rod  Armstrong — named  operations 
director  of  the  Eagle,  from  business 
manager.  Prior  to  joining  the  Eagle, 
Armstrong  was  with  the  corporate  of¬ 
fices  of  Harte-Hanks  Communications  in 
San  Antonio  two  years.  With  Arm¬ 
strong’s  appointment,  the  Eagle  has 
abolished  the  position  of  production 
manager.  The  last  production  manager, 
Dennis  Maloney,  resigned  to  join  the 
Marshal  News  Messenger. 

*  ♦  * 

Bob  Swearengin,  former  publisher  of 
the  Bryan  County  (Okla.)  Star — named 
to  journalism  faculty  of  University  of 
Wyoming. 
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Alleged  crime  figure  named 
in  IRE  reports  drops  1  suit 


Peter  Licavoli  Jr.,  29,  Tucson,  Ariz., 
named  in  the  23-part  series  written  by  the 
Investigative  Reporters  and  Editors  Inc. 
(IRE)  last  year,  dropped  his  $6  million 
lawsuit  against  the  Elyria  (Ohio) 
Chronicle-Tele ffram  (January  1 9)  in  Fed¬ 
eral  Court. 

His  attorney  Byron  Krantz  of  Cleve¬ 
land  was  told  by  Judge  Robert 
Krupansky  that  he  must  show  Licavoli 
had  been  damaged  by  the  Chronicle- 
Telegram,  which  he  was  unable  to  do. 
The  suit  was  dismissed  "with  preju¬ 
dice,”  which  means  it  cannot  be  refiled. 

Licavoli  indicates  he  intends  to  pro¬ 
ceed  with  his  libel  suits  against  lO  other 
newspapers  he  has  served  that  carried 
the  IRE  stories  labelling  him  a  drug 
smuggler,  a  dealer  in  stolen  goods  and 
citing  his  involvement  in  prostitution  and 
his  reported  association  with  the  La 
Cosa  Nostra  crime  family.  Licavoli  had 
filed  suits  against  2 1  newspapers.  He  is 
the  son  of  an  acknowledged  gangland 
figure.  Peter  "Horseface"  Licavoli 
Sr.  and  his  wife  Lizbeth. 

"They  lied  about  me — what  they 
printed  was  lies.  I’m  fighting  them  (the 
IRE),  as  long  as  it  takes  ...  If  there  is 
truth  to  those  things  which  they  wrote.  .  .; 
why  haven’t  I  been  indicted  and  ar¬ 
rested?”  Licavoli  told  the  court. 

Attorney  Robert  Hirsh  testified  IRE 
reporters  had  first  agreed  to  discuss  the 
stories  with  Licavoli  Jr.,  but  then  did  not 
contact  him  prior  to  publication  as  prom¬ 
ised.  The  Chronicle-Telegram  had  not 
yet  presented  its  defense  to  the  three- 
woman,  three-man  Jury  when  Licavoli 
ended  the  suit. 

The  Chronicle-Telegram  was  the  first 
newspaper  to  be  brought  to  court  by 
Licavoli.  There  is  to  be  a  ruling  on  a 
motion  February  3  in  a  similar  suit  by 
Licavoli  against  the  Indianapolis  Star, 
which  seeks  dismissal. 

9iC  9|C  9iC 

New  suit  filed 

On  January  24,  about  30  parties  were 
served  as  co-defendants  in  a  libel  suit 
filed  January  II  in  Phoenix,  Ariz.,  by 
Alfred  E.  Gay,  the  subject  of  the  20th 
and  23rd  IRE  articles. 

Among  other  activities.  Gay  was  said 
to  be  reportedly  involved  in  smuggling  of 
drugs  using  the  charter  airlines  company 
he  owns.  Gay  cites  five  separate  items  in 
the  suit,  asking  $20  million  on  each  of  the 
five  separate  counts,  totalling  SlOO  mil¬ 
lion  in  damage  claims.  The  IRE  stories 
specified  Gay  to  be  a  "wealthy  indi¬ 
vidual”  involved  in  criminal  activities. 

Listed  in  the  Gay  suit  are  Robert 
Greene,  Richard  Cady,  Anthony  Insolia, 
Mike  Wendland,  Steve  Wick,  Alex 


Drehsler,  members  of  the  IRE  team  from 
various  newspapers;  the  publisher  of  the 
Arizona  Daily  Star,  the  publisher  of  the 
Colorado  Sprinfis  San,  publishers  of  the 
Boston  Eveninfi  Globe,  Elyria 
Chronicle-Teleprain,  Indianapolis  Star, 
Kansas  City  Star,  Newsday,  the  Oreffon 
Ref^ister-Giiard,  the  Amarillo  Globe 
News,  Jasper  (Wyo.)  Morninff  Star, 
Chicago  Tribune,  Pittsbnrfih  Press, 


Seattle  Times,  Texarkana  Gazette, 
Hutchinson  (Kan.)  News,  Moline  Dis¬ 
patch,  the  West  Palm  Beach  Post-Times 
and  the  Honolulu  Advertiser.  United 
Press  International  and  CBS  were  also 
named  in  the  suit. 

Elected 

Janet  Sherbin  has  been  elected  presi¬ 
dent  of  the  New  England  Woman’s  Press 
Association.  Founded  in  I885,  it  is  the 
oldest  press  organization  for  women  in 
the  United  States.  Sherbin  is  a  public 
information  specialist  at  Boston  Univer¬ 
sity. 


Gtendale- 

Burbank 

chooses 

London 


MURDERUNK 


, 


Joseph  Bogner,  New  York  Sates  Manager 


The  Glendale  News-Press  and  The 
Burbank  Review  of  California  name 
Landon  Associates,  Inc.  as  their 
national  advertising  representative. 
The  Glendale  and  Burbank  high  in¬ 
come  marketing  areas  with  465,000 
population  are  blanketed  by  The 
News-Press,  The  Review  and  their 
Star  Publications.  Today  more 
newspapers  than  ever  are  finding 
that  Landon's  wide  range  of  services 
and  overall  approach  meet  their 
needs  for  growth  in  every  area  of 
newspaper  revenue  production. 


LANDON  ASSOCIATES,  INC. 

750  Third  Avenue,  New  York  City  10017  /  (212)  867-1112 
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INAE  Atlanta  Convention  Registrants 

(ADVANCE  REGISTRATION  as  of  January  6,  1978 


A 

ADKINS,  Sam  &  Geri;  Orlando  (FI)  Sentinel  Star 
ADLER,  Johnny;  Leonard  Company,  Miami  (FI) 

ADLER,  Leonard;  Leonard  Company,  Miami,  (FI) 

AGEE,  Bill  &  Helen;  SCW,  Inc.,  Johnson  City  (Tn) 
ALBERT,  Lou;  Akron  (Oh)  Beacon  Journal 
ALBRECHT,  Joseph  P.;  Cookeville  (Tn)  Herald-Citizen 
ALEXANDER,  Donald  W.  &  Mary  Lou;  Sedalia  (Mo) 
Democrat-Capital 

ALEXANDER,  Maggie;  Family  Weekly,  New  York 
ALLARDYCE,  Charles  &  Pauline;  Moline  (II)  Dispatch 
ALLEN,  Gus;  San  Angelo  (Tx)  Standard-Times 
ALMOND,  Carey  M.;  Athens  (Ga)  Banner-Herald-News 
ALVES,  Charles  C.;  New  Bedford  (Ma)  Standard-Times 
AMES,  Robert  &  Kay;  Hagerstown  (Md)  Herald/Mail 
AMEY,  Charles  &  June;  Montreal  (Que)  Star 
ANDERSON,  John  O.;  Chicago  (II)  Sun-Times/News 
ANDERSON,  Thomas  &  Dorothy;  Fargo  (ND)  Forum 
ANDERSON,  Eric;  NAB,  New  York 
ANDERSON,  James  J.;  Minneapolis  (Mn)  Star  &  Tribune 
ANDERSON,  Peter;  White  Plains  (NY)  Westchester  Rock¬ 
land  Newspapers 

ANDERSON,  Vincent  &  Gert;  Valparaiso  (In)  Vidette- 
Messenger 

ANDOLSEK,  Ray;  Branham/Newspaper  Sales,  New  York 
ANDREWS,  Gary;  Hattiesburg  (Ms)  American 
ANTHONY,  G.  Kingsley;  Million  Market  Newspapers, 
New  York 

ANTILL,  Donald;  Armdale  Co.,  Ltd.,  Toronto  (Ont) 

A  REHART,  Gene  R.;  Detroit  (Mi)  News 
ARNOLD,  Mark  R.;  Gannett  Co.,  Inc.;  Rochester  (NY) 
ATKIN,  Dennis  &  Jackie;  Bridgewater  (NJ)  Courier-News 
ATKINS,  Bob;  Clarksville  (Tn)  Leaf  Chronicle 
AU,  Frank;  Minnesota  Daily,  Minneapolis  (Mn) 
AUGUSTINOS,  Peter  &  Vickie;  Binghamton  (NY)  Press 

B 

BAEHLER,  R.  E.;  Thomson  Newspapers  Adv.  Service, 
New  York  (NY) 

BAHER,  James;  Family  Weekly,  New  York 
BAILEY,  Dick  &  Patty;  Dover  (De)  State  News 
BAILEY,  G.  William  &  Adaline;  New  Castle  (In)  Courier- 
Times 

BAIRD,  Harry  &  Ann;  Kitchener  (Ont)  Waterloo  Record 
BAKER,  Brooke;  Peoria  (11)  Journal  Star 
BAKER,  Phil  &  Jackie;  Newark  (NJ)  Star-Ledger 
BAKER,  Tom;  Lexington  (Ky)  Herald-Leader 
BALLANTINE,  Robert;  Worcester  (Ma)  Telegram  & 
Gazette 

BALLOW,  Robert;  King  &  Ballow,  Nashville  (Tn) 
BALTZEGAR,  John;  Augusta  (Ga)  Chronicle-Herald 
BANAWITZ,  John  M.;  Shelbyville  (In)  News 
BARKER,  W.  A.;  Quincy  (II)  Newspapers 
BARNES,  Charles  &  Reese;  Pine  Bluff  (Ar)  Commercial 
BARNES,  Donald;  Baltimore  (Md)  Sun 
BARNETT,  Ed;  Wichita  Falls  (Tx)  Times 
BARNHART,  Cliff,  Visalia  (Ca)  Times-Delta 
BARREA,  Carl  J.;  Honolulu  (Hi)  Hawaii  Newspapers 
Agency, Inc. 

BARSONY,  Louis;  Utica  (NY)  Observer  Dispatch 
BARTEE,  Dean  &  Judy;  San  Jose  (Ca)  Mercury  &  News 
BARTHOLIC,  Jack  W.;  New  Castle  (Pa)  News 
BEARD,  Robert  &  Betty;  Asheville  (NC)  Citizen-Times 
BEDDOW,  John  C.;  Publishers’  Auxiliary,  Washington 
(DC) 

BEDDOW,  Robert  &  wife;  SCW,  Inc.,  Nashua  (NH) 


BENNETT,  Ted  &  Joan;  Multi  Ad  Services,  Inc.,  San  An¬ 
tonio  (Tx) 

BERGMANN,  Leslie  &  wife;  SCW,  Inc.,  New  Cumberland 
(Pa) 

BERLING,  J.  Patrick  &  Judy;  Washington  (DC)  Star 
BERRY,  Charles;  Blytheville  (Ar)  Courier  News 
BERRY,  Dennis  &  Bonny;  Atlanta  (Ga)  Journal  &  Constitu¬ 
tion 

BERRYHILL,  Bill  &  Marilyn;  El  Paso  (Tx)  Newspaper 
Printing  Corp. 

BIERBAUM,  W.  H.  H.  &  Vivian;  Alton  (11)  Telegraph 
BIER  MAN,  Max;  Skambas  &  Bierman,  New  York 
BILLS,  Walter  &  Donna;  NAB,  New  York 
BLACK,  James  D.;  Gannett  Newspaper  Advertising  Sales, 
New  York 

BLACKHAM,  Robert  &  Melissa;  Clearwater  (FI)  Sun 
BLACKFIELD,  Roy  &  Joyce;  Sawyer-Ferguson-Walker, 
New  York 

BLIESENER,  Fred  &  Marguerite;  Montgomery  Ward  & 
Co.,  Chicago  (11) 

BLOCK,  William  &  Carol;  Shrewsbury  (NJ)  Register 

BOF.TTGER,  Carlos;  Denver  (Co)  Rocky  Mountain  News 

BOGART,  Leo:  NAB,  New  York 

BOHNET,  Charles  &  Redgie;  Fargo  (ND)  Forum 

BOIAN,  Harold  T.;  Denver  (Co)  Post 

BOISCLAIR,  Michael  F.;  Savannah  (Ga)  News/Press 

BOLAND,  John;  Parade,  New  York  (NY) 

BOLAS,  George  A.;  SCW,  Inc.,  Chatsworth  (Ca) 
BONAGURA,  Robert;  King  Features,  New  York  (NY) 
BONANNl,  Peter  A.;  New  York  (NY)  Times 
BOPP,  Don  &  Dorothy;  Multi  Ad  Service,  Inc.,  Riverside 
(Ca) 

BORDELON,  Charles  &  June;  Beaumont  (Tx)  Enterprise 
BOTKIN,  O.  Wayne  &  Virginia;  Muncie  (In)  Star  &  Press 
BOVENDER,  Chester  &  Alice;  Winston-Salem  (NC)  Jour¬ 
nal  &  Sentinel 

BOWEN,  A.  Dale;  Norfold  (Va)  Virginia  Pilot  &  Ledger 
Star 

BOWERMAN,  Robert  &  Ruby;  Richmond  (Va)  Newspap¬ 
ers 

BOWERS,  Tom  &  Virginia;  Huntsville  (Al)  Times 
BOYNE,  Donald  &  wife;  Myrtle  Beach  (SC)  Sun  News 
BOYNTON,  Jim;  J.  C.  Penney  Co.,  New  York  (NY) 
BRADLEY,  Jim  &  Mary  Lou;  Parade,  San  Francicso  (Ca) 
BRADY,  George;  Covington  (Ky)  Kentucky  Post 
BRANNAN,  Kenneth  L.;  Pottsville  (Pa)  Republican 
BREWER,  W.  M.;  SCW,  Inc.,  Chatsworth  (Ca) 

BRIGGS,  Charles,  Jr.;  Briggs  Bros.  Advertising.  Cleveland 
(Oh) 

BRIGGS,  Thomas  &  Kathleen;  Macon  (Mo)  Chronicle- 
Herald 

BROUILLARD,  Dwight  &  Jackie;  Springtleld  (Ma)  News¬ 
papers 

BROWN,  F.  Jerry  &  Nita;  Metropolitan  Sunday  Newspap¬ 
ers,  Birmingham  (Mi) 

BRUCE,  Robert;  Ft.  Myers  (FI)  News-Press 
BRYAN,  Lynn  &  Gloria;  Wilmington  (De)  News-Journal 
BRYANT,  Edward  &  wife;  Metro  Associated  Services, 
Inc.,  Aiken  (SC) 

BUCHART,  Maurice  &  Fran;  Louisville  (Ky)  Courier- 
Journal  &  Times 

BUCHHEIT,  Fred  &  Winnie;  Spartanburg  (SC)  Herald- 
Journal 

BUCKWALTER,  John&  Sally;  Lancaster  (Pa)  Intelligencer 
Journal  &  New  Era 
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BUELL,  Joseph  Jr.;  Million  Market  Newspapers,  Inc., 
New  York  (NY) 

BURKE,  Stephen  &  Sheryl;  Multi  Ad  Service,  Inc.,  Marion 
(In) 

BURKE,  William  &  Mary  Helen;  Knoxville  (Tn)  News- 
Sentinel 

BURLEY,  Paul  &  Peggy;  Macon  (Ga)  Telegraph  &  News 
BURTON,  Jerry  D.  &  Ruth;  Houston  (Tx)  Post 
BYRD,  Joseph  &  Teedy;  Ft.  Lauderdale  (FI)  News 
BYRNE,  John  &  Lucille;  St.  Johnsbury  (Vt)  Caledonian- 
Record 

C 

CAHILL,  William  &  Donna;  Napoleon  (Oh)  Northwest- 
Signal/Courier 

CALDWELL,  Jacques  &  Jeanne;  Scripps-Howard  News¬ 
papers,  Cincinnati  (Oh) 

CANDY,  Guyer  E.;  Allentown  (Pa)  Call-Chronicle 
CANGl,  William  A.;  Middletown  (NY)  Times  Herald- 
Record 

CARACELO,  Donald  &  Pam;  Peekskill  (NY)  Star 
CARBETTA,  James  &  wife;  Martins  Ferry  (Oh)  Times- 
Leader 

CARLSON,  Kenneth  &  Georgine;  Detroit  (Mi)  News 
CARMAN,  Jean  M.;  Carbondale  (11)  Daily  Egyptian,  SIU 
CARMICHAEL,  William  J.;  Sales  &  Marketing  Manage¬ 
ment  Magazine,  Goldenrod  (FI) 

CARNEY,  Robert  D.;  Family  Weekly,  Daphne  (Al) 
CARPENTER,  Richard  &  Edie;  Philadelphia  (Pa)  Bulletin 
CARTER,  C.  Marshall  &  Marion;  Bay  City  (Mi)  Times 
CARTER,  Paul;  Spokane  (Wa)  Spokesman-Review  & 
Chronicle 

CARVELL,  Frank  &  Gwen;  Lewis  &  Gilman,  Inc., 
Philadelphia  (Pa) 

CAZALET,  David  &  Nancy;  Cookeville  (Tn)  Herald-Citizen 
CENTER,  Jack  &  Gloria;  Morristown  (NJ)  Record 
CHAPPELL,  Gary  K.;  St.  Cloud  (Mn)  Times 
CHAPMAN,  Bill  &  Natalie;  Bastrop  (La)  Enterprise 
CHAPMAN,  Randy;  Fremont  (Oh)  News-Messenger 
CHERRY,  James  &  Marjorie;  St.  Louis  (Mo)  Post-Dispatch 
CHOWINS,  Prof.  Chuck  &  Judie;  University  of  Kansas 
Daily  Kansan,  Lawrence  (Ks) 

CHOWN,  Don  &  Jan;  Ann  Arbor  (Mi)  News 
CHRISTIAN,  Robert  J.;  Family  Weekly,  Wilton  (Ct) 
CHRISTOFFEL,  Robert  A.;  Elmira  (NY)  Star-Gazette/ 
Telegram 

CHUKAS,  Thomas  J.;  Cedar  Rapids  (la)  Gazette 
CHURCHWARD,  Reg;  Winnipeg  (Man)  Free  Press 
CLAPP,  Roger  &  Pat;  Richmond  (Va)  Newspapers 
CLARK,  James  &  Carol;  Raleigh  (NC)  News  &  Observer 
CLARK,  Maurice;  Clarksville  (Tn)  Leaf  Chronicle 
CLEARY,  David  J.,  Jr.;  Crain  Communications,  Inc., 
Chicago  (11) 

CLESTER,  Richard  &  Harriet;  Harte-Hanks  Communica¬ 
tions,  San  Antonio  (Tx) 

CLIFTON,  E.  W.;  Jacksonville  (FI)  Florida  Publishing  Co. 
COFFELT,  Glenn  &  wife;  Lee  Enterprises,  Davenport  (la) 
COHEN,  Jack  &  Ilene;  Doyle  Dane  Bernbach,  Inc.,  New 
York  (NY) 

COLEMAN ,  Ted  &  Cheryl;  Greenburg  (Pa)  Tribune-Review 
CONDON,  Jack  &  Helen;  Knight-Ridder  Newspaper  Sales, 
New  York  (NY) 

CONNERS,  Robert  N.;  Buffalo  (NY)  Courier-Express 
CONSOLE  John;  Editor  &  Publisher  Magazine,  New  York 
(NY) 

CORMANEY,  David  &  Pat;  Des  Moines  (la)  Register  & 
Tribune 

CORNELL,  Robert  &  Sharon;  Gannett  Rochester  News¬ 
papers,  Rochester  (NY) 

CORRADl,  Val  &  Virginia;  NAB,  Bloomfield  Hills  (Mi) 

( Continued  on  page  40) 
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In  these  times  ot  high  costs  ifs  good  to  know . . . 

ACB’s  Checking 
Proof  Service 
stiii  costs  iess- 

cosls  than 
doing  it  yourseif! 

ACB's  Chocking  Proof  Service  is  stilt  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  "tear  sheets."  No  wonder  virtually 
ail  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider  .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete  service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office — 353  Park  Avenue  South.  New  York.  New  York 
10010,  Phone  212/685-7300  •  434  South  Wabash  Avenue.  Chicago,  Illinois 
60605.  Phone  312/922-2841  •  941  North  High  Street.  Columbus.  Ohio  43201. 
Phone  614/294-4761  •  52  South  Second  Street.  Memphis.  Tennessee  38103, 
Phone  901/526-3281  •  20  Jones  Street.  San  Francisco,  California  94102. 
Phone  415/626-6546 


CORTOPASSI,  Al  &  Rita;  Edison  Brothers  Stores,  Inc.,  St. 
Louis  (Mo) 

COWLES,  W.  H.;  Spokane  (Wa)  Spokesman-Review  & 
Chronicle 

COX,  Ann;  Marietta  (Oh)  Times 

CRADDOCK,  Tom;  Newhouse  Newspapers,  New  York 
(NY) 

CRAWFORD,  George;  Regina  (Sask)  Leader-Post 
CROTSER,  Max;  Gannett  Rochester  Newspapers,  Roches¬ 
ter  (NY) 

CROWE,  Thomas  &  Beth;  Indianapolis  (In)  Star  and  News 
CRUM,  Paul  W.;  Paragould  (Ar)  Press 
CUBBEDGE,  A.  B.;  Aiken  (SC)  Standard 
CULLIGAN,  Thomas  J.;  Van  Nuys  (Ca)  Valley  News 
CUMMINGS,  Ken;  Million  Market  Newspapers,  Inc., 
Chicago  (II) 

CUNNIFF,  James;  Branham,  New  York  (NY) 
CUNNiNGHAM,  Don  H.;  Clinton  (la)  Herald 
CUTLER,  Herman  &  Margaret;  Dunkirk  (NY)  Evening  Ob¬ 
server 

CUTLER,  Robert  &  Jewell;  Salt  Lake  City  (Ut)  Newspaper 
Agency  Corp. 

D 

DAIL,  Bobby;  Goldsboro  (NC)  News-Argus 
DALLMAN,  Raymond  &  Carol;  Detroit  (Mi)  Free  Press 
DANT,  Alan;  Cleveland  (Oh)  Plain  Dealer 
DAUGHTRY,  Les  &  Faye;  Galveston  (Tx)  News 
DAVENPORT,  Ted;  Leonad  Company,  Miami  (FI) 
DAVIDOW,  Leonard  &  wife;  Family  Weekly,  New  York 
(NY) 

DAVIS,  Edward  &  Anne;  Palm  Springs  (Ca)  Desert  Sun 
DAVIS,  Warren  &  Jane;  Scranton  (Pa)  Times 
DAWE,  William  &  Pat;  Muskegon  (Mi)  Chronicle 
DEELEY,  Joe  &  Irene;  Anderson  (In)  Herald-Bulletin 
DEMBSKI,  Gregory  A.;  Columbus  (Oh)  Citizen  Journal 
DeLEON,  Roberto  Perez;  San  Juan  (PR)  Star 
DeLOACH,  Leonard  &  Sadie  Ann;  Newhouse  Newspapers, 
New  York  (NY) 

Del  SANTO,  John  W.;  Stroudsburg  (Pa)  Pocono  Record 
DeMENT,  Norman  &  wife;  Metro  Associated  Services, 
Inc.,  Defiance  (Oh) 

DeMETROTION,  Brendt;  Sawyer-Ferguson- Walker  Co., 
Atlanta  (Ga) 

DeMONTMOLLIN,  Phil;  Macon  (Ga)  Telegraph  &  News 
DEMPSTER,  William  &  Audrey;  Multi  Ad  Service,  Inc., 
Chelmsford  (Ma) 

DETJEN,  Harry  M.  &  Jean;  Metropolitan  Sunday  News¬ 
papers,  Inc.,  New  York  (NY) 

DICKERSON,  Miles  A.;  Baltimore  (Md)  News  American 
DIEHL,  R.  H.  &  Barbara;  Wheeling  (WV)  Ogden  Newspap¬ 
ers,  Inc. 

DILLON,  James  &  Joanne;  Seattle  (Wa)  Times 
DILTHEY,  Albert  W.;  Miami  (FI)  Herald 
DION,  Jean  &  Dorothy;  Advertising  Bureau  of  Canadian 
Daily  Newsprs.,  Toronto  (Ont) 

DODEA,  George  &  Phyllis;  Port  Huron  (Mi)  Times  Herald 
DOELMAN,  John  &  Marcia;  The  Greater  Buffalo  Press, 
Inc.,  Buffalo  (NY) 

DONAHUE,  Frank  &  wife;  Metro  Associated  Services, 
Inc.,  New  York  (NY) 

DONOHUE,  Jerry;  Jonesboro  (Ar)  Sun 
DOOLEY,  Edward;  South  Bend  (In)  Tribune 
DOUD,  Bob;  Cincinnati  (Oh)  Enquirer 
DOYLE,  Jack;  Charlotte  (NC)  Observer-News 
DRULEY,  David;  Memphis  (Tn)  Commercial  Appeal  & 
Press  Scimitar 

DUPUIS,  Roy  &  Jeanne;  Waukegan  (II)  News-Sun 
DUNCAN,  James  K.  &  Zelma;  Paducah  (Ky)  Sun- 
Democrat 

DUNCAN,  James  P.;  Long  Beach  (Ca)  Independent, 
Press-Telegram 
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EDGLEY,  William;  Pillsbury,  Minneapolis  (Mn) 
EISENBEISS,  William  &  Michael;  Roanoke  (Va)  Times  & 
World-News 

EISENPREIS,  Alfred;  NAB,  New  York  (NY) 

ELLER,  Caryl;  Family  Weekly,  New  York  (NY) 

ELLIS,  Lee  &  Sharon;  Family  Weekly,  Cardiff-by-the-Sea 
(Ca) 

EMMERSON,  Harris  &  Doris;  Birmington  (Al)  News, 
Post-Herald 

ESSLINGER,  Jerry  &  Genell;  Birmingham  (Al)  News, 
Post-Herald 

EVANS,  William;  Phoenix  (Az)  Republic  and  Gazette 
EVERILL,  Charles;  Hamilton  (Oh)  Journal  News 
EWING,  James  &  wife;  Staten  Island  (NY)  Advance 

F 

FAGERSTROM,  Stan  &  Anita;  Longview  (Wa)  News 
FAMULARY,  Russell  &  Bernice;  Asbury  Park  (NJ)  Press 
FARRELL,  James  K.  &  Lois;  Akron  (Oh)  Beacon  Journal 
FEARING,  John;  Texas  Daily  Newspaper  Association, 
Houston  (Tx) 

FEGERT,  Charles  &  Barbara;  Chicago  (II)  Sun-Times/Daily 
News 

FEHN,  Walter  J.;  Evansville  (In)  Courier  Press 
FEIERSTADT,  Bernice;  Leonard  Company,  Miami  (FI) 
FELDMAN,  David  W.;  Los  Angeles  (Ca)  Herald  Examiner 
FENN,  Chas.  &  Alice;  London  (Ont)  Free  Press 
FENN,  Donald  &  Annie;  American  Publishers’  Representa¬ 
tives,  Ltd.,  Toronto  (Ont) 

FERGUSON,  Thomas  &  Helen;  Parade  Publications,  New 
York  (NY) 

FESER,  John  S.  &  Carol;  Multi  Ad  Service,  Inc.,  Peoria  (II) 
FETHEROLF,  Donald  &  Marilyn;  Van  Nuys  (Ca)  Valley 
News 

FINKLER,  John;  Branham/Newspaper  Sales,  New  York 
(NY) 

FISK,  George  &  Sally;  Joliet  (11)  Herald-News 
FLANAGAN,.  Joe  &  Margo;  Milwaukee  (Wi)  Journal- 
Sentinel 

FLETCHER,  William;  Denver  (Co)  Rocky  Mountain  News 
FLOOD,  Frank  &  Irene;  New  York  (NY)  News 
FOCHT,  Anton  C.;  Billings  (Mt)  Gazette 
FOGLEMAN,  Cade  M.  &  Yvonne;  Alexandria  (La)  Town 
Talk 

FOIL,  W.  M.  &  Audra;  Winston-Salem  (NC)  Journal  & 
Sentinel 

FOLLETT,  Roy  &  Doris;  Des  Moines  (la)  Register  and 
Tribune 

FONATINE,  Roger  &  Jeanne;  Lewiston  (Me)  Sun-Journal 
FONTENOT,  James  &  wife;  Metro  Associated  Services, 
Inc.,  Rockwell  (Tx) 

FOREST,  Gerald  &  wife;  Levittown  (Pa)  Bucks  County 
Courier  Times 

FORGIONE,  Michael  &  Carol;  Garden  City  (NY)  Newsday 
FORTIER,  Jean;  Quebec  (Que)  Le  Soleil  Limitee 
FOY,  John  E.;  Canadian  Daily  Newspaper  Publishers  As¬ 
sociation,  Toronto  (Ont) 

FRANK,  Morton;  Family  Weekly,  New  York  (NY) 
FREEMAN,  Mel  &  Shirley;  Landon  Associates,  Atlanta 
(Ga) 

FROMM,  Robert  &  Nancy;  Rochester  (NY)  Times-Union/ 
Democrat  &  Chronicle 
FRY,  Roanne  &  Jim;  Sturgin  (Mi)  Journal 

G 

GANDY,  Hugh  &  Francis;  SCW,  Inc.,  Baton  Rouge  (La) 
GANZ,  Ray  &  Karen;  Multi  Ad  Services,  Inc.,  Peoria  (II) 
GARRETT,  Dave;  Delta  Air  Lines,  Atlanta  (Ga) 

GAUL,  J.  Howard  &  Eileen;  Southam  Newspapers,  To¬ 
ronto  (Ont) 
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HEARIN,  W.  J.  &  Louise;  Mobile  (AI)  Press  Register 
HEATH,  Richard;  St.  Joseph  (Mo)  News-Press  &  Gazette 
HELMS,  J.  P.  &  Sally;  Salisbury  (NC)  Post 
HENNEN,  A.  E.  Jr.  &  Nancy;  Wheeling  (WV)  Ogden 
Newspapers,  Inc. 

HENNESSEY,  Frank;  NAB,  New  York  (NY) 
HENNESSEY,  Robert  &  Florrie;  Syracu^'  (NY)  News¬ 
papers 

HENYON,  Charles  &  wife;  San  Fpncisco  (Ca)  Chronicle 
and  Examiner 

HERR,  Bob  &  Gloria;  Multi  Ad  Service,  Inc.,  Raleigh  (NC) 
HIC^L-EY,  Maurice;  Gannett  Company,  Inc.,  Rochester 
(NY) 

HIGGINS,  Eugene  &  Peg;  Garden  City  (NY)  Newsday 
HILL,  Betty;  Leonard  Company,  Miami  (FI) 

HILL,  Robert  K.;  Million  Market  Newspapers,  New  York 
(NY) 

HINDS,  Peter  &  Mary;  Owosso  (Mi)  Argus-Press 
HOBSON,  Reg;  Ottawa  (Ont)  Citizen 
HOFFMAN,  John  &  Diane;  Kokomo  (In)  Tribune 
HOHN,  Bernard;  Flint  (Mi)  Journal 
HOLDEN,  Chuck  ^  Betty;  Multi  Ad  Service,  Inc.,  Blue 
Springs  (Mo)  /' 

HOLLAND,  Marie;  NAB,  New  York  (NY) 

HOLLIS,  James  &  JoAnn;  NAB,  New  York  (NY) 

HOLT,  Walter  L.,  Jr.  &  Joan;  Philadelphia  (Pa)  Bulletin 
HOLTON,  J.  W.  &  Edna;  Columbia  (SC)  State/Record 
HOLTZ,  Richard;  Burlington  (Vt)  Free  Press 
HOLZKAMP,  Robert  &  Margie;  Orlando  (FI)  Sentinel  Star 
HOMMEL,  Sue;  Gannett  Company,  Inc.,  Rochester  (NY) 
HOOVER,  George  &  Malvina;  Charlotte  (NC)  Observer- 
News 

HORTON,  John  D.;  Atlanta  (Ga)  Journal  &  Constitution 
HOURIGAN,  Edward  &  Rosalie;  Wilkes-Barre  (Pa)  Record 
and  Times-Leader,  News 

HOVORKA,  John  W.;  Oklahoma  City  (Ok)  Oklahoman  & 
Times 

HOWARD,  Chuck;  Newhouse  Newspapers,  New  York 
(NY) 

HOWARD,  Edward  &  Liz;  Metropolitan  Sunday  News¬ 
papers,  Chicago,  (11) 

HOWARD,  Edward  E.  &  Phylli^,  Easton  (Pa)  Express 
HOWARD,  R.  G.  &  Esther;  Thoinsqp  Newspapers,  Canton 
(Oh) 

HOWARD,  Russell  &  Jean;  Terre  Haute  (In)  Tribune-Star 
HOY,  Marc  &  Martha;  Beaumont  (Tx)  Enterprise 
HOYEv  Thomas  &  Allison;  A  &  P  Family-Circle  Divisions, 
Atlanta  (Ga) 

HUDDLESTON,  Tom  &  Joan;  Shreveport  (La)  Times- 
Journal 

HUDSON,  Russell;  Medford  (Or)  Mail  Tribune 
HUGHES,  Martin  J.;  Danbury  (Ct)  News-Times 
HUGHES,  Robert  E.;  Daytona  Beach  (FI)  News-Journal 
HULL,  Clarence  &  Pat;  Centralia  (Wa)  Chronicle 
HUNT,  Donald  W.;  Alexandria  (Va)  Gazette 
HUNT,  Gene  &  Carolyn;  Spartanburg  (SC)  Herald-Journal 
HURSTA,  John  &  Keathel  Mae;  Olney  (11)  Daily  Mail 
HUSSEY,  William;  Newhouse  Newspapers,  New  York 
(NY) 

HUTCHINSON,  John  H.;  SCW,  Inc.,  Chatsworth  (Ca) 


GEITGEY,  Alvin  &  Betty,  Defiance  (Oh)  Crescent-News 
GILLERLAIN,  Bill  &  Ann;  Parade,  New  York  (NY) 
GILLESPIE,  Carl  &  Helen;  Johnstown  (Pa)  Tribune- 
Democrat 

GILMER,  Jane;  NAB,  New  York  (NY) 

GLOVER,  Charles  &  Sue;  Cox  Enterprises,  Inc.,  Atlanta 
(Ga) 

GOLDBERG,  Alan;  Saginaw  (Mi)  News 
GOLDBERG,  Joel;  Rich’s,  Atlanta  (Ga) 

GOODMAN,  E.  Lawrence  &  Anita;  NAB,  New  York,  (NY) 
GORMLEY,  Thomas  &  Jane;  Cincinnati  (Oh)  Post 
GORNALL,  Kenyon  D.  &  Jane;  Lorain  (Oh)  Journal 
GRADY,  Charles  “Dan”;  Aberdeen  (SD)  American  News 
GRAINGER,  Gordon;  North  Bay  (Ont)  Nugget 
GREEN,  Edward  &  Ginny;  Parade,  New  York  (NY) 
GREEN,  R.  A.  &  Mary;  London  (Ont)  Free  Press 
GREEN,  William  C.,  Jr.;  Birmingham  (Al)  News 
GREGORY,  Thomas  R.;  Evansville  (In)  Courier  Press 
GREVE,  William  &  Rose;  Sa^naw  (Mi)  News 
GRIEB,  Warren  F.;  Advertising  Checking  Bureau,  New 
York  (NY) 

GRIFFIN,  Charles  T.  &  Judd;  St.  Petersburg  (FI)  Times  & 
Independent 

GROGAN,  Marge;  Harrison  C.  MacDonald  &  Sons,  Inc., 
Lafayette  (In) 

GROTHE,  Howard  &  Lazelle;  Knight-Ridder  Newspaper 
Sales,  Los  Angeles  (Ca) 

GUERIN,  John  &  Joan;  New  York  (NY)  Times 
GULICK,  Herbert;  Torrance  (Ca)  South  Bay  Daily  Breeze 
GUNSHORE,  Edwin;  Hazleton  (Pa)  Standard-Speaker 

H 

HACKER,  Edward  &  Jeanette;  Peoria  (II)  Journal  Star 
HAGAN,  George  &  Nancy;  Mt.  Clemens  (Mi)  Macomb 
Daily 

HAIMAN,  Robert;  St.  Petersburg  (FI)  Times  &  Independent 
HALE,  Laurence  &  Angie;  American  Press  Institute,  Re- 
ston  (Va) 

HALL,  William  &  Francis;  Greenville  (SC)  News  &  Pied¬ 
mont 

HAMBLETT,  Stephen;  Providence  (Rl)  Journal  &  Bulletin 
HAMILTON,  Roger  &  Dorothy;  Moorhead  (Mn)  State  Uni¬ 
versity 

HAMMEN,  Eugene  &  Jo;  Appleton  (Wi)  Post-Crescent 
HANSON,  Donald  &  Marcie;  Knight-Ridder  Newspaper 
Sales,  Inc.,  Minneapolis  (Mn) 

HARE,  Richard  &  Marilyn;  Hare  Associates,  Rochester 
(NY) 

HARKAWAY,  Harvey  A.;  Standard  Rate  &  Data  Service, 
Skokie  (II) 

HARNEY,  Lee  &  Linda;  Madisonville  (Ky)  Messenger 
HARPER,  F.  Stephen;  Nashville  (Tn)  Newspaper  Printing 
Corp. 

HARRINGTON,  Daniel  &  Jill;  Valparaiso  (In)  Vidette- 
Messenger 

HARRIS,  Warren;  Newhouse  Newspapers,  New  York  (NY) 
HARRISON,  Warren;  Flint  (Mi)  Journal 
HARRISON,  William  J.;  Million  Market  Newspapers,  Inc., 
Southfield,  (Mi) 

HART,  David;  Harte-Hanks  Communications,  Inc.,  Dallas 
(Tx) 

HART,  George;  Newhouse  Newspapers,  New  York  (NY) 
HARTSFIELD,  Pat;  Abilene  (Tx)  Reporter  News 
HARVATH,  Louis  P.  &  Elsie  Lee;  Williamson  (WV)  Daily 
News 

HARVATH,  Louis  P.  Ill  &  Elfreda;  Williamson  (WV)  Daily 
News 

HAVEN,  L.  Q.;  Escondido  (Ca)  Times- Advocate 
HAYES,  Harry  Dottie;  Houston  (Tx)  Post 
HEADLEY,  Otis,  Vicksburg  (Ms)  Post 
HEALY,  Charles  &  Reese;  C.W.O.&O.,  Inc.,  New  York 
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IMMICH,  Robert  &  Leona;  Ironwood  (Mi)  Globe 
ISENBERGH,  Paul  N.;  Knight-Ridder  Newspaper  Sales; 
Miami  (FI) 

ISON,  Aubrey  &  Elizabeth;  National  TV  Log,  Inc.,  New 
York  (NY) 

IWANICKI,  Charles  &  Barbara;  Meriden  (Ct)  Record  & 
Journal 

(Continued  on  page  42) 
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JACKSON.  Christo;  NAB.  New  York  (NY) 

JAEHN.  W.  A.  &  Leila;  Spokane  (Wa)  Spokesman-Review 
&  Chronicle 

JAMES.  Tex;  New  York  (NY)  News 
JARVIS.  Roy;  Long  Beach  (Ca)  Independent.  Press- 
Telegram 

JENSEN.  Chris  &  Shirley;  Pensacola  (FI)  News  Journal 
JEROW.  James;  Cincinnati  (Oh)  Enquirer 
JOHNS.  James  J.  &  Ann;  Bluefield  (WV)  Telegraph 
JOHNSON.  Allan;  Corpus  Christ!  (Tx)  Caller-Times 
JOHNSON.  Brooks  &  Carol;  Richmond  (In)  Palladium  Item 
JOHNSTON.  J.  A.  &  Shirley;  Houston  (Tx)  Chronicle 
JOHNSTON,  James  &  Miriam;  Cobourg  (Ont)  Port  Hope 
Guide 

JOZULIN,  Leonard;  Baltimore  (Md)  Sun 
JUDKINS,  Alan  &  Irma;  Indianapolis  (In)  Star  &  News 

K 

KAH,  Kurt  P.;  Findlay  (Oh)  Courier 
KAUFFMAN,  Jack  &  Boots;  NAB,  New  York  (NY) 
KAUFMAN,  Lionel  &  Doris;  Media  Decisions,  New  York 
(NY) 

KEAN,  Richard  L;  Advertising  Age,  Chicago  (II) 

KEEFER,  Grant  &  Jane;  NAB,  Los  Angeles  (Ca) 
KEENEY,  Rodney;  Landon  Associates,  New  York  (NY) 
KELLY,  Don;  Springfield  (II)  State  Journal-Register 
KELLY,  Michael  &  Mariann;  NAB,  Chicago  (II) 
KEMMERER,  Jon  A.;  Cedar  Rapids  (la)  Gazette 
KEMP,  Thomas  &  Jo;  Little  Rock  (Ar)  Arkansas  Gazette 
KENT,  Barry  &  wife;  Sandusky  (Oh)  Register 
KENT,  Jack  F.  &  Margaret;  Landon  Associates,  New  York 
(NY) 

KERNOHAN,  Timothy;  Gannett  Company,  Inc.,  Rochester 
(NY) 

KEY,  Lester  &  Ruby;  New  Orleans  (La)  Times-Picayune  «& 
States-Item 

KIDD,  Harvey  M.  &  Doris;  Burlington  (NC)  Times-News 
KIEFER,  C.  Dean;  Findlay  (Oh)  Courier 
KIEFER,  George  &  Marilyn;  Booth  Newspapers,  Inc.,  Ann 
Arbor  (Mi) 

KIMBALL,  John  &  Sue;  Detroit  (Mi)  Free  Press 
KINSOLVING,  Charles  &  Coral;  NAB,  New  York  (NY) 
KIRK,  Norman  R.;  Toronto  (Ont)  Star 
KLOH,  Conrad  &  Jane;  Boston  (Ma)  Herald  American 
KORTH,  Cal;  Rochester  (Mn)  Post-Bulletin 
KOSANKE,  John  &  Joan;  Miami  (FI)  Herald 
KOWAL,  Michael  J.;  Port  Jervis  (NY)  Union-Gazette 
KREHL,  Steve;  Slidell  (La)  Sentry-News 
KREMER,  Larry  &  Bejay;  Dallas  (Tx)  News 
KRIST,  Stephen;  Sharon  (Pa)  Herald 
KUBIET,  Leo  &  Jean;  St.  Petersburg  (FI)  Times/ 
Independent 

KUDLATA,  Len;  Standard  Rate  &  Data  Service,  Skokie  (II) 

L 

LAFFERTY,  C.  D.  J.  &  Inger;  Branham,  New  York  (NY) 
LaFONTAINE,  Robert;  San  Francisco  (Ca)  Chronicle/ 
Examiner 

LAKE,  Calvin  R.;  Sunbury  (Pa)  Item 
LAMBERT,  Robert  &  Helen;  Story  &  Kelly-Smith;  New 
York  (NY) 

LANCIANI,  Edward  S.;  Providence  (Rl)  Journal 
LANDGRAF,  Lawrence  &  Dee;  Madison  (Wi)  Newspapers 
LANDIS,  Robert  &  Gini;  San  Diego  (Ca)  Union  &  Tribune 
LANDON,  Owen  E.  &  Ginny;  Landon  Associates,  New 
York  (NY) 

LANE,  Sal;  Media  Records,  Inc.,  New  York  (NY) 

LANG,  John  E.;  Hearst  Advertising  Service,  Inc.;  New 
York  (NY) 

LANGE,  Robert  &  Betty;  Boston  (Ma)  Herald 
LANZA,  Gloria;  AAAA,  New  York  (NY) 
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LATHROP,  Claude  &  Joanne;  Charlotte  (NC)  Observer/ 
News 

LAUGHRIDGE,  James  &  Pat;  Landon  Associates,  Char¬ 
lotte  (NC) 

LEE,  James;  Texas  City  (Tx)  Sun 
LEFEVERS,  Fred  &  wife;  SCW,  Inc.,  Springfield  (Mo) 
LEITH,  L.  B.;  Thomson  Newspapers,  Toronto  (Ont) 
LeROSSIGNOL,  Jim  &  Bev;  Lincoln  (Ne)  Journal  Star 
LESSERSHON,  Harold;  Branham/Newspaper  Sales,  New 
York  (NY) 

LESTER,  Irving  &  Gail;  Puck,  New  York  (NY) 

LEWIS,  Marvin  J.;  Bloomington  (In)  Herald-Times 
LICKER,  Hal;  NAB  New  York  (NY) 

LIFENDAHL,  Harold;  Chicago  (II)  Tribune 
LINDSAY,  Robert  A.;  High  Point  (NC)  Enterprise 
LINSMIER,  Edward;  INPA,  Reston  (Va) 

LINTON,  Robert;  Southwest  Dailies,  Kansas  City  (Ks) 
LITTLE,  Robert;  Vancouver  (Wa)  Colubian 
LITTLEMORE,  R.  S.  &  Thelma;  Ottawa  (Ont)  Citizen 
LLOYD,  Claire;  NAB,  New  York  (NY) 

LOSTOSKl,  William  A.;  Hammond  (In)  Times 
LOUTHOOD,  Lewis  &  Anne;  Weekend  Magazine, 
LUCAS,  Robert  &  Paula;  Denver  (Co)  Post 
LUNDQUEST,  William  C.;  Plattsburgh  (NY)  Press- 
Republican 

LUSK,  Owen;  Vicksburg  (Ms)  Post 
LYNCH,  Edward  &  Pat;  Akron  (Oh)  Beacon  Journal 
LYNCH,  William  A.;  Doylestown  (la)  Intelligencer 
LYONS,  Charles  A.;  San  Angelo  (Tx)  Standard-Times 
LYONS,  Sheldon;  White  Plains  (NY)  Westchester  Rockland 
Newspapers 

Me 


McAllister,  j.  M.  &  Millie;  Parade,  New  York  (NY) 
McCAFFERTY,  Bonnie;  Brown  &  Williamson  Tobacco 
Co.,  Louisville  (Ky) 

McCARNEY,  Dale  &  Chi;  Omaha  (Ne)  World-Herald 
McCarthy,  Thomas  &  Peggy;  The  Spectator,  Hamilton 
(Ont) 

McCLENNEN,  Richard  &  Helen;  Philadelphia  (Pa)  Bulletin 
McCOMB,  James;  Eugene  (Or)  Register-Guard 
McCORMlCK,  Robert  &  Janet;  Washington  (DC)  Post 
McCORMICK,  William  E.;  Pittsburgh  (Pa)  Press  &  Post- 
Gazette 

McCOY  David;  Oak  Ridge  (Tn)  Oak  Ridger 
McCRACKEN,  R.  1.  &  Cass;  Norristown  (Pa)  Times  Herald 
McGlRR,  Frank;  Calgary  (Alta)  Herald 
McGUIRE,  Jack;  Newhouse  Newspapers,  New  York  (NY) 
MclLVEEN,  George;  Cincinnati  (Oh)  Enquirer 
McKANE,  Gene  &  Rainey;  Tucson  (Az)  Newspapers,  Inc. 
McKEARNEY,  James  &  Mary;  Kansas  City  (Mo)  Star 
McKlBBEN,  P.  Scott  &  Brenda;  Oshkosh  (Wi)  Northwest¬ 
ern 

McLEAN,  Val;  Wichita  Falls  (Tx)  Times 
McMULLIN,  Leo  F.  &  Louise;  Xavier  University,  Cincin¬ 
nati  (Oh) 

McNAUGHTON,  Gerry;  Owen  Sound  (Ont)  Sun  Times 
McNUTT,  Robert  B.;  Omaha  (Ne)  World-Herald 
McTAGUE,  Frank  &  Kay;  Knight-Ridder  Newspapers 
Sales,  New  York  (NY) 

M 

MacDONALD,  Dick  &  Joey;  Harrison  C.  MacDonald  & 
Sons,  Inc.,  Lafayette  (In) 

MacDONALD,  Ted  &  Corrine;  Harrison  C.  MacDonald  & 
Sons,  Inc.,  Lafayette  (In) 

MacMANNlS,  Kenneth  &  Phyllis;  Bangor  (Me)  News 
MAGDOVITZ,  Ben  &  Sylvia;  St.  Louis  (Mo)  Globe- 
Democrat 
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MALDONADO,  Don  &  Jackie;  Los  Angeles  (Ca)  Times 
MANGUM,  Carl  &  Marguerite;  Norfolk  (Va)  Virginia  Pilot 
&  Ledger  Star 

MANNS,  Scotte  &  Don;  Washington  (DC)  Post 
MARCHAL,  James  &  Joan;  Louisville  (Ky)  Courier-Journal 
&  Times 

MARCH  MAN,  Comer;  Macon  (Ga)  Telegraph  &  News 
MARRIOTT,  Robert  H.;  Family  Weekly,  Canton  (Oh) 
MARTIN,  Daniel  F.;  Waterbury  (Ct)  Republican  American 
MATHAUER,  Richard;  Beckley  (WV)  Newspapers 
MATTHEI,  Bob;  Landon  Associates,  New  York  (NY) 
MATTHEW,  Ray  R.;  Reading  (Pa)  Eagle-Times 
MATTHEWS,  Norman  T.;  Norfolk  (Va)  Virginia  Pilot  & 
Ledger  Star 

MATULA,  Richard;  Newhouse  Newspapers.  New  York 
(NY) 

MAULDEN,  Ron;  Brunswick  (Ga)  News 
MAZUROSKY,  Rudy  &  Trudy;  Elizabeth  (NJ)  Journal 
MEATH,  J.  Allan;  Ottaway  Newspapers.  Inc.,  Campbell 
Hall  (NY) 

MEISNER,  Paul  &  Helen;  Terre  Haute  (In)  Tribune-Star 
MELTZER,  Joel  &  Toni;  Metropolitan  Publishers  Reps., 
Inc.,  Miami  (FI) 

MERRYFIEl.D,  Jerry  &  Ellen;  Eaii  Claire  (Wi)  Leader- 
Telegram 

MERTZ,  Arthur  E.;  Advertising  Age.  Chicago  (II) 
METZIG,  Gene  &  Debbie;  Lakeland  (FI)  Ledger 
MILLER,  David  &  Diane;  Martinsburg  (WV)  Journal 
MILLER,  Jack  &  Jean;  Sarasota  (FI)  Herald-Tribune/ 
Journal 

MILLER,  P.  Galt  &  Lib;  Standard  Gravure  Corp.,  Louis¬ 
ville  (Ky) 

MILLER,  Robert  E.;  Paddock  Publications,  Arlington 
Heights  (II) 

MILLER,  Robert  G.;  Danville  (II)  Commercial-News 

$125  million  in  retail  ads 
placed  in  N.Y.  News 

New  York  Daily  News  sold  over  $125 
million  in  retail  advertising  linage  in 
1977,  it  was  reported  this  week  by  John 
Campi,  retail  ad  manager  for  the  News. 

Campi,  who  spoke  at  the  3rd  annual 
apparel,  textile,  retailing  and  manu¬ 
facturing  conference  of  the  American 
Marketing  Association  in  N.Y.  (January 
19),  said  the  figure  placed  the  News  first 
among  U.S.  daily  newspapers,  and  sec¬ 
ond  in  the  world  rankings,  which  he  said 
is  led  by  Asliai  Shimhun  in  Japan. 

Campi  said  the  News  was  able  to  hold 
onto  its  number  one  position  by  offering 
retailers  specially  edited  sections  with 
more  localization  of  coverage. 

He  pointed  out  that  the  News  now  has 
16  separate  distribution  packages.  On 
Sunday,  he  said  27  different  preprint  in¬ 
sert  availabilities  are  sold  along  with  17 
geographically  controlled  sections. 

Correction 

An  editing  error  changed  the  meaning 
of  the  last  sentence  of  the  letter  by  Wil¬ 
liam  P.  Barrett  in  kditor  &  publisher 
for  January  21.  It  should  read  as  fol¬ 
lows  “why  else  should  the  Del  Sordo 
matter  be  included  in  an  article  in  E&P, 
whose  readers  presumably  are  interested 
in  journalistic  developments  and  not  the 
unrelated  legal  misfortunes  of  a  small¬ 
town  judge  in  New  Jersey?” 

EDITOR  &  PUBLISHER  for  January  28,  1978 


MILLER,  Ronald  &  Skip;  Greenville  (SC)  News-Piedmont 
MILLER,  Terrence  J.;  Automotive  Parts  &  Accessories 
Assn.,  Washington  (DC) 

MILSOM,  Patrick  S.;  Metromarket  Newspapers,  Ltd.,  To¬ 
ronto  (Ont) 

MITCHELL,  Warren  S.;  Long  Beach  (Ca)  Independent, 
Press-Telegram 

MITTLER,  William  &  Lucille;  Youngstown  (Oh)  Vindicator 
MOHR,  Lionel  &  Pat;  Toronto  (Ont)  Star 
MOMSEN,  Robert;  St.  Paul  (Mn)  Dispatch  &  Pioneer  Press 
MONAGHAN,  Hugh  G.;  Buffalo  (NY)  Evening  News 
MOORE,  Bob  &.  Millicent;  Portland  (Or)  Oregonian  &  Ore¬ 
gon  Journal 

MORAN,  M.  G.;  Schenectady  (NY)  Gazette 
MORRIS.  Henry  E.;  Aurora  (II)  Beacon-News 
MORRIS,  Mac  &  Janelle;  NAB.  New  York  (NY) 
MORROW,  Richard  &  Roberta;  Muncie  (In)  Star  &  Press 
MORSE,  David  E.;  Boston  (Ma)  Christian  Science  Monitor 
MORTIMER,  Ltiwrence;  Gannett  Newspaper  Advertising 
Sales,  Chicago  (II) 

MORTON,  John;  Colin,  Hochstin  Co.,  Washington  (DC) 
MORTON,  Richard  &.  Jeannine;  Kalamazoo  (Mi)  Gazette 
MOSER,  Jack;  St.  Paul  (Mn)  Dispatch  &  Pioneer  Press 
MUETY,  Jack  R.;  Puck.  The  Comic  Weekly,  Chicago  (II) 
MULCAHY,  Tim  &  Harriett;  Thomson  Newspapers,  Des 
Plaines  (II) 

MULLEN,  Robert  &  Georgia;  Waterloo  (la)  Courier 
MUNOS,  Louis  &.  Gigi;  Little  Rock,  (Ar)  Arkansas  Gazette 
MURPHY,  John;  Kankakee  (II)  Journal 
MURRAY,  Mike;  Tulsa  (Ok)  World  and  Tribune 
MUSSELMAN,  Robert  &  Mary  Ann;  Dayton  (Oh)  News¬ 
papers,  Inc. 

MYLOTT,  Martin;  Editor  &  Publisher  Magazine.  New  York 
(NY) 


(Continued  on  pane  44) 


Roy  Henderson  says... 

“We  have  to  be  sure  we’re 
offering  our  carriers 
the  best! 

I’ve  shopped...  and  I  use 
Church  Rickards,  Whitlock. 

They  have  THE  BEST  24-hour  accident  insurance  around. 

4  They  cover  the  accidents  that  really  happen,  not  just  the  unusual  ones  that 
so  many  plans  emphasize. 

*  Their  "on  route"  coverage  pays  in  addition  to  the  basic  24-hour-a-day-7 
days-a-week  protection,  our  carriers  are  "doubly  protected"  on  the  job! 

*  We  really  get  what  we  pay  for-all  of  the  expenses  on  the  vast  majority  of 
our  claims  are  paid  in  full. 

*  They  are  easy,  quick,  and  thorough...  claims  in  by  Friday... checks  out  by 
Tuesday.  No  red  tape  and  no  hassles  on  our  part. 

Ask  today  for  their  FREE  Claim  Comparison  Service.  It's  the  only  way  to 
make  sure  you're  offering  your  carriers  THE  BEST  protection  available!" 

Call  Us-Toll  Free  I  Name - 

(800)  323-0227  I  Company - 

or  mail  this  coupon  today  j  Address  - - 

I  City  &  State - 

Church  Rickards,  Whitlock  &  Co.,  Inc. 

10001  Roosevelt  Road,  Westchester,  II  60153 

Over  50  Years  of  Profitable  Circulation  Promotion  for  Daily  Newspapers 


ROY  HENDERSON 
DIRECTOR  OF  CIRCULATION 
THE  TRIRUNE.  SOUTH  BEND.  IN 
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NAFTOLIN,  Marvin  &  Connie;  Toronto  (Ont)  Sun 
NAPIER,  Nancy;  Advertising  Council,  New  York  (NY) 
NEALE,  Richard;  NAB,  New  York  (NY) 

NEITZEL,  Hal-  Decatur  (II)  Lindsay-Schaub  Newspapers 
NEUHARTH,  Al;  Gannett  Company,  Inc.,  Rochester  (NY) 
NEWBEGIN,  Kenneth  &  Cathy;  Salem  (Ma)  News 
NEUMAN,  Dick  &  wife;  Tulsa  (Ok)  World  and  Tribune 
NEWMAN,  John  &  Bea;  Battle  Creek  (Mi)  Enquirer  and 
News 

NICHOLS,  Eldon  R.;  Alexandria  (La)  Town  Talk 
NICHOLS,  Richard;  Gannett  Company,  Inc.,  Rochester 
(NY) 

NIGHTLINGER,  Robert;  Dept,  of  the  Treasury,  Washing¬ 
ton  (DC) 

NOBLE,  Forrest  &  Chris;  Story  &  Kelly-Smith,  New  York 
(NY) 

NORTHRUP,  Harvey;  Salt  Lake  City  (Ut)  Newspaper 
Agency  Corp. 

O 

OCKERBLOOM,  Richard  C.;  Boston  (Ma)  Globe 
O'CONNELL,  Daniel  &  Beverly;  Cocoa  (FI)  Cape  Publica¬ 
tions 

O'CONNELL,  Robert  J.;  Pittsburgh  (Pa)  Press  &  Post- 
Gazette 

ODISHOO,  Sam  &  Jane;  Knight-Ridder  Newspaper  Sales, 
Inc.,  Chicago  (II) 

O’FLAHERTY,  William  &  Flo;  Knight-Ridder  Newspaper 
Sales,  New  York  (NY) 

OFSTHUN,  Richard;  Minnesota  Daily,  Minneapolis  (Mn) 
O'GRADY,  Gene  &  Colleen;  Bloomington  (11)  Pantagraph 
OLIVER,  Gates  &  Kay;  Oklahoma  City  (Ok)  Oklahoman  & 
Times 

OLSON,  Bob;  Metro  Associated  Services,  Inc.,  Defiance 
(Oh) 

O’MARA,  John  &  Mary;  Anniston  (AL)  Star 
O'NEIL,  Edward  &  Ginny;  Dayton  (Oh)  Newspapers 
O’NEILL,  Robert  &  Jo  Ann;  New  Orleans  (La)  Times- 
Picayune  &  States-ltem 

ONEY,  Robert  &  Kay;  Raleigh  (NC)  News  and  Observer 
OPERT,  Joe  &  Poppy;  Atlanta  (Ga)  Journal-Constitution 
ORISTAGLIO,  Robert  &  Estelle;  Philadelphia  (Pa)  Inquirer 
OWEN,  Millard  &  Madeline;  Boston  (Ma)  Globe 
OWENS,  Lewis;  Lexington  (Ky)  Herald-Leader 

P 

PACE,  Robert  &  Ruby;  Naples  (FI) 

PALS,  Harlan;  Mason  City  (la)  Globe-Gazette 
PAPERT,  S.  W.;  Texas  Daily  Press  League,  Dallas  (Tx) 
PARISEAU,  Elmer  &  Doris;  Pompano  Beach  (FI)  Sun- 
Sentinel 

PARMELEE,  Edward  &  Ginny;  Knight-Ridder  Newspap¬ 
ers,  New  York  (NY) 

PARTON,  David  E.;  Atlantic  City  (NJ)  Press 
PARVIN,  Donald  L.;  Editor  &  Publisher  Magazine,  New 
York  (NY) 

PATE,  Michael;  Biloxi  (Ms)  Sun-Herald 
PEARLMUTTER,  Morris  &  Stella;  Edison  Brothers  Stores, 
Inc.,  St.  Louis  (Mo) 

PEARSON,  Jim;  Minnesota  Daily,  Minneapolis  (Mn) 
PE.ARSON,  Maurice;  Windsor  (Ont)  Star 
PECKHAM,  William  H.;  Providence  (Rl)  Journal 
PERSSON,  Davis;  Advertising  Age,  New  York  (NY) 
PETER,  William  H.  &  Nonie;  Vancouver  (BC)  Province 
PETERSOHN,  Albert  &  June;  South  Bend  (In)  Tribune 
PIA,  Ned;  Riverside  (CA)  Press-Enterprise 
PINSON,  Clyde  &  Janis;  St.  Louis  (Mo)  Post-Dispatch 
PIPER,  Morley  L.  &  Wanda;  New  England  Newspapers, 
Boston  (Ma) 

POCH,  Ken;  NAB,  New  York  (NY) 
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POITEVINT,  W.  L.  &  Clara;  Wichita  (Ks)  Eagle  &  Beacon 
aeon 

POLLOCK,  Carl  &  Mary;  Charleston  (SC)  Post-News  & 
Courier 

POPP,  Dick  &  Ellie;  Hutchinson  (Ks)  News 
PORTER,  Arthur  M.  &  wife;  Pueblo  (Co)  Star-Journal 
Chieftan 

PORTER,  Joe;  Richmond  (Va)  Newspapers 
POUNDS,  James;  Gannett  Company,  Inc.,  Rochester  (NY) 
POWERS,  Richard  &  Marilyne;  Brantford  (Ont)  Expositor 
PRESSENTIN,  Paul  &  Vera;  Jackson  (Mi)  Citizen  Patriot 
PRIMIS,  Lance  &  Ellen;  New  York  (NY)  Times 

Q 

QUENZER,  Edward  C.,  Ill;  Gannett  Newspaper  Advertis¬ 
ing  Sales,  Atlanta  (Ga) 

R 

RADFORD,  Harlan  B.;  R  &  W  Media,  King  of  Prussia  (Pa) 
RADOLF,  Herman;  NAB,  New  York  (NY) 

RAE,  Rick  &  Penny;  Pontiac  (Mi)  Oakland  Press 
RANKIN,  Dean  &  Betty;  Robinson  (II)  News 
RANKIN,  Doug;  Lafayette  (In)  Journal  Courier 
RASMUSSEN,  Milt  &  Hope;  Parade,  Deerfield  (11) 
RATHBONE,  Ted  &  Ellen;  Landon  Associates,  Inc.,  New 
York  (N'VO 

RAWDON,  Hugh;  SCW,  Inc.,  Chatsworth  (Ca) 

REDDY,  Thomas;  Wm.  Esty  Co.,  New  York,  (NY) 

REED,  Ernest;  Harrisburg  (Pa)  Patriot-News 

REED,  Robin  F.;  Rob  Reed  Associates,  Ann  Arbor  (Mi) 

REGAL,  Carl  M;  Columbia  (SC)  Newspapers,  Inc. 

REISS,  Ken;  Sales  &  Marketing  Management,  New  York 
(NY) 

REYNOLDS,  Louis  C.;  Phoenix  (Az)  Newspapers 
REYNOLDS,  Warren  &  Mary  Ellen;  Parade,  New  York 
(NY) 

RIDENOUR,  William  &  Lois;  San  Bernardino  (Ca)  Sun- 
Telegram 

RITCHIE,  James  &  Pat;  Philadelphia  (Pa)  News 
RITTLER,  Robert  &  Dottie;  Stockton  (Ca)  Record 
ROBERTS,  Robert  «&  Shirley;  Audit  Bureau  of  Circulations, 
Chicago)  (II) 

ROBERTSON,  James  &  Joan;  Toronto  (Ont)  Globe  &  Mail 
ROBY,  Leslie  R.;  Toledo  (Oh)  Blade 
ROBY,  Ray;  Clarksville  (Tn)  Leaf  Chronicle 
ROCHE,  David  &  Jane;  Detroit  (Mi)  News 
ROCKAFELLOW,  Howard  L.;  Odessa  (Tx)  American 
ROCKWELL,  Norman;  Elyria  (Oh)  Chronicle  Telegram 
ROEDER,  Howard  &  Joan;  Multi  Ad  Service,  Inc.,  Peoria 
(11) 

ROELL,  John  &  Chris;  Tampa  (FI)  Tribune  &  Times 
ROELS,  Al  &  Nancy;  Moline  (11)  Dispatch/Rock  Island 
Argus 

ROGERS,  Jack;  Salinas  (Ca)  Californian 
ROLL,  Edgar;  Advertising  Research  Foundation,  New  York 
(NY) 

ROOD,  Ferguson  &  Nancy;  Atlanta  (Ga)  Journal- 
Constitution 

ROOD,  T.  A.  &  Cecily;  Walgreens,  Deerfield  (II) 

ROSS,  Richard;  Branham/Newspaper  Sales,  Atlanta  (Ga) 
ROSS,  Rod;  Yakima  (Wa)  Herald  &  Republic 
ROULETTE,  Mrs.  Hedl  D.;  Quakertown  (Pa)  Free  Press 
ROUNDS,  Edward  J.;  Cortland  (NY)  Standard-Consumer 
News 

ROVICK,  Gunnar  D.;  Minneapolis  (Mn)  Star  &  Tribune 
ROWLAND,  Robert  C.  &  Jane;  Hollywood  (FI)  Sun-Tattler 
RUMBACH,  Ed  &  Esther;  Jasper  (In)  Herald 
RUSSELL,  Edwin  F.;  Newhouse  Newspapers,  New  York 
(NY) 

RUTLEDGE,  James  E.;  Monterey  (Ca)  Peninsula  Herald 
RYBARCZYK,  Richard;  Hazleton  (Pa)  Standard-Speaker 
(Continued  on  page  46) 

EDITOR  &  PUBLISHER  for  January  28,  1978 


Help  wanted 
on  N.Y.  state 
daily  papers 

If  you’re  planning  a  newspaper  career 
in  New  York  state,  or  know  someone 
who  is,  make  sure  you  have  solid  writing 
skills  and  that  you  know  an  editor  .  .  . 
personally. 

These  are  two  of  the  findings  disclosed 
in  a  survey  of  the  personnel  needs  and 
practices  of  editors  in  New  York  state 
daily  newspapers  by  Prof.  John  C. 
Behrens,  coordinator  of  journalism  stud¬ 
ies  at  Utica  College  of  Syracuse  Univer¬ 
sity. 

The  vast  majority  of  editors  surveyed 
(85%)  named  writing  skills  as  the  most 
important  tool  a  candidate  can  offer, 
while  more  than  half  placed  great  value 
on  the  recommendation  of  a  fellow 
editor. 

The  survey,  which  involved  63%  of  the 
state’s  dailies,  showed  that  more  than 
475  newspaper  editorial  positions  will 
have  to  be  filled  between  now  and  1980, 
simply  to  maintain  staffs  at  their  present 
level  during  that  period.  Right  now  there 
are  2,522  editorial  staff  members  on  46  of 
the  48  newspapers  that  responded. 

“In  light  of  the  fact  that  several  recent 
surveys  have  shown  a  decline  in  interest 
in  the  press,  this  is  a  very  positive  find¬ 
ing,’’  said  Prof.  Behrens.  Many  of  these 
jobs  are  not  new  positions,  he  added,  but 
rather  existing  jobs  that  will  become 
available  as  others  are  promoted  into 
new  positions. 

“This  is  especially  encouraging  for 
students  graduating  from  journalism  pro¬ 
grams  during  the  next  few  years,’’ 
Behrens  said,  “since  almost  half  (49%) 
of  the  news  executives  placed  impor¬ 
tance  upon  a  four  year  journalism  de¬ 
gree.’’ 

The  survey,  which  included  the  Wall 
Street  Journal  and  New  York  News,  as 
well  as  small  and  mid-sized  newspapers 
throughout  the  state,  found  that  although 
58%  of  the  editors  felt  college  newspaper 
experience  was  important,  it  was  less 
valuable  than  holding  a  responsible  posi¬ 
tion  in  college  media,  or  serving  as  a 
stringer  on  a  local  newspaper. 

Salaries  ranged  widely,  but  the  major¬ 
ity  of  beginners  (44%)  can  expect  to  earn 
between  $141  and  $180  weekly,  “de¬ 
pending  upon  experience.’’  Neophyte 
reporters  on  28  percent  of  the  papers  will 
begin  at  salaries  ranging  from  $110  to 
$140  per  week,  while  less  than  two  per¬ 
cent  will  start  at  the  princely  sums  of 
over  $180  weekly. 

New  reporters  must  be  aware  that 
landing  the  job  does  not  guarantee  keep¬ 
ing  it  however,  according  to  Prof. 
Behrens.  “Virtually  all  of  the  editors  be¬ 
lieve  in  a  probationary  period  for  begin¬ 


ners,’’  he  said.  Most  trial  periods  range 
from  45  days  to  six  months.  One  editor 
noted  however  that  the  trial  period  on  his 
paper  is  indefinite. 

The  report  revealed  that,  although  the 
job  prospects  in  the  newspaper  field  in 


Joanna  Bradshaw,  vicepresident,  mer¬ 
chandising  for  the  Simmons  Company 
said  that  Beber,  Silverstein  &  Partners 
Advertising,  Inc.  of  Miami  had  been 
named  to  implement  a  nationwide  dealer 
promotion  and  advertising  campaign  for 
Simmons. 


New  York  are  bright,  many  factors  are 
involved  in  both  obtaining  and  maintain¬ 
ing  a  position.  One  southwestern  New 
York  editor  summed  up  his  advice  to  a 
beginner  by  saying,  “Try  Everything! 
Timing  is  the  key  really.” 


The  Kansas  City  advertsing  agency  of 
Galvin-Farris-Ross  has  joined  Swope- 
Roberts  &  Bae  Advertising,  Inc.,  to  form 
Farris  &  Swope  Advertising,  Inc.  An¬ 
nual  billings  of  approximately  $2.5  mill¬ 
ion  are  anticipated  for  the  new  agency  as 
a  result  of  the  merger. 


Sandusky 
chooses 
London 

The  Sandusky  (Ohio)  Register 
has  named  Landon  Associates, 
Inc.,  as  its  national  advertising 
representative.  The  Register's 
motto  is,  "The  World  at  Your 
Doorstep,"  and  the  Register 
demonstrates  the  truth  of  its 
motto  every  day  by  delivering 
90%  coverage  of  primary  house¬ 
holds.  Today,  more  newspapers 
than  ever  are  getting  more  repre¬ 
sentation  than  ever  through 
Landon's  unique  overall  approach 
to  the  job  of  increasing  news- 

George  Shannon,  Sr.  V.P./Central  Reg'l  Mgr.  paper  revenues. 


LANDON  ASSOCIATES, 
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Dealer  agency  named  Two  agencies  merge 
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SADLER,  Hilary  &  Ann;  Fort  Wayne  (In)  Newspapers,  Inc. 
ST.  MARTIN,  Robert  &  Marie;  Hartford  (Ct)  Courant 
ST.  SURE,  Bill  &  Elaine;  Santa  Rosa  (Ca)  Press  Democrat 
SALLADE,  Thurman  &  Patricia;  Wilmington  (NO  Star- 
News 

SAPANARA,  Robert  J.;  The  Bergen  Record,  Hackensack 
(NJ) 

SARTORY,  J,  L.;  West  Palm  Beach  (FI)  Post  Times 
SAUNDERS,  William  &  Peggy;  Greensboro  (NC)  News/ 
Record 

SAVING,  Frank  J.;  The  Bergen  Record,  Hackensack  (NJ) 
SAWYER,  Ron  &  Judith;  Columbus  (Ms)  Commercial  Dis¬ 
patch 

SCH  ADEWALD,  H.  Robert  &  Trudy;  Albany  (NY)  Capital 
Newspapers 

SCHAEFER,  Eugene  &  Betty;  Montgomery  Ward  &  Co., 
Chicago  (II) 

SCHIEFSKY,  Donald  &  Mary  Ann;  Booth  Newspapers, 
Southfield  (Mi) 

SCHLOSBERG,  Richard  T.;  Corpus  Christi  (Tx)  Caller- 
Times 

SCHNEIDER,  Henry  &  Dawna;  Knight-Ridder  Newspaper 
Sales,  San  Francisco  (Ca) 

SCHOENBACHER,  Robert  &  Jackie;  Albany  (NY)  Capital 
Newspapers 

SCHONBERGER,  Howard;  Palo  Alto(Ca)  Times 
SCHOO,  Jack  &  Janet;  Washington  (DC)  Star 
SCHUB,  Alvin;  Jersey  City  (NJ)  Jersey  Journal 
SCHUETTE,  David  &  Mary;  Neenah  (Wi)  Post-Crescent 
SCHULTZ,  M.  J.;  Sears,  Roebuck  &  Co.,  Chicago,  (11) 
SCHWARTZ,  Walter  &  Rosemary;  St.  Louis  (Mo)  Globe- 
Democrat 

SCHWENK,  Eugene  P.;  Wilmington  (De)  News  Journal 
SCIORTINO,  Lew  &  Robin;  Fort  Scott  (Ks)  Tribune 
Monitor 

SCOTT,  David  C.;  Springfield  (Oh)  Newspapers,  Inc. 
SCOT!  ,  George  W.;  New  Kensington  (Pa)  Valley  News 
Dispatch 

SENGER,  Frank  B.;  Michigan  State  University,  East  Lans¬ 
ing  (Mi) 

SHADID,  Woodrow  &  Gert;  Bloomington  (11)  Pantagraph 
SHANNON,  C.  George,  Jr.;  Landon  Associates,  Chicago 

(II) 

SHANNON,  William  &  Molly;  Gannett  Newspaper  Adver¬ 
tising  Sales,  New  York  (NY) 

SHAPIRO,  Andrew  &  Jo-Ann;  Metro  Newspaper  Service, 
New  York  (NY) 

SHARE,  William  F.;  Milwaukee  (Wi)  Journal/Sentinel 
SHARP,  Clifford  «&  Eileen;  Sault  Ste.  Marie  (Ont)  Star 
SHARPE,  Charles  T.  &  Darlene;  Booth  Newspapers,  South- 
field  (Mi) 

SHARPE,  Joseph;  Joplin  (Mo)  Globe 
SHAVER,  Carl  &  Renae;  San  Francisco  (Ca)  Newspaper 
Printing  Co. 

SHELTON,  Carroll;  The  Advertising  Checking  Bureau, 
Inc.,  Chicago  (11) 

SHEPPARD,  Roy  &  Margaret;  Orlando  (FI)  Sentinel  Star 

SHERLOCK,  Gary  &  Joyce;  Boise  (Id)  Statesman 

SHIPMAN,  Donald;  Troy  (Oh)  News 

SHOOP,  James  &  Hairiet;  Harrisburg  (Pa)  Patriot-News 

SHORT,  Gerald  E.;  Modesto  (Ca)  Bee 

SICILIANO,  Larry;  Augusta  (Ga)  Chronicle-Herald 

SIEGMANN,  Charles  &  Joan;  NAB,  Chicago  (11) 

SIMON,  Paul  &  Carolyn;  Morris  Communications  Corp., 
Augusta  (Ga) 

SIMONDS,  Richard  L;  Crawfordsville  (In)  Journal-Review 
SIMONS,  Henry;  NAB,  New  York  (NY) 

SIMS,  Thomas  R.  &  Joan;  Denver  (Co)  Post 
SINDING,  Harriet;  American  Newspaper  Markets,  North- 
field  (II) 
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SINDING,  Peter  &  Kyle;  American  Newspaper  Markets, 
Inc.,  Northfield  (II) 

SKAMBAS,  George;  Skambas  &  Bierman,  New  York  (NY) 
SKINNER,  Jack  &  wife;  Sioux  Falls  (SD)  Argus  Leader 
SMITH,  Thomas  M,;  Rapid  City  (SD)  Journal 
SMITS,  Lee  &  Bette;  Green  Bay  (Wi)  Press  Gazette 
SNODGRASS,  Young;  Elkhart  (In)  Truth 
SNODGRESS,  James  &  Ann;  Bloomington  (In)  Herald- 
Times 

SNYDER,  David  C,;  Ft.  Worth  (Tx)  Star  Telegram 
SOLCH,  Bill  &  Mary;  NAB,  New  York  (NY) 

SOMERS,  Edward  J.;  Oneonta  (NY)  Star 
SOMERS,  Kendall  &  Mickey;  Tulsa  (Ok)  World  and 
Tribune 

SONDAG,  Ted;  Lansing  (Mi)  State  Journal 
SPARROW,  Don;  Cambridge  (Ont)  Reporter 
SPAULDING,  Geroge  &  Nancy;  Austin  (Tx)  American- 
Statesman 

SPEARS,  Richard  &  Susan;  Norfolk  (Va)  Virginia  Pilot  & 
Ledger  Star 

SPENCE,  Lew  &  Cheryl;  Greenville  (SC)  News  &  Piedmont 
SPEZZANO,  Vince;  Cocoa  (FI)  Today 
SPINO,  Louis;  Leber  Katz  Partners,  New  York  (NY) 
SPLAINE,  John  &  Mary  Lou;  Salem  (Ma)  News 
SPLITTORF,  Richard;  Sawyer-Ferguson-Walker,  New 
York  (NY) 

SPRAKER,  J.  Robert  &  Peggy;  St.  Paul  (Mn)  Dispatch- 
Pioneer  Press 

STANCZAK,  Frank;  ANPA/RI,  Easton,  (Pa) 

STANLEY,  Harry  &  Doris;  Dallas  (Tx)  News 
STAPLETON,  Francis  &  Mae;  Branham,  New  York  (NY) 
STARR,  Albert  &  Helen;  Charleston  (WV)  Newspapers 
STATHAS,  Robert;  Thomson  Newspapers,  Des  Plaines  (II) 
STECHER,  Walter  &  Caryl;  St.  Petersburg  (FI)  Times  & 
Independent 

STEFFENS,  John  &  Ruth;  Multi  Ad  Service,  Inc.,  Peoria 

(ID 

STEGNER,  Peter  &  Kathy;  Rochester  (NY)  Gannett 
Rochester  Newspapers 

STERLING,  Charles  &  Mary;  Greenville  (SC)  News- 
Piedmont 

STEWART,  Don;  Baton  Rouge  (La)  State  Times  &  Advo¬ 
cate 

STICKELL,  Vance  &  Betty;  Los  Angeles  (Ca)  Times 
STILES,  Walter  M.;  Pasadena  (Ca)  Star-News 
STONE,  Byron;  Edmonton  (Alta)  Journal 
STONE,  Ray;  Steve  Sohmer  Incorporated,  New  York  (NY) 
STOREY,  James  M.;  Chattanooga  (Tn)  Times 
STORY,  Howard;  Story  &  Kelly-Smith,  New  York  (NY) 
STRUNZ,  Phil;  Watertown  (Wi)  Times 
SULLIVAN,  Charles  &  Lila;  Franklin  (In)  Journal 
SULLIVAN,  Steve;  Corpus  Christi  (Tx)  Caller-Times 
SUMNER,  F.  Steve;  Thomson  Newspapers,  Tampa  (FI) 
SUNDBY,  Howard  &  Mary;  Minneapolis  (Mn)  Star  & 
Tribune 

SUTHERLAND,  Tucker;  San  Angelo  (Tx)  Standard-Times 


T 

TAGGART,  Frank;  Bedford  (In)  Times- Mail 
TANSEY,  David  &  Marilyn;  Waterloo  (la)  Courier-Record 
TARGE,  David  &  Renee;  Garden  City  (NY)  Newsday 
TARVER,  Jack;  Journal  &  Constitution,  Atlanta  (Ga) 
TAYLOR,  James  &  Mary  Ann;  Ann  Arbor  (Mi)  News 
TAYLOR,  Jim  V.;  Sacramento  (Ca)  Bee 
TAYLOR,  John  E.;  Toronto  (Ont)  Star 
TEMMEN,  Robert  &  Betty;  Cincinnati  (Oh)  Enquirer 
TEMPLE-RASTON,  John;  NAB,  San  Francisco  (Ca) 
TERWILLIGER,  George  J.;  Traverse  City  (Mi)  Record- 
Eagle 

{Continued  on  pcifie  48) 
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Supreme  Court 
hears  3  cases 
involving  papers 

Three  cases  involving  newspapers 
were  argued  before  the  Supreme  Court  in 
the  week  just  past. 

On  January  16,  the  justices  heard  ar¬ 
guments  on  whether  the  Federal  Com¬ 
munications  Commission  should  prohibit 
the  same  owners  from  running  a  news¬ 
paper  and  broadcast  station  in  the  same 
community,  with  both  newspaper  and 
broadcast  lawyers  arguing  against  any 
restrictions. 

The  Justice  Department  and  the  Na¬ 
tional  Citizens  Committee  for  Broadcast- 
ing  urged  that  companies  owning  a 
newspaper  and  broadcast  station  sell  one 
of  them,  unless  it  can  be  proved  that  it's 
in  the  public  interest  not  to  do  so.  This 
was  the  position  of  a  U.S.  Appeals  Court 
in  the  March  ruling  that  was  the  case 
brought  before  the  high  court  in  this  in¬ 
stance. 

The  FCC  took  a  middle  ground,  asking 
the  court  to  overturn  the  Appeals  deci¬ 
sion  and  uphold  FCC  rules  designed  to 
assure  diversity  of  viewpoint  in  a  com¬ 
munity.  The  commission  defended  its 
rule  barring  formation  of  any  future 
combinations,  but  also  said  existing 
combinations  need  not  be  broken  up  un¬ 
less  it  can  be  shown  they're  operating 
against  the  public  interest.  The  FCC  con¬ 
tends  the  Appeals  Court  action  “raises 
important  issues  as  to  the  proper  role  of 
the  court,”  and  maintains  the  court  has 
wrongfully  “substituted  its  judgment  for 
that  of  the  Commission  on  public  pol¬ 
icy." 

Though  agreeing  with  the  FCC  on  this, 
the  National  Association  of  Broadcasters 
said  the  FCC  rules  in  themselves  exceed 
the  Commission's  authority  by  trying  to 
control  the  print  as  well  as  the  broadcast 
media. 

The  American  Newspaper  Publishers 
Association  told  the  high  court  that  both 
the  FCC  rules  and  the  Appeals  Court 
decision  “seriously  impair  the  constitu¬ 
tionally  protected  right  to  publish  a 
newspaper." 

The  Justice  Department  argued  that 
the  FCC  rule  neither  chills  nor  controls 
speech,  that  it  does  not  restrict  the  edito¬ 
rial  freedom  of  either  newspaper  or 
broadcaster,  and  that  it  does  not  distin¬ 
guish  between  newspapers  or  broadcas¬ 
ters  on  the  basis  of  the  content  of  their 
speech." 

On  January  12,  an  attorney  represent¬ 
ing  Virginia  argued  before  the  high  court 
that  the  state,  not  newspaper  editors, 
should  determine  whether  disciplinary 
proceedings  against  state  judges  should 
be  made  public. 

On  the  other  hand,  Floyd  Abrams,  at- 
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torney  for  Liindmark  Publications,  Inc., 
owner  of  the  Norfolk  Virginian-Pilot, 
which  has  been  convicted  for  publishing 
a  story  saying  a  local  judge  was  being 
investigated,  told  the  justices  that  laws 
forbidding  the  publication  of  such  infor¬ 
mation  are  counter  to  the  constitutional¬ 
ly-protected  right  of  freedom  of  the 
press. 

Landmark  was  fined  $500  for  running 
an  article  on  October  4,  1975,  that  said 
the  Virginia  Judicial  Inquiry  and  Review 
Commission  was  investigating,  for  pos¬ 
sible  disciplinary  action,  a  juvenile  court 
judge.  The  conviction  was  upheld  by  the 
Virginia  Supreme  Court  on  a  6-to-l  vote 
on  grounds  that  publication  of  the  infor¬ 


mation  poses  a  "clear  and  present 
danger"  to  the  orderly  administration  of 
justice. 

Abrams  contended  that  the  state  law 
violated  by  the  true  story  published  by 
the  Virginian-Pilot  punishes  accurate  re¬ 
porting  of  the  news. 

In  response  to  questioning  by  the 
court,  Virginia  Assistant  Attorney  Gen¬ 
eral  James  Kulp  said  a  newspaper  would 
not  be  punished  for  information  given  at 
a  press  conference  by  a  witness  who  re¬ 
vealed  what  he  planned  to  tell  the  com¬ 
mission.  but  if,  after  the  press  confer¬ 
ence.  the  witness  filed  his  statements 
with  the  commission,  the  newspaper 
{Continued  on  pane  5/) 


Logicon  proudly  announces 
the  system  of  the  future 
that’s  ready  to  use  today. 


The  Text  Processing  Systenn/6000  is  the  proven  state-of- 
the-art  system  for  medium  to  large  newspapers. 

TPS/6000  has  all  the  features  you  should  demand  in  a  TPS 
and  more.  PDP  11/34  or  11/70  based.  Single  or  dual  systems  for 
growth  and  flexibility.  Editorial,  Wire  Service,  and  Classified 
systems  for  a  moderate  number,  or  hundreds  of  VDTs  on  line. 
Intelligent  cluster  VDT’s  greatly  off  loading  the  host  CPU  allow  you 
more  data  processing  faster,  so  you  go  to  press  with  the  latest 
news  in  every  edition.  A  system  with  major  emphasis  on  security, 
data  integrity  and  complete  back-up  to  assure  that  the  newspaper 
gets  out,  no  matter  what. 

TPS/6000.  The  high  performance,  high  uptime  system 
designed  to  maximize  your  product  and  your  profits.  For  all  the 
data  contact  Jack  Nicholson  at  LOGICON,  24225  Gamier  St., 
Torrance,  CA  90505,  phone  (213)  325-6060. 
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TESSMAN,  Abbott  &  Marie;  National  TV  Log,  Inc.,  New 
York  (NY) 

TEUBNER,  Ferdinand  C.;  Editor  &  Publisher  Magazine, 
New  York,  (NY) 

THARP,  Melvin  &  Margie;  Columbus  (Oh)  Dispatch 
THEOPHILAKOS,  Jonathan  J.;  The  Bergen  Record,  Hac¬ 
kensack  (NJ) 

THIEME,  Frank  &  Jackie;  Newport  News  (Va)  Press  & 
Times-Herald 

THOMPSON,  Richard  &  Isla;  Saskatoon  (Sask)  Star- 
Phoenix 

THORNQUIST,  John;  Flint  (Mi)  Journal 
TILIS,  Jerome  S.;  Philadelphia  (Pa)  Inquirer 
TILLOTSON,  Jack  &  Virginia;  Springfield  (Ma)  Newspap¬ 
ers 

TIMMER,  Chris;  Newhouse  Newspapers,  New  York  (NY) 
TINDERHOLM,  Kenneth  &  Bobbie;  Dayton  (Oh)  News¬ 
papers 

TOLLEY,  Stuart  &  Shirley;  NAB,  New  York  (NY) 
TOMLINSON,  Daniel;  Sawyer-Ferguson-Walker,  New 
York  (NY) 

TOOGOOD,  J.  W.  &  Audrey;  Vancouver  (BC)  Sun 
TOVEY,  Paul  W.;  Toledo  (Oh)  Blade 
TOWNSEND,  S.  Vincent,  Jr.;  Birmingham  (Al)  News- 
Post-Herald 

TRAINOR,  Robert  E.;  Baltimore  (Md)  Sun 
TRASMONDI,  Herman;  Camden  (NJ)  Courier-Post 
TREAT,  Charles  &  Lael;  Washington  (DC)  Star 
TREAT,  Richard  &  Mary;  Kingston  (NY)  Daily  Freeman 
TRENT,  Richard  J.  Seattle  (Wa)  Post-Intelligencer 
TREWIN,  Arol  David  &  Lynn;  Carlisle  (Pa)  Sentinel 
TULLAR,  Richard  &  Ruth;  San  Diego  (Ca)  Union  & 
Tribune 

TURNER,  Robert;  Spartanburg  (SC)  Herald-Journal 

U 

UMSTEAD,  John  &  Pamela;  Durham  (NC)  Herald  &  Sun 
URBANSKI,  James  &  Ann;  Tampa  (FI)  Tribune/Times 

V 

VAGENAS,  George  N.;  Hyannis  (Ma)  Cape  Cod  Times 
VALDEZ,  Victor  G.;  Mobile  (Al)  Press  Register 
VAN  DEVENTER,  Neill;  Cleveland  (Oh)  Plain  Dealer 
VAN  EKEREN,  Ron  &  Linda;  Ames  (la)  Tribune 
VAN  FLEET,  Robert  S.;  Ottaway  Newspapers,  Inc., 
Campbell  Hall  (NY) 

VAN  HERCKE,  James;  Minneapolis  (Mn)  Star  &  Tribune 
VAN  SLAMBROUCK,  Robert  R.;  McClatchy  Newspapers, 
Sacramento  (Ca) 

VANN,  Wayne  C.;  Salem  (Or)  Statesman-Journal 
VEENSTRA.  John  &  Judith;  Miami  (FI)  Herald  &  News 
VerHAGE,  Robert  &  Sharon;  Kalamazoo  (Mi)  Gazette 
VICTORY,  Herschel;  Anniston  (Al)  Star 
VCXJT,  Peter  &  Mary  Lou;  Greater  Buffalo  Press,  Inc., 
Buffalo  (NY) 

W 

WADDINGTON,Donald;  Branham/Newspaper  Sales,  At¬ 
lanta  (Ga) 

WAGLAND,  Richard;  Hamilton  (Ont)  Spectator 
WALDROP,  Thomas  &  Georgia;  Winston-Salem  (NC) 
Journal  &  Sentinel 

WALKER,  Darrell;  Huron  (SD)  Plainsman 
WARD,  E.  L.  &  Robbie;  Birmingham  (Al)  News,  Post- 
Herald 

WARD,  John  &  Bobbie;  Southam  Press  Limited,  Toronto 
(Ont) 

WARNER,  Karl  &  wife;  Iowa  City  (la)  Press-Citizen 
WASHER,  Cyril  &  Gloria;  Biloxi  (Ms)  Gulf  Publishing 
Company,  Inc. 

WATKINS,  Al  F.  &  Joan;  Metropolitan  Sunday  Newspap¬ 
ers,  Inc.,  New  York  (NY) 


WATKINS,  Harry  T.;  Knight-Ridder  Newspaper  Sales,  At¬ 
lanta  (Ga) 

WATKINS,  O.  T.:  Gannett  Newspaper  Advertising  Sales, 
New  York  (NY) 

WEAVER,  Jack;  Elyria  (Oh)  Chronicle  Telegram 
WECKMAN,  George  &  Mary;  Mankato  (Mn)  Free  Press 
WEHMER,  Ivan  &  Billie;  Newport  News  (Va)  Press  & 
Times-Herald 

WEISS,  Frederick  C.;  Jr.;  Knight-Ridder  Newspaper  Sales, 
Inc.,  New  York  (NY) 

WELTNER,  David  &  Barbara;  Columbus  (Oh)  Dispatch 
WERT,  Bruce;  Goodyear  Tire  &  Rubber  Co.,  Akron  (Oh) 
WEST,  Lewis  &  Dorte;  New  York  (NY)  News 
WHEELER,  Dan  &  Lovilla;  Sprin^ield  (Mo)  News  and 
Leader  &  Press 

WHEELOCK,  Howe;  Newhouse  Newspapers,  New  York 
(NY) 

WHITE,  George  &  Dorothy;  Quincy  (Ma)  Patriot  Ledger 
WHITE,  Timothy;  Booth  Newspapers,  Ann  Arbor  (Mi) 
WHITEHEAD,  Frank  &  wife;  SCW,  Inc.,  Highland  Park  (II) 
WIBLE,  Arthur  E.;  Chicago  (11)  Tribune 
WIERMAN,  David  &  Janie;  Booth  Newspapers,  Inc.,  Ann 
Arbor  (Mi) 

WILCOMBE,  Jim  &  Betty;  Baton  Rouge  (La)  State 
Times/Morning  Advocate 

WILCOX,  John;  Newhouse  Newspapers,  New  York  (NY) 
WILLEY,  Tom  &  Pat;  Elkhart  (In)  Truth 
WILLIAMS,  Gene  &  Barbie;  Charlotte  (NC)  Observer- 
News 

WILLIAMS,  Jack  &  Dot;  Appleton  (Wi)  Post-Crescent 
WILLIAMS,  Roger;  Philadelphia  (Pa)  Inquirer  &  News 
WILLIAMSON,  Robert  &  Fran;  San  Jose  (Ca)  Mercury  & 
News 

WILSON,  Brad  &  Mary;  Miami  (FI)  Herald/News 
WILSON,  Stephen  F.;  R  &  W  Media,  King  of  Prussia  (Pa) 
WINROW,  Bert  &  Mary;  San  Diego  (Ca)  Union  &  Tribune 
WINTER,  John  &  Carol;  Mobile  (Al)  Press  Register 
WISE,  Joseph  C.;  Family  Weekly,  New  York  (NY) 

WISE,  Thomas  A.;  Media  Records,  Inc.,  New  York  (NY) 
WISHART,  Rod  &  Sandy;  Philadelphia  (Pa)  News 
WITT,  William  &  wife;  Middletown  (Oh)  Times  Herald- 
Record 

WOBBE,  Bill  &  Rachel;  Standard  Gravure  Corp.,  Louisville 
(Ky) 

WOLCOTT,  Alan  &  Peg;  Audit  Bureau  of  Circulations, 
Chicago  (11) 

WOLF,  John  &  Jean;  Dallas  (Tx)  Times  Herald 
WOLFE,  John  &  Ann;  Columbus  (Oh)  Dispatch 
WORLSEY,  Carl  E.;  Rocky  Mount  (NC)  Telegram 
WUNDRAM,  William  &  Margot;  Detroit  (Mi)  Free  Piess 
WURZER,  Henry  K.;  Chicago  (II)  Tribune 
WYATT,  Ronald  &  Nell;  Monroe  (La)  News-Star-World 


Y 

YARNELL,  W.  H.  &  Theda;  Kellogg  Co.,  Battle  Creek  (Mi) 
YOCHEM,  Jack  &  Marilyn;  Dayton  (Oh)  Newspapers 
YOUNG,  Harry  “Doc”;  Champion  Spark  Plug  Co.,  Marion 
(In) 

YOUNG,  Larry  &  Carol;  Lincoln  (Ne)  Journal  Star 
YUENGER,  John  &  Mary;  Green  Bay  (Wi)  Press-Gazette 


Z 

ZANE,  Leonard  &  Diane;  Columbus  (Oh)  Dispatch 
ZASTROW,  Vern  &  Bette;  Houston  (Tx)  Chronicle 
ZEAMAN,  William  &  Betty;  Decatur  (11)  Herald  &  Review 
ZEMBRUSKl,  Chester  J.;  Lawrence  (Ma)  Eagle-Tribune 
ZESK,  Richard  &  Ann;  New  Britain  (Ct)  Herald 
ZIMMERMAN,  E.  Richard  &  Adele;  Metro  Newspaper 
Service,  New  York  (NY) 

ZINN,  Jim  &  Sarah;  Bradenton  (FI)  Herald 

EDITOR  &  PUBLISHER  for  January  28.  1978 


V 


Following  are  the  additions  and  corrections  for  the  ad¬ 
vance  registrants  list. 

ALLBAUGH,  R.  R.  &  Frances;  Laramie  (Wy)  Boomerang 
ARRASMITH,  Marietta  &  Tom;  INAE  Staff,  Perrysville 
(In) 

BALON,  Keith  &  Dawala;  Tallahassee  (FI)  Democrat 
BARTON,  David  &  Rita;  Jackson  (Tn)  Sun 
BENFANTE,  Anthony;  Niagara  Falls  (NY)  Gazette 
BLALOCK,  Connie;  Macon  (Ga)  Telegraph  &  News 
BLATT,  Harry;  Los  Angeles  (Ca)  Herald  Examiner 
BOLTON,  Leonard  &  Ann;  Jacksonville  (FI)  Times-Union 
&  Journc^l 

BONNER,  Bill  &  Dot;  Tuscaloosa  (Al)  News 
BOOTH,  Robert  &  Anne;  Columbus  (In)  Republic 
BORDELON,  Sid  &  Leni;  INAE  Staff,  Danville  (II) 
BRADY,  Jonathan  B.  &  Mary;  Liggett  &  Myers  Tobacco 
Co.,  Durham  (NC) 

BRIGHT,  Steve  &  Marsha;  Tulsa  (Ok)  World  &  Tribune 
BUIST,  Lester  L.;  Big  Rapids  (Mi)  Pioneer 
CHISHOLM,  Thomas  &  Jackie;  Gainesville  (Ga)  Times 
CHRISTENSEN,  Roger;  Reno  Newspapers 
CIOTTA,  Julian  J.;  Woodbridge  (NJ)  New  Tribune 
CISLINI,  Paul  R.;  Visalia  (Ca)  Times-Delta 
COGGINS,  Harry  E.;  Greenville  (SC)  News-Piedmont 
CONNER,  Tom;  Montgomery  (Al)  Advertiser  Journal 
CROOK,  Meredith;  INAE  Staff,  Georgetown  (II) 
CURFMAN,  Ken;  Grand  Forks  (Nd)  Herald 
deFIGUEIREDO,  Jack  &  Margy;  Redwood  City  (Ca) 
Tribune 

DeMARCO,  Lou;  Advertising  Age,  New  York  (NY) 

EHLI,  Francis  &  Jeanette;  Bismarck  (Nd)  Tribune 
FARRAR,  Frederic  B.;  CW0«&0,  New  York  (NY) 

FINK,  Larry;  Beaver  (Pa)  Times 
FREDERICKSON,  Joe;  INAE  Staff,  Georgetown  (il) 
GLAFCKE,  Bob;  Gainesville  (FI)  Sun 
GOETZ,  Robert  T.;  Louisville  (Ky)  Courier-Journal  & 
Times 

GOLDSACK,  Robert  J.;  Thomson  Newspapers,  Wellesley 
(Ma) 

HARRELL,  Edward  &  Diane;  Richmond  (Va)  Newspapers 
HARWOOD,  Donald  &  Joan;  Savannah  (Ga)  News-Press 
HAVEN,  Robert;  Vincennes  (In)  Sun  Commercial 
HEALEY,  P.  G.  &  Pat;  London  (Ont)  Free  Press 
HEPNER,  Tom;  Anderson  (SC)  Independent  &  Mail 
KEIM,  Robert  &  Pat;  Cincinnati  (Oh)  Post 
KELLY,  Donald  &  Janice;  Springfield  (II)  State  Journal- 
Register 

KELLY,  Robert;  Gary  (In)  Post-Tribune 
KERR,  Wilson  (Jack)  &  Bonnie;  General  Advertising  Ser¬ 
vice,  Inc.,  Atlanta  (Ga) 

KNOLES,  Charles  W.;  Chillicothe  (Oh)  Gazette 
LAMBERT,  Glenna  &  Ira  Gene;  Blytheville  (AR)  Courier- 
News 

LAMKEE,  A.  H.;  Montgomery  Ward  &  Co.,  Chicago  (II) 
McGARRY,  James  &  Betty;  New  Philadelphia  (Oh)  Times 
Reporter 

McKenzie,  Dwight  &  Herma;  Huntington  (WV)  Herald- 
Dispatch  Advertiser 

MAIN,  George  &  Dinah;  Seymour  (In)  Tribune 
MAYS,  Ken  &  Ann;  Louisville  (Ky)  Courier-Journal  & 
Times 

MERRY  WEATHER,  Thomas  F.;  Poughkeepsie  (NY)  Jour¬ 
nal 

MILLER,  Gary;  Gainesville  (FI)  Sun 
MILLER,  John  &  Joan;  Bismarck  (ND)  Tribune 
OEHLERKING,  Clint;  Jackson  (Mi)  Citizen  Patriot 
PASTIER,  Thomas  &  Donna;  Thomson  Newspapers,  Can¬ 
ton  (Oh) 

PRUITT,  Joe;  Anderson  (SC)  Independent  &  Mail 
EDITOR  &  PUBLISHER  for  January  28,  1978 


REHBERG,  Michael;  Madison  (Wi)  Newspapers 
RUSS,  Peter  M.;  Buffalo  (NY)  Courier-Express 
SCHMID,  Glenn;  Stuart  (FI)  News 
SCHNEIDER,  Dennis;  Iowa  Daily  Press  Association,  Des 
Moines  (la) 

SCOTT,  Dave;  Iowa  Daily  Press  Association,  Des  Moines 
(la) 

SCROGGINS,  Al  &  Lilia;  University  of  South  Carolina, 
Columbia  (SC) 

SEBESTYEN,  Ed;  Saskatoon  (Sask)  Star-Phoenix 
SHAPIRO,  Richard;  Saratoga  Springs  (NY)  Saratogian 
SKINNER,  Edward  B.  &  Helen;  Augusta  (Ga)  Chronicle- 
Herald 

SMITH,  Hugh  D.;  Greater  Buffalo  Press,  Buffalo  (NY) 
SMITH,  Jack  &  Ruth  Ann;  Clarksburg  (WV)  Exponent- 
Telegram 

SMITH,  Phyllis;  INAE  Staff,  Homer  (II) 

SMITH,  Robert  A.;  Montgomery  (Al)  Advertiser  Journal 
STEINBERG,  Marty  &  Randee;  Tallahassee  (FI)  Democrat 
STONE,  Lillian  C.;  Lester  A.  Stone,  Inc.,  Holyoke  (Ma) 
SUTTON,  Milo;  Los  Angeles  (Ca)  Herald-Examiner 
SWANSON,  Robert;  Rapid  City  (SD)  Journal 
SWEENEY,  John  W.;  Trenton  (NJ)  Times 
THOMANN,  Alan;  INAE  Staff,  Danville  (II) 

THOMSON,  Robert  W.;  Duluth  (Mn)  Herald  &  News- 
Tribune 

TOWLE,  John  &  Carol;  Towmar,  Miami  (FI) 
UPPERMAN,  William  &  Zona;  Chambersburg  (Pa)  Public 
Opinion 

WALL,  Carolyn;  ANNY,  New  York  (NY) 

WOOD,  Thomas  «&  Eve;  Atlanta  (Ga)  Journal  &  Constitu¬ 
tion 

YOUNG,  Jim;  Montgomery  (Al)  Advertiser  Journal 
Cancel: 

EDGLEY,  William;  Pillsbury  Co.,  Minneapolis  (Mn) 
ZASTROW,  Vern  &  Betty;  Houston  (Tx) 

Add  wife  (or  enter  name  of  wife): 

BANAWITZ,  John  &  Paf,  Shelbyville  (II) 

CARBETTA,  James  &  Tallie;  Martins  Ferry  (Oh) 
CC^FELT,  Glenn  &  Phil;  Davenport  (la) 
DeMONTMOLLlN,  Phil  &  Dee;  Macon  (Ga) 

MARTIN,  Daniel  F.  &  Mary;  Waterbury  (Ct) 

MOMSEN,  Robert  &  Yvonne;  St.  Paul  (Mn) 

NEWMAN,  Dick  &  Pat;  Tulsa  (Ok) 

PORTER,  Arthur  &  Dorothy;  Pueblo  (Co) 

SPLITTORF,  Richard  &  Dorothy;  New  York  (NY) 
WARNER,  Karl  &  Betty;  Iowa  City  (la) 
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1977 

November 

linage 

The  foHowim)  linoge  tobulotions  have  been  compiled  by  Medio  Records, 
Inc.  for  the  eiclusive  pubtcotion  of  Editor  &  Publisher.  They  moy  not  be 
reprinted  or  published  in  any  form  without  the  eipKcit  permission  from 
Medo  Records,  Inc.  NOTE:  Newspapers  morked  with  code  below  include 
advertising  in  Parade  or  Fomily  Weekly,  opproiimote  linage  os  follows: 
'Porode-S7,587  fFomily  Weekly-48,102 


1977  1976 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


ABERDEEN,  S.D. 

Americon  News-e  .  780,780  69,792  766,669  90,368 

fAmericon  News-S  .  447,938  _  340,044  _ 

Grand  Totol  .  1,228,718  69,792  1,106,713  90,368 

AKRON,  OHIO 

Beacon  Jouraol-e  .  2,940,980  195,664  2,835,937  178,640 

‘Beocon  Jouraol-S  .  1,382,179  189,320  1,261,430  115,992 

Grand  Total  .  4,323,159  384,984  4,097,367  294,632 

NOTE:  Beocon  Journol^e  and  5  changed  from  eight  to  sii-column  June  2, 
1975. 

ATLANTA,  GA, 

Constitution-m  .  2,741,281  2,525,420 

Jouraol-e  .  4,203,519  165,328  3,748,549  222,605 

Jouraol  &  Conslilulion-5  .  1,809,331  _  1,698,147  93,488 

Grand  Totol  .  8,754,131  165,328  7,972,116  316,093 

NOTE:  Constitution-m  and  Journol-e  hove  o  combined  sot.  edtion;  the 
linoge  is  only  shown  in  the  Jouraol-e. 

BAITIAAORE,  MD. 

'News  Americon-S  .  663,318  246,860  673,998  170,646 

News  Americon-e  .  1,512,844  137,204  1,548,031  71,568 

5on-m  .  2,104,625  47,272  1,956,745  44,816 

5un-e  .  2,553,127  110,676  2,216,827  58,848 

5un-5  .  2,332,831  102,501  2,117,507  89,840 

Grond  Total  .  9,166,745  644,513  8,513,108  435,718 


NOTE:  5un-m,e  ond  5  changed  from  eight  to  nine-column  Sept.  6,  1976. 
News  Americon-e  ond  5  changed  from  eight  to  nine-column  Oct.  25, 
1976. 


BERGEN  COUNTY,  NJ. 

Record-e  .  2,627,583  626,874  2,446,897  479,978 

•Record-s  .  1,515,274  437,096  1,194,651  379,512 

Grond  Totol  .  4,142,857  1,063,970  3,641,548  859,490 

NOTE:  Record-e  and  5  changed  from  eight  to  nine-column  Jon.  1,  1977. 

BINGHAMTON,  N.V. 

Press-e  .  2,132,927  1,968,552 

•Press-S  .  703,204  718,122 

Grond  Total  .  2,836,131  2,686,674 

NOTE:  Press-e,S  changed  from  eight  to  nine-column  Mor.  29,  1976. 

BOCA  RATON,  FLA. 

News-e  .  817,226  19,470  714,750 

tNews-S  .  414,518 _ 364,881 

Grond  Total  .  1,231,744  19,470  1,079,631 

NOTE:  News-e  pubkshed  5  doys  o  week  only. 

BOSTON,  MASS. 

Herald  Americon-m  ....  1,252,728  319,744  1,462,836  69,464 

Herald  Americon-S  .  669,488  532,023  885,964  388,224 

Globe-e  .  1,984,174  151,216  1,839,696  14,560 

Globe-m  .  2,634,666  272,960  2,497,363  14,560 

*Globe-S  .  2,159,291  439,036  2,020,829  437,828 

Grand  Total  .  8,700347  1,714,979  8,706,688  924,636 


NOTE:  Globe-e  pubkshed  5  days  o  week  only. 

NOTE:  Herald  Americon-m  ond  5  ond  Globe-e,m  and  S  chonged  from  eight 
to  nine-column.  Herald  Americon-e  Oct.  18,  1976:  Globe-e  Feb.  27, 
1977. 

BOULDER,  COLO. 


Comero-e  .  2,051,408  2,320  1,658,794  18,432 

Comero-S  .  647,418  469,532  1,440 

Grond  Total  .  2,698,826  2,320  2,128,326  19,872 

BRADENTON,  FLA. 

HeroH-e  .  1,245,717  1,068,435 

tHerold-S  .  533,311  484,929 

Grand  Totol  .  1,779,028  1,553,364 

BUFFALO,  N.Y. 

Courier  Express-m  .  1,035,250  35,995  1,099,140  9,339 

•Courier  Eipress-S  .  1,033,241  10,560  1,123,752  32,152 

News-e  .  3,011,182  88,336  3,032,013  113,088 

News-S  .  537,815 

Grond  Total  .  5,617,488  134,891  5,254,905  154,579 

NOTE:  News-S  first  pubkcotion  Nov.  13,  1977. 

BURLINGTON,  VT. 

Free  Press-m  .  2,103,672  50,628 

tFree  Press-S  .  251,618  _ 

Grond  Total  .  2,355,290  50,628 

NOTE:  Not  measured  by  Medio  Records  in  1976. 

NOTE:  Free  Press-m  and  5  changed  from  nine  to  six-column  Nov.  1976. 

CAMDEN,  NJ. 

Courier  Post-e  .  3,061,532  370,204  2,993,448  68,016 

NOTE:  Courier  Post-e  changed  from  eight  to  six-column  Dec.  1,  1975. 

CHARLOTTE,  N.C. 

News-e  .  2,033,996  63,896  1,833,528  25,256 

Observer-m  .  2,269,700  118,694  2,131,208  142,544 

*Observer-S  .  981,892  120,672  884,828  145,306 

Grond  Totol  .  5,285,588  303,262  4,849,564  313,106 


NOTE:  Observer-m  and  5  and  News-e  changed  from  eight  to  six-column 
June  2,  1975. 


1977  1976 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CHICAGO,  ILL. 

Not*  Two  Listings 

Tribune-m  .  4,515,811  3,095,182  4,153,531  2,818,283 

Tribune-S  .  2,430,341  1,242,892  2,145,008  1,226,943 

News-e  .  2,236,999  759,155  1,872,090  689,680 

Sun  Times-m  .  3,051,257  422,751  3,035,521  544,550 

'Sun  Times-S  .  1,092,254  795,437  1,021,670  733,116 

Grond  Totol  . 13326662  6,315,417  12327,820  6,012,572 

NOTE:  Tribune-m  ond  5  changed  from  eight  to  nino-column  July  1,  1975. 
NOTE:  Tribuno  figures  obove  reflect  octuol  nine  column  meosuroments. 

Tribune-m  .  4,135,660  3,048,088  3,790,924  2,759,866 

Tribune-S  .  2,294,992  1,189,541  2,024,627  1,187695 

News-e  .  2,236,999  759,155  1,872,090  689,680 

Sun  Times-m  .  3,051,257  422,751  3,035,521  544,550 

•Sun  Times-S  .  1,092,254  795,437  1,021,670  733,116 

Grand  Totol  .  12,811,162  6,214,972  11,744,832  5,914,807 

NOTE:  Tribune-m  ond  5  chonged  from  eight  to  nine-column  July  1,  1975. 
NOTE:  Tribune  figures  above  reflect  converted  eight  column  meosure- 
ments. 


CINCINNATI,  OHIO 

Enguirer-m  .  3,748,802  3,453,875  43,528 

Enquirer-5  .  2,146,252  2,014,270 

Post-e  .  2,519,874  178,861  2,602,418  195,182 

Grond  Totol  .  8,414,928  178,861  8,070,563  238,710 

NOTE:  Post-e  effective  June  2,  1975  and  Enquirer-m  ond  5  June  3,  1975, 
changed  from  oight  to  nine-column. 

CLEVELAND,  OHIO 

Ploin  Deoler-m  .  3,835,396  480,026  3,574,464  337,897 

Ploin  Deoler-S  .  1,934,550  55,325  1,792,546  37,093 

Press-e  .  2,405,737  732,648  2,373,250  789,376 

Grond  Totol  .  8,175,683  1,267,999  7,740,260  1,164,366 

NOTE:  EKective  Sept.  1,  1975,  the  Plain  Deoler-m  and  5  chonged  from 

eight  to  nine-column.  Press-e  changed  from  eight  to  nine-column. 

COLUMBUS,  GA. 

Enquirer  (See  Note)  ....  1,487,427  32,915  1,366,045  52,365 

•Ledger  Enquirer-S  ....  652,981  _ 581,901  _ 

Grand  Totol  .  2,140,408  32,915  1,947,946  52,365 

NOTE:  Enquirer-m  ond  Ledger-e  sold  in  combinotion;  linoge  of  one  edition, 
Enquirer-m  is  shown. 

COLUMBUS,  OHIO 

Dispotch-e  .  3,310,822  136,493  3,219,477  59,718 

Dispotch-S  .  1,885,243  104,368  1,835,113  64,320 

Citiien  Journol-m  .  1,399,122  _  1,282,696  _ 

Grond  Total  .  6,595,187  240,861  6,337,286  124,038 

NOTE:  Dispotch-e  and  S  and  Citizen  Journol-m  changed  from  eight  to 
nine-column  Jon.  13,  1976. 

DALLAS,  TEXAS 


News-m  . 

..  4,282,852 

249,264  3,893,856 

370,936 

News-S  . 

..  1,608,123 

141,008  1,423,219 

151,336 

Times  Herald-e  . 

..  4,117,701 

205,240  3,524,288 

320,088 

*  Times-S . 

..  1,767,715 

121,768  1,454,101 

56,888 

Grand  Total  . 

..  11,776,391 

717,280  10,295,464 

899,248 

NOTE:  News-m  ond  S  changed  from  eight  to  nine-column  Dec.  29, 1975. 

Times  Herold-e  ond  S  chonged  from  eight  to  nine-column  Dec.  29, 1975. 

DAYTON, 

OHIO 

Journol  Herofd-m  . . . . 

..  2,491.926 

286,561  2,346,398 

126,487 

News-e  . 

,.  2,617,983 

319,269  2,452,002 

156,132 

•News-S  . 

..  1,173,941 

1,091,056 

Grand  Totol  . 

..  6,283,850 

605,830  5,889,456 

282,619 

NOTE-  Journal  Herold-m 

and  News-e  and  S  chonged  from  eight  to  nine- 

column  Oct.  6,  1975. 

1977  1976 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

DENVER,  COLO. 

Rocky  Ml.  Nows-ffi  .  3,945,936  3,682,533 

•Rocky  Mt.  News-S  ....  1,011,717  873,685 

Posl-e  .  3,787,716  166,135  3,467,606  119,519 

Posl-S  .  1,930,279  1,765,739  _ 

Grand  Total  .  10,675,648  166,135  9,789,563  119,519 

NOTE:  Post-e  and  5  changed  from  eight  to  nine-column  Oct.  6,  1975. 

DETROIT,  MICH. 

Not*  Two  Listings 

Free  Press-m  .  2,375,195  592,124  2,438,175  341,197 

•Free  Press-S  .  857,234  519,394  769,492  555,858 

News-e  .  3,963,674  643,683  3,527,052  646,201 

News-S  .  1,865,585  510,861  1,608,717  464,541 

Grond  Totol  .  9,061,688  2,266,062  8,343,436  2,007,797 

NOTE:  News-e  ond  S  changed  from  eight  to  nine-column  Dec.  29,  1975. 
NOTE:  News  figures  obove  reflect  actual  nine  column  measurements. 

Free  Press-m  .  2,375,195  592,124  2,438,175  341,197 

•Free  Press-S  .  857,234  519,394  769,492  555,858 

News-e  .  3,642,862  597,469  3,242,589  607,242 

News-S  .  1,770,322  501,063  1,529,508  459,743 

Grond  Total  .  8,645,613  2,210,050  7,979,764  1,964,040 

NOTE:  News-e  and  5  changed  from  oight  to  nine-column  Dec.  29,  1975. 
NOTE:  News  figures  above  reflect  converted  eight  column  measurements. 

DULUTH,  MINN. 

Herald-e  .  984,140  944,544 

News  Tribune-m  .  1,214,480  1,157,314 

News  Tribune-S  .  779,771  35,088  730,945  8,400 

Grond  Total  .  2,978,391  35,088  2,832,803  8,400 

NOTE:  Herald-e  pubkshed  5  doys  o  week  only. 

NOTE:  News  Tribune-m  and  5  ond  Herold-e  chonged  from  eight  to  six- 
column  fifioy  5,  1975. 

ERIE,  PA. 

Times  .  1,790,376  12,288  1,691,890 

•Times  News-S  .  837,046  30,976  811,589 

Grond  Total  .  2,627,422  43,264  2,503,479 

FORT  LAUDERDALE,  FLA. 

News-e  .  4,218,765  172,130  3,780,973  226,322 

•News-S  .  1,771,719  110,912  1,626,691 

News-sot .  1,104,904  950,977  _ 

Grond  Totol  .  7,095,388  283,042  6,358,641  226,322 

NOTE:  News-e  pubkshed  5  days  o  week  only. 

NOTE:  News-e,S  and  sot.  chonged  from  eight  to  six-column  May  12, 1975. 


GARY,  IND. 


Post  Tribune-e 

.  1,959,324 

240,892 

1,835,644 

386,626 

tPost  Tribune-S 

.  971,352 

907,458 

Grond  Total 

.  2,930,676 

240,892 

2,743,102 

386,626 

NOTE:  Post  Tribune 

is  0  nine  column  format  ond  is  measured  accordingly. 

GRAND  FORKS, 

,  N.D. 

Herold-e  . 

.  1,057,409 

14,400 

965,983 

fHerold-S  . 

.  532,504 

30,978 

488,970 

1,168 

Grond  Total 

.  1,589,913 

45,378 

1,454,953 

1,168 

HARTFORD,  CONN. 

Couront-m  . 

.  2,983,238 

181,271 

3,179,208 

52,832 

*Couront-S  . 

.  1,356,267 

467,224 

1,398,211 

490,760 

Grand  Totol 

.  4,339,505 

648,495 

4,577,419 

543,592 

(Continued  on  page  52) 


Ad  Revenue  Trends 
November  1977 


A  suminary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1977 

1976 

Dollar  Change 

Classiflcations 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

November  . 

$  345,466 

301,334 

+  44,132 

+  14.6 

First  Eleven  Months 

2,968,097 

2,696,622 

+  271,475 

+  10.1 

Department  Stores 
(Included  in  Retail) 

November  . 

92,331 

82,264 

+  10,067 

+  12.2 

First  Eleven  Months 

748,814 

685,515 

+  63,299 

+  9.2 

General 

November  . 

81,599 

72,472 

+  9,127 

+  12.6 

First  Eleven  Months 

747,485 

676,263 

+  71,222 

+  10.5 

Automotive 

November  . 

14,093 

12,919 

+  1,174 

+  9.1 

First  Eleven  Months 

146,206 

119,275 

+  26,931 

+  22.6 

Financial 

November  . 

14,548 

11,955 

+  2,593 

+  21.7 

First  Eleven  Months 

146,286 

1.34,883 

+  11,403 

+  8.5 

Classified 

November  . 

128;533 

106,862 

+  21,671 

+  20.3 

First  Eleven  Months 

1,463,772 

1,253,001 

+  210,771 

+  16.8 

Total  Advertising 

November  . 

584,239 

505,542 

+  78,697 

+  15.6 

First  Eleven  Months 

5,471,846 

4,880,044 

+  591,802 

+  12.1 
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AN  PA  tax  group  holds  a  meeting 


Fellowships  awarded 
for  study  of  business 

Carnegie-Mellon  University  fellow¬ 
ships  in  business  and  economics  have 
been  awarded  to  5  journalists  for 
graduate  study  in  the  annual  10  week 
executive  program  at  the  university’s 
Graduate  School  of  Industrial  Adminis¬ 
tration. 

The  fellowship  winners  are  Stuart 
Dim,  managing  editor  of  the  Charlotte 
(N.C.)  Observer;  Jesse  E.  Glasgow,  fi¬ 
nancial  editor  of  the  Baltimore  San;  Jef¬ 
frey  R.  Kosnett,  business  writer  for  the 
Charleston  (W.Va.)  Daily  Mail;  Jean  S. 
Peters,  general  assignment  reporter  for 
the  Akron  (Ohio)  Beacon  Journal;  and 
Gene  E.  Wekall,  business  editor  of  the 
Santa  Ana  (Calif.)  Reffister. 

Now  in  its  second  year,  the  fellowship 
program  provides  an  opportunity  for 
Journalists  to  participate  with  some  50 
business  executives  from  U.S.  and 
foreign  corporations  and  government 
agencies  in  graduate  seminars  on  current 
management  problems.  The  curriculum 
emphasizes  such  fields  as  economics, 
accounting,  finance,  labor  relations,  and 
marketing.  Specific  course  topics  include 
energy  policy,  the  multinational  firm, 
and  government  regulation.  The  program 
begins  February  5,  1978  and  will  con¬ 
tinue  through  April  14. 


Cases  heard 

(Continued  from  pajie  47) 

could  be  punished.  Kulp  also  criticized 
the  Virginian-Pilot  for  refusing  to  reveal 
its  sources  of  information. 

On  January  17,  the  Justice  Department 
urged  the  Supreme  Court  to  grant 
policemen  the  power  to  make  surprise 
searches  of  newspaper  offices  for  evi¬ 
dence  in  criminal  cases.  The  department 
asked  that  the  authorities  be  required  to 
get  only  search  warrants,  not  subpoenas, 
on  the  grounds  that  subpoenas  would 
prevent  any  element  of  surprise. 

The  case  before  the  high  court  origi¬ 
nated  in  April  of  1971,  when  police 
raided  The  Stanford  Daily,  the  student 
newspaper,  to  try  and  find  photographic 
negatives  that  would  help  identify  de¬ 
monstrators  who  had  taken  possession  of 
a  hospital’s  administrative  offices  a  few 
days  before. 

A  federal  trial  judge  initially  ruled  that 
the  search  was  unconstitutional  because 
the  police  could  have  sought  the  mate¬ 
rials  they  wanted  through  a  subpoena. 
An  Appeals  Court  upheld  that  ruling  but 
the  Palo  Alto  police  and  the  Santa  Clara 
district  attorney’s  office  appealed  to  the 
Supreme  Court. 

The  Justice  Department  sided  with  the 
police  and  said  that  to  require  subpoenas 
in  such  cases  would  create  the  risk  that 
valuable  evidence  might  be  lost. 


The  Tax  Law  Task  Force  of  the 
American  Newspaper  Publishers  As¬ 
sociation  met  in  Washington  (January  12) 
to  organize  and  discuss  strategy  in  seek¬ 
ing  tax  legislation  to  encourage  owners 
of  independent  newspapers  to  keep  them 
in  the  family.  The  task  force  was  an¬ 
nounced  last  month  (E«&P,  December 
31). 

Discussion  last  week  centered  on  fed¬ 
eral  and  state  tax  laws  and  on  H.R.  9484, 
the  bill  introduced  by  Representative 
Morris  K.  Udall  (D.-Ariz.)  to  change  es¬ 
tate  tax  laws  to  induce  independent  own¬ 


ers  not  to  sell  their  newspapers  to  a 
group. 

No  formal  action  was  taken  but  indi¬ 
vidual  task  force  members  were  assigned 
to  survey  specific  tax  law  areas  and  re¬ 
port  back  at  the  next  meeting,  which  was 
tentatively  set  for  February  23. 

Joins  research  firm 

Eugene  Dalgin,  vicepresident  and  di¬ 
rector  of  research  and  promotion  fo 
Sawyer-Ferguson-Walker  Co.,  has 
joined  Scarborough  Research  Corp., 
as  director  of  newspaper  research. 


Paterson 

chooses 

Landon 

The  Paterson  (N.J.)  News  has 
named  Landon  Associates,  Inc. 
as  its  national  advertising  repre¬ 
sentative.  The  News  is  the  No. 
1  newspaper  in  the  Paterson- 
Clifton-Passaic  SMSA,  which 
ranks  83rd  nationally  in  pop¬ 
ulation  and  57th  in  median 
household  effective  buying 
power.  Today,  more  news¬ 
papers  than  ever  are  turning 
to  what  only  Landon  has  to 
offer:  unified,  overall  ap¬ 
proach  to  the  problems  of 
increasing  newspaper  revenues 
in  all  areas. 


LANDON  ASSOCIATES,  INC. 

■ 

EDITOR  &  PUBLISHER  for  January  28,  1978 


Robert  Bair,  V.P./Mid-Atlantic  Reg'l.  Mgr. 
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Linage — {CoiU'dfrom  page  50) 

1977  1976 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

HONOLULU,  HAWAII 

Advei1lser-n<  .  2,989.921  2,995,433 

Stor  Bulletin-e  .  3,191,784  3,267,597 

*Stor  Bulletin  & 

Ad»erti»r-S  .  1,225,683  1,202,779 

Grand  Tolol  .  7,407,388  7,465,809 

NOTF:  AtNertiser-m,  Star  Bulletin^e  and  Star  Bulletin  and  Advertiser-S 
changed  Irom  eight  ta  nine-calumn  May  3,  1976. 

HOUSTON,  TEXAS 

Chronicle-e  .  5,494,516  730,969  4,693,593  570,555 

Chronicle-S  .  2,682,574  517,336  2,106,023  465,952 

Posl-m  .  4,427,945  490,527  4,052,652  422,959 

•Post-S  .  1,828,515  361,420  1,475,894  286,604 

Grand  Tatal  .  14.433350  2,100,252  12,328,162  1,746,070 

NOTE:  Chranicle-e  and  5  and  Pait-m  and  5  changed  fram  eight  to 
nme-calumn  July  1,  1975. 

HUNTINGTON,  W.  VA. 

Herald  Dispatch-m  .  1,361,177  42,976 

Aduertiier-e  .  1,115,750  7,584 

tHerald  Oispatch-S  ....  543,145  8,456 

Grand  Tatal  .  3,020,072  59,016 

NOTE:  Not  meosured  by  Media  Records  in  1976. 

LANSING,  MICH. 

State  Journal-e  .  2,395,058  37,408 

fState  Journal-S  .  936,187  73,888 

Grand  Totol  .  3,331,245  111,296 

NOTE:  Not  measured  by  Media  Records  in  1976. 

LEXINGTON,  KY. 

Herald  (See  Note)  .  2,526,806  72,388  2,284,267  132,944 

•Herald  leader-S  .  1,207,427  107,648  1,102,356  29,984 

Grand  Total  .  3,734,233  180,036  3,386,623  162,928 

NOTE:  Herold-m  and  Leoder.e  sold  in  combination;  linoge  o1  one  edition 
Herald-m  is  shown. 

NOTE:  Herold-m,  Leader.e  ond  Herald  Leader>S  chonged  Irom  eight  to 
nine-column  Sept.  20,  1976. 

LITTLE  ROCK,  ARK. 

Arkansas  Goiette-m  ....  1,877,639  1,720,204 

‘Arkansas  Gozette-S  ...  831,437  743,110 

Arkonsos  Democrat-e  .  . .  647,797  8,736  677,138 

fArkansos  Democrot-S  . .  452,386  6,160  378,563 

Grond  Total  .  3,809,259  14,896  3,519,015 

LONG  BEACH,  CALIF. 

Independent  (See  Note)  .  2,341,855  575,448  2,317,110  708,640 

‘Independent  Press 

Telegram-S  .  769.494  64,148  760,819  45,656 

Grand  Total  .  3,111,349  639,596  3,077,929  754,296 

NOTE:  Independent-m  ond  Press  Telegram-e  sold  in  combinotion;  knage  of 
one  edition  Independenl-m  is  shown. 

LONG  ISLAND,  N.Y. 

Newsdoy-e  .  2,640,905  753,380  2,619,390  677,652 

Newsdoy-S  .  1,251,545  481,853  996,570  502,105 

Grond  Total  .  3,892,450  1,235,233  3,616,460  1,179,757 

LOS  ANGELES,  CALIF. 

Times-m  .  5,904,186  2,621,887  5,416,757  2,354,819 

Times-S  .  2,914,889  1,285,304  2,346,282  1,010,766 

Herald  Eiominer-e  .  1,021,603  844,418 

Herald  Eiominer-S  .  255,098  _  194,440  _ 

Grand  Total  .  10,095,776  3,907,191  8,801,897  3,365,585 

AAACON,  GA. 

Telegraph  (See  Note)  .  . .  1,542,854  1,320,512 

‘Telegraph  &  News-S  . .  631,349  610,849 

Grand  Totol  .  2,174,203  1,931,361 

NOTE:  Telegraph-m  ond  News-e  sold  in  combination;  linage  ol  one  edition 
Telegroph-m  is  shown  in  1976.  For  last  yeor  News-e  ligures  ore  shown. 

MANCHESTER,  N.H. 

Union  leoder-d  .  1,620,566  1,365,858 

tNew  Hampshire  News-S  862,983  622,419 

Grand  Totol  .  2,483,549  1,988,277 

MEMPHIS,  TENN. 

Commerciol  Appeol-m  ..  2,661,527  112,928 

Commercial  Appeol-S  .  . .  1,248,771  94,448 

Press-Scimitor-e  .  1,804,236  102,492 

Grand  Total  .  5.714.534  309,868 

NOTE:  Not  measured  by  Medio  Records  in  1976. 

NOTE:  Commerciol  Appeol-m  ond  5  and  Press  Scimitar-e  changed  Irom 
eight  to  nine-column  July  1,  1975. 


MIAMI,  FLA. 

HeroU-m  .  4,278,998  868,780  4,186,317  536,323 

Herold-S  .  2,117,587  436,351  2,104,469  262,434 

News-e  .  1,789,673  1,917,985  52,920 

Grond  Totol  .  8,186,258  1,305,131  8,208,771  851,677 

NOTE:  Herald-m  and  5  ond  News-e  changed  Irom  eight  to  sii-column  Mor. 
3,  1975. 

MILWAUKEE,  WISC. 

Sentinel-m  .  1,869,178  1,740j27 

Journol-e  .  3,883,226  561,234  3,566,294  551,966 

Journol-S  .  2,153,927  409,860  1,907,797  337,619 

Grond  Totol  .  7,906,331  971,094  7,214,618  889,585 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,835,227  62,341  1,863,433  40,540 

Tribune-S  .  1,930,207  395,018  1,659,742  313,181 

Stor-e  .  2,806,009  535,323  2,444,092  529,066 

Grond  Totol  .  6,571,443  992,682  5,967,267  882,787 

NOTE:  Tribune-m  ond  S  and  Stor-e  changed  Irom  eight  to  six-column 

during  year  1975. 

NASHVILLE,  TENN. 

Bonner-e  .  2,392,835  204,892  2,450,705  128,264 

Tennesseon-m  .  2,315,844  204,724  2,439,883  128,120 

‘Tennesseon-S  .  1,072,616  133,808  1,050,665  137,288 

Grond  Totol  .  5,781,295  543,424  5.941.253  393,672 

NEWARK,  NJ. 

Stor  Ledger-m  .  3,354,683  178,096  3,151,494  138,066 

‘Star  Ledger-S  .  2,134,324  207,368  1,865,593  90,928 

Grond  Totol  .  5,489,007  385,464  5,017,087  228,994 


NOTE:  Stor  Ledger-m  and  S  chonged  Irom  eight  to  nine-column  Sept.  7, 
1976. 


1977  1976 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NEW  YORK,  N.Y. 

Times-m  .  3,315,847  3,132,982 

Times-S  .  3,1S0.070  1,S44,961  3,056,886  1,165,585 

News-m  .  1,731,520  1,612,320  1,714,215  1,240,157 

News-S  .  972,752  1,802,787  937^27  1,620,702 

Post-e  .  1,195,882  _ 998,193  _ 

Grand  Total  .  10,366,071  4,960,068  9,839,803  4,026,444 

NOTE:  Timos-m  and  S  chonged  Irom  eight  to  nino-column  Sept.  7, 1976. 
News-m  and  S  changed  Irom  hue  to  six-column  Sept.  6,  1976. 

PASADENA,  CALIF. 

StorNews-d  .  1,256,566  207,070  1,047,260  199,915 

‘Stor  Nows-S  .  351,057  56,609  345,917  30,993 

Grond  Totol  .  1,607,623  263,679  1,393,177  230,908 

PASSAIC,  NJ. 

Herald  News-e  .  1,329,354  267,958  1,776,911  331,929 

Herald  News-S  .  45S.162  169,188  _ 

Grond  Totol  .  1,784,S16  437,146  1,776,911  331,929 

NOTE:  Herald  News-e  changed  Irom  oight  to  nine-column  Oct.  6,  1976. 
NOTE:  Herald  Nows-S  lirst  publcotion  March  6,  1977. 

PATERSON,  N  J. 

News-d  .  1,310,384  135,888  1,244,699  193,328 

PENSACOLA,  FLA. 

Journol-m  .  2,335,018  168,151 

tNews  Journol-S  .  1,046,080  12,101 

News-e  .  961,302  19,4S6 

Grond  Totol  .  4,342,400  199,708 


NOTE:  Not  moosured  by  Medio  Rocords  in  1976. 

NOTE:  JournoUm,  News-e  and  News  Journal-S  chongod  Irom  oight  to 
nine-column  June  1,  1976. 

PEORIA,  ILL. 


Jouraol  Stor-d  .  ^168,367  71,464  2,160,361  40,384 

•journol  Stor-S  .  979,628  77,408  821,484  52,136 

Grond  Totol  .  3,147,995  148,872  2,981,845  92,520 

PHILADELPHIA,  PA. 

Bulletin-e  .  2,474,678  1,229,816  2,156,383  1,036,722 

‘Bulletins  .  967,921  494,983  832,334  477.572 

Inquirer-m  .  2,527,146  286,414  2,198,953  295,177 

Inquirer-S  .  2,059,660  636,365  1,847,387  644,772 

News-e  .  1,195,305  11,952  1,170,405  11,664 

Grond  Totol  .  9,224,710  2,659,530  8,205,462  2,465,907 


NOTE:  Bulletin-e  and  S  changed  Irom  eight  to  six-column  May  19, 1975. 
Inquirer-m  and  5  changed  Irom  eight  to  six-column  Moy  19,  1975. 
News-e  changed  Irom  six  to  live-column  May  19, 1975.  The  data  in  this 
roport  covering  the  News-e  rellects  the  converted  linage  to  six-column 
lormot. 

PITTSBURGH,  PA. 


Post  Goxette-m  .  1,517,395  184,308  1,174,583 

Press-e  .  2,526,970  307,313  2,141,690  91,936 

Press-S  .  2,156,495  12,240  2,116,198  _ 

Grond  Totol  .  6,200,860  503,861  5,432,471  91,936 

NOTE:  Post  Gozette-m  and  Press-e  ond  S  chonged  Irom  eight  to  nine- 
column  Sept.  1,  197S. 

PROVIDENCE,  R.l. 

Bulletin-e  .  1,919,759  396,067  1,788,393  206,447 

Journol-m  .  2,057,117  259,155  1,855,246  103,696 

Journol-S  .  1,613,344  114,464  1,558,565  43,248 

Grond  Totol  .  5390,220  769,686  5,202,204  353,391 


NOTE:  Bullotin-e  and  Journol-m  hove  o  combined  sot.  edition;  the  knoge  is 
only  shown  in  the  Bulletin-e. 

NOTE:  Changed  Irom  eight  to  nine-column  oHoctive  July  1,  1977. 

ROCHESTER,  N.Y. 

Democrat  &  Chronicle-m  2,110,904  312,572  2,259,191  258,512 


Democrat  &  Chroniclo-S  .  1,237,394  98,456  1,009,533  206,496 

Times  Union-e  .  1,972,484  241,588  1,944,475  303,816 

Grond  Totol  .  5,320,782  652,616  5,213,199  768,824 

NOTE:  Democrat  &  Chronicle-m  ond  5  ond  Times  Union-e  changed  Irom 
eight  to  nine-column  Oct.  20,  1975. 

ROCKFORD,  ILL. 

5lar-m  .  2,127,202  210,520 

‘Register  Slar-5  .  699,876  43,504 

Register  Repubkc-e  ....  1,650,370  185,032 

Grond  Totol  .  4,477,448  439,056 

NOTE:  Not  measured  by  Medio  Records  in  1976. 


NOTE:  Register  Repubkc-e,  Register  Stor-S  and  Stor-m  ore  ostobkshed 
nine  column  newspapers  and  oro  meosured  accordingly. 

SACRAMENTO,  CALIF. 


Bee-e  .  3,070,498  618332  2,834,918  514,512 

‘Bee-S  .  1,080,797  363,576  1,002,685  166,876 

Union-m  .  2,067,388  364,236  2,070,306  200,936 

tUnion-S  .  374,485  33,856  346,153  28,080 

Grond  Totol  .  6,593,168  1,380,300  6,254,062  910,404 

NOTE:  Bee-e  and  S  and  Union-m  and  S  chongod  Irom  eight  to  nine-column 
Sept.  1,  1975. 

ST.  LOUIS,  MO. 

Globe  Democrat-m  .  2,023,578  230,916  1,763,921  241,207 

Globe  Democrat-e  .  880,791  15,184  809,405  23,n4 

Post  Dispotch-e  .  2,241,825  48,202  1,933,794  44,316 

‘Post  Dispotch-S  .  2,063,052  38,304  1,947411  39,968 

Grond  Totol  .  7,209,246  332,606  6,454,631  349,265 


NOTE:  Globe  Democrat-m  pubkshed  5  days  o  week  only. 

NOTE:  Post  Dispotch-e  and  S  and  Globe  Democrat-m  and  weekend  changed 


Irom  eight  to  nine-column  Apr.  5,  1976. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  .  1,208,880  1,391,325 

‘Pioneer  Press-S  .  1,502,319  1,343,925 

Dispotch-e  .  2,332,892  315,340  2,277,208  376,679 

Grond  Totol  .  5,044,091  315,340  5,012,458  376,679 

NOTE:  Pioneer  Press-m  and  5  ond  Dispotch-e  changed  Irom  eight  to 
six-column  May  5,  1975. 

ST.  PETERSBURG,  FLA. 

Independent-e  .  2,474,258  2,553,997 

Times-m  .  3,109,764  993,286  3,146,817  997,220 

‘Times-S  .  1,373,366  S09,047  1,371,540  372,987 

Grond  Totol  .  6,957,388  1,502,333  7,072,354  1,370,207 


1977  1976 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SALEM,  OREGON 

Oregon  Stotesmon-m  . , .  2,343,321  37,692 

tStotesmon  Journal-S  . . .  574,301 

Copitol-e  .  1,669,270  77,296 

Grand  Totol  .  4,586,892  114,988 

NOTE:  Not  meosurod  by  Modio  Records  in  1976. 

NOTE:  Orogon  Stotosmon-m,  Copitol  Journol-e  and  Stotesmon  Journal-S 
changed  Irom  oight  to  nine-column  Oct.  1975. 


SAN  ANTONIO,  TEXAS 

Expross-m  .  2,728,024  267,904  2,119426  269,328 

tExpross-Nows-S  .  1,045,596  58,784  953,867  79,488 

Express-News-sot .  42^74  366,5M 

News-e  .  2,341,674  255,008  1,662,497  237A16 

Light-e  .  3,065,103  89,855  2,637,291 

*Lighl-5  .  1,306,212  1,171,663 

Ught-sol .  359,021  272,485 

Grond  Total  .  11,274404  671,551  9,183,693  586,432 


NOTE:  Express-m,  News-e  and  Light-e  pubkshed  5  doys  o  week  only. 
NOTE:  Light  chongod  Irom  oight  to  nine  June  15,  1976.  Express,  Jon.  19, 
1977  &  News,  Jon.  18,  1977. 


SAN  BERNARDINO,  CALIF. 


Sun  Tnl«grom-fn 

.  2,008,927 

685,223 

*Sun  Teingrom-S 

.  572,745 

230,119 

Grond  Totol 

.  2,581,672 

915,342 

NOIfc:  Not  meosurod  by  Medio  Records 

in  1976. 

SAN  DIEGO, 

CALIF. 

Union>m  . 

.  3,454,591 

131,427 

3,111,660 

289,220 

*  Union -S  . 

.  1,423,900 

1,229,383 

53,392 

Tribune-e  . 

.  3,914,325 

120,613 

3,474,526 

285,596 

Grond  Totol 

.  8,792,816 

252,040 

7,815,569 

628,208 

SAN  FRANCISCO,  CALIF 

Chronicle-m  . . . 

.  2372,133 

738,070 

2,083,442 

251,764 

Eiominer-e 

.  2,282,254 

742,402 

2,105,882 

251,764 

biominer  &  Chronicle-S  .  1,335,641 

138,816 

1,137,793 

Grond  Totol 

.  5,895,228 

1,619,288 

5,327,117 

503,528 

SAN  JOSE,  1 

CALIF. 

Mercury-m  .  .  .  . 

.  5,548,480 

301,552 

4,741,975 

179,304 

News-e  . 

.  4,264,198 

301,600 

3,946,304 

179,321 

*Mercury-News-S 

.  1,906,653 

16,520 

1,669,403 

Grand  Totol 

.  11,719331 

619,672  10,357,682 

358,625 

NOTE:  Mercury-m 

ond  News-e  hos  o  combined  sot.  edition:  the  linoge  is 

only  shown  in 

the  Mercury-m. 

SHREVEPORT,  LA. 

Journol-e  . 

.  1,820,149 

9,216 

1,592,622 

22,752 

Times-m  . 

.  2,534,838 

28,240  2,324,533 

63,072 

Times-S  . 

.  945,979 

38,800 

967,016 

22,200 

Grond  Totol 

.  5,300,966 

76,256 

4,884,171 

108,024 

NOTE:  Times-m  ond  S  ond  Journol-e  chonged  from  eight  to  nine-column 

Jon.  2,  1977. 

SYRACUSE, 

,  N.Y. 

Herold  Journol-e 

.  2,130,281 

10,500 

2,221,165 

7,621 

'^Herald  Americon-S  ....  1,161,646 

19,482 

1,104,996 

17,018 

Post  Stondord-m 

.  1,253,542 

27,376 

1,203,554 

19,964 

Grond  Total 

.  4,545,471 

57,358 

4,529,715 

44,603 

NOTE:  Post  Stondord-m,  Herold  Journol-e  ond  Herold  Americon-S  chonged 

from  eight  to 

nine-column  Sept.  1,  1976. 

TALLAHASSEE,  FLA. 

Democrot-e 

.  1,837,877 

1,621,376 

.  776,467 

584,705 

Grond  Totol 

.  2,614,364 

2,206,081 

NOfE:  Democrot-f 

» ond  S  chonged  from  eight  to  sii-column  August  1, 1976. 

TAMPA,  FLA. 

Tribune-m  . . . . 

.  3,061,378 

814,342 

3,199,130 

400,700 

*Tribune-S  .... 

.  1,423,187 

70,896 

1,297,361 

106,352 

Times-e  . 

.  2,004,826 

2,070,296 

Grond  Totol 

.  6,489,391 

885,238 

6,566,787 

507,052 

NOTE:  Tribune-m  and  S  and  Times-e  changed  Irom  oight  to  nino-column 
Oct.  27,  1975. 


UTICA,  N.Y. 

Observer  Dispotch-e  ....  1,359,853  116,640 

fObserver  Dispotch-5  . . .  590,221 

Press-m  .  1,504,680  114,384 

Grond  Totol  .  3,454,754  231,024 

NOTE;  Not  measured  by  Medio  Records  in  1976. 

NOTE:  Observer  Dispotch-e  and  S  and  Pross-m  changed  Irom  eight  to 
nine-column  Dec.  1975. 


WASHINGTON,  D.C. 

Posl-m  .  5,108,597  449,410  4,772,100  367,425 

‘Posl-S  .  2,160,031  701,741  2,020339  574,076 

5lar-e  .  2,257,498  530,813  2,352,094  353,042 

5lor-5  .  738,220  263,768  712,244  190,788 

Grond  Totol  .  10,264346  1,945,732  9,856,9n  1,485,331 

NOTE:  Post-m  and  5  and  Stor-e  ond  S  changed  Irom  eight  to  nine-column 
Aug.  2,  1976. 

WHITE  PLAINS,  N.Y. 

Reporter  Dispotch-e  ....  1,643,781  291,979  1  311,411  266,454 

tReporter  Dispolch-S  . . .  556,089  29,184  585,201  _ 

Grond  Totol  .  2,199,870  321,163  2,096,612  266,454 

WEST  PALM  BEACH,  FLA. 

Posl-m  .  2,954,355  63,923  2,668,558  73,889 

Times-e  .  2,585,667  77,543  2,391,711  74,101 

‘Post  Times-S  .  1.386.S19  _  1,188,308  _ 

Grond  Totol  .  6,926,541  141,466  6,248,577  147,990 


NOTE:  Post-m  and  Timos-o  hove  o  combined  sot.  edition;  the  linoge  is  only 
shown  in  tho  Post-m 

NOTE:  Post-m,  Times-e  and  Post  Times-5  chonged  Irom  eight  to  six-column 
Oct.  1,  1975. 

WICHITA,  KANS. 


Eogle-m  .  2,534,139  422,797  2,441,965  217,475 

Beocon-e  .  1,022,773  116,424  989,699  120367 

‘Eogle  Beocon-S  .  775,491  172,280  711,719  70,176 

Grond  Totol  .  4,332,403  711,501  4,143383  408,218 


NOTE:  Eogle-m  and  Beocon-e  has  o  combinod  sot.  odition;  the  linage  is 
only  shown  in  the  Eogle-m. 

NOTE;  Eogle-m,  Beocon-e  ond  Eagle  Beocon-S  chonged  Irom  oight  to 
six-column  Sept.  1,  1975. 
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1977  1976 

FULL  RUN  PARI  RUN  FULL  RUN  PART  RUN 


ALBANY,  N.Y. 


Times-Uniofl-m  . 

...  2,128,100 

1,972,482 

Kniciterboclter  N«ws-e 

..  1,373,951 

1,259,988 

Times-Union  S  . 

. , .  830,529 

782,461 

Grand  Tofol  . 

...  4,332,580 

4,014,931 

ANAHEIM,  CALIP. 

Bull«tin*a  . 

...  1,449,742 

1,059,954 

BANGOR,  MAINE 

Nows-m  . 

. .  .  1,633,147 

1,429,930 

BIRMINGHAM,  ALA. 

News-e  . 

. ..  2,940,980 

2,802,926 

Newt-5  . 

.,..  1,441,020 

1,301,244 

Post  Herald-m  . 

...  1,650,488 

1,595,566 

Grond  Total  . 

. .,  6,032,488 

5,699,736 

CASPER,  WYO. 

Stor  Tribuno-m,S  . .  . 

...  1,660,078 

1,408554 

NOTE:  Includes  preprints — 165,900  lines  in  1977;  87,696  lines 

in  1976. 

Fomily  Weekly  not  included— 65,364  tines  in  Nov.  1977. 

COLUMBUS,  NEB. 

Telegrom-e  . 

. . . .  876,540 

869,148 

NOTE:  Includes  inserts 

-188,636  (nos  in  1977;  150,696  linos  ii 

1  1976. 

DAVENPORT,  IOWA 

Ouod-City  Times-e, m 

...  3,248,154 

3,106,390 

Quod-City  Times-S 

. . . .  807,716 

719,152 

Grond  Totol  . 

, ..  4,055,870 

3,825,542 

DES  MOINES,  IOWA 

Registcr-m  . 

. . . .  842,194  273,056 

741,507 

220,656 

Tribune-e  . 

. ...  1,396,124 

1,255,373 

Register-S  . 

. ...  918,411  101,337 

790,739 

143,294 

Grond  Totol  . 

.  3,156,729  374,393 

2,787,619 

363,950 

DOVER,  DELAWARE 

Delowore  State  News-e&$  1,290,164 

1,112,930 

N01E:  Figures  shown  obove  ore  on  8  column  bosis. 

EDMONTON,  ALTAo 

Joumol-e  . 

. .  . .  5,480,244 

4,870,042 

FORT  WAYNE,  IND. 

ioumol-Gozette-m 

. .  . .  1,919,302 

1,781,626 

News  Sentinel-e  . . 

. ...  2,607,430 

2,376,612 

24,024 

Joumol-Gozette-S  . 

. . . .  932,568 

872,151 

(irond  fotol  . . . 

....  5,459,300 

5,030,389 

24,024 

PORT  WORTH,  TEXAS 

Stor-Telegrom-M 

. ...  2,650,578 

2,297,400 

Stor-Teiegrom-e 

....  3,018,442 

2,538,872 

Stor-Telegrom-S  . . 

....  1,571,164 

1,319,500 

Orond  Totol  . . . 

....  7,240,184 

6,155,772 

GREENVILLE,  S.C. 

News-m&S  . 

....  3,283,896 

2,835,672 

Piedmont-e  . 

....  1,753,696 

1,469,356 

Grand  Totol  .... 

.,..  5,037,592 

4,305,028 

INDIANAPOLIS,  IND. 

Stor-m  . 

....  3,160,316 

3,076,752 

News-e  . 

. ...  2,526,446 

2,473,913 

Stor-S  . 

....  1,774,119 

1,697,474 

Grond  Totol  . . . 

....  7,460,881 

7,248,139 

KANSAS  CITY,  MO. 

Times-m  . 

,...  2,638,048 

2,371,497 

Stor-e  . 

....  1,126,415  97,437 

976,188 

111,519 

Stor-$  . 

.,..  1,488,999 

1,338,442 

Grond  Totol  . . . 

. , . .  5,253,462  97,437 

4,686,127 

111,519 

KITCHENEU'WATERLOOp  ONT. 

Record-e  . 

.,..  3,104,034 

3,051,737 

LETHBRIDGE,  ALTA. 

Herold-e  . 

....  1,689,652 

1,505,611 

LINCOLN,  NEB. 

Joumol-Stor-d&S 

....  2,378,334 

2,122,148 

NUIE:  Includes  inserts — 299,628  lines  in  1977;  255,640  lines 

in  1976. 

LOUISVILLE,  KY. 

Courier-Journol-m 

..,.  2,716,107 

2,551,031 

Louisville  Times-e  . . 

....  2,687,993 

2,480,681 

Courier-Journot  &  Times-S  1,820,374 

1,709,985 

Grand  Totol  . . . . 

.  7.224,474 

6,741,697 

NOTE:  ROP  display  linoge  pubtshed  on  6-column  basis,  but  converted  to 
8-cotumn  basis  obove.  Classified  pubfished  and  reported  on  10-column 
bosis. 


MADISON,  Wise. 


Capitol  Times-e  .  2,424,296  2,413,726 

Stole  Joumol-m  .  2,451,729  2,432,724 

Stole  Joumol-S  .  1,040,616  919,366 

Grand  Totol  .  5,916,641  5,765,816 


N01E:  6-column  pages  converted  to  8-column  bosis;  Classified  9-column. 

Kalish  &  Rice  buys 
Parker-Allen 

Kalish  &  Rice,  Inc.,  a  $9  million 
Philadelphia-based  advertising  agency, 
has  acquired  Parker-Allen,  Inc.,  of 
Abington,  Pa.,  as  a  wholly-owned  sub¬ 
sidiary. 

The  seven-year  old  Parker  Allen  Co.  is 
a  $2  million  marketing  services  firm 
specializing  in  research,  sales  promo¬ 
tion,  and  direct  marketing. 


1977 

FULL  RUN  PART  RUN 

MERIDEN,  CONN. 

1976 

FULL  RUN  PART  RUN 

Record-Journol-m  .  . 

.  . . .  1,262,100 

MONROE,  LA. 

1,204,336 

Worbf-m  . 

. ...  1,361,444 

1,290,310 

News-Stor-e  . 

. .  ..  1,234,352 

1,186,682 

World-S  . 

. . . .  706,328 

539,210 

Grond  Total  .... 

....  3,302,124 

MONTREAL,  QUE. 

3,016,202 

Gozette-m  . 

. . .  .  1,652,206 

1,621,046 

Stor-e  . 

. .  . .  3,286,435 

3,154,454 

Le  Devoir-m  . 

. ...  1,252,770 

543,877 

Le  Dimonche  Motin-S 

.  . .  1,044j98 

428,372 

Grond  Totol  .... 

. ...  7,236,009 

5,747,749 

nOIE:  Le  Dimonche  Molin  includes  perspectives  < 
lines  in  1977,  75,095  lines  in  1976. 

NASHUA,  N.H. 

9nd  inserts— 480.956 

Telegroph-e  . 

. . .  .  1,644,192 

NEWPORT  NEWS,  VA. 

1,391,957 

Press-m  . 

. . .  .  2,476,698 

2,646,756 

Times-Herold-e  .  .  .  . 

. . .  .  2,310,518 

2,471,224 

Pross-S  . 

....  1,118,040 

1,406,132 

Grond  Totol  . . . . 

....  5,905,256 

NORFOLK,  VA. 

6,524,112 

Virginion  Pilot-m 

. ...  3,355,186 

3,211,837 

Ledger  Stor-e  _ 

. ...  3,117,848 

2,822,884 

Virginion  Pilot-S  .  .  . 

....  1,813,085 

1,533,900 

Grond  Total  .  . .  . 

....  8,286,119 

NORTH  BAY,  ONT. 

7,568,621 

Nugget-e  . 

1,206,524 

NORTH  PLATTE,  NEB. 

1,392,236 

Telegroph-e-sot.m 

....  895,454 

883,649 

NOTE:  Includes  Family  Weekly— 69,024  lines  in  1977;  65,337  lines  in  1976. 

OAKLAND,  CALIF. 

Tribune-e  . 

.  .  2,718,706  610,422 

2,428,761  546,928 

Tribune-S  . 

....  1,033,637 

928,355 

Grond  Totol  . . . . 

....  3,752,343  610,422 

3,357,116  546,928 

NOTE:  Sundoy  includes  Parade  and  Comics:  78,015  lines  in  1977;  64,180 
lines  in  1976. 

OGDEN,  UTAH 

Stondord-Eiominer-e 

...  2,065,062 

1,835,582 

Stondord-Exominer-S 

. . .  813,278 

807,922 

Grond  Totol  . . .  . 

....  2,878,340 

2,643,504 

NOIL:  Sundoy  includes  Fomily  Weekly:  65.254  lines  in  1977;  66,346  lines  in 
1976. 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m  . 

.  2,420,507  568,340 

2,191,982  586,113 

Times-e  . 

.  2,214,661  472,630 

1,931,055  472,948 

Oklohomon-S  . 

.  1,257,147 

1,218,807 

Grond  Totol  .  .  . 

.  5,892,315  1,040,970 

OMAHA,  NEB. 

§. 

I 

World  Herald-m,e,S 

....  3,754,198 

3,513,020 

ORANGE  COUNTY,  CALIF. 

Register-m  . 

.  5,194,336 

4,353,916 

Register-e  . 

.  5,194,336 

4,353,916 

Register-S  . 

.  1,616,730 

1,263,070 

Grond  Total  . .  . 

.  6,811,066 

5,616,986 

NOTE:  All  doy  newspaper,  m&e  only  in  combinotion;  Fomily  Weekly 

(current  month)  ond  Porode  (lost  year)  linage  included  above. 

OTTAWA,  ONT. 

Le  Droit-e  . 

.  2,329,245 

PHOENIX,  ARIZ. 

2,495,632 

Repubke-m  . 

.  4,460,064 

4,027,590 

(3ozette-e  . 

.  4,400,774 

4,036,312 

Repubke-S  . 

.  1,763,034 

1,538,894 

Grond  Totol 

.  10,623,872 

PORTLAND,  MAINE 

9,602,796 

Press  Herold-m 

.  1,352,504 

1,282,446 

Express-e  . 

.  1,074,197 

1,026,775 

Telegrom-S  .... 

.  721,173 

802,755 

Grand  Totol 

.  3,147,874 

PORTLAND,  ORE. 

3,111,976 

Oregonion-m,S  .  . 

.  5,694,206 

5,037,508 

Oregon  Joumol-e 

.  1,965,992 

1,40S.418 

Grand  Total 

.  7,660,198 

READING,  PA. 

6,442,926 

Times  m/Eogle-e 

.  1,899,983 

1,734,327 

Eogle-S  . 

.  807,002 

720,641 

Grond  Totol 

.  2,706,985 

RICHMOND,  VA. 

2,454,968 

Times-Dispotch-m 

.  2,188,216 

2,060,871 

New  Leoder-e 

.  1,995,557 

1,782,968 

Times-Dispotch-5 

. .  1.414.101 

1,193,908 

Grond  Totol 
NOTE:  Port  run  and 

.  5,597,874  5,037,747 

comics  not  included. 

SANTA  BARBARA,  CALIF. 

N.ws-Press-o,S  .  2,759,568 

NOTE:  Porode  linoge  not  included. 

2,332,932 

DDB  acquires  interest 
in  Dutch  agency 


Doyle  Dane  Bernbach,  Inc.,  has  ac¬ 
quired  a  40  percent  interest  in  the  agency 
of  Wiggert  de  Vries  &  Franssen,  its  af¬ 
filiate  agency  in  Amsterdam. 

The  Amsterdam  agency’s  client  list  is 
heavily  packaged  goods  and  European. 
Among  its  American-based  clients  are 
Polaroid,  Kimberly-Clark,  Manpower, 
Bank  Morgan  and  Avis  Rent  A  Car. 
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SCOTTS  BLUFF,  NEB. 


Stor-Herold-m.S  . 

. . .  884351 

836,272 

NOTE:  locludti  Family  Wt.kly  69,255  (oti  in  1977;  65,476  linos  in  1976. 

SEAHLE,  WASH. 

Post-IntelKgencer-m  . 

. ..  1,814,842 

1,825,422 

Post-Intelkgencer-S 

. .  579,234 

538,782 

Grand  Total  . 

, ..  2,394,076 

2,364,204 

Times-e,S  . 

. ..  4,674,656 

4,273,318 

SOmH  BAY  (TORRANCE),  CALIF. 

South  Bey  Breeze-e  . 

. .  .  3,714,648 

3,290,322 

SPOKANE,  WASH. 

Spokesmon-Review-m 

...  1,609,774 

1,577,346 

Chronicle-e  . 

. ..  1,756,144 

1,728,773 

Spokesmon-Review-S 

. . .  906,483 

845,496 

Grand  Total  . 

. ..  4,272,401 

4,151,615 

NUTE:  Sunday  and  Crond  Total  includes  Porode  linoge. 

TACOMA,  WASH. 

News  Tribune-e  ond 

Tribune  &  Ledger-S 

..  3,650,360 

TOLEDO,  OHIO 

3,375,946 

fibde-e  . 

.  ..  2,750,025 

2,678,991 

Blode-S  . 

...  1,335,642 

1,260,914 

(}rand  Totol  . 

...  4,085,667 

3,939,905 

NU1E:  Blode-eSS  changed  from  8-column  to  9-column  Moy  1,  1976. 

TOPEKA,  WASH. 

Doily  Copitol-m  .  .  .  . 

...  1,367,758 

1,238,678 

.  . .  972,006 

1,051,050 

438,732 

Copitol-Joumol-S  . .  . 

. . .  554,624 

Grond  Total  . 

...  2.894,388 

2,728,460 

NOTE:  Figures  ore  based  on  6  column  lormot. 

NOTE:  The  1976  figures  contoin  the  knoge  for  o  sot.e  poper  which  is  no 

longer  publshed. 

TORONTO,  ONT. 

Stor-e  . 

5,207,524 

4,907,052 

Sun-m&S  . 

...  2,018,402 

1,566,760 

TUCSON,  ARIZ. 

Stor-m  . 

.  .  3,547,218 

3,056,473 

Citizen-e  . 

. .  .  3,516,618 

3,149,594 

Stor-S  . 

.  . .  1,017,877 

927,143 

Grand  Total  . 

. .  .  8,081,713 

7,133,210 

NOTE:  Sundoy  includes  Porode  knoge. 

TULSA,  OKLA. 

World-m  . 

.  .  1,878,348 

1,8:4,094 

Tribune-e  . 

...  1,907,697 

1,86L103 

Wofid-S  . 

. ..  871,100 

793,.’5 

Grand  Totol  . 

. ..  4,657,145 

4,517,422 

NUIfc:  Figures  bosed  a 

>n  6-column  formot  and  9-column  clossified. 

VANCOUVER,  B.C. 

Sun-e  . 

. .  . .  4,378,004 

4,446,465 

NOTE:  Includes  Weekend  Mogozine.  AH  figures  < 

>n  6-column  formot. 

WAUKEGAN,  ILL. 

News-Sun-e  . 

.  .  2,362,388 

2,228,744 

WILKES-BARRE,  PA. 

Times-Leoder-News 

Record-All  Day  . .  . 

...  1,650,250 

1,511,775 

Independent-S  .... 

. .  . .  612,828 

590,342 

Grand  Total  . 

. ...  2,263,078 

2,102,117 

NOTE:  5undoy  iocludos  Potode— 61,095  linos  in  1977;  62,260  linos  in  1976. 
5upplomont  Advertising  for  Nov.  1977  not  included.  Times-Leoder-News 
Record  362,538  lines.  Meosured  by  Advertising  Checking  Bureau — 
Neustodt  Reports  Division. 

WILMINGTON,  DELAWARE 


News- Journal 

(m&e-mon  to  Iri)  ....  2,745,828  2,406,770 

News  Journal-5  .  358,614  259,372 

Grond  Totol  .  3,104,442  2,666,142 

WILMINGTON,  N.C. 

5lar-m  .  1,101,688  1,184,204 

5tar-News-5  .  444,094  456,554 

Grond  Totol  .  1,545,782  1,640,758 

WINDSOR,  ONT. 

5lor-e  .  2,807,982  2,675,755 

WINNIPEG,  MAN. 

Tribune-e  .  3,138,544  2,750,396 

Free  Press-e  .  3,228,853  3,338,435 

WINSTON-SALEM,  N.C. 

Journol-m  .  2,123,016  2,062,060 

5enlinel-e  .  1,790,782  1,590,064 

Journol-5entinel-5  .  807,478  763,280 

Grand  Totol  .  4,721,276  4,415,404 

NOTE;  Port  run  and  comics  not  included. 

WORCESTER,  MASS. 

Telegrom-m  .  1,276,261  1,194,582 

Gojette-e  .  1,275,827  1,152,955 

Telegram-5  .  1,020,768  1,052,639 

Grand  Totol  .  3,572,856  3,400,176 


Raytheon  acquires 
Lexitron  Corp. 

Raytheon  Company  and  Lexitron 
Corp.  announced  that  Raytheon  has 
completed  the  acquisition  of  Lexitron 
Corp.,  manufacturer  of  Videotype 
stand-alone  word  processing  systems. 
Lexitron  will  continue  to  operate  with  its 
present  management  and  under  its  pres¬ 
ent  name  as  a  wholly-owned  subsidiary 
of  Raytheon  Company. 
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Daily  wages  fight  to  shoot 
endangered  golden  eagle 


The  first  photographs  ever  made  of  a 
golden  eagle  killing  a  lamb  were  pub¬ 
lished  by  the  San  Angelo  (Texas) 
Standard-Times  in  a  special  16-page  sec¬ 
tion,  “The  Eagle  and  The  Lamb,”  on 
Sunday,  January  8. 

Senior  staff  photographer  Scott 
Campbell  made  the  photographs  from  a 
blind  constructed  on  the  side  of  a  rock 
cliff  in  the  Texas  hill  country.  It  was  the 
climax  of  almost  a  year’s  research  by  the 
newspaper  staff  into  the  West  Texas 
problems  with  Golden  Eagles. 

The  section,  which  is  being  mailed  to 
over  700  government  officials,  contained 
1 1  stories  presenting  an  in-depth  look  at 
all  sides  of  the  eagle  controversy.  It  con¬ 
cluded  with  an  editorial  asking  the  U.  S. 
Fish  and  Wildlife  Service  to  grant  per¬ 
mission  for  ranchers  to  shoot  eagles  on 
ranches  with  baby  lambs. 

Part  of  the  eagle-lamb  controversy  has 
focused  on  the  doubt  of  some  people  that 
an  eagle,  a  federally-protected  bird, 
would  kill  a  lamb.  There  was  no  known 
photograph  available  of  an  eagle  killing  a 
lamb,  the  paper  said. 

Following  a  trial  in  Texas  where  3  men 
were  convicted  for  shooting  eagles  who 
they  claimed  were  attacking  lambs,  the 
Standard-Times  sent  Campbell  to  a 
ranch  where  he  planned  to  spend  the 
week  in  a  blind  in  order  to  get  photo¬ 
graphic  evidence  of  an  eagle  killing  a 
lamb. 

Campbell  was  in  the  blind  at  the  Dan 
Ault  Ranch,  located  40  miles  north  of 
Uvalde,  less  than  an  hour  when  an  eagle 
flew  in  over  the  blind  down  to  where 
rancher-biologist  Bob  Ramsey  had  teth¬ 
ered  a  lamb. 

In  recounting  his  experience  in  the 
special  report,  Campbell  wrote,  “.  .  .In 
about  45  minutes  after  I  had  hidden  in  the 
blind,  a  huge  golden  eagle  swooshed  in 
and  hit  the  lamb  on  the  fly,  circled 
around  and  landed  on  the  lamb’s  back. 
The  bird  worked  his  sharp  talons  in  and 
out  of  the  lamb’s  body.  .  .  .  The  Eagle 
flew  away.  The  lamb  was  dead.  And  I 
was  in  a  state  of  shock.” 

After  reviewing  the  photographs,  pub¬ 
lisher  Tucker  Sutherland  decided  the  pic¬ 
tures  and  the  issue  were  of  such  tre¬ 
mendous  significance  to  West  Texans 
that  they  deserved  something  greater 
than  spot  coverage. 

A  team  of  reporters  was  put  together 
to  begin  tracking  down  stories  for  a  16- 
page  tabloid.  The  paper  had  already  col¬ 
lected  a  large  amount  of  material  on 
eagles.  Reporters  began  contacting 
people  from  every  perspective  for  the 
story:  ranchers,  the  National  Audubon 
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Society,  the  U.  S.  Fish  and  Wildlife  Ser¬ 
vice,  the  federal  Animal  Damage  Control 
Department,  the  Texas  Sheep  and  Goat 
Raisers  Association,  Governor  Briscoe 
of  Texas,  and  other  relevant  spokesmen. 

Quotations  lifted  from  the  stories  and 
displayed  at  the  top  of  each  page  helped 
tell  the  significance  of  the  section.  For 
example: 

“Contrary  to  some  misconceptions, 
the  golden  eagle  is  not  an  endangered 
species.” — Dr.  Dede  Armentrout  of  the 
National  Audubon  Society. 

“1  am  convinced  an  eagle  will  eat  until 
he  is  full  and  might  kill  four  or  five  lambs 
in  a  day.” — Bob  Ramsey,  Rancher- 
biologist. 

“Conservation  and  livestock  groups 
must  work  together  to  protect 
livestock.” — Bill  Sims,  Texas  Sheep  and 
Goat  Raisers  Association. 

“There  is  no  doubt  that  there  are 
sheep  and  goat  producers  of  the  State  of 
Texas  that  lose  lambs  and  kids  to  golden 
eagles.” — Governor  Dolph  Briscoe. 

Seven  pictures  of  the  eagle  flying  in 
and  killing  the  lamb  were  displayed  on 
the  middle  two  pages  of  the  tabloid. 
Another  page  of  pictures  showed  the 
area  where  Campbell  took  the  photo¬ 
graphs  and  the  blind  where  he  was 
stationed. 

After  completing  the  research,  the 
Standard-Times  took  a  definite  position 
on  the  final  editorial  page  of  the  section: 

“The  golden  eagle  is  NOT  an  en¬ 
dangered  species.  It  is  generally  agreed 


Scott  Campbell,  photographer,  left, 
with  rancher  Bob  Ramsey. 


Rare  photo  of  Golden  Eagle  with 
victim,  caught  by  Standard-Times 
photographer,  Scott  Campbell. 


that  there  are  more  than  40,000  in  the 
United  States.” 

”...  The  number  of  eagles  killing 
lambs  seems  to  be  increasing.  More 
young  eagles  each  year  are  learning  how 
much  easier  it  is  to  spot  and  kill  the  white 
young  lambs  than  the  camouflaged  and 
swift  rabbits.” 

“We  do  not  want  to  see  the  golden 
eagle  become  an  endangered  species.  We 
treasure  West  Texas  because  of  its 
abundance  of  wildlife,  including  eagles. 
Yet,  we  feel  a  closer  kinship  to  the 
human  beings  that  depend  on  sheep  and 
goats  to  make  their  living.” 

“Ranchers  and  all  of  us  who  share  in 
the  economy  of  ranch  country  should  act 
now  to  demand  action  by  the  Depart¬ 
ment  of  the  Interior.  We  would  suggest 
blanket  authority  be  issued  on  the  re¬ 
quest  of  the  governor  for  the  killing  of 
eagles  on  ranches  that  have  young 
lambs.  The  Department  of  Interior 
should  then  watch  the  eagle  population 
closely  and  suspend  such  killing  should  it 
prove  a  threat  to  the  survival  of  the 
eagle.” 

The  Standard-Times  sent  700  copies  of 
the  tabloid  to  the  U.S.  lawmakers,  fed¬ 
eral  agencies,  and  other  groups  with  a 
memorandum  calling  for  action  on  the 
issue. 

In  evaluating  the  whole  effort,  Suther¬ 
land  said,  “Part  of  the  journalistic  re¬ 
sponsibility  we  have  is  to  report  in  a  sig¬ 
nificant  way  the  real  problems  that  con¬ 
front  people  in  West  Texas.  1  think  the 
story,  “The  Eagle  and  The  Lamb,”  rep¬ 
resents  one  of  the  highest  levels  of  jour¬ 
nalist  effort  and  community  service  a 
newspaper  can  perform.” 

The  section  sold  out  in  the  hill  country 
of  West  Texas  on  Sunday,  January  8, 
and  has  produced  a  tremendous  response 
from  West  Texans  and  groups  outside  of 
West  Texas  for  additional  copies. 

Ad  Hall  of  Fame 

John  Caples,  vicepresident  of  Batten, 
Barton,  Durstine  and  Osborn,  Inc.  and 
Dr.  George  Gallup,  public  opinion  polls¬ 
ter,  have  been  elected  to  the  Advertising 
Hall  of  Fame  of  the  American  Advertis¬ 
ing  Federation. 
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Home  Center  Ad  service 
provided  for  newspapers 


A  new  creative  service  which  provides 
newspaper  advertising  sales  staffs  with 
fully  merchandised  and  ready-to-run  ad¬ 
vertising  programs  for  hardware,  build¬ 
ing  materials  and  home  center  retailers  is 
being  offered  by  Skambas  &  Bierman,  a 
firm  specializing  in  the  development  of 
ad  material  for  the  home  center  industry. 

The  new  concept  evolved  from  a 
number  of  previous  Skambas  &  Bierman 
assignments  in  the  building  materials 
area,  including  a  retail  ad  service  for  As¬ 
sociated  Building  Materials,  Inc.,  an  as¬ 
sociation  of  more  than  50  building  mate¬ 
rials  distributors  (E&P,  May  7.) 

“A  number  of  newspaper  people  saw 
how  our  materials  were  being  used  by 
the  retailer  and  they  suggested  that  we 
create  a  service  for  newspapers,”  said 
Max  Bierman,  president.  “After  about 
six  months  of  research,  we  decided  it 
was  a  good  idea. 

“The  new  system  is  designed  to  help 
the  newspaper  representative  sell  more 
space  in  less  time  by  putting  in  his  hands 
complete,  ready  to  run  ads  built  around 
the  retailer's  best-selling  products  and 
put  together  from  the  retailers  point-of- 
view,”  said  Bierman. 

“Our  system  is  quite  different  from 
currently  available  services,"  said  Bier¬ 
man,  “because  our  ads  are  such  more 
specific  and  complete  than  anything  ever 
offered  before.  By  concentrating  on  a 
single  industry,  building  materials,  we 
have  been  able  to  produce  finished  ads 
with  completely  coordinated  merchan¬ 
dise  based  on  successful  retail  experi¬ 
ence. 

“We’re  even  able  to  include  suggested 
retail  price  points  in  many  of  our  ads 
because  we  continuously  monitor  prices 
and  merchandise  and  trends  all  over  the 
country,"  he  said.  “This  research  capa¬ 
bility  is  a  unique  service  in  itself. 

“Using  our  system,"  said  Bierman. 
“the  newspaper  rep  can  sit  down  with 
the  retailer  and  map  out  a  complete  ad¬ 
vertising  program  covering  several 
months  in  a  single  call.  Everything  is  in 
the  package — what  merchandise  to  fea¬ 
ture,  headlines,  art,  copy  and  prices.  It's 
laid  out  in  modules  to  make  changes  easy 
if  the  retailer  wants  to  make  him.” 

Bierman  said,  “Up  until  now,  most 
reps  go  in  to  a  retailer  and  say  'Do  you 
have  an  ad  for  me  this  week?' .  .  .that's 
not  the  way  to  sell  advertising.  You  must 
have  a  tailored  program  to  offer  the  re¬ 
tailer.” 

The  booklet  being  offered  by  Skambas 
&  Bierman  also  includes  participation 
ads  aimed  at  generating  extra  co-op  bus¬ 
iness  for  the  newspaper. 

“These  are  also  ready-to-run  ads," 
said  Bierman.  “They’re  built  around  the 
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best-selling  product  lines  of  the  leading 
manufacturers,  the  one  which  generate 
the  most  co-op  dollars.  The  newspaper 
can  sell  them  to  a  distributor,  small 
chain,  a  group  of  individual  dealers  or  a 
retailer  to  bring  in  co-op  revenues  which 
would  probably  otherwise  go  unspent." 

Skambas  &  Bierman  are  planning  to 
offer  three  ad  books  each  year — one  tai¬ 
lored  for  the  spring,  one  for  the  summer 
and  one  for  fall-winter.  Cost  of  the  books 
will  be  based  on  the  circulation  of  the 
newspapers. 

The  books  will  be  made  available  to 
newspapers  on  an  annual  contract 
basis — three  books.  For  newspapers 
with  a  circulation  under  15.000,  the 
books  will  cost  $80  each  or  $240  for  the 
three.  There  are  12  separate  rate  scales 
ranging  up  to  newspapers  with  a  circula¬ 
tion  over  250,000.  Those  papers  will  be 
able  to  buy  the  books  at  $250  each  or 
$750  for  the  three. 

Bierman  is  a  former  retail  chain  store 
executive  and  his  partner.  George 
Skambas,  is  a  former  retail  ad  executive 
who  has  also  worked  as  an  ad  director  on 
newspapers. 


Namath’s  retirement 
scooped  by  N.Y.  Times 

A  long  friendship,  coupled  with  a  little 
luck,  led  to  New  York  Times  sports  col¬ 
umnist  Da\e  Anderson's  front  page  ex¬ 
clusive  (January  25 »  on  the  confirmation 
of  the  retirement  of  Joe  Namath. 

“On  the  back  of  my  mind,”  Anderson 
says,  “was  the  idea  he  (Namath)  might  be 
in  the  mood  to  talk  about  quitting,  but  I 
was  not  going  to  press  him.  1  didn’t  have 
to." 

Anderson,  on  January  24,  just  called 
Namath  routinely  at  his  home  in  Ft. 
Lauderdale,  hoping  to  come  up  with  an 
interesting  Question-and-Answer  column 
for  Spoils  Monday  section. 

He  had  gotten  to  know  Namath  as  a 
rookie  at  the  New  York  Jets  camp  in  1965 
when  he  was  writing  for  the  New  York 
Journal- American. 

Namath  has  been  known  not  to  have 
good  relationships  with  a  number  of 
members  of  the  sports  media. 

Anderson  comes  from  a  newspaper 
family.  His  father,  Robert  Anderson,  was 
ad  director  of  the  Troy  (N.Y.)  Times 
which  had  been  owned  by  his  grand¬ 
father.  When  the  paper  folded,  his  family 
came  to  New  York  where  Anderson's 
father  worked  for  the  New  York  San  as 
did  Dave.  He  joined  the  Times  in 
1%6. 


LITTLE  PEOPLE'S  PUZZLE 


3SOOO  9  311109  P  "laNiaVlO  e  NOOW  Z  AAVSXOVH  l-UMOQ  311  6 
‘13N  8 'Oinv  I  ‘OObV9NV»  8  XOOWI^VH  i-ssojoy  Saa/WSNV 


UNITED  FEATURE  SYNDICATE,  200  Park  Avenue, 

New  York,  N.Y.  10017,  (212)  557-2333  Daily  &  Sunday 


55 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


CARTOONS 


LIKE-IT-IS  CARTOONS,  camera-ready, 
$2.50  each,  no  contract.  Weekly,  Satur¬ 
day  or  Sunday.  See  my  LIKE-lf-IS  Car¬ 
toons.  Sam  Eppy,  3848  W.  226  St.,  Tor¬ 
rance,  CA  90505. 


COMIC  STRIPS 


HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  I.  Griswold,  914  2nd  Ave.,  Seattle, 
Wash.  98104. 


EDITORS:  give  your  readers  a  break.  See 
how  they  react  to  Robbins  Filler  Service. 
Write  us,  on  your  letterhead,  and  we  will 
send  a  sample  copy.  You  must  use  it 
without  charge.  If  your  subscribers  like 
our  material,  then  you  know  what  to  do. 
And  the  price  structure  will  renew  your 
faith  in  the  syndicate  business.  Robbins 
&  Associates,  P.O.  Box  780,  Seattle,  WA 
98111. 


GARDENING 


THE  PART  TIME  GARDENER— Fefresh- 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  wide¬ 
ly-recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson, 
Inc.,  1640  Statler  Hilton,  Buffals,  NY 
14202. 


NEWSBLEAT— Weekly  topical  and  polit¬ 
ical  satire.  Free  6-week  trial.  570 
Bethany  Curve,  Santa  Cruz,  CA  95060. 


MEDICAL 


MEDICAL  NEWS  from  U.S.,  Japan,  Eng¬ 
land,  W.  Germany.  France  and  Switzer¬ 
land  in  weekly  package.  Also  included 
are  features  and  late  breaking  news  from 
Washington,  D.C.  on  medicine,  health 
care  and  drug  related  issues.  Interna- 
tionial  Medical  Tribune  Syndicate,  600 
New  Hampshire  Ave.,  N.W.,  Suite  410, 
Washington,  D.C.  20037.  (202)  338- 
8866.  Sample  on  request. 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


OUTDOOR  FEATURES 


WILDERNESS  WISDOM.  Weekly  outdoor 
feature.  Hunting,  fishing,  tent  camping, 
hiking,  canoeing,  "where  to  and  how  to, 
and  animal  lore.  Question  and  Answer 
Widely  read.  National  distribution.  Sam¬ 
ples,  rates:  Mallard  East,  P.O.  Box  237, 
Pittsville,  MD  21850. 


RELIGION 


POLLS  SAY  “Religious  revival  here.”  Re¬ 
ligious  news  attracts/keeps  readers. 
Weekly  feature:  HEINS  RELIGIOUS 
NEWS.  Send  for  samples,  prices:  1866 


STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131,  Rego  Park,  NY  11374. 


HALF  YOUR  READERS  own  dogs! 
Award-winning  author,  professional 
trainer  offers  weekly  dog  column.  T^  4 
weeks  free.  Carol  Benjamin,  29  Living¬ 
ston  Ave.,  Tappan,  N.Y.  10983. 


FASHION:  WHAT'S  IN  STORE! 
The  consumer-oriented  feature  that  re 
ports  fashion  in  a  fresh  new  way  to  to¬ 
day's  busy,  independent  woman.  Text 
and  drawings  show  what's  in  store  foi 
her  and  what's  now  in  her  store.  Circula¬ 
tion  561,069  in  11  states.  Pat  Van  Kirk, 
275  W.  Southington,  Worthington,  OH 
43085. 


GOURMET  AND  PRACTICAL  COOKING 
CCJLUMN— Instructive  comment,  rec¬ 
ipes.  Samples.  The  Culinary  Corners, 
141  Sherman  Ave.,  Rockville  Centre,  NY 
11570. 


HUMAN  INTEREST 


FACT  OR  FICTION— MARK  TWAIN:  “The 
trouble  with  people  is  they  know  too 
many  things  that  ain’t  so."  Debunks 
myths.  Rewards  contributors  Official 
Twain  Honor  Scroll.  Wadler,  78Cranbury 
Rd.,  Westport,  CT  06880. 


"MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike 
Le5Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 


TRAVEL  CASE.  Solid  travel  column  of 
interesting,  unique  and  humorous  anec¬ 
dotes,  news  of  new  fares,  excursions  and 
plans,  information  on  trips,  tips,  rec¬ 
ommended  tours— as  items,  reports,  es¬ 
says,  interviews,  and  reviews.  Lively. 
Weekly.  Peter  Menkin,  3334  Kerner 
Blvd.,  San  Rafael,  CA  94901. 


WEEKLY  FEATURES 


SOUTHERN  EDITORS-FACING  SOUTH 
is  a  weekly  illustrated  feature  column 
written  by  professional  freelance  writers 
from  13  states.  Free  samples  and  rates; 
Box  230,  Chapel  Hill,  NC  2714. 


ANNOUNCEMENTS 


FELLOWSHIPS  AVAILABLE 


ANNOUNCEMENTS 


FELLOWSHIPS  AVAILABLE 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


PRINCETON  UNIVERSITY 

Woodrow  Wilson  School  of 
Public  and  International  Affairs 
announces  the 
Alfred  P.  Sloan  Foundation 
Fellowships  in  Economics  Journalism 
for  the  academic  year  1978-79 
Eifcht  fellowships  awarded  annually  to  workinfj: 
journalists  for  study  of  modern  economic  analysis 
and  its  application  to  public  policy  issues.  Full 
tuition  and  stipend  provided. 

For  further  information  and  ajiplication  forms, 
contact: 

Sloan  Fellowship  Program 
Woodrow  Wilson  School 
Princeton  University 
Princeton,  N.J.  08540 
Telephone:  609-452-4799 

.Application  deadline:  March  15,  1978 


“How  to  Start  Your  Own  (immunity  News¬ 
paper,”  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  suceed  on  your 
own.  New  York  Times  says:  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing.”  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


LONG  ISLAND  hand  distribution  company 
established  1969,  500,000  homes  weekly, 
1.5  million  sales,  seeks  association  or 
merger  with  publisher  or  chain  interested 
in  Long  Island  market.  Box  3373,  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  Loan  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
nights:  or  write  Box  3364,  Clearwater  Be¬ 
ach,  Fla.  33515.  No  obligations,  of  course. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

{We  handle  different  properties,  all  types, 
from  our  (wo  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


HELP! 

5-Month  Old  Morning  Daily 
Needs  Financial  and 
Professional  Newspaper  Help 

On  August  23,  1977  we  started  a  daily  in  Fairfield  County  Conn.,  one  of  the 
richest  demographic  areas  in  the  country.  We  gathered  the  finest  staff  we  could 
find.  We  have  produced  the  most  readable  and  worthwhile  paper  in  the  county. 
We  even  get  love  letters  from  our  readers. 

From  August  23  thru  Dec  2  we  distributed  the  paper  free  to  50,000  homes 
each  Monday  to  Friday.  We  built  our  advertising  revenue  from  $9,000  to  $22,000 
per  week.  We  were  $10,000  per  week  short  of  our  income  expectations.  Our 
costs  were  running  higher  than  anticipated  at  $39,000  per  week.  This  loss  was 
too  much  for  us.  We  stopped  distributing  the  paper  on  December  2  in  order 
to  concentrate  all  our  efforts  on  converting  to  paid  circulation. 

As  of  January  10  we  have  brought  in  4,000  subscriptions  from  the  14,000  house¬ 
holds  we  have  been  able  to  reach  by  telephone.  1,200  have  been  paid  in  advance. 
The  remainder  are  promises  to  pay  when  delivery  resumes. 

A  University  of  Connecticut  survey  shows  that  we  should  be  able  to  achieve 
better  than  60  percent  paid  subscriptions  in  our  immediate  area  of  50,000  homes. 
What  we  need  is 

1.  A  minimum  of  $400,000 

2.  A  tough  publisher  who  can  devote  100  percent  of  his  time  to  the  newspaper 

3.  A  professional  circulation  man  who  can  take  what  we  amateurs  started  and 
build  a  successful  subscription  base. 

There  is  a  great  opportunity  for  someone  who  knows  what  to  do  with  it  and 
has  the  where-with-all  to  do  it. 

For  further  information  call: 

Joe  Odin,  203-377-3555 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


SYD  BOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES  ,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


NEWSPAPERS  FOR  SALE 


NORTH  WISCONSIN  WEEKLY— gross 
$90,000;  price  $95,000,  29%  down. 
CENTRAL  WISCONSIN  WEEKLY— gross 
$170,000,  excellent  equipment,  reasona¬ 
ble  terms. 

NORTHWEST  WISCONSIN  WEEKLY— 
gross  $60,000;  price  $65,000.  29%  down. 
BORNEMAN  PUBLISHERS-BROKERS 
Box  200,  Oconto,  VVI  54153 


NEWSPAPERS  FOR  SALE 


AREA  6 — 1  weekly  and  1  semi-weekly  with 
central  plant.  Gross  $400,000.  Price 
$375,000.  $500  soft  building  $125,000 
or  lease.  4-unit  press  under  lease.  Good 
terms.  Box  3486,  Editor  &  Publisher. 


ROCKY  MOUNTAIN  area,  weekly  tabloid  in 
the  fastest  growing  boom  area  in  the  U.S. 
Paper  sold  in  7  towns.  Grossed  $68,000  in 
1977.  Has  easy  potential  to  double  this. 
Will  sacrifice  for  $20,000.  Financing  avail¬ 
able.  Call  (307)  686-1354  evenings  for  de¬ 
tails. 


ZONE  2  Weekly  needs  financial  backing 
(40-60%)  or  will  sell  complete  operation. 
16,000 '  circulation  (free)  shows  good  po¬ 
tential.  Principals  only.  Located  in  fast 
rowing  area  2300  merchants.  Box  3548, 
ditor  &  Publisher. 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know  that 
when  it  comes  to  selling  papers,  E&P 
Classifieds  really  give  them  the  busi¬ 
ness!  Here's  a  sampling  of  comments 
received  recently; 

"Boy!  Do  your  ads  pull!  The  last  ones 
we  ran  have  us  under  a  ton  of  calls 
and  letters." 

"Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling  in¬ 
quiries  .  .  .  from  across  the  spectrum 
of  the  newspaper  industry.  They're 
read  by  people  on  weeklies,  dailies, 
suburbans,  shoppers  and  specialized 
publications  .  .  .  and  really  bring 
results!” 

"The  area  5  daily  was  sold  last  week. 
Our  advice  (O  'Hurry'  was  well  found¬ 
ed  Thanks  Editor  &  Publisher!" 


E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SEUING  PAPERS. 
WE  KNOW  OUR  BUSINESS! 


IDAHO — ADVERTISER;  Ideal  publishing 
opportunity  with  fast  growing,  well  estab¬ 
lished  weekly  advertiser.  Room  for  im¬ 
mediate  unlimited  expansion.  (Sood  terms 
to  experienced  publisher.  Write  Home 
Town  Publications,  P.O.  Box  9002,  Boise, 
ID  83707. 


EXCLUSIVE  WEEKLY  in  fast  growing  cul¬ 
tural  resort.  Zone  9.  Prizewinner.  Grossing 
near  $150,000.  Box  3533,  Editor  £ 
Publisher. 

DH 10— Northwest — Small  paid  weekly. 
Two  others  another  owner  available 
(513)  228-7700. 

COMMUNITY  NEWSPAPER  in  fast  growing 
Southwest  Dade  County,  Florida.  Potenti^ 
unlimited  with  this  4  year  old  paper  with 
outstanding  reputation.  Reply  Box  3514, 
Editor  &  Publisher. 

NEWSPAPERS  WANTED 

$75,000  available  as  down  payment  for 
unopposed  paid  weekly  newspaper.  Will 
reply  to  all  letters  that  give  full  details.  Am 
able  to  visit  your  plant  as  soon  as  1  hear 
from  you.  Prefer  newspaper  without  its 
own  press.  Confidence  respected.  Please 
write  to  Box  3143,  Editor  &  Publisher. 

NEW  ENGLAND  paid  weekly  sought  by 
qualified  buyer.  Will  reply  in  confidence  to 
all  letters  that  give  full  details,  including 
growth  potential.  Box  3527,  Editor  £ 
Publisher. 

WE  HAVE  SOLID  BUYERS  FOR 

TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc, 

P.  0.  Dr.  12428,  Panama  City,  Fla. 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  oualitv. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 

PROFLEX  REPROPORTIONING  SYSTEMS 
Reproduction  24"  x  30",  enlargements,  re¬ 
ductions,  50-200%  in  one  dimension, 
italics,  backslants,  circles,  wavy  lines, 
arches  and  drop  shadows.  For  more  infor¬ 
mation  call  collect.  Sales  Departrrent, 
Combined  Services,  1414  Laurel  Ave., 
Minneapolis,  MN  55403.  (612)  339-7770. 

COMPOSING  ROOM 

COMPUSCAN  170  OPTICAL  SCANNER.  16 
K  memory.  Excellent  condition.  Abe  Kof- 
man.  Times  Star.  1516  Oak  St.,  Alameda 
CA  94501.  Phone  (415)  523-1200. 

MAILROOM 

STA-HI  251  COUNTER  STACKER 
Available  immediately.  Box  3303,  Editor  & 
Publisher. 

FOR  SALE— IDAB  news  conveyor,  5  years 
old.  #1  conveyor  approx  50'  long  with  2 
corner  boxes  and  5  drive  motors.  #2  con¬ 
veyor  approximately  80'  long  plus  15'  ver¬ 
tical  90  degree  twist  CCW,  3  powered  90 
degree  curves,  6  cover  boxes  and  16  drive 
motors.  #3  one  Ramsey  controller— 480 
VAC  that  will  drive  both  the  above  con¬ 
veyors,  with  Tach  Generator.  Available 
after  June  15,  1978— $20,000  as  is,  where 
is.  Contact  J.  Smith,  (206)  694-3391. 

CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las,  TX.  75222.  (214)  357-0196. 

TWO  STEPPER  PAPERMAN  collator-tiers. 
Three  Hopper  machines.  Available  im¬ 
mediately.  Contact  Davis  Basinger,  Sr., 
(601)  328-2424. 


SHERIDAN  24P  INSERTER.  VERY  GOOD 
CONDITION.  Available  immediately.  Con¬ 
tact  3147,  Editor  &  Publisher. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


PHOTOTYPESETTING 


TXT’s  AND  2200  SYSTEM 
2— TXT’s  II  with  automatic  processor,  5 
disks  (10  fonts)  each  with  spares,  5pt.  to 
72  pt. 

2200  Ad-mark-up  system;  2  CRT  termi¬ 
nals;  1-CPU 

Contact;  John  H.  Tarter,  production  man¬ 
ager,  Fresno  Bee,  Fresno,  CA  (209)  268- 
5221. 


AM  Comp  Set  500,  typesetter  memory, 
editing  terminal  like  new,  take  over  lease 
payments,  in  mint  condition.  Call  (216) 
627-5511. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards-$1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


TWO  LINOTRON  505C’s  12  pt.  Cora  6 
Phototypesetters  with  54  fonts  of  type,  4.5 
pts.  to  96  pt.  type,  65  pica  measure.  3  AKI 
keyboards.  $50,000  or  make  offer.  For 
more  details  contact  Joe  Brooks,  (904) 
252-1511. 


MARK  I  Pacesetter,  8  by  11  PI  16  Control¬ 
ler,  5-72  pt.  size.  Rebuilt  by  Dymo  at  fac¬ 
tory  6  months  ago.  New  reader  just  in¬ 
stalled.  Make  Offer.  Call  Frank  Parchman 
at  (503)  838-3467,  or  write  Sun-Enterprise 
Newspapers,  P.  0.  Box  26.  Monmouth,  OR 
97361. 


3 — 713-10'S  and  1—532  Photons,  good 
condition,  $100  each.  Also  1-713-10  and 
1—532  good  for  parts.  Green  Fairchild 
T.T.S.  keyboards,  make  offer.  Call  Mel 
Shook,  The  Chronicle-Telegram,  Elyria,  OH 
(216)  323-3321. 


COMPUWRITER  I  with  fonts,  width  plugs, 
spare  parts,  set  gears;  excellent  condition. 
First  $3,500  takes  all.  (609)  234-8275. 


MAKE  OFFER.  2  Harris  1100  VDT’S.  16K 
Memory.  Includes  100  ft.  cable  with  each 
machine  and  3  punches.  Call  Frank 
Parchman  at  (503)  838-3467  or  write 
Sun-Enterprise  Newspapers,  P.O.  Box  26, 
Monmouth,  OR  97361. 


COMPUSCAN  Scandisc  classified  system 
with  edit  package. 

Includes;  tape  reader,  2  drives,  tape 
punch,  teletype,  2  terminals,  scanner, 
$25,000.-2  Photon  Mark  II  Pacesetters 
$15,000  each.— Compugraphic  7200  and 
7200H  with  line  length  display  and  film 
strips,  $2,800  each.-Call  (215)  323- 
3000. 


PRESSES 


GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Color  King  2;1  folder.  Model  790 
Gregg  flying  imprinter  22%" 

Urbanite  Vt  folder 
Color  King,  3  units  folder  1965 
Fincor  motor  and  control  40-60-75-100HP 
Baldwin  countoveyors  model  108 
Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 
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EQUIPMENT  &  SUPPLIES 


12  Unit  1967  HOE  Web  Offset  Press,  6 
color  decks,  2  folders  with  balloons 
and  two  60  H.P.  drives 
6  Unit  1966  GOSS  Suburban  with 
Urbanite  Folder 

5  Unit  1969/70  COTTRELL  V700  with 
WPE  ovens,  combination  V«-Vi  and 
double  parallel 

5  Unit  NEWS  KING  with  Color  King  Fold¬ 
er,  1966 

4  Unit  1948  ATF  Webendorfer  with  oven, 
folder  and  2  position  roll  stand 
4  Unit  VANGUARD  V15  with  double 
folders  and  double  drives 
3  Unit  COLOR  KING  with  folder  and 
drive,  1968 

GOSS  Suburban  Units,  Standard/ 
Signature 

Combo  Press — GOSS  Letterpress/ 
Offset,  6  Unit  Mark  II 1960  with  5  color 
cylinders  and  double  2:1  Folder,  and 
GOSS  Metro  2  Units,  1  color  deck, 
double  2:1  Folder  1970,  22%"  cutoff 
3  Unit  Letterpress,  2  Units  HOE  Color- 
matic  1960,  and  1  Unit  GOSS  Mark  II 
1970,  2:1  Folder,  22%"  cutoff 
Cottrell  RBI  Balloon  Former 
Balloon  Former — Goss  Unitube 
Capco  72"  Rewinder 
Gregg  36"  Rewinder 

2  ton  Hyster  Fork  Lift  and  Paper  Clamp 

Often  2  pass  gas  oven 

45'  Jomac  roller  washer 

Goss  Rewind  motor 

Goss  Urbanite  Va  folder 

Goss  Suburban  Folder 

Urbanite  Folder  with  V*  fold  and  two  50 

H.P.  drives 

Goss  Suburban/Urbanite  4  position  roll 
stands 

WE  BUY  AND  SELL  LETTERPRESS,  IN¬ 
CLUDING  STEREOTYPE  MACHINERY. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC. 

1  Madison  Street 

East  Rutherford,  New  Jersey  07073 
(201)  438-3744 


8  UNIT  Goss  Mark  1.  23  9/16  cut  off 
16  UNIT  Wood,  23%  cut  off 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic,  21  Vi  cut  off 
GOSS  URBANITE  V*  folder 
4  KLIMSHAuto  Vertical  Cameras 
6  UNIT  Color  King 
Bramble  Professional  Press,  Inc. 

Rt.  2.  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


For  Sale 

9  UNIT  HOE  COLOR  CONVERTIBLE 
PRESS 

22%"  Cutoff— 90  Stagger — Compression 
Lockup 

Color  Flexible — Excellent  Oindition 
Manufactured  1952  through  1969 
2  Double  Folders  with  Upper  Formers 
4  Color  Mumps 
SCR  Unit  Drive 
Reels,  Tensions  and  Pasters 
Many  Reverses  and  Dual  Rails 
Offering  Includes  All  Track  and  Transfer 
Tables  | 

And  Cutler  Hammer  Conveyor 
Available  Early  1978 
EXCLUSIVE  OFFERING 
For  Further  Information 
Call,  Write  or  Wire 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  Street  and  Santa  Fe  Drive, 

P.  0.  Box  5487 

Lenexa,  Kansas,  U.S.A.  66215 
Telephone:  (913)  492-9050  Telex:  42362 


HOE  Colormatic  3:2  Folder  manufactured 
1961,  23  9/16"  cutoff,  complete  with  dou¬ 
ble  balloon  formers.  As  is,  where  is,  very 
good  condition.  $70,000.  Call  or  write 
James  Fenley,  Memphis  Publishing  Co., 
495  Union  Ave.,  Memphis,  TN  38101, 
(901)  529-2442. 

URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 

BOX  176,  EDITOR  &  PUBLISHER. 

GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312) 
738-1200;  Texex  25-4388. 


EQUIPMENT  &  SUPPLIES 


GOSS  S/C  FOLDERS 
We  currently  offer  S/C  folders  for  delivery 
in  mid-January.  These  folders  are  available 
used  or  re-manufactured. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct. 
Atlanta,  GA  30329  (404)  321-3992 


3  UNIT  COLOR  KING  available  im¬ 
mediately.  60  day  warranty  parts  and 
workmanship.  Continental  Printing  Ma¬ 
chinery,  257  Stump  Rd.,  Lapeer,  Ml 
48446.  (313)  664-7050. 


COLOR  KING  1968  2  units  with  2  42"  fric¬ 
tion  roll  stands,  (jood  condition.  Located 
in  Maryland.  Write  or  call  Bob  Fistick,  3 
Post  Office  Rd.,  Waldorf,  MD  20601.  (301) 
645-4700. 


AVAILABLE  IMMEDIATELY  due  to  merger. 
4-unit  Vanguard  web  press  with  folder,  re¬ 
cently  reconditioned.  See  it  run  at  South¬ 
ern  Iowa  Press  Inc.,  Freemont,  lA.  Call 
Gordon  Glenn  at  (319)  257-6813  or  Keith 
Dinsmore,  (515)  9334241. 


2  UNIT  Community  press,  grease.  Com¬ 
munity  folder,  15  FIP  drive.  Contact  W.  R. 
Stabler,  P.O.  Box  150,  Napa,  CA  94558  or 
call  (707)  226-3711. 


BARGAIN  PRICE— Complete  NAPP 
platemaking  system  including  2  printers, 
washouts,  dryers.  Also  punch,  trim,  bend 
machines  and  76  beach  saddles,  compres¬ 
sion  22%  inch  cutoff.  Available  February, 
1978.  Bill  Schoepke,  (312)  394-2300. 


GOSS  URBANITE  4  black  units  new  1970. 
Urbanite  folder  with  Va  fold  SU  folder  75 
HP  drive,  2-8  position  roll  stands,  press 
new  1970.  Will  sell  as  complete  press  or 
components.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III  60612.  Ph:  (312)  738-1200; 
Telex  ^5-4388. 


CLASSIFIED  ADVERTISING  RATES 


WANTED  TO  BUY 


GOSS  COMMUNITY  OIL  BATH  with  SC  fol¬ 
der  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY 
MULLER  227  INSERTER. 

BOX  1781,  EDITOR  &  PUBLISHER, 


CIC  URBANITE  UN  IT,  three-color  unit.  Call 
or  write  Arlene  Bauman,  Sun  Litho,  7950 
Haskell  Avenue,  Van  Nuys,  CA  91406. 
(213)  787-4100. 


SHERIDAN  48P  or  72P  INSERTER. 
Required  by  June  1978.  Box  3299,  Editor 
&  Publisher. 


BUNN  or  other  string  tie  machine  for  bun¬ 
dles  up  to  15  inches  high.  Walter  McCoy, 
Journal  News,  Box  298,  Hamilton,  OH 
45012.  Phone:  (513)  863-8200. 


INDUSTRY  SERVICES 


ADVERTISING  PROMOTION 


•NEWSO  BINGO 
INSTANT  SUCCESS! 

Hottest  newspaper  promotion  in  all  of 
America  today!  Get  on  the  NEWSO  BINGO 
Bandwagon!  Take  action  now  on  the  most 
potent  self-liquidating  promotion  ever  of¬ 
fered  to  dailies  and  weeklies!  Successfully 
used  by  over  500  weeklies,  dailies,  free 
newspapers  for  over  12  years  and  still 
going  strong!  Learn  how  your  newspaper 
can  cash-in  on  one  of  the  most  lucrative 
promotions  ever  devised  for  papers  .  .  . 
Exclusive  in  your  area!  Wire!  Phone!  Write 
now  .  .  .  right  now!  Free  Newso  Bingo 
promo  kit.  Give  your  circulation.  Jay 
Kashuk  Associates  Inc.,  927  Lincoln  Rd., 
Miami  Beach,  FL  33139.  (305)  531-3324. 

I  'Copyright— 1966 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

4-weeks  —  $1.40  per  line,  per  issue 
3-weeks  —  $1,55  per  line  per  issue 
2-weeks  —  $1.75  per  line  per  issue 
1-week  —  $1.90  per  line 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 
4-weeks  —  $2.10  per  linq,  per  issue 
3-weeks  —  $2.30  per  line  per  issue 
2-weeks  —  $2.50  per  line  per  issue 
1-week  —  $2.60  per  line 

Add  $1 .50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $4.75  per  agate  line— 
$66. (X)  per  column  inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 
WBBKLY  CLOSING  TIMB 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


Weeks 


.Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave.*  New  York,  N.Y.  10022 
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INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADVERTISING 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for  pro¬ 
motion  campaigns,  all  ready  for  reproduc¬ 
tion.  Ask  for  details.  Berkley-Small  Inc., 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  riwing,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


PRODUCTION 


SMALL  SHOPPERS/TV  MAGAZINES 
ATTENTION  ZONE  2  PUBLISHERS 
Full-service  typesetting,  ad  layout  and 
composition  to  mechanical  for  offset. 
Priced  right  for  weekly/monthly  publica¬ 
tions.  Will  work  with  your  printer.  We  can 
work  through  the  mail.  For  details,  call; 
THE  COMP  HOUSE,  1306  King  St.,  Wil¬ 
mington,  DE  (302)  656-4466. 


TAXES 


INCOME  TAX  SPECIALIST 
to 

Editors 
Journalists 
Free  Lancers 
Media  Executives 
PAUL  MILLER 

26  Court  St.,  Brooklyn,  NY  11201 
By  mail  or  appointment 
(212)  339-(J447 

California;  (800)  852-7631  Op  43 
(800)  824-5136  Op  43 


Help 


Wanted... 


ACADEMIC 


MIDDLE  TENNESSEE  STATE  UNIVER¬ 
SITY  seeks  two  (2)  professors  of  advertis¬ 
ing  and  public  relations  to  teach  introduc¬ 
tory  courses  in  mass  communications,  ad¬ 
vertising,  advertising  design  and  produc¬ 
tion,  copy  writing,  research,  public  rela¬ 
tions,  and  case  studies  in  public  relations. 
It  is  preferred  that  one  professor  evidence 
considerable  expertise  and  media  experi¬ 
ence  in  advertising  while  the  other  evi¬ 
dences  experience  and  academic  training 
in  public  relations.  Both  candidates  should 
hold  the  doctoral  degree.  Rank,  to  full  pro¬ 
fessor,  is  possible  along  with  most  com¬ 
petitive  salary.  Application  deadline  is 
February  21,  1977.  Please  send  resume 
and  recommendations  to  Dr.  Edward  M. 
KImbrell,  Chairman,  Department  of  Mass 
Communications,  MTSU,  Murfreesboro, 
TN  37132.  MTSU  is  an  Equal  Opportunity 
Employer  under  an  Affirmative  Action 
Plan. 


NEW  MEXICO  STATE  UNIVERSITY  seeks 
PhD  or  MA  to  teach  undergraduate 
courses  in  Advertising-Public  Relation  or 
Journalism  sequence.  Must  present  exten¬ 
sive  professional  experience  and  superior 
teaching  ability.  Resume  before  March  1, 
1978  to;  Frank  F.  Hash,  Journalism  and 
Mass  Communications,  Box  3J,  New 
Mexico  State  University,  Las  Cruces,  NM 
88003.  Equal  Opportunity/Affirmative  Ac¬ 
tion  Employer. 


Kent  State  University  School  of  Journalism 
invites  applications  for  these  positions 
ASSISTANT  PROFESSOR,  NEWS 
Ability  to  teach  newswriting,  reporting  or 
editing  courses  in  some  combination  with 
media  management,  press  law,  media 
ethics  or  journalism  history;  ability  to  con- 
trivute  to  professional  graduate  program  at 
the  Master's  degree  level.  Minimum  qual¬ 
ifications;  Master's  degree  required,  Ph.D. 
preferred.  Five  years  professional  news 
experience.  Minimum  salary;  $15,000  for 
nine  months. 

INSTRUCTOR  or  ASSISTANT  PROFESSOR 
ADVERTISING  or  NEWS 
(one  of  these  positions  will  be  filled) 
Instructor  or  Assistant  Professor  to  teach 
full  range  of  Advertisingcourses.  Minimum 
qualifications;  Master’s  degree  required, 
Ph.D.  preferred;  two  to  five  years  of  pro¬ 
fessional  experience  in  an  agency,  corpo¬ 
ration  or  media  advertising  situation.  Mim- 
imum  salary;  $12,000. 

Instructor  or  Assistant  Professor  to  teach 
News-Editorial  courses  including  News¬ 
writing,  reporting  or  editing.  Minimum 
qualifications;  Master's  degree  required, 
Ph.D.  preferred;  two  to  five  years  profes¬ 
sional  experience  in  newspaper  or  wire 
sen/ice  news.  Minimum  salary;  $12,(X)0  for 
nine  months. 

Deadline  for  both  positions  is  FEBRUARY 
15th,  1978.  Send  cover  letter  and  vita  tO; 
Professor  Ralph  C.  Darrow,  Chairman 
Search  Committee 
School  of  Journalism 
Kent  State  university 
Kent,  Ohio  44242 

Kent  State  University  is  an  Equal  Oppor¬ 
tunity  Employer/Affirmative  Action 
Employer. 


THREE  FACULTY  OPENINGS  expected  for 
fall,  1978. 

1.  News-editorial  area  with  emphasis  on 
editing.  Should  also  be  prepared  to  teach 
beginning  and  advanced  writing  courese. 

2.  News-editorial  area  with  emphasis  on 
writing,  particularly  features  and  magazine 
articles. 

3.  Public  relations-advertising  area,  with 
emphasis  on  advertising,  typography, 
graphics,  writing. 

The  PhD  is  strongly  preferred  for  each  po¬ 
sition.  Significant  professional  news  media 
(or  public  relations-advertising)  experience 
required.  Rank  and  salary  open  depending 
on  qualifications,  but  only  one  of  the  posi¬ 
tions  is  likely  to  open  at  associate  or  full 
professor  level.  Write;  Dr.  Lee  Brown, 
Chairman,  Personnel  Committee;  College 
of  Journalism,  University  of  Maryland,  (Al¬ 
lege  Park,  MD,  20742,  before  February  21. 
The  University  of  Maryland  is  an  Affirma¬ 
tive  Action/Equal  Opportunity  Employer. 


ASSISTANT  PROFESSOR  to  teach  adver¬ 
tising  and  public  relations  on  10-month 
contract  beginning  September  1,  1978. 
Minimum  Qualifications;  Masters  degree 
required;  doctoral  degree  preferred;  2-5 
years  experience  in  agency,  corporation,  or 
media  advertising.  Salary  range;  $13,()00 
to$16,0(X).  Deadline  forapplying  March  1, 
1978.  Send  application  letter  and  resume 
to  Dr.  Marian  IJ.  Nelson,  Chairman,  Jour¬ 
nalism  and  Advertising,  School  of  Jour¬ 
nalism  and  Broadcasting,  Oklahoma  State 
University,  Stillwater,  Oklahoma  74074. 
Telephone  (405)  624-6354.  Oklahoma 
State  University  is  an  Equal  Opportunity 
Employer/Affirmative  Action  Employer. 


INSTRUCTOR/ Assistant  Professor  to  teach 
courses  in  journalism  and/or  public  rela¬ 
tions.  MA  required;  practical  experience 
preferred.  Annual  appointment — three 
year  maximum.  $10,000-$13,0(X)  for  nine 
months.  Send  letter  of  application  and  vita 
to;  Don  B.  Morlan,  Chairperson,  Depart¬ 
ment  of  Communication  Arts,  University  of 
Dayton,  Dayton,  OH  45469. 


DIRECTOR  OF  STUDENT  PUBLICATION 
with  rank  of  assistant  or  associate  profes¬ 
sor  (depending  on  qualifications)  sought 
by  private  university  with  Christian 
philosophy  of  education  in  ideal  Southern 
California  coastal  location.  Must  have  a 
PhD  (or  possibly  a  MA  with  extensive  pro¬ 
fessional  background)  and  be  prepared  to 
teach  some  upper  division  and  graduate 
journalism  courses  in  addition  to  supervis¬ 
ing  award-winning  publications  program. 
Pepperdine  is  an  Equal  Opportunity 
Employer.  Write  Dr.  Stuart  Hudson, 
Chairman,  Communication  Division,  Pep¬ 
perdine  University,  Malibu,  CA  90265. 


JOURNALISM  position  is  being  readver¬ 
tised;  Assistant  professor;  En^ish,  jour¬ 
nalism;  tenure-track  position;  $13,000 
minimum  salary;  MA  required;  significant 
daily  newspaper  experience  essential. 
Teach  writing  and  editing  courses;  possi¬ 
bly  develop  new  courses  in  press  law  and 
history.  An  Affirmative  Action,  Equal  Op¬ 
portunity  Employer.  Robert  (i.  Johnson, 
Chairman,  Department  of  English,  Miami 
University,  Oxford,  OH  45056. 


ADMINISTRATIVE 


STRENGTH  of  leadership  integrity  and  a 
solid  business  approach  are  qualities  I  am 
looking  for  in  someone  who  will  become 
the  manager  and  publisher  of  my  Zone  5 
county-seat  weekly.  Box  3433,  Editor  & 
Publisher. 


BUSINESS  MANAGER 
We  are  a  medium-size  daily  newspaper  in 
Zone  1  and  part  of  a  large  national  chain. 
Ideal  candidate  will  have  total  responsibil¬ 
ity  for  all  accounting  functions  and  opera¬ 
tions  as  well  as  performing  cost  benefit 
analysis  for  top  management  expense  con¬ 
siderations. 

We  are  an  aggressive  newspaper  in  a  com¬ 
petitive  environment  and  operate  a  sophis¬ 
ticate  planning/budgeting  system. 
Candidate  should  have  a  degree  in  ac¬ 
counting  and  an  MBA  would  be  most  bene¬ 
ficial  although  it  is  not  required. 

This  position  has  high  visibility  and  career 
growth  potential  is  excellent. 
Remuneration  package  consisting  of  sal¬ 
ary  and  incentive  is  in  the  low  Zfrs.  .  .  . 
Please  submit  a  complete  resume  includ¬ 
ing  availability,  references,  and  salary  re¬ 
quirements  to  Box  3542,  Editor  & 
Publisher. 


EXECUTIVE  ASSISTANT 
TO  CORPORATE  OFFICER 
Immediate  opening  for  a  person  familiar 
with  Financial  Analysis  (Present  Value, 
IRR,  etc.).  Applicants  must  be  familiar 
with  Statistical  Analysis,  and  the  use  of 
Probability  Theory.  Exposure  to  Integrated 
Manufacturing  and/or  Fabricating  of 
Perishable  Products  helpful;  MBA  desira¬ 
ble.  Excellent  salary  and  fringe  benefits.  If 
you  are  a  self  starter,  personable,  detail 
oriented,  capable  of  challenging  tradition, 
and  willing  to  work  long  hours,  send  your 
resume  and  salary  history  to; 

San  Francisco  Newspaper  Printing  Co. 

Personnel  Department 
925  Mission  Street 
San  Francisco,  CA  94103 
All  inquiries  are  to  be  directed  to  Person¬ 
nel  department. 

Equal  Opportunity  Employer 


CONTROLLER 

Zone  5  40,000  offset  daily  with  commer¬ 
cial  printing  business  wants  an  aggressive 
controller  who  will  supervise  accounting 
operations  and  prepare  management  in¬ 
formation  that  will  help  results  oriented 
departments  produce  more  profit.  CPA 
preferred.  EDP  experience  preferred.  Pay¬ 
ables  and  receivables  to  be  automated 
within  2  years.  Starting  salary  $23,000 
plus  good  fringe  package  and  a  nice  town. 
Reply  Box  3550,  Editor  &  Publisher. 


WORKING  PARTNER— to  operate  monthly 
business  paper.  Area  5.  Small  investment, 
good  opportunity  for  aggressive  person. 
Triangle,  P.O.  Box  126,  Raleigh,  NC 
27602. 


ADVERTISING 


ADVERTISING  DIRECTOR  needed  for  Zone 
3,  12,000  circulation  daily.  Located  in  at¬ 
tractive  Blue  Ridge  and  part  of  a  national 
chain.  Applicant  should  have  management 
experience  in  competitive  market  and  be  a 
self-starter  with  strengths  in  sales  ability, 
organization,  training  and  motivation.  All 
qualified  shirt-sleeve  managers  send  re¬ 
sume  with  salary  history  and  a  clear  and 
concise  statement  of  your  personal  goals 
and  expectations  to  Box  3504,  Editor  & 
Publisher.  Plenty  of  room  for  advancement 
here  for  the  right  person. 
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WEEKLY  EDITOR/MANAGER  with 
strengths  in  editorial  graphics,  staff  moti¬ 
vation,  community  involvement  needed  by 
northern  Ohio  weekly  publication.  Write 
Box  3458,  Editor  &  Publisher. 


WE  NEED  2  people  who  like  to  sell,  1  ex¬ 
perienced,  1  just  starting  out.  Help  our 
young  aggressive  total  soling  staff  keep 
pace  with  our  rapidly  expanding  market. 
Above  average  earnings,  benefits,  and  ad¬ 
vancement  potential.  Contact;  Tim  J.  Don¬ 
nelly,  Advertising  Director,  Wisconsin 
Rapids  Daily  Tribune,  Wl  (715)  423-7200. 


AD 

DIRECTOR 

One  of  Harte-Hanks  communications' 
leading  newspapers  has  an  immediate 
opening  for  its  top  marketing  position.  The 
individual  hired  will  manage  a  sales  man¬ 
ager  and  a  staff  of  34  in  the  functions  of 
retail  and  classified  advertising,  as  well  as 
such  auxiliary  products  as  preprints, 
shoppers  and  weeklies. 

The  challenges  are  here.  A  sharp  individual 
can  utilize  our  diversified  product  lines  to 
create  significant  increases  in  linage.  At 
the  same  time,  demonstrated  successes 
can  lead  to  personal  growth  and  advance¬ 
ment— both  here  and  throughout  Harte- 
Hanks. 

This  position  is  open  now  because  our 
rapid  growth  has  not  enabled  us  to  develop 
a  suitable  candidate  from  within.  But  you 
may  be  just  the  person  we  are  looking  for. 
Send  resume,  including  salary  require¬ 
ments  to  Box  3427,  Editor  &  Publisher. 


ADVERTISING  SPECIALIST  FOR  SOUTH¬ 
EAST  RETAIL  OPERATION.  Two  years 
minimum  experience  required  in  newspa¬ 
per  layout,  typesetting,  brochure  layouts, 
printing.  Excellent  opportunity  for  creative 
individual  interested  in  detail  work  and 
willing  to  assume  department  responsibil¬ 
ities.  Resumes  may  be  submitted  in  con¬ 
fidence.  Box  3476,  Editor  &  Publisher. 


ARTIST 


NEWS  STAFF  ARTIST  for  the  Billings 
Gazette;  a  new  position  to  provide  line  and 
color  illustration  for  news  stories  and  fea¬ 
tures,  logos,  graphic  design,  occasional 
cartoons.  Outdoor  living  at  the  edge  of  the 
Rockies  in  Montana's  largest  city.  Send 
portfolio  demonstrating  all  of  these  skills 
to  Personnel  Manager,  The  Billings 
Gazette,  P.O.  Box  2507,  Billings  M^T 
59103.  An  Equal  Opportunity  Employer, 
M/F. 


DAILY,  ZONE  4  needs  creative  artist  with 
flare  for  layout  and  copy.  Newspaper  ex¬ 
perience  a  must.  Box  3461,  Editor  & 
Publisher. 


ILLUSTRATOR  WANTED  by  50,000  circu¬ 
lation  daily  in  Southwest  Florida  to  do  car¬ 
toons,  fluros,  and  maps.  Will  consider  re¬ 
cent  graduate  with  proper  background. 
Excellent  job  opportunity  with  national 
chain.  Box  3532,  Editor  &  Publisher. 


CIRCULATION 


POPULATION  BOOMING 
World  famous  area.  Sunbelt  daily  needs 
two  crack  district  managers/promoters. 
Both  new  positions.  Lucrative  salary. 
Stand  out  opportunity.  Open  now.  Reply 
Box  3463,  Editor  &  Publisher. 


DISTRICT  MANAGERS 
Relocate  in  beautiful  Colorado  at  the  foot 
of  the  Rockies.  We  are  interested  in  people 
who  can  meet  a  challenge.  Must  have  good 
background  in  service,  sales,  and  collec¬ 
tions.  Must  have  good  ^rsonal  production 
record  and  know  the  little  merchants  pro¬ 
gram.  Excellent  company  benefits.  Send 
resume  to  Box  3457,  Editor  &  Publisher. 


ASSISTANT  Circulation  Manager  position 
on  small  midwest  daily  available  for  the 
right  person.  Need  seasoned  individual 
able  to  handle  competitive  market.  Full 
range  of  benefits.  Start  at  $13,(X)0.  Equal 
Opportunity  Employer.  Send  resume  to 
Box  3536,  Editor  &  Publisher. 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  PROMOTION 
MANAGER 

Large  Zone  2  daily  and  Sunday  in  a  com¬ 
petitive  market.  We  want  an  idea  man 
strong  on  earner  promotion  and  DM  incen¬ 
tive  programs.  The  position  offers  an  excit¬ 
ing  challenge  with  a  growing  company. 
Send  complete  resume  and  salary  re¬ 
quirements  to  Box  3452,  Editor  & 
Publisher. 


WEEKLY  GROUP  (6),  urban  and  rural,  free 
and  paid,  has  opening  for  producer  who 
knows  score  in  converting  half  of  our  total 
(101,000)  circulation  from  free  to  paid. 
Improving  ratio  will  help  us  make  good 
products  better.  No  place  for  beginner;  ex¬ 
cellent  environment  for  growing  family, 
model  city  (population  165,(X)0).  Send  re¬ 
sume,  references:  Publisher,  Sun  News¬ 
papers,  Box  83289,  Lincoln,  NB  68501. 


CIRCULATION  DIRECTOR 
22,000  afternoon  offset  daily  needs  an 
energetic,  objective-oriented  frerson  who 
can  conceive,  plan,  organize,  implement 
and  manage  effective  promotion,  dales, 
service  and  collection  programs  in  growing 
Zone  4  market.  The  person  we  seek  is 
thoroughly  knowledgeable  of  all  circulation 
aspects,  is  very  strong  in  human  relations 
and  is  able  to  provide  quality  leadership. 
Position  offers  opportunity  for  personal 
and  professional  development, 
achievement-oriented  pay  and  excellent 
fringe  benefits.  If  you  want  to  learn  more 
about  this  challenging  and  rewarding 
opportunity,  send  resume  describing  your¬ 
self,  education  and  experience  to  Box 
3144,  Editor  &  Publisher. 


AREA  5  7-day  AM,  30,000  paper  needs  an 
aggressive  circulation  manager  who  can 
run  a  sound  department  in  addition  to  a 
strong  promotion  program.  Excellent 
career  potential  is  available  with  this  group 
owned  paper.  Please  reply  in  confidence 
with  resume  and  salary  requirements  to 
Box  3491,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER  for 
20.(Xra  daily.  Knowledge  of  all  phases  in¬ 
cluding  motor  routes,  carrier,  collections, 
promotion,  mailroom,  ABC.  Send  resume 
and  salary  requirements  to  B.  Cooper,  Al¬ 
bany  [Jemocrat-Herald,  P.O.  Box  130,  Al¬ 
bany,  OR  97321. 


CIRCULATION  director  needed  for  12,000 
Zone  4  daily  with  excellent  growth  poten¬ 
tial.  Top  opportunity  for  professional  who 
can  build  a  strong  department.  Box  3490, 
Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N,Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 


Editor  &  PuDlisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


HELP  WANTED 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
We  are  searching  for  a  bright,  energetic, 
assistant  circulation  manager.  Your  objec¬ 
tives  will  be  to  assist  in  developing  10  dis¬ 
trict  managers  into  a  first  rate  sales  team 
using  promotional  ideas  that  are  fresh,  ex¬ 
citing,  and  effective.  We  expect  you  to  be 
knowledgeable  in  all  phases  of  circulation, 
be  strong  in  human  relations,  and  able  to 
provide  quality  leadership.  This  position 
offers  an  opportunity  for  personal  as  well 
as  professional  advancement.  We  offer  ex¬ 
cellent  pay  and  fringe  benefits  for  this 
challenging  and  rewarding  opportunity.  We 
are  a  50,CiOO  daily  and  Sunday  in  South¬ 
eastern  Massachusetts.  Send  complete 
resume  describing  yourself,  education, 
experience,  and  salary  requirements  to 
Don  Micozzi,  Ass’t  to  the  (Publisher,  The 
Standard  Times,  555  Pleasant  St.,  New 
Bedford,  MA  02742.  Absolutely  no  phone 
calls. 


CIRCULATION  MANAGER 
Expanding  SOM  circulation  Zone  5  news 
weekly  group  offers  excellent  growth  situa¬ 
tion  if  you  have  a  strong  track  record  with 
paid,  voluntary  pay  conversion.  Some  mail 
motor  routes,  ^nd  resume  to  Box  3541, 
Editor  &  Publisher. 


ASSISTANT  to  Circulation  Director  for  a 
50,000  +  ,  6-day  publication.  Must  be 
thoroughly  knowledgeable  and  have  ex¬ 
perience  in  all  phases  of  circulation  areas, 
particularly  mailroom  operation,  distribu¬ 
tion  and  return  control  and  ABC.  Also  be 
familiar  with  the  computerization  of  total 
circulation  operation.  Should  eventually 
be  capable  of  moving  into  Director's  posi¬ 
tion.  Central  Jersey  location.  Excellent 
fringes.  Send  resume  and  salary  require¬ 
ments  to  Box  3523,  Editor  &  Publisher. 


CIRCULATION  MARKETING  DIRECTOR 
National  multi-magazine  publisher  (Shoot¬ 
ing  Times,  Crafts  Magazine,  Profitable 
Craft  Merchandising,  Rotor  and  Wing) 
seeks  qualified  individual  to  head  its 
circulation-promotion  activities.  Knowl¬ 
edge  of  direct  mail,  renewals,  fulfillment 
systems,  ABC.  BPA,  postal  regulations, 
newsstand  sales  and  budgeting  required. 
Will  consider  modest  experience  with 
above  average  ability.  Excellent  working 
conditions,  opportunity  and  benefits. 
Send  resume  and  salary  requirements  in 
confidence  tO: 

Jerry  Lipe 
PJS  Publications 
One  News  Plaza 
Peoria,  IL  61601 

An  Equal  Opportunity  Employer  M/F 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  SALES  moonlighters 
wanted  nationwide.  Commission  basis. 
Have  fun  selling  classifieds  for  The  Asia 
Mail,  Asia-interest  monthly.  Details;  Caro¬ 
lyn  Shore,  The  Asia  Mail,  Box  7003, 
Alexandria,  VA  22313. 


CLASSIFIED  ADVERTISING  MANAGER 
Join  us  in  the  sun  and  warm  beaches  in 
San  Diego.  California!  Our  weekly  news¬ 
paper  is  the  largest  and  fastest  growing  of 
Its  kind.  Need  strong  telephone  sales 
manager;  strong  on  sales  promotions  and 
staff  development.  We  have  125,(XX)  con¬ 
trolled  circulation  and  many  plans.  Our 
major  corporate  ownership  offers  excellent 
advancement  opportunity.  Salary  com¬ 
mensurate  with  experience  and  ability. 
Reply,  stating  salary  requirements  and 
starting  date,  to  Publisher,  Life  news 
Newspapers,  P.O.  Box  906,  La  Mesa, 
California  92041. 


IMMEDIATE  OPENING 
We  want  a  top-notch  classified  manager 
for  our  growing,  group-owned  daily.  If 
you’re  a  self-starter  with  small/medium 
market  experience,  have  a  strong  sales 
background  and  a  flair  for  promotion,  and 
think  you  could  train  and  motivate  an 
8-person  staff,  we  want  to  talk  to  you. 
You'll  join  a  progressive  management  team 
and  receive  a  competitive  salary,  incentive 
and  benefit  package.  Excellent  working 
conditions.  Pleasant  midwestern  city.  Op¬ 
portunity  for  advancement  limited  only  by 
your  ability  and  desire. 

Tell  us  your  background,  career  goals  and 
salary  requirements  in  first  letter.  All  in¬ 
quiries  acknowledged.  Equal  Opportunity 
Employer.  Box  3428,  Editor  &  Publisher. 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER— ZONE  2 
Outstanding  opportunity  to  move  in  as  our 
classified  manager.  Outside  sales,  plus 
management  of  three  inside  sales  people. 
Growing  17,000  daily  plus  10,000  weekly. 
Group  organization  with  tremendous 
growth  opportunity.  Reasonable  salary 
plus  exceptional  commission  plan.  Sell 
yourself  in  your  reply  to  Box  ^69,  Editor  & 
Publisher. 


TELEPHONE  AD  SALES  man  or  woman  for 
ChicMo  suburban  fraternal  directory  of¬ 
fice.  ^11  or  part-time.  Must  be  aggressive. 
Top  commission.  Send  resume  to  Box 
3526,  Editor  &  Publisher. 


EXCITING  CLASSIFIED  ADVERTISING 
MANAGER  OPPORTUNITY 

Major  Northeast  competitive  market  pre¬ 
sents  challenge  and  opportunity.  Aggres¬ 
sive  sales  and  rate  progression  record 
helpful.  Direct  staff  of  over  50  with  experi¬ 
enced,  competent  supervisor  assistance. 
Compensation  to  $30,(XX).  Send  resume 
and/or  call  Ken  Ward,  Executive  Search 
Programs  (a  division  of  Classified  Interna¬ 
tional),  1345  E  10  Ave.,  Hialeah,  FL 
33010.  Phone:  (305)  885-4526. 


CLASSIFIED  MANAGER  for  midwest 
19,000  circulation  daily.  $14,500  plus 
benefits.  If  you  want  to  work  and  are  look¬ 
ing  for  a  challenge,  send  resume  to  Box 
3537,  Editor  &  Publisher.  Equal  Opportun¬ 
ity  Employer. 


CLERICAL 


CLERK  TYPIST  responsible  for  the  han¬ 
dling  and  maintenance  of  copy  files.  High 
volume  of  copy  handled,  requires  fast,  well 
organized  individual.  Typing  skills  a  must 
for  this  position  with  rapidly  growing,  well 
respected.  New  York  based  syndi¬ 
cate.  Good  advancement  opportunities. 
Contact  Ms.  Richetti,  (212)  371-1250. 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER 
The  Dallas  Morning  News  is  seeking  a 
department  head  to  manage  a  progressive 
staff  of  over  30  employees.  IBM  370/  DOS/ 
VS/power/CIUCS  environment.  Position  re¬ 
quires  superior  analytical  ability  in  exer¬ 
cising  judgment  and  initiative  while  exe¬ 
cuting  independent  administration  of 
important  affairs  of  the  company.  Proven 
managerial,  planning  and  administrative 
abilities  are  essential.  Successful  candi¬ 
date  will  possess  excellent  interpresonal 
and  communication  skills.  Newspaper  ex¬ 
perience  preferred.  Send  resume  and  sal¬ 
ary  history  in  confidence  to  Manager,  Em¬ 
ployee  Relations,  Dallas  Morning  News, 
Communications  Center,  Dallas,  TX  75222. 


MANAGER  for  DEC  PDP-8  shop.  TABS  8 
experience  necessary.  Accounting  de¬ 
partment  needs  person  with  programming 
experience  who  can  take  charge  of  imple¬ 
menting  new  systems  and  change  old 
ones.  Salary  commensurate  with  experi¬ 
ence.  Send  resume  and  salary  history  to: 
Stewart  Edwards,  The  Idaho  Statesman, 
Box  40,  Boise,  ID  83707.  (208)  377-6478. 


DISPLAY  ADVERTISING 


ADVERTISING  DISPLAY  MANAGER  for 
weekly  newspaper  in  Zone  1.  Experienced 
copy  writing,  layout.  Excellent  opportun¬ 
ity.  Send  resume,  salary  requirements  to 
Box  6063,  Providence,  Rl  02940. 


SALES  REPRESENTATIVE 
Excellent  position  open  with  a  leading 
twice-weekly  Chicago  suburban  newspaper 
to  sell  display  advertising  to  south  subur¬ 
ban  businesses.  Successful  candidate  will 
be  self-motivated,  have  some  sales  experi¬ 
ence  and  want  a  growth  opportunity.  Ex¬ 
cellent  salary  and  employee  benefit  pro¬ 
gram.  Please  send  resume  including  salary 
history  in  confidence  to;  John  Collins, 
STAR  PUBLICATIONS,  INC.,  1526  Otto 
Blvd.,  Chicago  Heights,  IL  60411. 

An  Equal  Opportunity  Employer 


HELP  WANTED 


DISPLAY  ADVERTISING 


ADVERTISING 

MANAGER 

Aggressive,  rapidly  growing  daily  news¬ 
paper  in  Northwestern  Ohio  seeks  energe¬ 
tic,  imaginative  sales  professional  to  sell 
advertising  and  manage  fast-growing  ad¬ 
vertising  program  and  staff  of  3.  Send  de¬ 
tailed  resume,  current  salary  and  outline 
of  goals  to  Wapakoneta  Daily  News,  8  Wil- 
lipie  St.,  Wapakoneta,  OH  45895. 


ADVERTISING  DIRECTOR 
International  specialty  newspaper  has  op¬ 
portunity  for  you  to  run  department,  sell, 
do  PR.  Some  travel.  As  #2  person,  you  can 
earn  publishership  or  other  promotion  in 
quality-oriented  group  of  regular  weekly 
and  daily  newspapers.  Previous  selling  ex¬ 
perience  necessary.  I  DEAL  Zone  9 
community.  Send  resume,  current  salary 
to  Box  3341,  Editor  &  Publisher.  Equal 
Opportunity  Employer,  M/F. 


ASSISTANT 

ADVERTISING  DIRECTOR 

Live  on  the  Gulf  of  Mexico  and  work  for  the 
Southland's  fastest  growing  daily  in  beau¬ 
tiful  Naples,  Florida.  20,C)00  circulation. 
Present  ad  director  seeks  assistant  with 
proven  sales  management  experience. 
Salary  open  plus  department  override,  full 
retirement  benefits,  modern  plant.  Send 
resume  or  phone:  C.  Wyant,  general  man¬ 
ager,  1075  Central  Ave.,  Naples,  FL 
33941,  (813)  262-3161. 


SALESPERSON  with  general  management 
potential  for  Mississippi  weekly  group. 
Copy,  layout,  markup  experience  essen¬ 
tial.  Box  3404,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Competitive  western  metro  daily  needs  ex¬ 
perienced,  aggressive  leader  and  trainer 
who  can  write  sales  presentations,  make 
personal  sales  calls,  and  isn't  afraid  of 
hard  work  and  long  hours.  This  is  a  tough 
job  in  a  very  tough  market  against  a  very 
tough  competitor  and  needs  a  tough  ad 
executive.  Box  3483,  Editor  &  Publisher. 


GROWING  SIX-PAPER  weekly  groups 
wants  to  attract  an  imaginative,  energetic, 
experienced  producer  not  now  fully  ap¬ 
preciated.  Looking  for  party  with  manage¬ 
ment  potential;  101,0(10  combined  circu¬ 
lation  (urban  and  rural,  free  and  paid).  One 
of  America's  finest,  cleanest  cities 
(165,000).  Send  resume  with  excellent  re¬ 
ferences:  Publisher,  Sun  Newspapers,  Box 
83289,  Lincoln.  NB  68501. 


RETAIL  ADVERTISING  SALES 

Are  you  looking  for  a  chance  to  exercise 
your  sales  skills  in  a  modern,  growing  or¬ 
ganization?  Recent  expansion  has  created 
a  rare  opportunity  for  the  right  person.  We 
are  seeking  an  experienced  sales  rep¬ 
resentative  capable  of  servicing  and  ex¬ 
panding  a  varied  account  list.  You  will  be 
joining  a  staff  of  sales  professionals  and 
be  working  in  one  of  the  most  modern 
newspapers  in  the  country. 

Madison  Newspapers  Inc.  is  an  AM/PM  op¬ 
eration  located  in  a  beautiful,  medium 
sized  community  with  abundant  cultural 
and  recreational  facilities. 

If  you  are  looking  for  a  challenging  career 
with  lots  of  opportunity  for  advancement, 
please  send  a  letter  of  application  with 
education,  work  and  salary  history  to: 

Personnel  Department 
Madison  Newspapers  Inc. 

P.  0.  Box  8056 
Madison,  Wl  53708 
An  Affirmative  Action  Employer 
A  labor  dispute  is  in  progress  at  Madison 
Newspapers  Inc. 


RETAIL  ADVERTISING  MANAGER 
We  are  looking  for  a  manager  who  can  di¬ 
rect  and  motivate  a  staff  of  1 1  people.  A 
daily  and  Sunday  located  in  the  Northeast. 
Send  letter  giving  background,  references 
and  salary  to  Scott  Donaldson,  Elmira  Star 
Gazette,  201  Baldwin  St.,  Elmira,  NY 
14902. 


PART-TIME  DIRECTORY 
DISPLAY  SALESMEN 
for  Michigan,  Indiana,  North  Wisconsin  to 
sell  fraternal  annual  advertising.  Top 
commission,  repeat  business,  protected 
territory.  Must  be  aggressive.  Send  resume 
to  Box  3525.  Editor  &  Publisher. 
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EDITORIAL 


HELP  WANTED 
EDITORIAL 


NATIONAL  ADVERTISING  SALES 
Consumer  Magazine 

Join  our  sales  staff  with  full  responsibility 
for  sales  to  national  accounts  and  their 
agencies.  You'll  have  local  sales  and 
supervisory  responsibility  and  direct  (and 
develop)  our  sales  rep  network.  You'll  rec¬ 
ommend  pricing  strategies,  implement 
sales  promotion  programs  and  work  at  a 
ace  fast  enough  to  keep  you  out  of 
reath.  If  you  can  show  a  successful  sales 
history  with  this  type  of  account  and  ex¬ 
perience  in  sales  planning,  write  me  today. 
Mail  a  resume  (with  salary  history)  and 
cover  letter  to; 

James  J.  Ryan,  Vice  President 
Sales  &  Marketing 
P.  0.  Box  1940-E 
Huntington  Beach,  CA  92647 
An  Equal  Opportunity  Employer  M/F 


NEEDED  IMMEDIATELY!  Experienced 
display  advertising  salesperson  for  Ken¬ 
tucky  newspaper.  Salary  plus  commission. 
Send  complete  resume  including  back¬ 
ground  of  experience  to  R.  J.  Caudill,  Ken¬ 
tucky  Publishing  Co.,  722  W.  1st  St., 
Morehead,  KY  40351. 


LONG-ESTABLISHED  alternative  weekly 
needs  ad  salesperson.  Solid  sales  training 
and  experience  required.  4-day  week, 
$200/week  plus  commission  plan,  all 
fringes.  Resume  and  references  to  Maui 
Sun,  1924  Main,  Wailuku,  HI  96793. 


DISPLAY  ADVERTISING  SALESPERSON: 
If  you  have  a  proven  background  in  Classi¬ 
fied  or  Display  Advertising  sales  and  wish 
to  grow  with  a  newspaper  group  offering 
excellent  advancement  opportunities, 
profit  sharing,  medical  insurance  and 
many  other  benefits,  write  or  call  William 
Burfeindt  or  Steve  Hunter,  Shaw  News¬ 
papers,  Box  709,  Woodstock,  IL  60098. 
Phone  (815)  338-1300. 


DISPLAYADPERSON  needed  in  sunny 
Florida  to  sell  ads,  for  free  circulation 
26,000  home  delivered  shopper.  Competi¬ 
tion  daily,  weekly  and  another  shopper. 
Salary  is  15%  of  Collectible  Sales.  1  page 
is  $227  and  $34.15  in  your  pocket.  Your 
salary  is  what  you  make  it.  Good  fringe 
benefits,  of  course.  Box  3524,  Editor  & 
Publisher. 


RETAIL  MANAGER 

Western  regional  sportsmen's  publication 
with  8  area  editions  and  strong  national 
linage  seeks  manager  to  build  retail  effort 
in  selected  editions.  Must  be  a  doer  and  a 
leader.  Compensation:  base  plus  bonus  on 
results.  Send  complete  resume  to  Alec 
Purcell,  Box  C-190(X},  Seattle,  WA  98109. 


EDITORIAL 


WANT  TO  DO  IT  ALL?  Weekly  group  in  New 
Jersey  seeks  an  editor  to  be  responsible  for 
the  entire  editorial  product  in  rapidly  grow¬ 
ing  community.  Should  have  experience  in 
writing,  editing,  layout  and  paste-up.  This 
is  not  a  spot  for  a  beginner.  Call  Robert 
Kelly,  Executive  Editor,  Princeton  Packet 
at  (609)  924-3244. 


ASSISTANT  MANAGING  EDITOR  heavy  on 
copy  editing  needed  for  18,000  am  in  &ne 
2.  Must  also  be  proficient  in  headwriting 
and  layout.  Box  3489,  Editor  &  Publisher. 


COPY  EDITOR 

THE  LOUISVILLE  TIMES  has  an  im¬ 
mediate  opening  for  a  copy  editor  with  2-5 
years  experience.  Send  resume,  including 
references  to  Leonard  Pardue,  Ass't  Man¬ 
aging  Editor,  The  Louisville  Times,  52b  W. 
Broadway,  Louisville,  KY  40202. 


WYOMING  Semi-weekly  is  looking  for  two 
community  journalists.  One  is  an  assistant 
editor  with  photo  experience  and  farm 
background,  the  other  is  a  family  page 
editor  strong  in  features  and  human  inter¬ 
est  stories.  This  3500  paper  has  VDT's. 
Write  Box  3468,  Editor  &  Publisher. 


COLORADO  semi-weekly  needs  inquisitive, 
versatile  reporter  interested  in  community 
journalism  in  growing  mountain  county. 
Long  hours,  good  experience.  Send  re¬ 
sumes,  work  samples  (non-returnable), 
salary  requirements  to  Joanne  Williams, 
Editor,  Gunnison  Country  Times,  P.O.  Box 
240,  (aunnison,  CO  81230. 


COPY  EDITOR 

If  you  love  the  job,  do  it  well  and  want  to 
work  on  a  growing,  progressive,  award¬ 
winning  22,000  plus  suburban  daily  in  the 
South,  we  may  have  a  job  for  you  on  our 
expanding  copy  desk.  VDT  experience 
helpful  but  not  required.  Work  samples 
with  full  resume,  please.  Reply  Box  3455, 
Editor  &  Publisher. 


IMMEDIATE  OPENING  for  seasoned  pro 
who  needs  challenge  and  can  do  it  all  with 
small  staff.  Group  of  6  growing  weeklies, 
75%  of  content  runs  combination.  Mix  of 
paid  and  free  urban  and  rural  circulation 
(101,000).  One  of  America's  finest, 
brightest  cities  (165,000).  Send  resume 
with  excellent  references:  Publisher.  Sun 
Newspapers,  Box  83289,  Lincoln,  NB 
68501. 


EDITOR  to  head  small  staff  of  3,000  Neb¬ 
raska  award-winning  weekly.  Excellent  op¬ 
portunity,  salary  open,  good  benefits.  Im¬ 
mediate  opening.  Send  resume  to  P.O.  Box 
431,  Albion,  NB  68620. 


THE  NEVADA  STATE  JOURNAL  and  Reno 
Evening  Gazette,  located  in  one  of  the 
West's  most  desirable  and  fastestgrowing 
areas,  are  now  accepting  applications  from 
experienced  reporters.  Winners  of  the 
Pulitzer  Prize  of  1977,  The  Gazette  and 
Journal  are  members  of  the  Gannett  group 
of  newspapers.  General  assignment  and 
feature  writers  with  3-5  years  experience 
are  encouraged  to  apply.  We  are  looking 
for  people  who  recognize  good  stories,  how 
to  get  them  and  how  to  write  them.  We  are 
looKing  for  committed  journalists  who  will 
accept  the  challenges  put  forth  by  an  ag¬ 
gressive  news  operation.  Send  resume, 
clips  and  estimate  of  date  available  to 
Robert  W.  Ritter,  Executive  Editor,  Nevada 
State  Journal/Reno  Evening  Gazette,  P.O. 
Box  280,  Reno,  NV  89520.  We  are  an 
Equal  Opportunity  Employer  with  an  excel¬ 
lent  fringe  benefit  program. 


THE  OAKLAND  PRESS  (77,000  pm,  6 
days),  Pontiac,  Michigan,  seeks  perma¬ 
nent  reporters,  feature  writers,  and  copy 
editors.  $10,5(j0  to  $16,800  depending  on 
experience.  Strike  conditions  exist.  Call  or 
send  resume  and  clips  to:  John  Coots,  as¬ 
sociate  editor.  The  Oakland  Press,  P.O. 
Box  9,  Pontiac,  Ml  48056  (313)  332-8181. 


REPORTER  wanted  for  middle  Tennessee 
daily  great.  An  expansion  in  our  newsroom 
creates  this  opening.  Reporter  who  has 
working  knowledge  of  photography  and 
offset  composition,  our  daily  is  located  in 
the  heart  of  Tennessee.  A  great  place  to 
work  and  play.  Phone  (615)  528-5405,  The 
Dispatch,  ask  for  Publisher. 


NEWS  EDITOR — experience  of  3  years  or 
more  on  wire,  city  desk  and  slot.  Capable 
of  directing  staff,  tight  editing  and  writing 
crisp,  sharp  heads.  North  Central  16,(X}0 
daily.  Group  with  opportunities  for  ad¬ 
vancement.  Good  salary  and  benefits. 
Write  Box  3347,  Editor  &  Publisher. 


SPORTS  EDITOR 

Immediate  opening  on  a  10,000  PM  daily 
in  the  midwest.  Will  cover  local  and  area 
sports.  Excellent  benefits.  Send  resume 
with  salary  history  to  Box  3402,  Editor  & 
Publisher. 


PHOTO  EDITOR  for  Dayton  (Ohio)  Daily 
News,  150,IX)0  PM  daily,  225,000  Sunday. 
Successful  applicant  will  be  able  to  work 
under  deadline  pressure,  be  able  to  edit 
pictures  the  way  a  skilled  word  editor  edits 
stories,  serve  as  liaison  between  originat¬ 
ing  desks,  photo  department  and  art  de¬ 
partment,  and  contribute  meaningfully  to 
creative  process  of  layout  for  open  pages 
and  section  fronts.  Send  applications  and 
resumes  to  Joe  Fenley,  Managing  Editor, 
Dayton  Daily  News,  4th  and  Ludlow  Sts., 
Dayton,  OH  45401.  Want  to  fill  this  vital 
slot  as  soon  as  possible  with  the  best  qual¬ 
ified  candidate. 


CONSUMER 

WRITER 

Leading  daily  newspaper  in  Zone  2  seeks 
experienced  (2-3  years  minimum)  con¬ 
sumer  writer.  Dayside  position— requires 
use  of  car.  Excellent  salary  and  benefits. 
Write  Box  3544,  Editor  &  Publisher  stating 
experience  and  salary  requirements.  Clips 
submitted  are  non-returnable.  An  Equal 
Opportunity  Employer  M/F. 


COPY  EDITOR 

Progressive  PM  daily  needs  extra  copy 
editor  who  can  handle  op-ed  page  layout 
too.  New  on  VDT's,  opportunities  for  ad¬ 
vancement  for  right  person,  great  bene¬ 
fits,  negotiable  sala^.  Carl  Liberto, 
Shrevepost  Journal,  P.O.  Box  31110, 
Shreveport,  LA  7113C). 


NATIONAL  MAGAZINE  seeking  aggressive 
editor  tor  monthly  health  care  publication. 
Must  be  capable  of  supervising  all  editorial 
and  production  functions.  Health  care 
background  helpful  but  not  essential.  Sal¬ 
ary  open.  Must  relocate  to  Alabama.  Con¬ 
tact  J.  H.  Taylor,  Contemporary  Publica¬ 
tions  Inc.,  1530  E  Shaw,  Suite  120K, 
Fresno,  CA  93710. 


MANAGING  EDITOR.  Growing  Arizona 
weekly.  Minimum  3  years  experience  in 
weekly  field.  Write  fully.  Box  3529,  Editor 
&  Publisher. 


MANAGING  EDITOR 
Our  major  news  goal  is  to  deliver  an  articu¬ 
late,  innovative,  and  interesting  news¬ 
paper  each  day  for  our  some  50,000  daily 
and  Sunday  subscribers  in  Southeastern 
Massachusetts.  We  seek  a  person  with 
proven  abilities  to  help  us  attain  our  goals 
by  directing  our  enthusiastic  news  staff. 
Serious  applicants  must  have  a  proven 
flair  for  top  news  administration;  strong  in 
human  relations;  eager  for  hard  work,  long 
hours  and  pride  of  accomplishment.  Full 
resume  and  history,  plus  salary  require¬ 
ment  are  requested  with  first  letter. 
Please,  no  phone  calls.  Address  to  Editor, 
The  Standard-Times,  555  Pleasant  St., 
New  Bedford,  MA  02742. 


REPORTER  for  morning-evening-Sunday  in 
Pacific  Northwest.  Successful  candidate 
will  show  proven  ability  to  find  news,  above 
average  writing  ability  and  aptitude  to  pre¬ 
sent  news  in  a  relevant  way  to  today's 
readers.  Equal  Opportunity  Employer.  Box 
3516,  Editor  &  Publisher. 


MANAGING  EDITOR 

We  want  a  shrap  editor  who  will  work  well 
with  people,  maximize  our  VDT  system  and 
produce  an  outstanding,  accurate  12M 
daily  on  time.  Zone  5,  We're  willing  to  pay 
and  to  promote.  Write  Box  3508,Editor  & 
Publisher. 


EXECUTIVE  EDITOR 
Expanding  Northern  New  Jersey  semi¬ 
weekly  seeks  person  to  manage  news  staff 
of  13.  Minimum  of  5  years  experience  in 
weekly  or  daily  newspaper  field  required. 
Successful  candidate  will  have  "come  up 
through  the  chairs"  with  solid  background 
in  both  reporting  and  editing.  He  or  she 
should  now  be  in  a  position  with  respqnsi- 
bility  for  staff  direction  in  a  local-regional 
news  operation.  The  person  we  seek  must 
have  demonstrated  ability  to  spot  com¬ 
munity  trends  and  plan  coverage  accord¬ 
ingly  and  to  develop  and  train  a  young, 
enthusiastic  staff.  Must  also  feel  at  home 
in  a  largely  rural,  but  rapidly  developing 
area.  Send  letter  and  resume  with  salary 
requirements  to  Box  3539,  Editor  & 
Publisher. 


EDITORIAL  WRITER  for  a  growing  offset 
daily  that  has  long  provided  regional  edito¬ 
rial  leadership.  Reporting  experience  and 
interest  in  opinion  writing  required.  Pacific 
Northwest  applicants  preferred.  Editor, 
Mike  Forrester,  East  Oregonian,  P.O.  Box 
1089,  Pendleton,  OR  97801.  (503)  276- 
2211. 


ASSISTANT  SPORTS  EDITOR 
Midwest  daily  of  80,000  circulation  and 
latest  production  systems  needs  perma¬ 
nent  desk  editor  to  handle  personnel,  staff 
assignments  and  layouts  for  sports  sec¬ 
tion.  Publish  5  PMs  and  2  AMs  each  week. 
Experience  and  references  required.  Zone 
5.  Box  3515,  Editor  &  Publisher.  Equal 
Opportunity  Employer. 


COPY  EDITOR 

Maine  capitol  city's  morning  daily  needs 
person  with  some  experience  to  handle 
copy,  heads,  layouts.  Write  or  call 
Raymond  J.  Siegler,  Kennebec  Journal, 
Augusta,  ME  04330,  (207)  623-3811. 


AGGRESSIVE,  self-starting  city  hall- 
police-court  reporter  needed  by  small 
growing  Florida  daily.  Box  3502,  Editor  & 
Publisher. 


REPORTER 

Want  to  specialize  more  in  business  and 
financial  reporting?  Leading  industrial 
newspaper  is  expanding  its  staff  to  bring  in 
the  hard  news.  We  have  openings  in  our 
Cleveland,  Chicago  and  Los  Angeles 
bureaus  for  experienced  Reporters  w.ho 
can  handle  technical  news  of  the  Metal¬ 
working  industry  and  still  make  it  easy  for  a 
business  reader  to  read.  News  reporting 
experience  necessary  for  this  job.  En¬ 
gineering  or  metallurgical  experience  help¬ 
ful.  Send  salary  requirements  and  resume 
to:  Box  3505,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  experienced 
copy  editor  for  universal  desk  of  71,0(X) 
circulation,  6-day  daily,  including  Sunday. 
Must  be  aggressive  and  professional  in 
handling  both  wire  and  local  copy.  Lots  of 
room  for  growth  on  this  upstate.  Zone  2, 
college-town  paper.  Box  3513,  Editor  & 
Publisher. 


MAINTENANCE 


PROGRESSIVE  COMPANY  in  a  growing 
metropolitan  area  of  the  Southeast  has 
openings  for; 

(1)  PLANT  ENGINEERING/BUILDING  SU¬ 
PERINTENDENT:  Talented  individual  to 
assume  responsibility  for  facilities  and 
plant  equipment  management  and 
maintenance.  Includes  office  building/ 
production  plant/warehouse  complex  and 
related  services,  such  as  lighting,  HVAC, 
plant  air,  utilities,  minor  construction  and 
modifications,  and  custodial  services.  The 
successful  candidate  will  report  directly  to 
the  Maintenance  Manager  and  be  given  an 
opportunity  for  training  in  production 
processes  and  equipment.  Related  experi¬ 
ence  required.  Salary  depends  upon  ex¬ 
perience. 

(2)  MECHANICAL  ENGINEER/SUPERVIS¬ 
OR:  Person  with  mechanical  engineering 
degree  and  maintenance  engineering  ex¬ 
perience  to  assume  eventual  responsibility 
for  supervision  of  mechanical  mainte¬ 
nance  function.  Successful  candidate  will 
be  assistant  to  present  supervisor  and  in 
training  until  the  latter's  retirement.  Op¬ 
portunities  for  advancement  into  mainte¬ 
nance  management,  plant  engineering,  or 
other.  Experience  in  printing  industry  is 
desirable,  related  experience  is  required. 
Salary  depends  upon  experience. 

Please  submit  resume,  for  position  (1)  or 
(2),  with  salary  history  and  requirements  to 
Box  3545,  Editor  &  Publisher. 


PRESSROOM 


OFFSET  OPERATOR  experienced  on  Goss 
Urbanite  or  Community.  Area  9.  Call  or 
write  Arlene  Bauman,  Sun  Litho,  7950 
Haskell  Avenue,  Van  Nuys,  CA  91407. 
(213)  787-4100. 


PRODUCTION  MAINTENANCE 
Experienced  mechanic  or  erector  on  Cot¬ 
trell  and  King  Presses  wanted.  Salary 
open,  ve^  liberal  fringe  benefits.  Send  re¬ 
sume  to  Box  3283,  Editor  &  Publisher.  Will 
pay  to  relocate  to  Zone  2. 


EXPERIENCED  Goss  Community  Web 
pressman.  7  units,  2-folder  operation. 
Must  have  4-color  printing  experience.  Be 
able  to  handle  a  shift.  We  demand  top 
quality  printing.  Contact  Mr.  Mohr,  1  (8(X)) 
843-6805,  toll  free. 


GOSS  Urbanite  web  offset  pressman. 
Dynamic  newspaper  group  offers  challeng¬ 
ing  position  for  proven  journeyman 
(minimum  4  years  experience  on  Urba¬ 
nite).  Strong  maintenance  and  4-color  re¬ 
production  a  must.  Best  southern  Califor¬ 
nia  location.  Send  resume  to  box  3473, 
Editor  &  Publisher. 


PRESSROOM  FOREMAN 
Immediate  opening  for  experienced  fore¬ 
man  on  Zone  2  daily  newspaper.  Must  have 
high  regards  for  print  quality  and  deadline 
acheivement.  Shallow  relief  plastic  plate 
experience  is  desired,  but  not  necessary. 
Must  be  hard-working,  goal-oriented  indi¬ 
vidual  with  a  positive  track  record.  Starting 
salary  $20,000  plus  benefits.  Apply  Box 
3510,  Editor  &  Publisher. 
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HELP  WANTED 
PHOTOJOURNAUSM 


PUBLIC  INFORMATION 


Positions  Wanted 


WE  NEED  an  energetic  chief  photographer 
who  can  out-shoot  out  current  staff  of  pho¬ 
tographers  and  lead  them  to  greatness.  We 
need  someone  who  is  an  outstanding  pho¬ 
tographer  and  a  good  teacher  with  man¬ 
agement  skills.  We're  a  medium-sized 
newspaper  in  a  Zone  4  community  with  an 
excellent  quality  of  life.  Box  3530,  Editor  & 
Publisher. 


LOOKING  FOR  a  photographer  for  small 
offset  daily.  Previous  photographs  have 
been  of  award-winning  quality.  Have  com¬ 
plete  control  of  context  and  sizing.  Send 
portfolio  with  resume.  Area  9.  Box  3503, 
Editor  &  Publisher. 


PRODUCTION 


PERSON  TO  HEAD  UP  our  production  de¬ 
partment  from  time  copy  enters  compos¬ 
ing  room  door  until  papers  depart  from 
press.  Knowledge  of  modern  fypesetting 
equipment,  camera  and  ability  to  run  and 
maintain  a  Cottrell  V-22  press  a  must.  Po¬ 
sition  now  open  and  must  be  filled  soon. 
Contact  Eldorado  Times,  Eldorado,  KS 
67042,  (316)  321-1120. 


TYPESETTER  experienced  on  VIP.  Call  or 
write  Arlene  Bauman,  Sun  Litho,  7950 
Haskell  Avenue,  Van  Nuys,  CA  91406. 
(213)  787-4100. 


NEWSPAPER  MACHINIST 
The  retirement  of  our  mechanical  superin¬ 
tendent  creates  an  opening  for  an  experi¬ 
enced  machinist.  Knowledge  of  press 
maintenance  important.  Work  also  in¬ 
volves  other  equipment.  Electronics  train¬ 
ing  helpful.  Supervisory  experience  or  abil¬ 
ity  desirable. 

This  is  an  excellent  opportunity  to  advance 
your  career  while  working  as  part  of  a  team 
producing  a  top-rated  newspaper. 

The  position  offers  good  pay,  full  company 
benefits  and  a  wide  range  of  assignments. 
If  interested,  send  your  resume  to  Bill 
(Donaldson,  employe  relations  manager. 

The  World-Herald 
World-Herald  Square 
Omaho,  Nebraska  68102 
An  Equal  Opportunity  Employer  M/F 


PROMOTION 


ASSISTANT  PROMOTION  MANAGER 
If  you  fit  this  profile  for  an  action-packed 
job  with  one  of  the  largest  and  most  ag¬ 
gressive  daily  and  Sunday  newspapers  .  . . 
your  forte  is  copy  with  a  strong  sense  of 
layout  and  design.  You  know  how  you  want 
things  to  look  and  you  can  enthuse  your 
staff  with  your  standards.  You  know  how  to 
gain  the  confidence  of  senior  department 
heads.  You  enjoy  coordinating  the  myriad 
activities  of  editorial,  circulation  and  ad¬ 
vertising  promotion  into  a  smooth  running 
organization.  On  our  side  we  offer  you  a 
salary  commensurate  with  your  ability,  full 
company  benefits,  a  department  that  has 
the  respect  and  cooperation  of  the  entire 
newspaper  staff,  room  to  grow  and  a  great 
lifestyle  in  one  of  the  most  lively  cities  in 
Zone  2.  If  you  enjoy  a  fast  paced  life,  rush 
your  resume  and  your  reason  why  this  is 
the  job  for  you.  Write  in  confidence  to  Box 
3352,  Editor  &  Publisher. 


IT'S  A 

CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  want 
to  answer  a  Box  Number  ad,  but  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  just  seal  your 
reply  in  an  envelope  addressed  to  the 
Box  Holder.  Attach  a  note  telling  us 
what  newspapers,  groups,  or  compa¬ 
nies  you  don't  want  the  reply  to  reach. 
Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classi¬ 
fied.  If  the  Box  Number  you're  an¬ 
swering  is  on  your  list,  we'll  discard 
your  reply. 


DIRECTOR  OF  MEDICAL  CENTER 
PUBLIC  INFORMATION 
The  University  of  Kentucky  is  seeking  an 
experienced  public  relations  person  to 
plan,  organize  and  direct  all  programs  de¬ 
voted  to  information/publicity  efforts  for 
its  Medical  Center  comprised  of  the  Col¬ 
leges  of  Medicine,  Dentisfry,  Pharmacy, 
Nursing,  Allied  Health,  and  University 
Hospital. 

Candidates  should  have  a  minimum  of  3 
years  experience  with  competence  in  prog¬ 
ressively  responsible  public  relations  posi¬ 
tion;  possess  skills  in  writing  effectively 
and  formulating  promotional  programs: 
and  be  able  to  relate  well  with  professional 
staff.  Applicants  must  have  graduated 
from  a  4  year  college/university  or  any 
equivalent  combination  of  education  and 
experience. 

Salary  commensurate  with  qualifications. 
Position  is  available  immediately. 

Send  resume  to-. 

Vice-President  for  the  Medical  Center 
206  Medical  Center  Annex  2 
Lexington,  KY  40506 
An  Equal  Opportunity  Employer. 


PUBUC  RELATIONS 


PUBLICATIONS/ 
PUBLIC  RELATIONS 

Large  consumer  products  com¬ 
pany  has  immediate  need  for  a 
person  to  assume  respon¬ 
sibilities  in  the  Publications 
and  Public  Relations  area  for  a 
major  division.  Degree  and  3 
years  experience  in  writing 
news  releases,  feature  stories, 
and  news  stories  required. 
Editing  and  publication  layout 
experience  necessary.  Photo 
experience  is  desired.  We  offer 
a  competitive  salary,  good 
benefits  package  and  paid  re¬ 
location  to  our  Southern  Zone 
5  headquarters.  If  interested 
please  submit  detailed  resume 
and  salary  requirements  to: 

Box  3549,  Editor  &  Publisher 

Equal  Opportunity  Employer  MiF 


SALES 


SYNDICATE  SALES 
REPRESENTATIVE 
MIDWEST/SOUTHEAST  AREA 

A  major  newspaper  feature  syndicate  has 
an  opening  in  the  midwest  and  south¬ 
eastern  areas  for  a  top  sales  person  with 
3  years  minimum  sales  experience  selling 
nationally  syndicated  features. 

Individual  must  have  proven  sales  back¬ 
ground  working  with  newspaper  editors 
and  enjoy  daily  customer  contact,  you 
should  be  willing  to  travel  extensively  and 
be  looking  for  an  interesting  challenge 
working  with  one  of  the  leaders  in  nation¬ 
ally  syndicated  features. 

Excellent  salary  plus  generous  commis¬ 
sions  and  bonuses.  Excellent  fringe  bene¬ 
fits. 

Send  resume  and  salary  history  to  Bruce 
Diebold,  Sales  Manager,  Los  Angeles 
Times,  P.O.  Box  34,  Los  Angeles,  CA 
90053.  An  Equal  Opportunity  Employer 
M/F. 


SALES  REPS 


REPRESENTATIVE/Distributor  sought  for 
philatelic  line  of  prestigious  catalogs, 
handbooks  and  complete  philatelic  mate¬ 
rial.  Library  representation  preferred. 
Pamela  Humel,  StanGib  Ltd.,  601  Franklin 
Ave..  Garden  City,  NY  (516)  746-4666. 


ADMINISTRATIVE 

LOOKING  FOR  a  key  man  in  Zones  3,4,8, 
or  9?  Generalist  is  ready  to  relocate  and 
someone  is  looking  for  him!  Confidential. 
Box  3451,  Editor  &  Publisher. 

STRONG  LEADER  and  doer  with  success¬ 
ful  record  of  a  accomplishment  seeks  top 
positon  with  opportunity  of  challenge  and 
growth  potential.  Extensive  knowledge  of 
total  operations  and  administration  gained 
in  15 1  years  with  lots  of  ability  and  desire 
to  fill  general  management  slot  now  or  la¬ 
ter.  Confidences  respected.  Box  3470, 
Editor  &  Publisher. 

I'M  LOOKING  FOR  A  GOOD  HOME 
55-year-old  newspaper  pro,  who  increased 
ad  volume  300%  in  last  job,  wants  oppor¬ 
tunity  to  continue  life-long  career  as  ad 
manager,  general  manager,  etc.,  in  a 
family-like  environment  where  experience, 
success  and  dedication  are  appreciated. 
Box  3326,  Editor  &  Publisher. 

PROBLEM  SOLVER  seeks  new  challenge. 
Track  record  shows  success  as  association 
communicator,  trade  magazine  editor, 
writer,  and  manager.  Innovation  and  man¬ 
agerial  follow-through  are  my  strong 
points.  Let  me  handle  your  thorniest  prob¬ 
lems!  Box  3423,  Editor  &  Publisher. 

ADVERTISING 

AGGRESSIVE  young  man  (28)  with  proven 
sales  background  wants  position  with  a 
motivated  sales  force  (display  or  clas¬ 
sified).  1  year  experience  with  2  small  tab¬ 
loids.  Zone  2  preferred  but  will  consider 
others.  Box  3511,  Editor  &  Publisher. 

YOUNG,  Working  Ad  Director,  presently 
managing  staff  of  23,000  chain  owned 
daily.  Tops  in  training  and  hiring,  strong  on 
promotion  and  all  pha^s  of  management. 
Looking  for  working  management  position 
on  shopper  or  daily  in  midwest.  Will  furnish 
top  references  on  request.  Write  to  Box 
3531,  Editor  &  Publisher. 

ARTIST 

MAJOR  METRO  CARTOONIST  wants  out  of 
big  city  rat-race.  Local  editorial  cartoons, 
tabloid  covers,  color  illustrations,  etc.  Will 
do  It  all  to  locate  in  smaller  city.  Box  3520, 
Editor  &  Publisher. 

CIRCULATION 

COMPLEMENT  your  circulation  depart¬ 
ment  with  a  mature  professional.  12  years 
experience  in  different  managerial  posi¬ 
tions,  from  promotion  to  city  street  sales. 
Very  strong  with  little  merchant  system, 
proven  track  record  Box  3421,  Editor  & 
Publisher. 

ASSISTANT  MANAGER  on  70,000  AM,  PM 
daily,  age  34.  Experienced  in  total  market 
coverage,  voluntary  collect  and  free  dis¬ 
tribution.  Desires  to  relocate  as  manager 
of  small  to  medium  size  publication,  or 
staff  position  on  larger  paper.  Box  3477, 
Editor  &  Publisher. 

Do  you  want  RELIABLE  DELIVERY,  IN¬ 
NOVATIVE  PROGRAMS,  SUCCESSFUL 
PROMOTIONS,  COST  EFFICIENCY,  EF¬ 
FECTIVE  HUMAN  RELATIONS  in  your  Cir¬ 
culation  Department?  Circulator  25  years 
diverse  experience.  Presently  employed. 
Box  3518,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR— presently 
employed  desires  to  make  change- 
experienced  in  all  phases  of  circulation- 
all  replies  confidential.  Resume  sent  on 
request.  Box  3509,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  MANAGER: 
Presently  employed  by  a  major  suburban 
weekly  group  in  highly  competitive  area. 
23  years  experience  in  all  facets  of  clas¬ 
sified  and  classified  display.  Successful 
proven  linage  gain  track  record.  Resume 
available.  Zone  2  preferred.  Box  3519, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


DISPLAY  AD  Salesman  with  weekly  and 
daily  experience,  would  like  position  with 
daily  newspaper  in  Zones  1,2,4,5,8,9.  Con¬ 
tact  L.  Grant,  P.O.  Box  311,  New  Haven, 
CT  06502  or  call  (203)  624-1550  after  6 
PM  Eastern  Time. 


COLLEGE  GRADUATE  with  14  years  ex¬ 
perience,  desires  change  to  the  Pacific 
Northwest.  Box  3340,  Editor  &  Publisher. 


EDITORIAL 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


US  LAWYER-JOURNALIST,  28,  freelanc¬ 
ing  in  Europe,  wants  job  anywhere,  any  pay 
in  daily  journalism.  Know  German,  French, 
some  Italian,  Swedish.  Clips  available,  can 
come  to  US  for  interview.  Box  3339,  Editor 
&  Publisher. 


EASTERN— Sportswriter-Deskman,  40, 
seeks  sports  or  news  desk  position.  Zones 
8,9  or  Hawaii.  18  years  in  Journalism  field. 
8  years  desk  work.  VDT,  layout  experience. 
Box  3406,  Editor  &  Publisher. 


SKILLS,  EXPERIENCE,  testimonials. 
Copy  editor. 

Box  3405,  Editor  &  Publisher. 


MATURE,  experienced  husband/wife  team 
seeks  editorial/production/management 
opportunity  with  Zone  7,8,9  weekly.  Box 
3407,  Editor  &  Publisher. 


EDITOR,  28,  of  award-winning,  7,500 
weekly  seeks  return  to  sports  writing. 
Highly  skilled  in  writing  and  editing.  I  can 
be  a  major  asset  to  your  sports  depart¬ 
ment.  Box  3419,  Editor  &  Publisher. 


SEASONED  NEWSMAN  has  honed  skills 
during  14  years  with  newspapers,  a  wire 
service  and  business  magazines.  Equally 
adept  at  reporting  or  editing.  Good  under¬ 
standing  of  politics  and  economics,  with 
the  clips  to  prove  it.  Now  working  in  New 
York  City  area  but  want  greater  challenge 
and  more  responsibility.  Open  to  interest¬ 
ing  offers.  Box  3424,  Editor  &  Publisher. 


SPORTWWRITER— 29-year-old  journalism 
grad  with  4  years  experience  on  a  metro 
daily.  VDT  trained.  Experienced  at  cover¬ 
ing  pro  golf  plus  football,  basketball  and 
baseball  on  a  college  level.  Offers  200% 
effort  and  enthusiasm.  Box  3410,  Editor  & 
Publisher. 


REPORTER,  December  J-school  graduate 
with  1  year  experience  covering  commu¬ 
nity  news  on  the  city  and  county  level 
includincluding  zoning,  seeks  permanent 
position  on  a  weekly  or  small  daily  in  Zone 
2  or  5.  Energetic  beginner  is  willing  to 
travel  and  work  any  beat  for  a  change  to 
get  started.  Box  3425,  Editor  &  Publisher. 


FORMER  weekly  and  small  (17,(X)0)  daily 
editor  now  with  large  daily  group,  seeks 
return  to  community  involvement  as  take- 
charge  editor  of  small  daily  or  weekly. 
Totally-qualified  non-drinker.  Zones  4,  9. 
Box  2070,  Editor  &  Publisher. 


E&P  Classifieds—As  effective  in  the  newspaper  community 
as  your  newspaper's  classifieds  are  in  your  community! 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 

EDITORIAL  ' 

EDITORIAL 

PHOTOJOURNAUSM 

AGGRESSIVE,  experienced,  versatile  writ-  i 
er-editor;  dailies,  magazines,  PR  back-  ' 
ground.  Strong  on  environment,  politics  \ 
(conservative).  Box  3416,  Editor  & 
Publisher. 

DEDICATED  REPORTER  seeks  general  as¬ 
signment  position.  Recent  college  grad¬ 
uate  and  member  of  SPJ,  SDX.  Call  Jeff  ' 
Geller  at  (212)  657-6851.  ' 

AWARD-WINNING  EDITOR,  weekly,  daily.  ' 
magazine.  Strong  background,  top  reputa-  | 
tion.  Started  new  newspapers,  resurrected  j 
bad  ones.  Work  well  with  young  editors.  i 
Good  idea  man.  Excellent  writer.  Seek 
news  management  job;  interesting  writing 
job;  combination  of  both.  Rick  Friedman, 
1032  Valley  Road,  Fairfield,  CT  06430. 
(203)  372-3787. 

EXECUTIVE  EDITOR  National  TV  Monthly  1 
with  news  syndication,  magazine  and  edu¬ 
cation  text  experience  seeks  challenging 
position/assignments.  Box  3360,  Editor  & 
Publisher. 

4  MAN  SPORTS  STAFF  rolled  into  one.  The 
hard  work  is  fine,  but  I  would  like  to  do  it 
for  a  larger  daily  with  better  pay.  Excellent 
organizer  and  writer  with  a  good  eye  for 
page  design.  Box  3349,  Editor  &  Publisher. 

FEATURES  and  entertainment  writer  with 
three  and  a  half  years  experience,  includ¬ 
ing  associate  editor’s  position  with  news¬ 
paper  supplement  magazine,  have  ability 
to  see  human  interest  in  all  areas  of  every¬ 
day  life.  Also  have  national  magazine  free¬ 
lance  credits.  Resume  and  clippings  avail¬ 
able.  Box  3366,  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER,  8  years  ex¬ 
perience  dailies  and  weekly,  female,  seeks 
work  Zone  4,6  or  8.  Box  143,  Cibolo,  TX. 
78108.  (512)  658-2327. 

NEW  YORK  REPORTER  who  writes  bright, 
readable  copy  wants  spot  on  a  daily.  Pres¬ 
ently  editing  award-winning  weekly.  Over 
2V2  years  experience.  Have  covered  all 
beats.  Journalism  BA,  age  24,  single.  Pre¬ 
fer  east  coast  but  will  consider  all  Zones. 
Dependable.  Phone  (516)  671-1160. 


CAN  WRITE,  CAN  EDIT,  CAN  TEACH.  25- 
year  veteran,  right  for  good  newsroom 
cadre.  Best  references.  Tom  Gumbrell, 
Hudson,  IL.  Phone  (309)  726-1751. 


INVESTIGATIVE  REPORTER  position 
wanted  on  top-rated  major  metro  in  Zones 
6,8  or  9.  First-quality  publications  only 
where  responsible,  probing  coverage  is  the 
order  of  every  day.  Presently  a  news  editor 
with  14  years  reportorial  writing  and  desk 
experience  on  240,000  PM  daily  in  Zone  2. 
Box  3475,  Editor  &  Publisher. 

VERSATILE  newswoman,  31,  with  daily 
and  major  metro  experience  as  reporter, 
suburban  editor,  copy  editor  with  slot  po-  ; 
tential.  Seeking  job  in  Zone  1,  San  Fran-  | 
cisco  or  Philadelphia  areas,  preterably  ' 
with  writing  duties.  Top  recommendations. 
Box  3474,  Editor  &  Publisher. 

FOOD  EDITOR  (Best  in  the  country  and  I 
can  prove  it)  available  Zone  3  or  4.  Box 
3478,  Editor  &  Publisher. 

SEASONED  REPORTER  with  the  right 
touch  of  spice  seeking  to  settle  in  Zone  3 
to  be  closer  to  family.  Age  31,  employed 
with  New  York  State  daily.  Excellent  refer¬ 
ences  and  clips.  Box  3484,  Editor  & 
Publisher. 

EDITORIAL  CONSULTANT 
All  phases  of  news  side — editing,  report¬ 
ing,  layout.  20'  years  reporting,  editing 
prize-winning  dailies,  non-dailies.  2  API 
seminars.  Experienced  working  within 
tight  budgets.  Victor  Salvatore,  Jr.,  c/o 
McGowan,  285  Ave.  C,  New  York,  NY 
10009  (212)  475-7828. 

EDITORIAL  WRITER,  conservative,  expert 
in  Mideast  (unpopular  views),  student  of 
law,  economics,  energy,  environment.  Edit 
page  or  write  editorials.  25K.  Box  3480, 
Editor  &  Publisher. 

COMMUNITY  ORIENTED,  hardworking 
newsman  seeks  newsroom  management 
job  with  daily  or  weekly  in  Zones  1  or  2. 
Anxious  to  start  immediately.  Box  3487, 
Editor  &  Publisher. 

HUMOR  COLUMNIST.  Journalist  with  vast 
experience  known  for  his  humor  column 
wants  to  write  a  weekly  column  in  leading 
newspaper.  Box  3540,  Editor  &  Publisher. 


LOOK  AT  MY  CLIPS.  I've  cove  red  city  halls, 
police,  courts,  consumer,  medical  hard 
news,  features.  Nearly  4  years  reporting 
for  45,000  daily.  Now  hunting  new  hard 
news  or  feature  beat  in  university  city.  Box 
3538,  Editor  &  Publisher. 

EDITOR,  writer,  photographer  with  prod¬ 
uction  know-how.  Versatile.  Family  man. 
Available  immediately.  Box  3547,  Editor  & 
Publisher. 

VETERAN  SPORTS  REPORTER  with  3 
years  professional  daily  experience  in  writ¬ 
ing  and  desk  work  desires  to  relocate  with 
a  metro  daily  in  any  Zone.  Box  3528,  Editor 
&  Publisher. 

WANT  SOMEONE  who  can  write  about 
farming  with  feeling  and  accuracy?  This 
farm  editor/writer  has  15  years  with  West's 
top  publications,  extension.  Have  been 
farming  for  past  5  years.  Prefer  West 
Coast,  but  will  relocate  anywhere.  James 
E.  VVilliams,  N  5717  Regal,  Spokane,  WA 
99207,  (509)  489-5742. 

AWARD  WINNING  editor-reporter  seeks 
position  on  quality  publication.  Weekly  and 
daily  experience  in  news,  photography, 
editing,  layout,  VDT,  features,  columns — I 
specialize  in  diversity.  BA  in  journalism. 
Good  team  player.  Box  3522,  Editor  & 
Publisher. 

WOMAN  SPORTSWRITER  22,  BJ,  VDT 
trained.  Experienced,  hardworking,  am¬ 
bitious  and  unique.  Interested  in  joining  a 
newspaper  staff  anywhere.  Box  3535, 
Editor  &  Publisher. 

AWARD  WINNER  working  as  news  editor 
wants  to  get  back  into  entertainment  writ¬ 
ing.  Experience  in  music,  art,  drama,  liter¬ 
ature,  TV  and  celebrities.  Proven  track 
record  as  self-starter.  Box  3500,  Editor  & 
Publisher. 

CITY  EDITOR,  30  years  experience  in  news 
business,  seeks  new  challenge  on  smaller 
paper.  Box  3517,  Editor  &  Publisher. 


MAKE-UP  EDITOR  AVAILABLE.  During  my 
7  years  in  journalism,  I  have  done  every¬ 
thing.  But  layout  is  my  forte.  Willing  to 
accept  any  challenge.  (Jontact  Box  3546, 
Editor  &  Publisher. 


GOOD  REPORTER,  stylish  writer  with  en¬ 
thusiasm,  energy  and  2Vz  years  of  experi¬ 
ence  wants  to  move  on  from  wire  service  to 
solid,  enterprising  AM  paper  in  Zones 
1,3,4.  Box  3512,  Editors.  Publisher. 


MY  PHOTOS  ARE  STORIES  in  themselves. 
Photojournalist,  3  years  experience  with 
weekly  desires  position  with  growing  daily. 
Any  Zone.  Portfolio  and  clippings  avail¬ 
able.  Box  3418,  Editor  &  Publisher. 


PRESSROOM 


GOSS  METRO  head  pressman.  Proven  abil¬ 
ity  with  strong  leadership  and  experience 
in  all  pressroom  procedures.  Box  3488, 
Editor  &  Publisher. 


_ PRODUCTION _ 

ENERGETIC,  young  college  graduate  with 
4V2  years  press  experience  seeks  career  in 
administration  or  production  manage¬ 
ment.  Graduate  March  1978  in  Business. 
Plate  and  camera  experience,  worked  on 
5-unit  Urbanite.  Will  relocate  in  Zones 
3,4,5,7,8,9.  Box  3459,  Editor  &  Publisher. 

PROBLEM  SOLVER  cost  conscious  and 
quality  minded.  15  years  experience,  7 
years  management  on  major  offset  daily, 
composition  thru  mail.  Strong  camera  and 
press,  b/w,  4  color.  Excellent  references. 
All  Zones  and  positions.  Box  3534,  Editor 
&  Publisher. 


PUBLIC  INFORMATION 

SEASONED  communicator,  CJS,  12  years 
as  local  newsman,  12  years  writing  and 
media  contact  for  government  on  earth 
science  and  natural  resources,  getting 
swamped  by  environmental  statement 
ediging.  Seek  federal/private  PIO  where  I 
can  use  real  words  again,  any  metro  area, 
prefer  California.  P.O.  Box  3346,  Portland, 
OR  97208. 


PUBLIC  RELATIONS 


NEWSMAN  WANTS  TO  SWITCH  to  public 
relations.  Seven  years  on  weeklies  and 
dailies,  (^an  write,  edit,  and  manage.  Zones 
1  or  2.  Box  3448,  Editor  &  Publisher. 


AWARD-WINNING  PR  EXPERT  with  over  8 
years  experience  in  entertainment  and  in¬ 
dustry  seeks  new  challenges.  Experience 
includes  publicity,  legislative  relations  and 
is  an  excellent  writer.  Also  has  advertising 
and  promotions  experience.  Is  young  and 
ambitious  and  open  to  relocation.  I  can  put 
your  organization’s  name  into  the  media. 
Box  3521,  Editor  &  Publisher. 


CLIPS  prove  this  3-year  pro  on  88,000 
daily.  Has  also  run  desk.  Wants  to  relocate 
any  Zone.  Box  3454,  Editor  &  Publisher. 


EDITOR-MANAGER-HUMAN:  Top  execu¬ 
tive  major  metro;  managing  editor  smaller 
cities.  The  best  from  people  is  my  spe¬ 
cialty,  via  enthusiasm,  example  and  un¬ 
derstanding.  A  firm,  forceful  leader.  Box 
3462,  Editor  &  Publisher. 


AGGRESSIVE  city  hall  reporter,  quick, 
lively  writer  2V2  years  on  30,000  daily 
wants  move  to  larger  paper  any  Zone.  Box 
3467,  Editor  &  Publisher. 

TENACIOUS  reporter  who  can  come  up 
with  stories  that  give  an  edge  to  your  pa¬ 
per.  Clips  to  show  it.  4  years  experience, 
now  at  medium  metro  daily.  Want  to  move 
up  to  right  spot  or  right  paper.  Box  3460, 
Editor  &  Publisher. 

EDITOR  for  20M  looking  for  change.  Fif¬ 
teen  years  in  present  position.  At  dead 
end.  Family  man;  multi-award  winner.  Age 
42.  Box  3471,  Editor  &  Publisher. 


SHARP  hardworking  black  female  jour¬ 
nalist  with  4  years  experience  at  top  metro 
daily.  Social  Service  reporting,  special  fea¬ 
tures  or  investigative-TV  desired.  Writing 
clips  available  on  newspaper,  magazine  or 
TV  inquiry.  Box  3507,  Editor  &  Publisher. 


DISCIPLINED  and  hardworking.  Situated 
— too  comfortably — at  major  eastern  daily 
where,  at  39,  I  can  stay  until  die  or  re¬ 
tire,  whichever  comes  first.  How  cozy. 
Award-winning  editor  (Penney-Missouri) 
who  believes  in  community  commitment, 
people,  teamwork  and  long  hours.  No 
know-it-all.  Enthusiastic,  sober,  family 
man.  Money,  flexible.  Will  relocate  in  East 
or  Midwest.  Box  3552,  Editor  &  Publisher. 

ENERGY,  LABOR,  CAPITOL  HILL  beats 
covered  in  4-year  stint  as  Washington,  DC 
special  interest  reporter.  Reporting,  edit- 
ing.layout.  Seeks  first  newspaper  job.  Will 
relocate.  Box  3501,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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UNPRETENTIOUS  Boston  University  SPORTS  EDITOR  SVz  years  for  Zone  1 
J-grad  (1976)  looking  for  diverse  reporting  8,000  daily  seeks  reporting  or  desk  posi- 
position  with  small  daily.  Writing  experi-  tion  with  larger  daily  in  any  Zone.  MSJ, 
ence,  basic  photo.  Will  go  anywhere  with  VDT  trained.  Strong  writer,  thorough 


snow.  Box  3464,  Editor  &  Publisher. 


editor.  Box  3506,  Editor  &  Publisher. 
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Some  frank  answers 
about  teaching  journalism 


By  Tom  Williams 

Did  you  ever  consider  trading  that 
desk  in  the  newsroom  for  a  podium  in  a 
college  classroom? 

Are  you  tired  of  those  same  deadlines 
every  day  and  what  it  is  costing  you 
physically  to  “get  the  paper  out?” 

You  want  to  spend  more  time  with 
your  family  and  work  regular  hours? 

Quite  frankly,  have  you  been  consider¬ 
ing  a  switch  in  careers — from  the  news¬ 
room  to  the  college  classroom? 

Many  journalists  do  think  about 
academic  life  at  one  point  or  another  dur¬ 
ing  their  careers.  Some  even  make  the 
jump  from  the  newsroom  to  the  class¬ 
room.  And  when  these  ex-newsmen  re¬ 
turn  to  their  old  desks  in  the  city  room — 
just  to  visit — a  few  colleagues  will  invar¬ 
iably  ask:  “What’s  it  like?” 

Well,  I  did  consider  leaving  the  news¬ 
room  for  the  college  classroom.  In  fact,  1 
considered  it  for  two  years  before  mak¬ 
ing  the  final  decision  to  say  -30-  to 
newspapering — for  awhile. 

That  “for  awhile”  is  a  psychological 
crutch  that  I  need  right  now  because,  no 
matter  what  anyone  says,  you  miss  get¬ 
ting  that  paper  out. 

What’s  it  like?  Well,  not  exactly  what  1 
expected,  though  the  transition  wasn’t  as 
bad  as  1  thought  it  might  be.  How’s  that 
for  a  direct  answer? 

First  and  foremost,  be  aware  that  not 
everyone  can  teach.  This  isn’t  an  arm- 
twisting,  self-styled  pat  on  the  back.  It’s 
the  same  realization  as  this:  not 
everyone  can  write. 

Before  making  a  decision  to  enter  a 
college  classroom  on  a  full-time  basis, 
perhaps  it  would  be  best  to  try  it  on  a 
part-time  basis.  That  way  you  can  keep 
your  job  at  the  paper  and  the  weekly 
paycheck  that  it  brings.  The  local  cam¬ 
pus  of  the  state  university  or  a  commun¬ 
ity  college  are  often  looking  for  qualified 
newsmen  to  teach  journalism  courses. 
The  afterglow  of  Woodstein  on  the 
Potomac  still  lingers,  burgeoning  jour¬ 
nalism  classes.  These  schools  are  usually 
looking  for  experienced,  qualified 
newsmen  to  teach  part-time.  So  write  or 
call  around  and  apply  for  part-time  teach¬ 
ing.  Now  what  do  institutions  of  higher 
education  mean  when  they  say  qualified? 
They  usually  require  some  graduate  de¬ 
gree.  So,  before  making  the  switch, 
you’ll  need  at  least  a  Master’s.  On  some 
rare  occasions,  you  can  get  by  with  a 
Bachelor’s. 

(Tom  Williams  left  the  South  Bend 
Tribune  5  months  ago  where  he  was  Sun¬ 
day  editor  to  teach  Journalism  at  South¬ 
ern  Illinois  University  at  Carbondale,  III.) 
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What  do  they  mean  when  they  say  ex¬ 
perienced?  Usually  a  few  years  will  suf¬ 
fice  for  part-time  teaching.  If  you  are 
thinking  of  making  the  switch  on  a  per¬ 
manent  basis,  it’s  best  to  have  at  least 
five  to  ten  years  experience  at  the 
minimum.  What  kind  of  experience?  Re¬ 
porting,  editing,  photography,  layout.  In 
short,  what  they  teach  in  journalism 
schools.  Does  this  experience  have  to  be 
at  a  metro  or  a  large  daily?  That  helps, 
for  names  open  doors.  However,  good, 
solid  experience  at  a  respectable  daily  is 
basically  what  academic  deans  and  de¬ 
partment  heads  are  looking  for. 

What’s  it  like  financially?  Well,  be 
prepared  to  take  a  cut  in  pay.  An  unfor¬ 
tunate  fact  of  life  is  that  you  don’t  make  a 
lot  of  money  in  higher  education,  unless 
you  are  in  higher  administration.  (I 
know,  you  don’t  make  a  lot  of  money  in 
the  newspaper  business  unless  you  have 
an  office  with  your  name  on  the  door. 
However,  1  have  been  on  both  sides 
now,  and  newspapers  pay  more:  here’s 
the  Catch  22!) 

When  universities  look  into  the  pro¬ 
fessional  newspaper  ranks  to  staff  their 
journalism  departments,  they  are  looking 
for  experienced  journalists  from  good, 
solid  dailies.  Now  an  experienced  person 
holding  down  some  editor’s  slot  at  such  a 
newspaper  is  making  some  of  the  better 
money  in  the  newsroom.  Now  this  same 
person,  hired  because  of  experience,  will 
probably  start  as  an  assistant  professor, 
because  that’s  where  most  people  start  in 
academia.  Assistant  professor  is  the 
lowest  rank  on  the  academic  totem  pole, 
if  that  totem  pole  points  to  tenure.  Being 
the  lowest  rank,  it  doesn’t  pay  the  high¬ 
est  salary. 

Now  there  are  exceptions,  but  1  think 
it’s  best  to  start  with  the  generalization 
that  you  won’t  be  making  as  much 
money  in  the  classroom  as  you  were 
making  in  the  newsroom.  The  cut  in  pay 
isn’t  drastic,  but  then  again,  any  cut  in 
pay  can  seem  drastic  these  days.  It  helps 
to  think  of  it  as  a  tax  break.  I  took  a  15% 
cut  in  pay  when  1  left  newspapering. 

Now,  back  to  that  academic  totem 
pole  and  tenure.  Tenure  is  your  job  sec¬ 
urity.  It  has  nothing  to  do  with  academic 
freedom.  It  simply  means  that  after  a 
certain  period  of  time  (usually  4  to  6 
years)  the  university  decides  to  keep  you 
on  for  good  or  to  let  you  go.  That  is  done 
by  simply  not  renewing  your  contract. 

What  is  the  basis  of  this  decision  and 
who  makes  it?  The  basis  of  the  decision 
is  your  teaching  ability,  your  publica¬ 
tions  record,  and  public  service.  The  last 
category  is  as  general  as  it  sounds.  Those 
who  make  the  decision  are  your  col¬ 


leagues  in  the  journalism  department; 
only  tenured  members  vote.  The  de¬ 
partment  head  and  members  of  the 
higher  administration  have  the  final  say. 
Your  teaching  record  is  generally  reac¬ 
tion  and  judgment  by  the  students  and 
your  colleagues.  Your  publications  rec¬ 
ord  is  a  gauge  of  your  research.  This  is 
based  on  the  premise  that  research  and 
publication  keep  the  teacher  fresh  and 
vital  in  the  classroom. 

What  kind  of  publications  are  you  ex¬ 
pected  to  do?  It  depends.  Social  science 
research  methodology  applied  to  mass 
communications  (who  does  what  and 
why)  is  one  area.  Journalism  law,  jour¬ 
nalism  history,  and  just  plain  good  writ¬ 
ing  are  other  areas  of  publication.  Suffice 
it  to  say  that  a  great  teacher  with  a 
mediocre  publications  record  probably 
won’t  get  tenure  while  a  mediocre 
teacher  with  a  great  publications  record 
will.  This  isn’t  as  scary  as  it  sounds  since 
most  people  who  are  journalists  went 
into  the  profession  because  they  like  to 
write.  The  trick  is  to  keep  writing. 

What  about  the  Ph.D.? 

Well,  it’s  your  license  to  teach  in 
higher  education.  There  is  a  great  deal  of 
pressure  on  journalism  scl>ools,  pressure 
coming  mainly  from  publishers’  groups 
and  accreditation  teams,  to  hire  profes¬ 
sional  newsmen.  Many  job  descriptions 
stress  professional  experience  and  a 
graduate  degree,  but  in  stressing  a 
graduate  degree,  the  emphasis  is  often  on 
the  fact  that  a  Master’s  will  suffice. 

Let’s  face  it.  There  are  not  many  ac¬ 
tive  newsmen  around  who  have  Ph.D’s, 
so  search  committees  have  to  be  realistic 
in  seeking  candidates  for  a  position  on 
the  faculty. 

However,  once  you  say  -30-  to  the 
newsroom  and  trade  that  l^at-up  sports 
jacket  for  a  corduroy  job  with  patches  on 
the  elbows,  you  are  entering  a  new  envi¬ 
ronment  and  must  play  by  new  rules. 
Higher  education  is  self-perpetuating. 
That  is,  it  produces  those  who  will  carry 
on  the  traditions.  Graduate  schools  turn 
out  newly-minted  Ph.D.’s  who  in  turn 
will  go  to  some  other  university  where 
they  will  prepare  more  new  Ph.D.’s,  and 
so  on.  The  experienced  newsman  who 
has  just  his  experience  is  regarded 
somewhat  as  an  interloper.  He  is  needed, 
and  he  is  tolerate  1.  Chances  for  survival 
are  much  better  if  you  study  for  that 
Ph.D.  In  fact,  many  newsmen  actually 
leave  journalism  and  pursue  a  teaching 
career  mainly  so  they  can  study  for  a 
Ph.D.  While  that  degree  is  not  absolutely 
necessary  for  survival  and  advancement, 
it  certainly  won’t  hurt. 

It  is  true  that  universities  across  the 
country  are  gearing  down  a  bit  for  the 
anticipated  decline  in  enrollments  in  the 
1980s;  however,  journalism  or  the 
“media”  is  a  strong  attraction  for  college 
students,  and  it  appears  it  will  continue 
to  be  so. 

So,  what’s  it  like? 

It’s  all  right. 
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"WHEN  WE  CONVERTED 
WE  GOT  WHAT  WE  . 
HAD  TO  HAVE...  / 
>  ,  A  TOTAL  J 

4  SYSTEM,  TOTAL  Q 
J  SERVICE  AND 
A  TOTAL  SUPPLY" 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


“We  knew  the  changeover  was  going  to  be  a 
mammoth  job.  We  had  to  have  spmeone  that 
could  quickly  set  up  a  plateroonij,  jtrain  our 
people  and  supply  us  with  whatever  it  takes  to 
go  offset.  Western  did  all  of  it— what  a  relief!' 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom — train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry _ and  follow-up 

service,  too — continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN — fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy — he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature— and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 
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A  special  kind  of  place— Denver— served  so  well  by  a  spe¬ 
cial  kind  of  newspaper— the  ROCKY  MOUNTAIN  NEWS. 
Moving  steadily  forward,  the  News  challenges  the  tradi¬ 
tional  reputation  of  the  Post,  and  six  mornings  each  week 
draws  first,  fires,  and  stands  alone.  It  is  almost  High  Noon 
in  Denver. 

Responding  to  unprecedented  circulation  gains,  Denver 
advertisers  are  also  challenging  tradition.  Here’s  what 
Media  Records  measured  for  the  year  of  1977: 


6-Day  Full-Run  Media  Records  Linage 


ige  Gain/Loss  of  Market 

Retail  21,449,639  Less  1.3%  22,716,467  Gain  2.0%  51.4% 

Classified  13,329,779  Gain  5.4%  17,545,912  Gain  9.0%  56.8% 

General  3,181,008  Gain  11.9%  2,035,314  Gain  3.4%  39.0% 

Total 

Advertising  39,432,398  Gain  2.4%  43,493,037  Gain  5.1%  52.4% 

We’re  a  tabloid,  and  here  is  proof  that  those  who  under¬ 
stand  the  Denver  market  best  chose  the  News. 


Gain/Loss 


Denver 

Rocky  Mountain  News 

A  Scripps-Howard  newspaper 
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